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Chapter 1. Introduction 
Marketing is a process which requires an action to research, promote, distribute, and sell services or products to potential customers. Marketing strategies have now become a significant factor for the growth of a company by fulfilling the needs and wants of their customers. Digital marketing is a type of marketing which uses digital mediums to promote products and services for the growth of the company. The channel for digital marketing includes social media, websites, search engines, mobile services etc. which companies merge with traditional marketing techniques to make promotions (Kotler et al., 2019). 
Digital marketing helps a company to compare their services with their competitors and outgrow them and it also helps to analyze customer needs and wants before the launch of the products and/or services and how much demand there is for any product and service. It differs from traditional marketing in a way that digital marketing can help companies extract all the data from the campaigns and test their marketing campaigns as well (Bala and Verma, 2018). 
Apple Inc. is a recognized American multinational corporation that works on designing and manufacturing digital gadgets, founded by Steve Jobs and Steve Wozniak. The company is located in Cupertino, California and their products include iPods, iPads, Macs and iPhones. It also develops and sells portable media players, computer hardware accessories, personal computers and computer software and is now introducing new concepts of technology in its world (Chaffey and Smith, 2017). 
Steve Jobs after getting fired came back with an ad campaign named ‘Think Different’ which was the motive to connect Apple with exceptional thinkers, for example Albert Einstein. He also started introducing products at his keynote addresses which influenced the event to catch media attention. Another marketing strategy he obtained was to build a series of Apple Stored and present the products in an attractive light setting (Goodell, 2003). 
Apple Inc. marketing has set a standard for other organizations in terms of being at power, revenue growth and the same recognition. Apple moves with a clear idea on their digital marketing that it has to be simple and minimal (Dave, 2018). Their website does not carry detailed information and the advertisement from the company works on direct approach. Another strategy they use is leverage reviews where their diverse community of consumers reviews them through their website which allows them to publish these testimonials in their prospects eventually leading to gaining more customers. Apple also clarifies that they provide more value to propositions than price and that is why them being expensive comes as a justification to the customers. The company delivers a clear message about their core values and keeps it evident in every part that is connected to their product which creates a consistent belief of the client that they will get what has been promised (Kanagal, 2015). It also works on experiential and emotional marketing where it has provided the customer experience at every event for their customers and emotional connection with the product which makes it memorable for them. They have applied a strategy to study their customers so they can connect better and communicate in their language which has boosted up sales for them. Apple also uses the strategy of being mysterious for their upcoming products which keep the customers engaged and excited and their advertisement only comprises ten words but the images used helps the customers to resonate with the products (Aljafari, 2016).  
Strategies of digital marketing can cause profits to increase which directly helps the business to grow and without the use of these strategies in today’s era can limit a company’s exposure and opportunity to become successful. Digital marketing provides companies with opportunities to establish connections in the market cost-effectively and approach the targeted customers efficiently (Chaffey and Smith, 2017) It also helps the companies to measure and analyze their results and allows the implementation of changes that are planned along the process. The tools and strategies of digital marketing can facilitate the building of a brand name with eye-catching logos and slogans that can establish a place in a customer’s life. Adopting this methodology can provide high conversion rate which will encourage the increase of revenues and sales for the company (Yasmin et al., 2015) 
The aim of the research is to explore the significance of digital marketing in the modern world and how digital marketing has created an impact on global marketing techniques. It also focuses on the opportunities it has created for the companies. The main purpose of the study is to investigate the impact of digital marketing in growing Apple as a brand and promote it to be internationally unique and recognized. The research will focus on turns Apple has taken in their marketing strategies and the effect it has made on the company. 
The significance of the research is to understand and analyze how digital marketing has influenced the marketing techniques of Apple Inc. and the effect it has created on their global marketing techniques. The study adds value for other companies to learn from the approaches and growth of Apple and work on further research to build strong literature on the exploration of digital marketing strategies. The research will also help to understand the benefits of digital marketing and the factors of digital marketing involved, for a company to build their brand name and reputation on a larger scale and grow in their industry. 
Research objective: 	 
· To see the impact of digital marketing on the global marketing of Apple 
· To find out the factors involved in successful digital marketing in developing brand name internationally 
Research questions:  
· What is the impact of digital marketing on the global marketing of Apple? 
· What are the factors involved in successful digital marketing in establishing brand image internationally? 
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Marketing is a significant factor for all organizations and they would not be able to make sales and build revenue without it. Businesses use digital marketing as a diversified measure that uses various platforms to promote all kinds of products and services. It involves banner ads, social marketing, video advertisement, word ads etc. (Malar, 2016). 
Many researchers have explored the impact of digital marketing on their businesses. Exploratory research was conducted in Pakistan to analyze to what extent digital marketing is effective and how much aware marketing professionals are about it. The analysis extracted four types of perception groups: Enthusiast, Parsimonious, Skeptical and Utilitarian. Professionals in Pakistan belong more to the skeptical group for digital marketing strategies and are unable to understand the advantages of cost-effectiveness and growth from it (Khan & Siddiqui, 2013). Businesses are incorporating models with strategies that facilitate the use of digital online platforms. Research focuses on finding the frequency of use of digital marketing to analyze the impact of it. The study conducted on pharmacies fulfills the aim and the findings suggest that customers approach more through web services of companies rather than using social media platforms or any other method of digital marketing provided. A way to engage customers in webinars that has been proven to be effective and resourceful and social media chats are more active and operative in companies (Alyahya et al., 2020). 
Digital marketing can be efficient at reaching places that traditional marketing faces challenges to do so. Research was conducted at a Media Channel to investigate the impact of digital marketing served for the growth of business and the traditional strategies are discussed to make the comparisons. The findings concluded that customers prefer buying things online and share their feedback on social media platforms rather than through traditional mediums. Customers also get to know about products through ads on social media over traditional marketing mediums. It was also concluded that digital marketing provides increased reach, is more persuasive and attractive. Marketing experts need to move more towards the digital platforms to expand their customers in numbers (Sha & Mannu, 2018). Marketing is a process to offer customers something that they want and need. The advancement in technology has pushed the professionals to take a turn from traditional marketing strategies to E-marketing or digital marketing. 4 Ps of traditional marketing were used to be the keys in promoting products and services. The traditional marketing, as suggested by the study, started to add a fifth P that refers to People. Digital marketing outweighs traditional marketing in terms of providing all time availability to customers that choose to decide and purchase a product at any point of time. This study recommends making further comparisons of both the types of marketing through taking perspectives of decision makers of the policy (Taherdoost & Jalaliyoon, 2014). 
Research also suggests that using digital marketing can provide a better platform to interact with customers and offer them products and services. This can be an opportunity for companies to know about customer’s requests and needs and those who do not move forward with the new methods may find themselves behind on the success route. The study further mentions that it facilitates the approach of the target audience through social media (Halil, 2016). 
Apple inc. deals with computer software, personal computers, and consumer electronics. The company’s products are now recognizable in the market and keep increasing their sales through them. Their marketing methods have played an important role in it. A study conducted on the company aims to investigate the importance of marketing techniques of branding and its benefits. 
The research benefits in understanding the customer’s awareness and their loyalty towards the products of the company. It can also help to explore further weaknesses, threats, strengths and opportunities through SWOT analysis and will help gain information for other businesses on how to market their products. Through their marketing strategy of targeting the right people, researchers found that more young people tend to buy the company’s products. Customers shared that they have associated the brand with every digital technological device in their life (H, 2012). Apple has been leading in their industry through its marketing and financial upgrade and has been loyal and responsible towards their customers and employees. A case study highlights the environmental conditions and competitive and economic factors on their products. It concludes that competitive energies and macroeconomic circumstances have largely impacted Apple’s marketing strategies and the recession that occurred in 2008. Further factors on marketing activities of Apple included bargaining of suppliers and buyers, risks of new competitors and existing alternative companies and competitors. Their approach to target any customer is to look towards their lifestyle, income and personality (Nagamia, 2015). 
The growth and success that businesses have achieved is mainly dependent on the usage of digital platforms and it has shown the benefits that can be obtained through technology. This has also given an opportunity for companies to expand globally and frame their marketing strategies in that way. Research studies the circumstances around International Internet Marketing and what factors can be involved in achieving the success of these activities through technology to eventually be successful in business (Eid, Elbeltagi, & Zairi, 2006). Another study highlighted digital marketing promoting a startup to reach success. It aims to explore and provide a detailed analysis on the market, the possibilities of marketing activities and make suggestions. The results indicated that digital marketing is the future and as customers are investing more time online, companies should be moving at an increased pace to move towards digital marketing. Sales for the companies are found to be more online and are increasing in number (Narkiniemi, 2013). 
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This is the third chapter in the research focusing on methods and techniques used to conduct the research study. This chapter is divided into different sub sections with each section giving insight about the method used for the research study. Every method that is used will be justified from previous studies.  
Research Philosophy  
 
There are multiple research philosophies such as Interpretivism, Positivism, and Pragmatism with each giving an idea about supposition and assumptions adopted under the given research study. This research study will adopt an Interpretivism approach which allows to draw interpretations from given study. This philosophy is more focused on human behaviours and does not account for natural sciences. This philosophy is more aligned with the way humans think and perceptions and should be adopted for research studies that involve decisions based on human behaviours.  On the other hand, Positivism philosophy contains biased opinions of participants in the form of questionnaires (Packard, 2017). So, to conduct in-depth biased free research study Interpretivism philosophy was implemented in this study.  
Research Approach  
Research approach is classified into two types i.e., inductive, and deductive approach. Inductive is used when a researcher is trying to formulate new theories and deductive approach is used when a researcher tests existing theory (Fereday and Muir-Cochrane, 2006). The current research under consideration has wide literature available so there is no need to test new theories rather this research tested existing theories. As it is mentioned researcher will not formulate new theories so inductive approach is not viable in this case, so deductive approach was established in this research study.  
Research Methods  
There are three research methods that can be used in the research study i.e., Qualitative, Quantitative and a hybrid of qualitative and quantitative. This research study will follow the qualitative method. Qualitative method is based on the theories and reflects the actual opinion of the observers. On the other hand, quantitative research is based on the numerical factors and it is misleading most of the time as numbers cannot represent the true picture. Quantitative research study can be biased as one high number can have a significant impact on the overall results (Silverman, 2020). Hence quantitative method is not viable in this research study and qualitative method is established.  
Data Collection Procedure 
Data collection is divided into two types’ i.e., primary source data collection and secondary source of data collection. This research study will follow the primary data collection procedure. Primary source of data collection is when research collects the data first handily while secondary data collection is when data is collected from existing journals, articles, newspapers, and literature. Secondary data is usually old and does not represent a true picture of the current research under consideration. Collection of data from the desired locality is very important to conduct any given research study so that is why secondary data is not useful in this situation. Primary data represents the true mind set of the participants and is recent so it is considered to be the best in the current research study. Secondary data collection is a very tedious process and researchers have to collect the data from a vast source to make sure there is no biasedness from the researcher which can deteriorate the validity of the research study. That is why a primary collection procedure is established for this research study.  
Instrument Design  
It is established that this research study will follow the primary source of data collection. There are various instruments used to collect the primary data i.e., questionnaire, interviews etc. This research study will follow a semi structured interview instrument for the collection of the primary data. Semi structured interviews are the best to collect the qualitative primary data and the communication can run smoothly. Many topics and things are explored that may not be in the researcher or participants mind at the start of an interview. The participants have a free will and can answer the questions with all honesty and fairness which ensures that there are no biases in the results drawn from the interview to ruin the research study. The most important thing in conducting the semi structured interview is that participants should be well equipped with the topic of the research study so value is added to the study. If the participants are not aware of the research study that will be reflected in the results and research study can be ruined.  
Sample  
As the research will follow the grounded theory method, there was no specified sample size initially as the data collection was stopped when the theme saturation took place. The sample size was then 16 after the theme saturation. The sampling technique that was used is purposive sampling. As the participant was selected on the basis of certain criteria. The marketing experts were interviewed from different companies in the UK. The participants were approached through references and social media. The interviews were conducted virtually considering the Covid SOPs. The semi-structured interview lasted for 15 to 25 minutes as per the convenience of the participants. The data was then analyzed through coding of themes and trends.  
Data Analysis Technique  
Once the data is collected it is then analysed to get the desired results for the research study. There are different data analysis techniques that are used in the research study such as numerical data analysis with the help of Excel and SPSS and thematic analysis. As this is qualitative research study and source of data collection is primary therefore thematic analysis was conducted. Thematic analysis ensues that the research study under consideration is thoroughly looked at and conclusions are drawn from it. Thematic analysis observes all the possible outcomes and weighs it thoroughly so results can be viable. There were also other techniques that were under consideration for a while such as content analysis but it loses its shape when the data is complex. Data analysis technique was also in consideration but this technique does not do well when it comes to finding the relationship between multiple variables and factors. That is why these options were discarded for data analysis technique and thematic analysis prevailed.  
Ethical Considerations  
It is the utmost responsibility of every researcher to conduct the research study keeping high ethical considerations. This research study follows primary data collection procedure so it is necessary to take all the ethical measures. It has been ensured that all ethical considerations are followed during this research study. The data was collected through primary source methods and the confidentiality of the participants was ensured as their names and affiliations were not disclosed at any stage. The data is saved in a computer which is protected by a password and on the completion of the research study the data will be deleted. All the participants were informed beforehand the purpose and reason for conducting the interview and they agreed to participate with freewill. No participant was forced to take part in the research study and confidentiality have been ensured to them by the researcher.  
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This chapter is based on the analysis of the data gathered through the primary source of data collection. The researcher asked questions from the participants and the answers were analysed to find different themes which are given in the following.  
Impact of digital marketing on the global marketing 
Increased Affordability 
Marketing ties a lot of finances for every organisation and it is very expensive. Effective marketing strategy ensures that the clientele of a company is increased and to increase clientele it is of utmost need to reach a mass audience. Conventional marketing such as billboards is limited to a certain locality and it is very expensive. Digital marketing is less expensive and does not require large capital to insert billboards into major cities to attract customers. One of the participants said in an interview 
“Few years back only top companies were able to do effective marketing as they had enough capital to do conventional marketing but the emergence of digital marketing startup companies 
can effectively market their products”. (Participant 3) 
Due to globalisation there is rapid advancement in technology and social media have become a huge part of the lives of the young generation. Most of the young generations around the world use social media on a mundane basis and mediums like newspapers and magazines are out of fashion. Magazines were one the most prominent mediums for the marketing some years ago but the problem was it was very expensive.   
“With the emergence of social media platforms like Tik Tok and Instagram reels companies are marketing their products with much less capital and it is really boosting their presence in the 
market”. (Participant 10) 
The above statement shows that digital marketing is much more affordable and is helping the new companies to compete in the market with much less capital with sharks.  
Increased feasibility and reachability  
 
For any business to be successful, the number of clients is very important. A company with a large number of clients means it is doing very well in the business sector and marketing is a great way to reach potential customers. Conventional marketing such as billboards, newspapers and magazines were restricted to certain localities and there was no reach to mass audiences. Digital marketing has ensured that a company product is reached to the mass audience.  
“There are many social media apps like Tik Tok that have billions of downloads on the play store and on average people watch it for one hour a day. It makes a great platform to showcase 
your products”.  (Participant 11) 
Tik Tok has recently inaugurated this feature where they show a few seconds ads of companies and get millions of views. The reach of social media is outrageous and it is expected to increase a lot more in the upcoming years. One of the participants said during the interview that 
“Globalisation has a deep impact on how organisations have expanded their businesses in other territories of the world. The credit must go to the use of digital marketing.” (Participant 8) 
The above statement shows that organisations have used digital marketing to expand their businesses as news travels fast with the rise in globalisation. Ecommerce is also another sector that has profited a lot from digital marketing and companies like Amazon, Daraz have bagged a huge market share through digital marketing.  
Impact of digital marketing on Apple Inc. 
Brand Equity of Apple 
Brand equity refers to the worth of a product or brand in the customer’s perception. A successful organisation has higher brand equity and has higher repeated customers. A higher brand equity is reflected in the financial statement of an organisation. One of the participants said in an interview that 
“Apple has a very high brand equity and is a household name. Apple has done an amazing job to give desired products to the customers and have engaged them on all levels”. (Participant 5) Apple has the highest brand equity in the world among all the companies. Apple is one of the most profitable companies in the world and was the first company with more than a trillion-dollar market cap. One of the participants said in an interview that  
“Apple is not only a product but it is a feeling. It is a feeling of belonging in upper class society. 
It represents a class and everyone wants to have an Apple product to separate themselves from 
the rest of the herd.” (Participant 4) 
The above statement shows that Apple has a deep connection with their customers and it is much more than just a product. Apple has the best customer support service and every talk and communication is designed to please the customers and realize their importance to the Apple family.  
Focus on value more than price 
Setting up a product price is a very important decision and can either make or break the product. There are various pricing strategies and each one is very crucial in different circumstances. One of the participants said this about the pricing strategy of Apple. 
Apple has cracked the code for pricing and they have a system where they keep a check on their product prices throughout the world. In my opinion it is one of the great features of the Apple organisation and has been able to retain such a heavy market share. (Participant 1) 
The above statement shows that Apple pricing strategy is working very well. Apple has a somewhat constant pricing strategy and is not affected by the external factors up to a great deal. Apple has been able to maintain their dominance from the get-go and it is still prevailing. Another manager answered one of the questions in an interview that  
“Apple does not let the price of their product get lower from a certain threshold. They have a 
minimum advertised price and do not allow retailers to sell the product below that price”. (Participant 3) 
The above statement shows how much Apple Company values their brand and are price conscious. Apple has been keeping a higher brand value and is not worried about higher prices for their products. According to the Apple organisation they are giving higher value then it is obvious customers will spend more money to buy Apple products. 
Impact of digital marketing on Apple’s growth 
 
As previously mentioned, digital marketing has such a positive impact on the increased productivity of organisations around the world. Almost all of the organisations are using social media for promotion and marketing purposes of their products. The use of social media has done wonders for many companies around the world but Apple has chosen not to use social media marketing. One of the participants said in an interview that  
“Apple does not use social media for the marketing of their products. Apple organisation uses their websites and blogs to attract consumers and this strategy has enabled Apple to make a 
class of their own”. (Participant 6) 
The above statement shows how Apple Inc. has separated themselves from the rest of the competitors and have a strong following that their presence is sufficient with just their websites and blogs. Another participant added to the impact of digital marketing on Apple growth that 
“Apple marketing strategy is very simple as they do not go into details much and let the product speak for themselves. Digitalisation and globalisation have enabled Apple to reach a mass audience through their own websites and they have caught on the opportunity big time”. 
(Participant 10) 
The above statement shows the strategy incorporated by Apple Inc. in marketing and promotion of their products throughout the world. This also ensures that Apple keeps a strict control on all the procedures.  
Apple Know their Audience  
Marketing is effective when it is directed towards the right audience. Marketing will be useless if the message is not conveyed to the right personnel. Marketing has to be precise and for that strategy should be laid out. One of the participants said this about the marketing strategy of Apple Inc.  
“When you go to the Apple website you will see beautiful images of the products. Products that attract the visitors and are very catchy and pleasing to the eyes. You will obviously see the details but first you will see details that are related to aesthetics and not much technical”. 
(Participant 4) 
The above statement shows how Apple is targeting the right customers and is being very effective for a long time now. Steve Jobs was the pioneer of Apple Inc. and he was remarkable at knowing the needs of the audience. Steve Jobs surveyed the market and launched products that met the demand of the upper-class society rather than going for products that are competing for market share. One of the participants said this in an interview that  
“Steve Jobs was amazing at figuring out what the customers want even though customers themselves were not aware of their needs. Somehow Steve Job knew customers' problems before 
them and gave them products that fixed their problems. He has invested a lot in the research 
programs and that was worth every penny”. (Participant 8) 
 	 

[bookmark: _Toc16298]Chapter 5. Discussion 
This research study has two objectives i.e., to see the impact of digital marketing on the global marketing of Apple and to find out the factors involved in successful digital marketing in developing brand name internationally. The finding of the first objective which is to find out the factors involved in successful digital marketing in developing brand name internationally has two themes i.e., increased affordability and increased feasibility and reachability. According to Alyahy et al (2020), with the increase in trend of social media marketing many companies have explored the opportunity greatly. Companies from the third world countries which did not have enough capital to showcase their products on the global stage have used digital marketing services such as social media marketing to promote their products and got vital results. This is aligned with the statement from one of the participants that “with the emergence of social media platforms like Tik Tok and Instagram reels companies are marketing their products with much less capital and it is really boosting their presence in the market”. According to Halil (2016), digital marketing and services has enabled companies to reach their potential clients in a much more efficient way. The customer support service is great and customers are able to reach the company very easily for any query. The feasibility and reachability have improved drastically and the communication and information flow is much smoother. According to Taherdoost & Jalaliyoon (2014), digital marketing has enabled consumers to do research about the product in a much deeper and profound way than traditional marketing where customers had very limited information available. This is aligned with the statement from one of the participants in an interview that “with the emergence of social media platforms like Tik Tok and Instagram reels companies are marketing their products with much less capital and it is really boosting their presence in the market”.  Hence the first objective is justified. The second objective of this research study is to see the impact of digital marketing on the global marketing of Apple. Apple has been one of the best companies in the world when it comes to profitability and have been maintaining monopoly at the top. This objective has four themes i.e., Brand equity of Apple, Apple know their audience, focus on value than price impact of digital marketing on Apple. According to Nagamia (2015), Apple has established a monopoly at the top because they offer products for high class society and provide higher values in their products rather than going into the competition with the mediocre companies. They have not given much thought about the lower end of the society and it seems like Apple will continue to do so. They are going for profitability rather than market share. This is aligned with one of the participant remark that “Apple does not let the price of their product get lower from a certain threshold. They have minimum advertised price and do not allow retailers to sell the product below that price”. According to Makrides  et al (2020)    Apple products have very high band equity. In fact they are the most profitable organisation in the world and always gives consumers best and high tech products. Consumers are very satisfied with the Apple Inc. product and have achieved maximum brand loyalty. Brand Promise of Apple is a kept for years which has aided in achieving such a standard of brand equity. But the brand equity is achieved not merely because of valuable products but a combination of quality and knowing what the consumers are demanding. This is aligned with the answers of the participants that “Apple is not only a product but it is a feeling. It is a feeling of belonging in upper class society. It represents a class and everyone wants to have an Apple product to separate themselves from the rest of the herd”. Apple does not use social media for their marketing but rather uses their websites and blogs and digital marketing has enabled Apple Inc (Payne, 2017). Brand equity of Apple allows it to have a strong following. A company with strong brand equity will be able to draw consumers to their websites and will not need to go for social media marketing. This statement is aligned with one of the participant answers that “Apple does not use social media for the marketing of their products. Apple organisation uses their websites and blogs to attract consumers and this strategy has enabled Apple to make a class of their own”. According to Tsesis (2018), marketing to the right audience is very essential for the success of any brand. This is aligned with one of the participant answers that ““Steve Job was amazing at figuring out what the customers want even though customers themselves were not aware of their needs. Somehow Steve Job knew customers' problems before them and gave them products that fixed their problems. He has invested a lot in the research programs and that was worth every penny. This shows that Apple has mastered the art of digital marketing and is one of the prime reasons that it is still prevailing.  
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Marketing is one of the major reasons for the success of any company. The world has changed a lot in recent years and digital marketing has taken over conventional marketing. There are many mediums used for digital marketing such as websites, social media, and search engines etc. A strong digital marketing campaign enables a company to outgrow their competitors.  Apple Inc. is one of the most profitable companies in the world and has been established as a tech product on the top for quite some time. This research study was conducted to find the impact of digital marketing on Apple Inc. Literature review evaluated the role of digital marketing on the overall impact on productivity. An Interpretivism approach was used to conduct the research study. When it comes to philosophy deductive philosophy was used which enabled researchers to test current hypotheses and theories. Inductive approach was not used as it is a very complex procedure and requires researchers to make new theories and hypotheses which may not be able to stand. Qualitative method is used in this research study as it is the best method when it comes to human behaviour. Quantitative method is based on numbers and numerical methods which can be biased that will ruin the whole research study. For the data collection process primary data has been collected through semi-structured interviews. As this is a qualitative primary research thematic analysis has been used to find the results. There are two main themes formed from the semistructured interviews, one is related to the impact of digital marketing on the global marketing and impact of digital marketing on the Apple Inc. Impact of digital marketing on global marketing has two sub themes i.e., increased affordability and increased reachability and feasibility. This says that digital marketing has enabled companies to market their product with much lower capital and also can reach mass consumers and can engage them effectively. The second theme impact of digital marketing on Apple Inc. has four sub themes i.e., Brand equity, know their audience, Impact of digital marketing on Apple growth and focus on value than price. This shows that digital marketing has allowed Apple Inc. to promote their products and enhance their productivity.  
 	 
Future Research direction and Limitations  
This research has been carried out with much care and researchers have tried to keep the biasedness out of the research up to a great extent. But there are always some limitations associated with any research. As this was qualitative research, future researchers can opt for quantitative research and see the impact of digital marketing on the productivity of the organisations. The participants of the interview can be increased and more knowledgeable people can be selected. Furthermore, Covid19 has a deep impact on digital marketing because people have been using social media much more during the pandemic and now the restrictions are being eased it will be interesting to see whether the impact remains constant or decreases a bit.  
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Appendix  
 
Questionnaire  
	 
	

	1. 
	As marketing has evolved from traditional to digital marketing in apple. How has it been more beneficial ? 

	 
	 

	2. 
	What are the most effective digital marketing strategies that are being used in Apple ? 

	 
	 

	3. 
	How has it affected Apple’s growth over time? 

	 
	 

	4. 
	In your opinion, how much Apple has evolved as a brand through their digital marketing strategies? 

	 
	 

	5. 
	To build a brand image, what are the factors that might be involved in their digital marketing which makes it successful? 
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APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A
researcher may not be covered by the University’s insurance if ethical approval has not been
obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken
on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and
society, and the use of this stock of knowledge to devise new applications”. As such this covers activities
undertaken by members of staff, postgraduate research students, and both taught postgraduate and
undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing
within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see
Checklist for details of process for different categories of application.

SECTION A: About You (Principal Researcher)

1 Full Name: Dobrinka Kiryakova
2 Tick all boxes that apply: Member of staff: ] Honor.ary TS BT
fellow: ]
Taught Postgraduate Postgraduate
LIBEIERERIELR S EEr Student . Research Student .

Institute/Academic

Discipline/Centre: University of Wales Trinity Saint David, United Kingdom

4 Campus: London

info.london@tsd.ac.uk

5 E-mail address: ]
londonstudentservice@tsd.ac.uk

6 Contact Telephone Number: +442075667600

For students:

7 Student Number: 1818047

8 Programme of Study: Bachelor of Arts, Business Management

9 Director of Studies/Supervisor: | DR. Anupam Mazumdar/ Nandish Patel
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SECTION B: Approval for Research Activity

1 Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate

approval process for different levels of research by different VEs = MO
categories of individual)
Date
2 If Yes, please indicate source of Research Degrees Committee n

approval (and date where known):

Approval in principle must be | |nstitute Research Committee O
obtained from the relevant source —
prior to seeking ethical approval Other (write in) J

SECTION C: Internal and External Ethical Guidance Materials

Please list the core ethical guidance documents that have been referred to during the completion of
this form (including any discipline-specific codes of research ethics, location-specific codes of
research ethics, and also any specific ethical guidance relating to the proposed methodology).
Please tick to confirm that your research proposal adheres to these codes and guidelines. You may
add rows to this table if needed.

1 UWTSD Research Ethics & Integrity Code of Practice X
2 UWTSD Research Data Management Policy
3 [List any other relevant documents here] [l

SECTION D: External Collaborative Research Activity

If there are external collaborators then you should gain consent from the contact persons to share their
personal data with the university. If there are no external collaborators then leave this section blank and
continue to section E.

1 Institution
2 Contact person name
3 Contact person e-mail address
4 Is your research externally funded? YES [ NO [
5 Are you in receipt of a KESS scholarship? YES ] NO [
6 | Are you specifically employed to Voluntary YES 0 NO 0
7 undertake this research in either a Emploved
paid or voluntary capacity? mploye YES O NO O
8 Is the research being undertaken If YES then the
within an existing UWTSD Athrofa permission question
: : . YES O NO L
Professional Learning Partnership below does not need
(APLP)? to be answered.
9 Has permission to undertake the (If YES attach copy)
research has been provided by the If NO the application YES L] NO (]
partner organisation? cannot continue
Where research activity is carried out in collaboration with an external organisation
10 | Does this organisation have its own ethics approval system? YES ] NO
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If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this
may be a copy of an email if appropriate).

SECTION E: Details of Research Activity

1 Indicative title: The impact of digital marketing on global marketing Apple
2 Proposed start date: 20.01.2022 Proposed end date: 04.05.2022
Introduction to the Research (maximum 300 words per section)
Ensure that you write for a Non-Specialist Audience when outlining your response to the
points below:
Purpose of Research Activity
Proposed Research Question
Aims of Research Activity
Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
What the research activity will add to the body of knowledge
How it addresses an area of importance.
Purpose of Research Activity
The research is conducted to explore the impact of digital marketing on marketing techniques of Apple
3 company and the impact it has created on their global marketing techniques of the company. The study
focusses on the findings about how Apple has made adjustments in their advertising strategies and the impacts
on the company will help understand the benefits of digital marketing.
(this box should expand as you type)
Research Question
The questions that this research caters are:
e What is the impact of digital marketing on the global marketing of Apple?
4 o If there is any difference between outcomes of the digital marketing and traditional marketing strategies
in this era?
e What are the factors involved in successful digital marketing in establishing brand image
internationally?
(this box should expand as you type)
Aims of Research Activity
The aim of the research is to identify the significance of digital marketing in the modern world. The research
discusses how digital marketing parameters have encouraged new opportunities for businesses and has
5 changed the way global marketing technigues operate. It also focusses on finding out how much impact digital
marketing has created in making Apple Inc. unique internationally. The research aims to explore the changes
Apple has made in their marketing strategy and the impact it has on the brand’s reputation.
(this box should expand as you type)
Objectives of Research Activity
The objective of the research is to explore the digital marketing on the global marketing of Apple and to
6 investigate the difference between the consequences of traditional marketing and digital marketing strategies

and techniques. Another objective is to find the aspects that cause the brand name to develop internationally
through successful digital marketing.
(this box should expand as you type)

Proposed methods (maximum 600 words)

Provide a brief summary of all the methods that may be used in the research activity, making it clear
what specific techniques may be used. If methods other than those listed in this section are deemed
appropriate later, additional ethical approval for those methods will be needed. You do not need to
justify the methods here, but should instead describe how you intend to collect the data necessary for

you to complete your project.
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The research philosophy used is interpretivism and the the research approach is inductive which will focus on
developing a theory. The research is based on qualitative approach and uses grounded theory to get more in-
7 depth knowledge. This is an exploratory research that will further help to develop hypotheses for future
research. The method of semi-structured interviews will be used to collect primary data.
(this box should expand as you type)
Location of research activity
Identify all locations where research activity will take place.
Marketing experts of different companies in UK will be considered for the research activity.
8
(this box should expand as you type)
Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical
considerations are complied with and that the relevant permissions are sought. Specify any local
guidelines (e.g. from local professional associations/learned societies/universities) that exist and
whether these involve any ethical stipulations beyond those usual in the UK (provide details of any
licenses or permissions required). Also specify whether there are any specific ethical issues raised by
the local context in which the research activity is taking place, for example, particular cultural and/or
legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the
research then please state this.
9
(this box should expand as you type)
Use of documentation not in the public domain: Are any documents NOT NO
10 | publicly available?
YES [
If Yes, please provide details here of how you will gain access to specific documentation that is not
in the public domain and that this is in accordance with the current data protection law of the
country in question and that of England and Wales.
11
(this box should expand as you type)
Does your research relate to one or more of the seven aims of the Well-
being of Future Generations (Wales) Act 2015? YES NO
12 | A prosperous Wales [
13 | Aresilient Wales O Y
14 | A healthier Wales [ X
15 | A more equal Wales U
16 | A Wales of cohesive communities [ X
17 | A Wales of vibrant culture and thriving Welsh language U
18 | A globally responsible Wales ] ]
19 | If YES to any of the above, please give details:
(this box should expand as you type)
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SECTION F: Scope of Research Activity

Will the research activity include: YES NO
1 Use of a questionnaire or similar research instrument? U
2 Use of interviews? UJ
3 Use of focus groups? l
4 Use of participant diaries? l
5 Use of video or audio recording? U
6 Use of computer-generated log files? l
7 Participant observation with their knowledge? [l
8 Participant observation without their knowledge? [l

Access to personal or confidential information without the participants’ specific
9 UJ

consent?

Administration of any questions, test stimuli, presentation that may be
10 . : : : Ol X

experienced as physically, mentally or emotionally harmful / offensive?
11 | Performance of any acts which may cause embarrassment or affect self-esteem? [l
12 | Investigation of participants involved in illegal activities? [l
13 | Use of procedures that involve deception? [l
14 | Administration of any substance, agent or placebo? [l
15 | Working with live vertebrate animals? UJ
16 | Procedures that may have a negative impact on the environment? Ol X
17 Other primary data collection methods. Please indicate the type of data collection

method(s) below.

Details of any other primary data collection method:

UJ
(this box should expand as you type)

If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of
the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been
obtained.

SECTION G: Intended Participants

If there are no participants then do not complete this section, but go directly to section H.

Who are the intended participants:
YES NO

1 | Students or staff at the University? O X
2 | Adults (over the age of 18 and competent to give consent)? [ X
3 | Vulnerable adults? ]

Children and Young People under the age of 18? (Consent from Parent, Carer or
4 . . . O X

Guardian will be required)
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5 | Prisoners? ] X

6 | Young offenders? ] X
Those who could be considered to have a particularly dependent relationship with

7 . . U
the investigator or a gatekeeper?

8 | People engaged in illegal activities? Ll
Others. Please indicate the participants below, and specifically any group who

9 | may be unable to give consent.
Details of any other participant groups: O O
(this box should expand as you type)

Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and
how will they be recruited?

How many participants are 20 to 30 people

10 | expected?

(this box should expand as you type)

Marketing experts of different companies

11 Who will the participants be?

(this box should expand as you type)

How will you identify the

= participants?

(this box should expand as you type)

Information for participants:
YES NO N/A
13 Will you describe the main research procedures to participants in X O O
advance, so that they are informed about what to expect?
14 | Will you tell participants that their participation is voluntary? X Ol Ol
15 | Will you obtain written consent for participation? UJ UJ
16 Will you explain to participants that refusal to participate in the X O O
research will not affect their treatment or education (if relevant)?
17 If the research is observational, will you ask participants for their ] ]
consent to being observed?
Will you tell participants that they may withdraw from the research at
18 : X O O
any time and for any reason?
19 With questionnaires, will you give participants the option of omitting . .
guestions they do not want to answer?
20 Will you tell participants that their data will be treated with full X O O
confidentiality and that, if published, it will not be identifiable as theirs?
Will you debrief participants at the end of their participation, in a way
21 . U] U]
appropriate to the type of research undertaken?
22 | If NO to any of above questions, please give an explanation
(this box should expand as you type)
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Information for participants: YES NO N/A
24 | Will participants be paid? U U
25 | Is specialist electrical or other equipment to be used with participants? U U
26 Are_: there any flnanual or other interests to the investigator or O O
University arising from this study?
Will the research activity involve deliberately misleading participants in
27 . " : O U
any way, or the partial or full concealment of the specific study aims?

28 | If YES to any question, please provide full details

(this box should expand as you type)

SECTION H: Anticipated Risks

Outline any anticipated risks that may adversely affect any of the participants, the
researchers and/or the University, and the steps that will be taken to address them.

If you have completed a full risk assessment (for example as required by a laboratory, or external
research collaborator) you may append that to this form.

Yes [l
No

1 | Full risk assessment completed and appended?

Risks to participants
2 | For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm,
transfer of personal data, sensitive organisational information

Risk to participants: How you will mitigate the risk to participants:

(this box should expand as you type)

(this box should expand as you type)

If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity,
drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give
details of the procedures to deal with these issues, including any support/advice (e.g. helpline
numbers) to be offered to participants. Note that where applicable, consent procedures should
make it clear that if something potentially or actually illegal is discovered in the course of a project,
it may need to be disclosed to the proper authorities

(this box should expand as you type)

Risks to the investigator
4 | For example: personal health & safety, physical harm, emotional distress, risk of accusation of
harm/impropriety, conflict of interest

Risk to the investigator: How you will mitigate the risk to the investigator:

(this box should expand as you type) (this box should expand as you type)

University/institutional risks

5 - . . .
For example: adverse publicity, financial loss, data protection
Risk to the University; How you will mitigate the risk to the University:
(this box should expand as you type) (this box should expand as you type)
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6 Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems
Risk to the environment: How you will mitigate the risk to environment:
(this box should expand as you type) (this box should expand as you type)
Disclosure and Barring Service
If the research activity involves children or vulnerable adults, a Disclosure
and Barring Service (DBS) certificate must be obtained before any YES NO N/A
contact with such participants.
7 | Does your research require you to hold a current DBS Certificate? ] X l
If YES, please give the certificate number. If the certificate number is not
8 | available please write “Pending”; in this case any ethical approval will be
subject to providing the appropriate certificate number.

SECTION I: Feedback, Consent and Confidentiality

1 Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when?

(this box should expand as you type)

2 Informed consent

Describe the arrangements to inform potential participants, before providing consent, of what is
involved in participating. Describe the arrangements for participants to provide full consent before
data collection begins. If gaining consent in this way is inappropriate, explain how consent will be
obtained and recorded in accordance with prevailing data protection legislation.

Informed consent form will be given to all participants before the interview and their rights will be
specified.

(this box should expand as you type)

3 Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If
anonymity is not being offered, explain why this is the case.

The identity of the participants will be kept confidential.

(this box should expand as you type)

SECTION J: Data Protection and Storage

Does the research activity involve personal data (as defined by the General
Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 YES NO
“‘DPA")?

“Personal data” means any information relating to an identified or identifiable
natural person (‘data subject’). An identifiable natural person is one who can
be identified, directly or indirectly, in particular by reference to an identifier

1 | such as a name, an identification number, location data, an online identifier or O O
to one or more factors specific to the physical, physiological, genetic, mental,
economic, cultural or social identity of that natural person. Any video or audio
recordings of participants is considered to be personal data.
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If YES, provide a description of the data and explain why this data needs to be collected:

(this box should expand as you type)

Does it involve special category data (as defined by the GDPR)? YES NO

“Special category data’” means sensitive personal data consisting of information as
to the data subjects’ —

(a) racial or ethnic origin,

(b) political opinions,

(c) religious beliefs or other beliefs of a similar nature,

3 | (d) membership of a trade union (within the meaning of the Trade Union and Labour | |
Relations (Consolidation) Act 1992),

(e) physical or mental health or condition,

(f) sexual life,

(9) genetics,

(h) biometric data (as used for ID purposes),

If YES, provide a description of the special category data and explain why this data needs to be
collected:

(this box should expand as you type)

zZ
©)

Will data from the research activity (collected data, drafts of the thesis, or YES
materials for publication) be stored in any of the following ways?

X

Manual files (i.e. in paper form)?

X

University computers?

X

Private company computers?

Home or other personal computers?

© | 00| N || O

Laptop computers/ CDs/ Portable disk-drives/ memory sticks?

O O] g g g o

X X X

10 | “Cloud” storage or websites?

11 Other — specify: O X

For all stored data, explain the measures in place to ensure the security of the data collected, data
12 | confidentiality, including details of backup procedures, password protection, encryption,
anonymisation and pseudonymisation:

(this box should expand as you type)

Data Protection

Will the research activity involve any of the following activities: YES NO
13 | Electronic transfer of data in any form? U
14 Sharing of data with others at the University outside of the immediate research O
team?
15 | Sharing of data with other organisations? U]
16 | Export of data outside the UK or importing of data from outside the UK? O
17 | Use of personal addresses, postcodes, faxes, emails or telephone numbers? U]
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18 | Publication of data that might allow identification of individuals? U
19 | Use of data management system? U
20 | Data archiving? UJ

If YES to any question, please provide full details, explaining how this will be conducted in
21 | accordance with the GDPR and Data Protection Act (2018) (and any international equivalents,
where appropriate):

(this box should expand as you type)

22 | List all who will have access to the data generated by the research activity:

(this box should expand as you type)

23 | List who will have control of, and act as custodian(s) for, data generated by the research activity:

(this box should expand as you type)

Give details of data storage arrangements, including security measures in place to protect the data,
24 | where data will be stored, how long for, and in what form. Will data be archived — if so how and if
not why not.

(this box should expand as you type)

Please indicate if your data will be stored in the UWTSD Research Data Repository (see

2 https://researchdata.uwtsd.ac.uk/ ). If so please explain. (Most relevant to academic staff)

(this box should expand as you type)

Confirm that you have read the UWTSD guidance on data management (see

26 | hitps://www.uwtsd.ac.uk/library/research-data-management/) YES 2
Confirm that you are aware that you need to keep all data until after your

27 | research has completed or the end of your funding YES (
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SECTION K: Declaration

The information which | have provided is correct and complete to the best of my knowledge. | have
attempted to identify any risks and issues related to the research activity and acknowledge my
obligations and the rights of the participants.

In submitting this application | hereby confirm that | undertake to ensure that the above named
research activity will meet the University’s Research Ethics and Integrity Code of Practice which is
published on the website: https://www.uwtsd.ac.uk/research/research-ethics/

Date:01.05.2022
1 | Signature of applicant: Dobrinka Kiryakova

For STUDENT Submissions:

2 Dlreqtor of L DR. Anupam Mazumdar/ Nandish Patel Date:01.05.2022
Studies/Supervisor:

3 | Signature: Dobrinka Kiryakova

For STAFF Submissions:

4 Academic Director/ Assistant Date:
Dean:

5 Signature:

Checklist: Please complete the checklist below to ensure that you have completed the form according to
the guidelines and attached any required documentation:

X | | have read the guidance notes supplied before completing the form.

X | I have completed ALL RELEVANT sections of the form in full.

X | | confirm that the research activity has received approval in principle

O | | have attached a copy of final/interim approval from external organisation (where appropriate)

O | have attached a full risk assessment (where appropriate) ONLY TICK IF YOU HAVE
ATTACHED A FULL RISK ASSESSMENT

= I understand that it is my responsibility to ensure that the above named research activity will meet
the University’s Research Ethics and Integrity Code of Practice.
I understand that before commencing data collection all documents aimed at respondents

X | (including information sheets, consent forms, questionnaires, interview schedules etc.) must be
confirmed by the DoS/Supervisor, module tutor or Academic Director.

RESEARCH STUDENTS AND STAFF ONLY

All communications relating to this application during its processing must be in writing and emailed to
paresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.

You will be informed of the outcome of your claim by email; therefore it is important that you check your
University and personal email accounts regularly.

STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form
(and receive the outcome) via systems explained to you by the supervisor/module leader.

This form is available electronically from the Academic Office web pages:
https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
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