APPLICATION FOR ETHICAL APPROVAL
In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. 
The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.
The individual undertaking the research activity is known as the “principal researcher”.
This form must be completed and approved prior to undertaking any research activity. 
SECTION A: About You (Principal Researcher)
	1
	Full Name:
	Rezaul Karim

	2
	Student Number:
	2436008

	3
	Email address:
	2436008@student.uwtsd.ac.uk 

	4
	Programme of Study:
	MBA in International Business

	5
	Supervisor:
	Dr Jean Wang



SECTION B:  Internal and External Ethical Guidance Materials
	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.

	1
	UWTSD Research Ethics & Integrity Code of Practice
	☒
	2
	UWTSD Research Data Management Policy
	☒

	3
	General Data Protection Regulation (GDPR) 2016 and the Data Protection Act 2018 (UK)
	☒

	4
	Market Research Society (MRS) Code of Conduct (2023)
	☒



SECTION C: Details of Research Activity
	1
	Indicative title:
	The Influence of Vegan Marketing Strategies on Consumer Purchase Intentions in the UK Fast-Food Industry

	2
	Proposed start date:
	12th July 2026
	Proposed end date:
	25-09-2026

	
	Introduction to the Research (maximum 300 words in each section)
The UK fast-food scene has undergone a dramatic shift, with plant-based menu items moving from the fringes to the heart of mainstream dining. In 2024, the UK vegan fast-food market reached an impressive USD 1.62 billion and is set to surge to USD 2.75 billion by 2032, growing at a robust 6.80% CAGR (Credence Research, 2024). UK consumers now spend around £964 million each year on plant-based meat and dairy alternatives (Green Queen, 2024). At the same time, new regulations are reshaping the industry by tightening restrictions on the promotion of foods high in fat, sugar, or salt under the Food (Promotion and Placement) (England) Regulations 2021.
Leading quick-service restaurants like Greggs, McDonald's UK, KFC UK, and Burger King UK have made plant-based options a permanent fixture on their menus. Yet, despite widespread marketing, many campaigns struggle to turn curiosity into lasting loyalty: 66% of UK consumers still believe plant-based meat tastes inferior to traditional meat, and nearly half see it as overly processed or unnatural (Green Queen, 2024). Attempts to persuade with guilt-driven or moralistic messages often backfire, sparking resistance instead (CueForGood, 2024). Meanwhile, more consumers are seeking plant-based choices that deliver on health and functional benefits.
Although past research has explored individual message framings, no study has yet compared health, environmental, ethical, indulgence or taste, and social identity framings side by side. This leaves a crucial gap in understanding how these distinct approaches shape consumer perceptions, build trust, and ultimately drive purchase decisions in the UK's fast-paced QSR sector.

	3
	Purpose of Research Activity
The purpose of this research activity is to examine the relationship between the framing of vegan promotional messages, consumer perceptions, consumer trust, and consumer purchase intentions in the UK fast-food market, and to establish which promotional message framing most effectively influences consumer behaviour.

	4
	Research Question
1. What are UK consumers' perceptions of vegan marketing messages used by fast-food chains? 
2. Which factors significantly influence consumer purchase intention for vegan fast-food products? 
3. To what extent do consumer values, beliefs, and identities predict responses to vegan marketing? 
4. Which marketing channels most strongly predict purchase intention?

	5
	Aims of Research Activity
This research aims to examine the relationship between the framing of vegan promotional messages, consumer perceptions, consumer trust, and consumer purchase intention in the UK fast-food market and to establish which type of promotional message has the greatest effect on consumer behaviour.

	6
	Objectives of Research Activity
1. To measure the relative prevalence and perceived effectiveness of vegan promotional message framings used by UK fast-food chains. 
2. To measure consumer perceptions of these framings across dietary segments. 
3. To test the mediating role of consumer trust in message-to-intention effects. 
4. To identify which message type most effectively drives purchase intention, operationalised as trial and repeat purchase intentions.
5. To derive managerial implications for UK QSR operators and policymakers within the Food Regulations framework.

	
	Proposed data collection methods (maximum 600 words)

	7
	This study adopts a quantitative research methodology, a deductive approach, and an online cross-sectional survey design grounded in a positivist philosophy to test relationships between vegan promotional message framing, consumer perception, consumer trust, and purchase intention. 
Instrument Design:
Primary data were gathered using a structured 13-question questionnaire (Q1–Q13) administered via Google Forms. The instrument is organized into six sections: (1) Introduction and Consent; (2) Demographics (Q1–Q3); (3) Consumer Awareness (Q4–Q5); (4) Perceptions and Attitudes (Q6–Q8); (5) Behavioural Intentions (Q9–Q11); and (6) Values and Identity (Q12–Q13). Item formats comprise Multiple Choice Single-select (categorical), Multiple Choice Multi-select (categorical multi-response), 5-point Likert scales (assessing message appeal across health, environmental, ethical, and taste framings, as well as trial and repeat intention), and 5-point Rating Scales (evaluating personal food choice values). 
Sampling and Participant Recruitment:
The target population comprises UK residents aged 18 years and older who have purchased or considered purchasing vegan food from fast-food chains. Non-probability convenience sampling was utilized due to resource boundaries and the absence of an exhaustive sampling frame of UK fast-food consumers. Recruitment was executed across six digital channels: Instagram, Facebook, Twitter/X, Reddit vegan communities, university email lists, and vegan interest groups, using a standardized recruitment post containing the study rationale, estimated duration (3-6 minutes), anonymity guarantees, and the Google Forms hyperlink. No financial or material incentives were offered, ensuring participation was strictly voluntary. 
Inclusion and Exclusion Criteria:
Inclusion criteria required participants to be UK residents, aged 18 or above, with an interest in or experience with vegan fast food. Exclusion criteria were age under 18, non-UK residency, and incomplete submissions containing over 20% missing substantive data. Participants confirmed age and residency criteria and were required to check five mandatory consent checkboxes (confirming understanding of the PIS, voluntary participation, right to withdraw without consequence, confidentiality/anonymity, and agreement to participate) before access to questionnaire items was granted. 
Data Collection Outcomes and Screening:
A total of 118 raw submissions were received. A four-stage data screening funnel was applied: 48 exact duplicates (including 15 accidental duplicate submissions occurring within 60 seconds) and 12 incomplete submissions with >20% missing data were excluded, yielding an analytic sample of N = 58. Nine straight-lining cases were retained because uniform high endorsement across plant-based metrics is theoretically plausible and conceptually expected among recruited vegan consumers. Isolated missing Likert cells were resolved via person-mean imputation. 
Data Analysis Plan:
Data were processed using Python (pandas, SciPy, statsmodels) following a six-step analytical plan: 
1. Data screening and cleaning (duplicate removal, missing data screening); 
2. Descriptive statistics (frequencies, percentages, means, standard deviations, skewness); 
3. Reliability testing (Cronbach's alpha and item-total correlations); 
4. Pearson correlation analysis (two-tailed, ); 
5. Ordinary least squares (OLS) multiple regression across four models; and 
6. Hypothesis and mediation testing (Baron & Kenny procedure, Sobel test) and group comparisons (ANOVA, Welch t-tests, Cohen's d).  



SECTION D: Scope of Research Activity
	
	Will the research activity include:
	YES
	NO

	1
	Use of a questionnaire or similar research instrument?
	☒
	☐

	2
	Use of interviews?
	☐
	☒

	3
	Use of focus groups?
	☐
	☒

	4
	Use of participant diaries? 
	☐
	☒

	5
	Use of video or audio recording?
	☐
	☒

	6
	Use of computer-generated log files?
	☐
	☒

	7
	Participant observation with their knowledge?
	☐
	☒

	8
	Participant observation without their knowledge?
	☐
	☒

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	10
	Administration of any questions, test stimuli, or presentation that may be experienced as physically, mentally or emotionally harmful/offensive?
	☐
	☒

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	12
	Investigation of participants involved in illegal activities?
	☐
	☒

	13
	Use of procedures that involve deception?
	☐
	☒

	14
	Administration of any substance, agent or placebo?
	☐
	☒

	15
	Working with live vertebrate animals?
	☐
	☒

	16
	Procedures that may have a negative impact on the environment?
	☐
	☒

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	☒

	
	Not applicable. The study will use only the anonymous online questionnaire described above.
	
	



If you have ticked NO to every question, then the research activity is (ethically) low risk and you may skip section E and continue to section F.
If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 
SECTION E: Intended Participants
	
	Who are the intended participants:
	YES
	NO

	1
	Students or staff at the University?
	☒
	☐

	2
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	3
	Vulnerable adults?
	☐
	☒

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	5
	Prisoners?
	☐
	☒

	6
	Young offenders?
	☐
	☒

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	8
	People engaged in illegal activities?
	☐
	☒

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.
	☒
	☐

	
	Details of any other participant groups:
Although recruited online via digital public platforms, including social media channels (Instagram, Facebook, Twitter/X) and online communities (Reddit vegan subreddits and plant-based interest forums)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?

	The planned target sample was 50–80 participants, established to ensure sufficient statistical power for bivariate correlation (Pearson r) and multiple regression (OLS) analyse. A total of 118 raw submissions were received through Google Forms. 

	11
	Who will the participants be?

	Participants are UK residents aged 18 and over who have purchased or considered purchasing vegan food from fast-food chain. No vulnerable groups were involved. 

	12
	How will you identify the participants?
	Participants are not identified individually, and no personal identifiers (such as names, student IDs, personal email addresses, phone numbers, or IP addresses) were collected at any point. Responses are completely anonymous. 



	
	Information for participants:
	YES
	NO
	N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	15
	Will you obtain written consent for participation?
	☒
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	22
	If NO to any of the above questions, please give an explanation 

	
	All relevant questions (13–16, 18–21) are answered YES. Question 17 is marked N/A because the study is entirely a self-administered questionnaire and involves no observational methods. 



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☒
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	28
	If YES to any question, please provide full details 

	
	Not applicable. Participants will not be paid, no specialist equipment will be used, no financial conflict exists and no deception will be employed.



SECTION F: Anticipated Risks
	
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them.  

	1
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information. If you have identified in section D that there are no participants, then enter N/A and go skip to question 3.

	
	Risk to participants:
Participant risk is minimal, as the study involves an entirely voluntary, non-invasive online questionnaire evaluating fast-food marketing campaigns and food preferences, with no physical procedures, financial disclosures, or deceptive methodologies. The sole identifiable risk is minor cognitive fatigue or mild emotional reflection when considering personal dietary choices; furthermore, data privacy risks are effectively eliminated since no personal identifiers, contact details, or IP addresses are collected.
	Mitigation:
These risks were mitigated by phrasing all survey items in neutral, non-judgmental language that values all dietary preferences equally, thereby preventing moral reproach or discomfort. Participation was entirely self-paced and voluntary, granting respondents the freedom to exit the survey at any point without penalty, while complete anonymity was guaranteed from inception and supported by secure, GDPR-compliant data management protocols.

	2
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially illegal is discovered during a project, it may need to be disclosed to the proper authorities

	
	The questionnaire will not ask about illegal activity, health, sexuality, financial circumstances or other sensitive and potentially upsetting matters. It focuses on sustainability perceptions, trust and purchase intention. Participants may omit any question or discontinue before submission if they feel uncomfortable.

	3
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:
As the principal researcher is minimal. Because the study is administered entirely online via Google Forms, there is no physical contact with respondents, no travel to unfamiliar or hazardous field sites, and no lone working in public locations. Potential risks are limited to cognitive fatigue during prolonged dataset screening and coding, or potential researcher bias arising from my own interest in plant-based business strategy. 
	How I will mitigate the risk to the investigator:
I mitigated these risks by structuring data analysis schedules with regular breaks to prevent fatigue. To address researcher reflexivity and eliminate interpretive bias, I maintained an objective, positivist stance, adhered to a pre-defined quantitative data analysis plan using standard Python statistical libraries.

	4
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:
The research topic (vegan marketing in fast-food restaurants) is standard business management and marketing scholarship and poses no reputational risk, political controversy, or physical safety hazard. The only institutional consideration pertains to information governance and ensuring compliance with the UK GDPR and university data policies.
	How I will mitigate the risk to the University: I strictly adhered to the UWTSD Research Ethics & Integrity Code of Practice and Data Protection Act 2018 guidelines. Anonymity is guaranteed at capture; no personally identifiable data (PID) or special-category data are solicited, received, or stored. The survey was distributed solely with appropriate academic disclosures. 

	5
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:
The risk to the physical environment is non-existent. The research involves no field experiments, chemical agents, physical sampling, materials disposal, or vehicular transport. The environmental impact is restricted to negligible carbon emissions associated with standard digital device usage and cloud servers.
	How I will mitigate the risk to the environment:
The study was conducted entirely paperless. Participant information, consent collection, questionnaire administration, data cleaning, statistical analysis, and thesis drafting were managed entirely in digital formats, eliminating paper waste and travel-related emissions. 



SECTION G: Feedback, Consent and Confidentiality
If you have identified in section D that there are no participants, then enter skip this section and continue to section H.
	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	After submission, participants will see a debrief page thanking them, restating the purpose of the study and explaining how the findings will be used. The debrief page will provide the researcher’s university email address, 2436008@student.uwtsd.ac.uk, so participants may request general information about the study or a summary of results after completion.

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	Informed consent was obtained digitally prior to survey access via an introductory screen embedding the full Participant Information Sheet, which detailed the study's academic purpose, institutional affiliations, eligibility criteria, minimal risks, completion duration (3–6 minutes), unconditional withdrawal rights, and protocols for data confidentiality, five-year encrypted storage, and academic dissemination. 

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	Complete anonymity and confidentiality are guaranteed throughout the research lifecycle and in all published outputs by strictly avoiding the collection of personal identifiers and disabling IP and automatic email logging within Google Forms. Deductive re-identification is prevented through broad, aggregated demographic classification bands, while raw datasets are housed exclusively on password-protected devices. 



SECTION H: Data Protection and Storage
	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	☐
	☒

	2
	If YES, provide a description of the data and explain why this data needs to be collected:

	
	Not applicable. All participants completely anonymous.

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	☒

	4
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	
	Not applicable. The questionnaire will not collect special category data.



	
	
Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☐
	☒

	6
	University computers?
	☐
	☒

	7
	Private company computers?
	☐
	☒

	8
	Home or other personal computers?
	☒
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	☒

	10
	“Cloud” storage or websites?
	☒
	☐

	11
	Other – specify:
	☐
	☒

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	All survey data are collected and initially held in the Google Forms cloud platform via an encrypted Google account, then exported as password-protected Excel and CSV spreadsheets to a local personal computer with full disk encryption enabled. Backup procedures consist of routine, encrypted archive copies maintained strictly on this secure personal computer, completely eliminating external portable media (USBs, portable hard drives) or physical paper records. 



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☒
	☐

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☒

	15
	Sharing of data with other organisations?
	☐
	☒

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and/or any international equivalent):

	
	Participants submit survey responses to the Google Forms cloud platform, and subsequently when the fully anonymised dataset is downloaded directly to the principal researcher's password-protected, encrypted personal computer for analysis. In accordance with the UK GDPR and the Data Protection Act 2018, no personal identifiers, contact details, or IP addresses are collected, transmitted, or stored during recruitment or data export. 

	20
	List all who will have access to the data generated by the research activity:

	
	Access to the raw and cleaned electronic dataset is restricted exclusively to myself, Rezaul Karim. 

	21
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	I, Rezaul Karim (Principal Researcher, Student Number: 2436008), act as the sole custodian for all data generated by this research activity.

	22
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. 

	
	All data are collected and retained exclusively in digital form (Google Forms cloud platform and exported Excel/CSV files); no paper or manual records exist. The primary datasets are stored within a password-protected partition on a local personal computer with full hard-drive encryption enabled, with response records also securely held within the password-protected Google Forms cloud repository. 

	22
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	☒

	23
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	☒



SECTION I: Use of AI tools
	Use of generative AI and other AI-based tools
There are a number of ethical issues relating to the use of generative AI and other AI-based tools, including data security, output bias, and output errors. In general you should assume that any generative AI or other AI-based tool that you pay to use is more secure and accurate than one which is free to use.
Will the research use AI tools to do any of the following:
	YES
	NO
	N/A

	1
	Capture data?
	☐
	☒
	☐

	2
	Generate and/or edit text?
	☒
	☐
	☐

	3
	Generate graphics?
	☐
	☒
	☐

	4
	Generate video?
	☐
	☒
	☐

	5
	Generate sound/music?
	☐
	☒
	☐

	6
	Generate code?
	☒
	☐
	☐

	7
	Generate synthetic data?
	☐
	☒
	☐

	8
	Analyse data?
	☐
	☒
	☐

	9
	Analyse personal or sensitive data?
	☐
	☒
	☐

	10
	Classify data?
	☐
	☒
	☐

	11
	Do you intend to use the free version of any AI tools?
	☒
	☐
	☐

	If you have answered YES to any of questions O1-O11, please provide justification detailing why this is necessary for the research.  

	12
	Free versions of AI tools were utilized strictly as assistive aids for grammatical refinement of draft text and for debugging Python syntax used in the quantitative analysis, strictly adhering to the institutional AI Use Acknowledgement. To safeguard research integrity, AI was never used to collect participant data, generate synthetic responses, or derive analytical conclusions; all suggested syntax and phrasing were independently reviewed, validated, and edited by the researcher. 



SECTION J: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.
In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	Rezaul Karim
	Date: 24/09/2026

	2
	Supervisor:
	Jean Wang
	Date:

	3
	Signature:
	

	



	8	Ethical Approval Form 

