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[bookmark: _Toc102609479]What is an Enterprise?
A for-profit business created and controlled by an entrepreneur is referred to as an enterprise. People who manage such firms are sometimes described as enterprising. The word's origins can be traced back to the French word entreprendre (from prendre), which means "to undertake," and is derived from the Latin "inter prehendere" (seize with the hand). 
Entrepreneurs frequently start a business with the risk of making a profit in mind, and for one of several reasons: 
· Problem-solving. They notice a problem that they believe they can address. 
· Make the most of your ideas. They have a new product or idea that they believe will be a hit. 
· Filling a void They see a market gap that they think they can fill. 
· Reasonable prices. They believe they can create something on the market for less money and sell it for less money. 
· Knowledge-based. Where they believe they can provide customers with specialised expertise that they will pay for.
[bookmark: _Toc102609480]Types of Enterprise
[bookmark: _Toc102609481]1. Sole Proprietorship
Despite the fact that they are frequently the smallest of businesses, they are the bedrock of the UK's market economy. Painters and decorators are examples of 'trade' businesses, as are the owners of a single shop store. Many internet businesses, from tiny firms selling products on Etsy or similar platforms to larger organisations with a website and app, might fall into this category in the current era. 
[bookmark: _Toc102609482]2. Partnership
A partnership is made up of a small group of people who share ownership and decision-making (as well as profits). In other circumstances, such as law companies, each partner may bring a unique skill set to the table in order to broaden the scope of services offered. There may be a form of hierarchy with senior and junior partners in some circumstances.
[bookmark: _Toc102609483]3. Private Limited Companies (Ltd.)
This type of entrepreneurial venture has been formally incorporated and will have its own legal identity. It will have a group of shareholders who will be responsible for a portion of any debts the company incurs. Those shareholders will elect directors to oversee the company's overall operations and decisions, with the relevant managers in charge of day-to-day operations. 
[bookmark: _Toc102609484]4. Public Limited Companies (PLC)
PLCs are distinguished by the ability to sell shares in the company to the general public. To do so, they must meet certain regulatory and legal requirements relating to the company's financial health, account transparency, trading history, and other factors. The ability to sell public shares can be beneficial for raising capital for expansion.
[bookmark: _Toc102609485]Support system or Policy Maker
Entrepreneurial support systems help the entire community. By boosting collaboration, improving efficiency, and increasing effectiveness, these systems have a revolutionary impact on economic development. Increased employment generation, new business development, existing business growth, and enhanced overall quality of life are some of the other results. Entrepreneurial communities aim to support and develop existing entrepreneurs as well as attract new ones. 
An entrepreneurial support system includes the following elements: 
• networking and mentoring opportunities 
• educational programmes and local knowledge base 
• access to financing and capital 
• recognition and support for entrepreneurial endeavours 
• public policy that encourages innovation and new businesses
[bookmark: _Toc102609486]Intrapreneur
Intrapreneurship fosters an entrepreneurial culture by allowing workers to put their entrepreneurial abilities to work for the company's and employee's advantage. It provides employees with the freedom to try new things as well as the opportunity to advance within the company. 
Intrapreneurships promote autonomy and independence while seeking to solve problems in the most efficient way possible. An intrapreneurship may, for example, require an employee to investigate and offer a more efficient workflow chart to a firm's brand within a target group or execute a way to boost workplace culture. 
It is critical for businesses to recognise and reward these personnel. It can be harmful to a brand or company if it does not promote intrapreneurship or recognise employees who have an intrapreneurial mentality.
[bookmark: _Toc102609487]What is entrepreneurship? 
Entrepreneurial economic approaches emphasise the key role of entrepreneurs in economic growth, wealth creation, and incremental and radical change (McFarlane 2016). 
Psychologists are likewise interested in the entrepreneur, but they want to know why certain people are entrepreneurial while others aren't. As a result, psychological perspectives on entrepreneurship concentrate on entrepreneurial temperament and behaviour. These two perspectives have been combined to construct an entrepreneur's psychological profile, but with limited success. 
The hunt for a single psychological profile of an entrepreneur is doomed to fail, especially when information is lacking. Researchers had hitherto ignored the physical, institutional, and social contexts in which entrepreneurship is anchored, without taking into account the external environmental aspects that influence entrepreneurship.
As a result, the sociological approach has evolved to emphasise the importance of entrepreneurship's contextualised nature.
[bookmark: _Toc102609488]Characteristics of an entrepreneur
[bookmark: _Toc102609489]1. Passion
Entrepreneurs are usually tremendously enthusiastic about their work. During times of uncertainty, it is this enthusiasm that keeps the movement going. Focusing more on the significance of your work will help you become a more passionate business leader. Have a mechanism in place to remind our staff that their goal is to solve an issue rather than make more money. 
[bookmark: _Toc102609490]2. Motivation
To be relevant in a dynamic market, entrepreneurs must drive to constantly push their talents. Start by looking at things on a tiny level to develop motivation. Set and achieve little goals to pave the way for bigger ones. Maintain a positive attitude and self-assurance throughout the voyage. Keep an optimistic attitude and celebrate minor victories.
[bookmark: _Toc102609491]3. Product or service knowledge
Entrepreneurs should have a clear idea of the items or services they intend to sell, as well as who their target market is. Clearly identify the product or service category and be specific about how they benefit your clients. Before developing solutions, extensively investigate the needs of the consumer. 
[bookmark: _Toc102609492]4. Risk management
Risks are unavoidable for entrepreneurs. When confronted with a difficult issue, make well-informed decisions after considering all possibilities. If you want to stand out as an entrepreneur, you must be willing to take risks. Improve your risk management and failure recovery skills over time. This enhances your comfort level with problems and helps you take your business to new heights.
[bookmark: _Toc102609493]5. Self-confidence
Entrepreneurs engage their time and resources in a project because they believe they can create something better than what is already available on the market. The path to their goals may be strewn with ambiguous grey areas, but those who persevere are the ones who succeed in the end. 
It helps to reflect on intent and speculate on the future of the company enterprise to boost self-confidence.
[bookmark: _Toc102609494]6. Money management
Entrepreneurs must keep track of their company's financial status, as well as its historical performance and future goals. Even if an accountant is hired, the entrepreneur is the final decision maker and must have a thorough understanding of the financial status of the company in order to make informed decisions. 
[bookmark: _Toc102609495]7. Vision
Knowing what you want to achieve, having a goal, and working toward it through concrete milestones are all part of entrepreneurship. An organization's identity is defined by its vision. It not only keeps us motivated, but it also stimulates overall motivation in the workplace and motivates everyone engaged to contribute to the venture's success.
[bookmark: _Toc102609496]8. Decision-making ability
Entrepreneurs frequently have to make snap decisions and respond quickly. Avoid reacting to situations and circumstances on the spur of the moment if you want to improve your decision-making abilities. Assess the consequences of a decision you want to make and avoid making hasty decisions at all costs. You may also reduce your alternatives by making a basic pros and cons list.
[bookmark: _Toc102609497]4 types of entrepreneurs
[bookmark: _Toc102609498]1. The pro-active entrepreneur
These people evaluate their accomplishments mostly in terms of expansion and growth figures. Their decisions and strategies can be applied most effectively in businesses that are just getting started or expanding in a developing market. Shorter contracts and higher turnover rates are common among proactive entrepreneurs, who have a commanding personality.
[bookmark: _Toc102609499]2. The opportunist
This type of professional is a superb promoter who excels in marketing and sales. A successful opportunist has a flair for seeing and chasing attractive possibilities, which allows them to enter a market at the correct time and grow their firm effectively. They are attracted to new prospects with higher-than-average risks.
[bookmark: _Toc102609500]3. The conservative
Conservatives are often the products of specialised formal education and, as a result, make conclusions based on facts. They try to avoid danger as much as possible and are analytical by nature. In the early stages of expansion, their businesses tend to grow consistently through networking and referrals, but then plateau as the main objectives shift from growth to sustenance. Conservative entrepreneurs frequently operate under the premise that resources are finite and must be used with extreme caution. This aids in the formation of a stable organisation, but at the expense of limited extension or change.
[bookmark: _Toc102609501]4. The innovator
Innovators are known for identifying and developing game-changing goods and services in their areas. Their company functions more like a research lab, with a strong focus on design and experimentation. When crucial components like financing, networking, and staffing are overshadowed by utopian aspirations, such companies are doomed to fail. Today, however, such entrepreneurs own the majority of intellectual property.
[bookmark: _Toc102609502]Traits of small business owners
[bookmark: _Toc102609503]1. Willing to Take a Risk
Many small business owners leave secure careers to pursue their dreams - this is just one example of their willingness to take chances. Another option is to invest their own money, knowing that a return is unlikely. After all, there's a considerable difference between seeing a market opportunity and seizing it. 
[bookmark: _Toc102609504]2. Driven to Succeed
Small business entrepreneurs that succeed are also highly motivated, continuously striving to better many parts of their lives, including their careers and businesses. They are not content to rest on their laurels or accept the status quo.
[bookmark: _Toc102609505]3. Focused on Achieving Goals
Another key character attribute is the ability to set and then focus on achieving goals. This comprises short-term, medium-term, and long-term objectives, as well as regular progress reviews and adjustments as needed. 
[bookmark: _Toc102609506]4. Confident, Enthusiastic, and Passionate
Whether it's consumers, employees, business partners, suppliers, or family members, successful small business entrepreneurs have a knack for motivating others around them. This necessitates self-assurance, zeal, and dedication.
[bookmark: _Toc102609507]5. Self-Motivated and Self-Reliant
When you own a small business, there is frequently no one to get you up in the morning or assist you get through the day. As a result, self-motivation and self-reliance are crucial personality attributes. 
[bookmark: _Toc102609508]6. Ability to Separate Work and Family Life
Running a small business needs a lot of effort and, at times, long hours, especially in the beginning. Working nonstop to the expense of family life, on the other hand, leads to burnout soon. When it comes to mobile phones and laptops, small business owners who make a success of their firm are good at turning off when they go home.
[bookmark: _Toc102609509]7. Seek Advice from Experts
Small business owners who are successful understand that they do not have all the answers. Furthermore, even when they believe they are making the best decision, they are open to alternative viewpoints. This is why the most successful small business owners consult mentors, financial consultants, accountants, and other specialists on a regular basis. 
[bookmark: _Toc102609510]8. Invest in Technology to Improve and/or Automate Processes
Successful small business owners are prepared to invest in technology since it can enhance productivity and the service they provide to clients.
[bookmark: _Toc102609511]9. Invest in Marketing
When money is tight, marketing is frequently the first thing to go. Forward-thinking small business owners, on the other hand, recognise the critical role that marketing plays in a company's success. As a result, people invest in both good and bad times. 
[bookmark: _Toc102609512]10. Closely Monitor Their Finances
Reading financial reports isn't the most exciting component of running a company, but it's essential. This is something that successful small business entrepreneurs are aware of. 
[bookmark: _Toc102609513]11. Committed to Lifelong Learning
Being an expert in almost any subject or industry necessitates a dedication to lifelong learning. This is as true for well-known small business entrepreneurs as it is for everyone else.
[bookmark: _Toc102609514]12. Able to Focus on What is Important
On a daily basis, small business owners have a lot to deal with. However, the majority of these items are in the outskirts. The best can cut through this and focus on the things that will have a meaningful and beneficial influence on their company. 
[bookmark: _Toc102609515]13. Open to Change
It's necessary to have a strategy, but it's also unwise to be rigid and reluctant to change despite the evidence. As a result, change is something that successful small business owners embrace. 
[bookmark: _Toc102609516]14. Resilient
Running a business is difficult, and coping with setbacks is inevitable. Small business entrepreneurs who succeed must be resilient in order to keep believing and moving forward.
[bookmark: _Toc102609517]What is a for-profit business?
• A for-profit organization is one that exists solely for the sake of profit. The majority of businesses are for-profit corporations that sell a product or service to their clients. The for-profit business owner generates money and may distribute earnings to shareholders and investors.

• Whether you want to start a for-profit, not-for-profit, or nonprofit organization, the first steps are the same. Begin by forming a business entity in the state where you intend to conduct business. Your company could be a corporation, limited liability company (LLC), single proprietorship, or partnership.

• You will apply to the IRS for an Employer Identification Number (EIN) once the organization has been constituted. It's at this point that you'll need to think about what you're going to do next.

[bookmark: _Toc102609518]Difference Between Not For Profit And Profit Organizations
•  The most major distinction between charities and for-profit businesses is their mission: nonprofits have a social mission, whereas for-profits attempt to provide valuable products and services to consumers while generating cash. Nonprofits are also eligible for tax advantages. In our latest infographic, we highlight seven important contrasts between nonprofit and for-profit businesses.

•  A not-for-profit organization (NFPO) is one in which the owners do not profit. All funds raised through business activities or donations are reinvested in the organization's operations.

•  Not-for-profits, on the other hand, are not compelled to operate for the public good. A not-for-profit organization can merely serve its members' objectives. A good example is a sports club, which exists solely for the entertainment of its members. These organizations must apply to the IRS for tax-exempt status, which includes sales tax and property tax exemptions. This also means that money donated to an NFPO cannot be deducted from an individual's tax return.
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