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[bookmark: _Toc141309051]Introduction 
Leadership and management skills helps a company to overcome any kind of issues that a company can face. Effective leadership and management might help to crate environment of respect and trust among the employees. This helps to enhance the creativity skills of the employees (Chen et al., 2023). The tasks that are allocated to the employees are completed in a stipulated time and that too of the best quality. Here, the company John Lewis is taken and the analysis over the strategies that the company is following is discussed (Nash and Sidhu, 2023). A proper company background is given and besides that the theories of human relationship, system management, and behavioural management theory is done. Furthermore, justification of how Human resource management theory is more relevant is discussed. Recommendations depending on the post-covid stage is discussed relating with the different types of management theories that company must follow efficiently in future.


[bookmark: _Toc141309052]Overview of the John Lewis Partnership 
The John Lewis Partnership is a well-known retail enterprise in the UK. It was founded by John Sedan Lewis in the year 1929. The organisation is also known as the “employee-owned organisation” and the main reason behind its name is that the organisation all the staffs or the workers are also known as the “Partners”.  The staff also have a stake in the success of the company. The headquarters of the John Lewis Partnership is located in London. A number of platforms have been operated by John Lewis Partnership. The organisation operates many departmental stores, and several supermarkets, and also operate many online retail platforms. High-quality products, as well as services, have been offered to the customers by John Lewis and provide with good customer experience service which enables them to maintain a good relationship with the customers. The partnership has been enduring success by making sustainable business practices in the field of real industry.  These sustainable businesses help the organisation in growth and development of the organisation and help the organisation to create a positive image of the organisation in the industry. John Lewis Partnership has always remained an iconic and very influential force in the retail landscape in the UK (Skewes et al., 2020).
[bookmark: _Toc141309053]Management Theory 
There are a number of management theories that are implemented in the business organisation that help in several areas such as communication, staying focused and so on. It helps the organisation to stay focussed and it has also been seen that the management theory also allows the leadership to concentrate on the main aims and goals of the organisation which is essential in the growth and development of the organisation. It has been seen that there are various management theories which are implemented by John Lewis Partnership. These theories helped the foster growth and success of the organisation. There are some essential key management theories and these are mainly employed by the Partnership which enhance the activities within the organisations these key management theories also help to build some strategies to overcome the challenges that are faced during the pandemic and the post-pandemic situation (Reeves et al., 2020).
[bookmark: _Toc141309054]Stakeholder Management Theory
Management strategies help to overcome the challenges and help to make the practices more effective within the organisation which helps to maintain the losses and at the same it helps to increase profitability within the organisation. One of the major beneficial key management theories is the “Stakeholder Managements Theory”. This theory is also known as the Shareholder Theory. The Stakeholder management theory was founded in the year 1980 by Edward Freeman. This theory has been prioritised by the John Lewis Partnership. The theory is concerned with the interactions with the different stakeholders within the organisation and also identifying that there are a number of stakeholders who are operating within the organisation. These stakeholders are essential stakeholders such as employees, customers, the community and also the suppliers. It is very mandatory concerned all the stakeholders’ interests. The organisation aimed to manage a business approach that is sustainable and also maintains a balanced approach (Lee, 2021).
[bookmark: _Toc141309055]Human Relation Management Theory
The human relation theory can also be referred to as the human relation approach or the human relation management. This theory is another useful and key management theory that emphasises mainly achieving the organisational goals and helps to achieve proper guidance. The management approach focuses on the goals of the organisation with the help of the significance of the employee attitude, some interpersonal relationships, the dynamics of the group, and also the different leadership styles (Brittain et al., 2020). The Human Relation Management Theory has been developed by Elton Mayo and it has been concluded by him that humans can also perform lie machines and can increase the efficiency of the work practices to achieve the desirable goals. The theory recognises the importance of a positive relationship between the different employees and the customers. Communication and transparency have also been emphasised and prioritised by the John Lewis Partnership and also prioritise an open communication with the employees. The well-being of the partners has also been cared for by the organisation. The partners have been encouraged and motivated to create a positive environment by establishing good relationships among them which can help in productivity and ultimately cause benefits for both the employees as well as the organisation (Shokouhyar et al., 2021).
[bookmark: _Toc141309056]Customer Centric Approach
It is believed by the John Lewis Partnership that the customers are one of the valuable and essential resources for achieving success in the business. The customer can increase the sales of the business and make the business more profitable and that is why it becomes essential to have a clear understanding of the needs and demands of the customers who manufacture the products and provide them with the services that are required and demanded by them. The organisation believes in providing excellent service for the customers and also believes in providing the customers with a high range and good quality products to enhance the experience of the customers. A number of strategies have been made by the organisation which enable them to get clear information about the needs of the customer which help to provide proper guidance while manufacturing the products and can increase the sales of the company. It is essential to understand the needs of the customers and it has been emphasised by the management that meeting the requirements of the customers can help to put a long-term loyalty and also increase the customers (Newth et al., 2020).
[bookmark: _Toc141309057]Impacts of organisational beliefs on workplace behaviour 
The John Lew Partnership’s organisational beliefs have greatly impacted workplace behaviour and it is especially in the era of post-COVID. The organisational beliefs of the organisation have become more critical at the beginning of the pandemic. The belief of the organisation empowers the employees to use their ideas and experience and help t enhance the work. Trust has built a great bond between both the management and the workers. It helps to promote open communication and help to develop strategies to overcome challenges and make the situation for the problems that are causing obstacles in the way of success. A guiding force is served by the organisational beliefs of the organisation and helps in sharing positive workplace behaviour and ensuring the company for the success (Fidopiastis et al., 2019). 
[bookmark: _Toc141309058]Impacts of organisational attitudes on workplace behaviour
The organisational attitude has also played an important role that helped to shape workplace behaviour even during the post-COVID era. A positive attitude that is towards the change helps in setting the overall tone of the organisation. The dedication and the morale of the organisation have been impacted by the attitude towards the employees ' well-being and also for their safety. It positively impacts workplace behaviour. Workplace behaviour is influenced by the help of necessary support and this positive attitude helps to get solutions to the problems that have been emerging in the Covid pandemic situation. The positive and adaptive attitudes in the organisation help to enhance the performance of the employees which is even during the post and after pandemic situation.
[bookmark: _Toc141309059]Impacts of organisational value system on Workplace behaviour 
The value system of the organisation has significantly influenced the workplace behaviour of the John Lewis Partnership.  The value system of the organisation helps in the guidance of actions and decisions of the partners or the employees. During the aftermath of the COVID pandemic, there is a reinforcement toward the employees and also for the customer's supportive environment. The value system helps to enhance the morale of the employees and also helps in fostering loyalty to the company. Teamwork and collaboration help in promoting problem-solving skills and it help in dealing with tough situations and help in deal with challenges in the post-pandemic era. The value system of the John Lewis Partnership helps in trust and maintain loyalty even during the uptime which is totally uncertain (Pyszczynski et al., 2019). 
[bookmark: _Toc141309060]Current challenges tackled by John Lewis Partnership in the post-COVID
There have been found a number of challenges which are tacked by the organisation in the post-COVID era. It becomes quite difficult to manage the work-life balance. Another challenge is the overall well-being of the employees which is needed to help them employees to feel secure at the workplace. It became quite tough to maintain usability within the workplace. It became difficult to maintain the well-being of the employees during the pandemic. The less use of technology is becoming another challenge hence it becomes essential to invest in these areas to run the business online by maintaining safety (Stueck, 2021).
[bookmark: _Toc141309061]Change required for more resilient businesses in the future
There are some changes that are required that help the organisations for more resilient business in the future also. It helps to manage the position of the company even in the future. It is essential to digitally transform several areas and implement some changes within the workplace to enhance work practices. Investment is needed in the technology that helps in saving time. Another thing that is required to continue developing the skills hic will help in the workplace and gelp to gain better outcomes. It is very essential to take sustainable initiatives to reduce the negative impact of the business within the environment (Timming and Macneil, 2023).
[bookmark: _Toc141309062]Evaluation of the Management Theory
Human resource management theory is a continuous modifying structure that includes different standards, practices, and procedures pointed toward improving the management of human capital inside associations (Sharma, 2023). Be that as it may, how people decipher this theory can differ altogether founded on their convictions and qualities. For example, somebody with a conservative outlook might see HRM theory through a various leveled focal point, underscoring severe adherence to rules and conventions, with an emphasis on keeping up with solidness and request in the working environment. Then again, an ever-evolving mastermind could decipher HRM theory as a way to encourage representative strengthening and commitment, esteeming adaptability, advancement, and individual turn of events. Human resource management helps to bring up a tie between the employees and the hierarchies of the firm. It even makes the bond stronger that can help an individual to lower the stress of the employees. These skills even helps a company or an organization to get further continuous learning (Timming and Macneil, 2023). Thus, promoting the path of learning organization can make the organization to enhance the skills of the employees and even the whole team. The works allocated to the employees are even completed in a stipulated time. the quality of work done by the employees are even of high quality that help a company to retain its brand value and even get high profits in future. Furthermore, somebody with a group situated approach might focus on the human part of HRM, zeroing in on supporting a positive hierarchical culture and worker prosperity, while a more undertaking focused individual might focus on HRM's job in upgrading efficiency and accomplishing authoritative objectives. Social contrasts, individual encounters, and moral viewpoints can likewise impact how people decipher HRM theory, prompting different perspectives on issues like variety and consideration, execution assessment, and worker relations. Generally, the rich embroidery of human convictions and traits brings about a bunch of translations of HRM theory, forming the way things are executed and incorporated into an association's practices.


[bookmark: _Toc141309063]Recommendation for John Lewis Partnership
John Lewis Partnership is a distinct and profitable retailer who have a compelling social commitment. Because the organisation is employee-owned, its Shareholders have an investment in its continued success (Hauff et al., 2021). It culminates in an ongoing commitment to the environment and excellent interaction with clients.
John Lewis Partnership may enhance in the following areas, specifics:
Sustainability - Through making expenditures in renewable energy, environmentally friendly products, and successful shipping, the business can keep reducing the negative environmental effects.
Digital Transformation - Utilising generating more customised suggestions and making it simpler for clients to identify the items they are looking intended for the firm can enhance the experience of buying things online.
Employee Agreement - As a result of submitting business partnerships the opportunity to grow professionally as well as have a say in choice-making, the firm may promote a happier and more motivating atmosphere at work for employees.
The John Lewis Partnership might profit from using human resource management theory especially when it comes to:
Attract the best talents - The John Lewis Partnership can find the most competent candidates for employment opportunities because it is conscious of the knowledge and specialisation that its staff members need.
Develop Employees - The John Lewis Partnership might promote its employee growth in abilities by offering educational and growth programmes.
Retain Employee - The possibility that someone working there remains during John Lewis Partnership could be increased by establishing a nice and positive work environment.
The conceptual framework of human resource management is an invaluable tool that might help John Lewis Partnership to accomplish its corporate goals.
Post-Covid Organisational Challenges for John Lewis Partnership
The growing popularity of purchasing goods online continues to grow and John Lewis Partnership will need to respond (Mwita, 2020). This may mean increasing investments in its internet business or adding more convenient click-and-collect facilities.
The labour market continues to shift with fewer people full-time employed and more individuals freelancing from leisure. To account for such changes, John Lewis Partnership will need to modify its way of life and standards.
Development is essential since the retail market constantly changes and John Lewis Partnership needs to reinvent itself to stay competitive. This might entail creating innovative products or offerings or developing novel methods for advertising.
As a whole, for the company to prosper in the post-COVID environment, John Lewis Partnership is going to have to be flexible and adaptable (Child, 2022). To satisfy the expectations established by its consumers, the business will need to embrace evolution and create fresh approaches.



[bookmark: _Toc141309064]Part 2: Reflective Report
[bookmark: _Toc141309065]Analysis of the difference between values, attitudes and beliefs in the workplace of John Lewis
The culture of the organisation is defined by its own beliefs, values, moral philosophy and goals of them. They have to be maintained well by all the team members in order to achieve the desired success. Through my course duration of business management, I have learnt that attitude is a certain kind of behaviour of workers within a workplace which is totally derived from the core beliefs and values within them. Beliefs are certain kinds of assumptions which people could have from previous events or life experiences. Values are some ideas which are developed on the basis of concepts (Tasoulis et al., 2023). Working in the organisation for six months, I have gained some basic knowledge about organisational behaviour and culture which determines the nature of workplace behaviour very well. Being a part of the company John and Lewis and working as a sales executive, I have gained the knowledge that a great organisational value of sharing commitments with customers is possessed by the John Lewis Partnership. 
Values - The organisation firmly follows some core values including five elements. The employees work with a sense of integrity and accountability which makes them special in the organisational performance. The higher authorities of the company always judge any kind of business matters very carefully while taking vital decisions. The organisation follows an “All or Nothing” principle which states that they deliver the best effort to satisfy the needs of the clients. The organisation allows a collaborative work culture where the employees are empowered to share their individual values, ideas and opinions freely among each other and also with the team leaders. The company is highly committed to giving more inputs expecting to give the maximum outputs to the customers. The employees are very supportive of each other and always ready to help when someone faces any kind of problem in the workplace (Triguero-Sánchez, 2022). 
Beliefs - The organisation holds a strong belief that performance or the behaviour of the employees can be determined on the basis of personal belief systems and workplace culture. John Lewis is very much dedicated to ensuring job security and satisfaction of the employees which will provide them utmost motivation to work hard and perform better in their job roles. Being satisfied with the working environment, the employees feel elated and stay loyal to the organisation for the long term. The human resources officials are extremely active to transmit the internal values of the organisation through proper documentation of mission, vision and objectives among the workforce (Mikušová et al., 2023).
Attitudes - The main unique feature of the organisation is the management authorities and all the skilled staff members learn from the previous mistakes and update their next business plan by introducing suitable changes in the business strategy. While giving training to the employees, the organisation teaches some essential attributes to them which determine the special behaviour or attitudes of the team members working together on a particular project. First, one of the main three principles which I have been told to maintain in my attitude is to deal with the customers honestly, treating them with good care, empathy and kindness. The second one is to participate in business matters with a sense of responsibility and take into account integrity while conducting commercial relationships. The third and most important element is that each employee is taught to contribute to the welfare of the local community (Tran, 2021).



[bookmark: _Toc141309066]Evaluation of the organisational culture and influence on workplace behaviour
Influence of values 
In my opinion, my working experience in the John Lewis Partnership is very good till now in a healthy working environment. At the initial stage of my joining, I was anxious enough to take the sales executive role. While taking decisions for the management of the company, I got good team support from the members. The leaders and top authorities were also very encouraging to give me a safe environment to explore my own knowledge and skills. The best thing I have noticed in the structural functioning of the organisation is they are highly devoted to offering the best quality of services to the customers. For that purpose, the company tries its best to train the employees to make them able to deal with the customers in an effective way. I, working as a sales executive, have got sufficient career opportunities which have benefited me a lot to become successful in my professional career. The collaborative culture in the workplace has given me enough space to build strong communication with my team members and monitor my own professional growth during my service time (Osei et al., 2023).
Influence of beliefs
Working with my colleagues, I have discovered that employees are hired on the basis of talent. The HR officials keep attention to the individual beliefs and customs within the organisation. The free environment in the work culture has been so comfortable for me to build a strong bonding with my team members. Everyone in the organisation works with great dedication as the business mission and vision are very much clear to them at the very initial stage of joining. There is no confusion regarding the individual job roles which keeps a calm environment within the workplace reducing the chances of employee conflicts. The hygiene and sanitation facilities in the workplace satisfied me the most which is another motivational factor for the employees to provide job satisfaction and safety. Expectations for the enthusiastic welcome and support from the working environment have been satisfied (Le and Nguyen, 2023).
Influence of attitudes 
The core elements of the learning organisation have guided me to figure out my own weak zones and work on them properly. I have grown enough during these six months in the professional field by doing this. The employees are too careful and honest while dealing with the clients. Feedback from the customers reveals the fact that they are happy with the behaviour of the staff members. The well-being of the common people in the local community is the basic concern of the organisation which has developed a sense of empathy, kindness and compassion in mind and enables me to create useful innovative business ideas to promote inclusive growth. Positivity and analytical thinking are highly important which was fully facilitated in the organisational culture by the active team working and supporting each other in difficult situations (Ye et al., 2023).


[bookmark: _Toc141309067]Implementation of the management theory by individuals with different beliefs, values and attitudes
Through the study of the basic organisational behaviour of John Lewis Plc, I have gained the knowledge that the company puts great focus on the development of the organisational performance through the improvement of skills of the employees and building a high level of dedication among them towards their responsibility. The Human Relations Management theory is well applicable in this scenario to understand the internal process of the company. With the successful implementation of this effective theory, an individual who is newly recruited as an employee can improve skills and knowledge of himself or herself and become more productive. This theory focuses on the recognition of the significance of attitudes, beliefs and values of an employee which are actually responsible for the strengthening of interpersonal relationships. The contribution of collaborative teamwork and strong leadership is also very important for this. The theory basically believes in the formal and informal aspects of the organisation. The formal aspect is described as the basic structure within which the workforce is working and the informal aspect is the interaction between different individuals within the organisation (Stone et al., 2020). 
Beliefs: If an employee assumes to achieve more growth opportunities in the professional career, the human relation management model could provide sufficient skill development opportunities to meet the desired goal within a certain period. From my perspective, I can say that when I entered the organisation as a fresher, I was looking for good recognition of my talent and skills which I have been provided with. This has given me a good amount of self-motivation to perform my job role better. I had also some previous assumptions that the workplace may not be favourable for me. Fortunately, I have gotten enormous support whenever I faced any issue from my team members. Even the top leaders are very much supportive to provide a flexible work schedule which also helped to maintain the balance between my personal and professional life. A positive mindset towards every problem could help to create strong relationships among the team members and avoid the possibility of internal conflicts (Trif et al., 2023).
Values: Hiring an employee for a particular post depends on certain core value elements which should be present within him or her. Integrity and accountability are the basic key characteristic features which should be present in an employee. Motivational speeches of human resources managers talking about the organisational values and vision make the employee more committed towards the work. Honesty and an ethical mindset are also required to deal with customers and perform fair business practices. The employees can be trained with such qualities to make them able to deliver standard services to the clients representing the brand value in front of them. The most essential value element is a sense of commonness which helps to generate a collaborative work culture for each member. The HRM model allows the workforce of an organisation to work together by sharing knowledge and helping each other to support the organisational growth in an uninterrupted manner (Warhurst and Knox, 2022). 
Attitudes: In this management model, the employers or the higher authorities of the organisation recruit only those kinds of people who possess a positive attitude toward the roles and responsibilities offered to him or her. If an individual is action-oriented and self-driven for the completion of the assigned task the company would monitor the progress of the employee and provide suitable career opportunities or talent recognition to appreciate his or her performance. As human resources are the most essential asset of an organisation, the management seeks a good team player and multi-skilled quality within an employee. Proper understanding of crucial situations, taking the right decisions, and solving problems ate the necessary qualities. By offering various self-improvement options, the organisation can build up a strong and stable workforce to manage business operations in an efficient manner. Loyalty is also a very important feature within an employee as the organisation already pays a great amount of trust to himself or herself. It is the responsibility of an individual to stay loyal to the organisation in any situation (Putra and Ali, 2022).


[bookmark: _Toc141309068]Conclusion
Following one's values and features, various readings of HRM theory vary in how it aims to improve the management of human capital in organisations. It emphasises flexibility, expansion, and individual growth while increasing ties between workers and the corporate bureaucracy. The interpretations are additionally shaped by inequalities in society, experiences in life, & moral orientations. From the above assignment, the workforce-owned store John Lewis Partnership adheres to sustainability, digital transformation, and staff engagement, also it additionally has a deep social commitment. The organisation may use the idea of managing its human resources to recruit top talent, foster employee development, and increase retaining staff to meet its company goals. To stay competitive post-COVID, John Lewis Partnership must embrace creativity and adapt to the rapidly expanding internet customers, and adjust to shifting labour circumstances.


[bookmark: _Toc141309069]References
Brittain, S., Ibbett, H., de Lange, E., Dorward, L., Hoyte, S., Marino, A., Milner‐Gulland, E.J., Newth, J., Rakotonarivo, S., Veríssimo, D. and Lewis, J., (2020). Ethical considerations when conservation research involves people. Conservation Biology, 34(4), pp.925-933.
Brittain, S., Ibbett, H., de Lange, E., Dorward, L., Hoyte, S., Marino, A., Milner‐Gulland, E.J., Newth, J., Rakotonarivo, S., Veríssimo, D. and Lewis, J., (2020). Ethical considerations when conservation research involves people. Conservation Biology, 34(4), pp.925-933.
Chen, M., Gharavi, H., Humar, I., Song, J. and Leung, V.C., (2023). Guest Editorial: AI-Driven Theory, Technology and Application for Sensing, Interaction, and Digitalization in the 6G Era. IEEE Wireless Communications, 30(3), pp.130-131.
Child, J., (2022) ‘Organizational participation in post-covid society: Its contributions and enabling conditions’. In The Political Economy of Covid-19 (pp. 9-38). Routledge.
Hauff, S., Guerci, M., Dul, J. and van Rhee, H., (2021) ‘Exploring necessary conditions in HRM research: Fundamental issues and methodological implications’. Human Resource Management Journal, 31(1), pp.18-36.
Le, P.B. and Nguyen, D.T.N., (2023). Stimulating knowledge-sharing behaviours through ethical leadership and employee trust in leadership: the moderating role of distributive justice. Journal of Knowledge Management, 27(3), pp.820-841.
Lee, S.M. and Lee, D., (2021). Opportunities and challenges for contactless healthcare services in the post-COVID-19 Era. Technological Forecasting and Social Change, 167, p.120712.
Mikušová, M., Klabusayová, N. and Meier, V., (2023). Evaluation of organisational culture dimensions and their change due to the pandemic. Evaluation and Program Planning, 97, p.102246.
Mwita, K., (2020) ‘Effects of corona virus pandemic (covid-19) on selected human resource management practices in Tanzania’. East African Journal of Social and Applied Sciences, 2(2), pp.252-260.
Nash, J. and Sidhu, C., (2023). ‘Pink is for girls, blue is for boys’ exploring brand gender identity in children’s clothing, a post-evaluation of British retailer John Lewis. Journal of Brand Management, pp.1-17.
Osei, M.B., Papadopoulos, T., Acquaye, A. and Stamati, T., (2023). Improving sustainable supply chain performance through organisational culture: A competing values framework approach. Journal of Purchasing and Supply Management, 29(2), p.100821.
Putra, R. and Ali, H., (2022). Organizational behavior determination and decision making: analysis of skills, motivation and communication (literature review of human resource management). Dinasti International Journal of Digital Business Management, 3(3), pp.420-431.
Pyszczynski, T., Kesebir, P. and Lockett, M., (2019). A CHAPTER5 Terror Management Theory Perspective on Human Motivation. The Oxford handbook of human motivation, p.67.
Reeves, M., Carlsson-Szlezak, P., Whitaker, K. and Abraham, M., (2020). Sensing and shaping the post-COVID era. The BCG Henderson Institute.
Sharma, F.C., (2023). Human resource management. SBPD Publications.
Shokouhyar, S., Shokoohyar, S., Sobhani, A. and Gorizi, A.J., (2021). Shared mobility in post-COVID era: New challenges and opportunities. Sustainable Cities and Society, 67, p.102714.
Skewes, M.C., Gonzalez, V.M., Gameon, J.A., FireMoon, P., Salois, E., Rasmus, S.M., Lewis, J.P., Gardner, S.A., Ricker, A. and Reum, M., (2020). Health disparities research with American Indian communities: The importance of trust and transparency. American Journal of Community Psychology, 66(3-4), pp.302-313.
Stephanidis, C., Salvendy, G., Antona, M., Chen, J.Y., Dong, J., Duffy, V.G., Fang, X., Fidopiastis, C., Fragomeni, G., Fu, L.P. and Guo, Y., (2019). Seven HCI grand challenges. International Journal of Human–Computer Interaction, 35(14), pp.1229-1269.
Stone, R.J., Cox, A. and Gavin, M., (2020). Human resource management. John Wiley & Sons.
Stueck, M., (2021). The pandemic management theory. COVID-19 and biocentric development. Health Psychology Report, 9(2), pp.101-128.
Tasoulis, K., Pappas, I., Vlachos, P.A. and Oruh, E., (2023). Employee reactions to planned organisational culture change at John Lewis Partnership: A configurational perspective. Tasoulis, K., Pappas, IO, Vlachos, P., Oruh, ES (2023). Employee reactions to planned organisational culture change at John Lewis Partnership: A configurational perspective. Human Relations, in press, Forthcoming.
Timming, A.R. and Macneil, J., (2023). Bridging human resource management theory and practice: Implications for industry‐engaged academic research. Human Resource Management Journal, 33(3), pp.592-605.
Timming, A.R. and Macneil, J., (2023). Bridging human resource management theory and practice: Implications for industry‐engaged academic research. Human Resource Management Journal, 33(3), pp.592-605.
Tran, Q.H., (2021). Organisational culture, leadership behaviour and job satisfaction in the Vietnam context. International Journal of Organizational Analysis, 29(1), pp.136-154.
Trif, A., Paolucci, V., Kahancová, M. and Koukiadaki, A., (2023). Power resources and successful trade union actions that address precarity in adverse contexts: The case of Central and Eastern Europe. human relations, 76(1), pp.144-167.
Triguero-Sánchez, R., Peña-Vinces, J. and Ferreira, J.J.M., (2022). The effect of collectivism-based organisational culture on employee commitment in public organisations. Socio-Economic Planning Sciences, 83, p.101335.
Warhurst, C. and Knox, A., (2022). Manifesto for a New Quality of Working Life. human relations, 75(2), pp.304-321.
Ye, P., Liu, L. and Tan, J., (2023). The influence of organisational justice and ethical leadership on employees’ innovation behaviour. European Journal of Innovation Management, 26(4), pp.1129-1149.
Page 5 of 5

