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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website, once typed in and pressing enter loads instantly. The is efficient for customers wanting to make bookings without the inconvenience of waiting for the website page to load when visited.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has four sub-pages, which allows easy access and navigation for customers exploring the site and finding the relevant information provided on each sub-page. This specially makes it easier for people who may have various forms of being on the spectrum.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customer-browsers can easily navigate to find the page for making booking and to also find the address and location of Eden Spa


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I believe that the font should be made a little readable; perhaps choosing a different font and a different colour, as some people cannot rad different form of font-styles
And certain colour spectrums also play a part in making the text a little difficult to read.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Generally, the Eden-Spa website emits a warm welcoming feel once entering the site. Description of services are clear and right to the point, with the site-theme layout neat and easy to navigate between the site’s sub-pages. The only improvement one might suggest, is to make the font clearer or choosing another font that makes the text simpler to read while browsing the page. Apart from the minor suggestions for improvement, it is a well put-together website.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The colour theme presents itself as a soft, subtle earthy-green themed website. Colours remain consistent throughout the exploration of the website, as well as the font style and simplicity of the details throughout navigating remains clear. Upon visiting the site there are no videos available to review the overall information of the services provided.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There are no chat tools available but only a “Contact Us/Booking” option. However, it does provide a location and three ways to view the map.


	Question 2d – How effective are the social media links on the website?


	Answer: There are no social media links on this website that allows browsers to click to navigate away from the main website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The Main website page displays four sub-page options to choose from in order to navigate to different sections of the website. It is simple to use, browser-friendly and simple enough for anyone to make any arrangements or bookings.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The customer reviews are made available by registering and having personal emails become part of a mailing list. This allows for a more simpler means of communication with the company for any queries.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The price range for the services available are reasonable, listed clearly and displayed In a well organised list form layout. As the theme of the website emanates a cosey, warm forest feel, with an organised arrangement of information on the main page and sub-pages, including the reasonable prices for the services available, I’d personally book, and perhaps even recommend a friend to join me for a visit to the location.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are made very clear, demonstrating the reasonable charges for each service available at Eden-Spa.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Eden-Spa Birmingham

	
	2. Eden-Spa Service

	
	3. Birmingham Eden Spa

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The website appeared right away when doing a google search. The hyper-link instantly brings browsers to the website, avoiding time wasting while doing a web search for the company.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Most definitely. As the general public are taking more care of their health, self-care is also apart of this living treatment. Self-care is usually executed by taking some time off and indulging in the services of a Spa treatment for the day or even for a weekend from one’s regular daily affairs.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The only recommendation I’d suggest is to change the style of font, as it is fancy, it makes it difficult to read clearly; especially when the fonts are in upper-case, it makes it very hard  to read.




Reference List 
	
Google.com
https://edensparharborne.wixsite.com/eden-spa







