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Introduction.
Media has become more prevalent in everyday life throughout the years. This could be a positive in some respects however it can also have detrimental effects on children and young people. Within this report the positives and negatives of social media will be explored, specifically investigating further the behavioural development of children and young people that is influenced by media. The definition of media is primary avenue that extensive amounts of individuals obtain “information and entertainment” including from “television, radio, newspapers and internet” (Oxford learners dictionaries, 2023). Ofcom (2022) reported that children and young people who access media age from three-seventeen. With 17% of children aged three to four having their own mobile phones, using them to access “video sharing sites, live streaming, messaging sites and social media”. The percentages of children and young people with their own phones to access these platforms increases by each age bracket. Age five to seven 27%, age eight to eleven 60%, age twelve to fifteen 97% and age sixteen to seventeen 100% have their own phones (See appendix 1). The increase over the years of younger children accessing media and the affects this has had on how children and young people behave will be highlighted to discover the influence that media is currently having on the younger generation, as well as recommendations on what could possibly be done going forward to protect children and young people from any negative affects the exposure to media may have. 







 











Focus of research.
The focus of this report is to establish the affects if any, that media has on children and young people. Each individuals brain development begins before we are born and into adulthood (Siegel and Bryson, 2012), however, there are specific “sensitive periods” throughout initial childhood and pubescence, during which time children and young people’s brains are increasingly influenced by beneficial and detrimental events (Shonkoff et al, 2008). Occurrences throughout first years and adolescence potentially have consequential repercussions on individuals brain development (NSPCC, 2021). With the development and increasing use of technology access to media outlets is much easier and more convenient. In todays world children and young people are exposed to both “traditional and new forms of digital media”. Investigations in to older media outlets such as television, have highlighted worries regarding health and negative results due to amount of exposure and the content that has been seen. With the development of digital media it has positives such as “new ideas early learning and access to support”, however, can have detrimental effects such as loosing sleep, lack of concentration, increase of obesity and low mood (Reid Chassiakos, et al, 2016). Louw and Louw (2014) described how media can influence children by not only replacing time that potentially can be constructive (e.g continuing studies at home), but also impact what they believe, and how they behave. A report by State University (2023) agreed with the description of  media influence by Louw and Louw (2014) regarding how media usage by children can be positive for primary education preparation, access to “arts through music, performance and entertainment”. However negative effects can occur from misrepresentation of violent behaviour, subjection to understated or uncensored “sexual content”, encouragement of non-realistic “body images”, presenting bad health practises as sensible actions, and subjection to influential marketing aimed at children. Media impact on “pre-teens and teenagers” is sometimes intentional and targeted. Advertising is aimed at children and adolescents of all ages, leading to higher awareness of branding and acceptable imaging. Media impact can also be implicit, this can be the incorporation of “sexualised images and content” on social media. Incorporating aggressive imaging and uncivilised speech in news, documentaries, video games, and some song lyrics. These types of media impact has the potential to indicate that particular behaviours and physical attributes are “normal” (Raising children network, 2023).  












Points to consider.
Within this section of the report issues highlighted in the previous section will be investigated further to find out the extent to which media influences children and young people in these areas.
1. Aggressive behaviour.[footnoteRef:1] [1:  Aggressive behaviour is defined as “any behaviour or act aimed at harming a person or animal or damaging physical property”. This includes shouting, swearing, telling people rumours about others, and physical violence (Healthline, 2022).   ] 

After 15 years of “consistently disturbing” discoveries regarding aggressive content of children’s viewing material, due to this the Surgeon Generals Scientific Advisory Committee on Television and Social Behaviour was formulated in 1969 to investigate the affect of aggression on the perspectives, principles and behaviour of those watching such materials. A further report published in 1982 by The National Institute of Mental Health discovered the following significant effects of viewing aggression on television:
· Children could develop a decreased sensitivity to others hurt and distress.
· Children could develop an increased fear of the world they live in.
· Children could be increasingly likely to act violently or dangerously to others. (American Psychological Association, 2013).
Piaget (1936,1950) “theory of cognitive development” describes that children develop a mental structure of the world around them. He believed that intelligence is not a secure characteristic, and considered “cognitive development” which is a procedure that materializes due to biological maturing and connecting with their environments, learning from their surroundings.Hummer (2015) championed the view that children exposed to violent and aggressive media were more likely to experience short- and long-term growth of aggressive “thoughts, feelings and behaviours”. Children subjected to media aggression influences how the brain develops, which can result in long-lasting repercussions. Hummer (2013) also described how those exhibiting defective or delayed growth could be increasingly vulnerable to possible effects of increased quantities of media aggression, specifically throughout a “sensitive period” in primary adolescence (Appendix 2). American Academy of paediatrics (2009) also agreed that there was a correlation between exposure to media aggression and various “physical and mental health problems” for children and young people, comprising of vicious and threatening behaviour, intimidation, and a hardening to aggression, terror, sadness, night terrors and disrupted sleep. Bushman and Huesmann (2006) championed theses views by conducting an investigation using children under 18 and adults to compare the outcome of aggressive behaviour attributes that were produced from exposure from aggressive and violent media. Short term consequences of aggressive media were higher for adults than children, however, long- term consequences were higher for children. The results also highlighted that there were moderate but consequential outcomes for subjection to aggressive media on “aggressive behaviours and thoughts”, bad temper, and measures of stimulation. Long lasting growth in childrens aggressive behaviour, is commonly acknowledged to be a result of children’s “learning scripts” for aggravated behaviour, perceptions encouraging aggressive behaviour, and violent encouraging emotions due to viewing others displaying violent behaviour.




2. Mental health[footnoteRef:2]- depressive behaviour. [2:  Mental health is defined as a psychological well-being that allows individuals to process stress they encounter in life, acknowledge their abilities, work well and give to the community (World Health Organisation, 2022).] 

Media has a huge impact on our moods and behaviours including increasing or decreasing our moods, which can be detrimental possibly leading to depression. Keles, McCrae, and Grealish (2020) paper showcased studies that showed possible relationships between media use and depressive behaviours and thoughts. McCrae, Gettings and Purssell (2017)   conducted a structured evaluation of 11 investigations quantifying social media usage and “depressive symptoms” in children and young people that highlighted a small but substantial link. A systemic review of 23 reports revealed a connection between questionable usage of Facebook and psychological torment in children and young people (Marino, Gini, Vieno, & Spada, 2018). Other reports also discovered a significant correlation connecting “social media use and depression” (Best, Manktelow, & Taylor, 2014; Hoare, Milton, Foster, & Allender, 2016). The utilization of communal media (“eg texting, instant messaging, e-mailing) has developed as the foremost means of communication for a high percentage of young people and impeding the use of these avenues can steer towards higher percentages of anxiety (Durocher, Lufkin, King and Carter, 2011). Researchers also discovered that a higher amount of texting was linked with increased anxiety and depression and a sense of dependence on texting was related with depression (Lu et al, 2011) Newport academy (2023) stated the affect of social media on young people could be seriously harmful to mental health, specifically social media and depression in young people are closely associated (Appendix 3). A survey conducted in the United States investigated “social media and mental health”, they discovered that 15% described how social media produced worsening feelings when they had low mood, stress or anxiety. However, 27% said it increased positive feelings for them. The 15% that stated it made them feel worse explained how it made them feel as though they were missing out or inferior to other people, others stated it brought to light economic differences. As well as the feeling of time wasting bringing on negative thoughts and feelings. Within the 27% that stated media made them feel better it was expressed the reason for this was because of the media and accounts they follow online. The more positive accounts with quotes and positive affirmations increased positive feelings, as well as accounts showing humorous media aided a change in mood (Rideout, 2018). This study shows that media can sometimes have a positive affect depending on the content viewed.








3. Eating disorder[footnoteRef:3]-body image  [3:  An eating disorder is the use of nutrition to manage thoughts, feelings and stresses in life (NHS, 2021).] 


Body imagine is very complex it describes an individuals view of themselves, including the size of their bodies. It is a combination of an emotional element concerning how individuals view body weight and size, and an element of self-assessment that concerns how individuals feel about their characteristics and these factors also influence behaviours (Roosen and Mills, 2013). The media has had a long-lasting effect on individuals views of themselves and body image in particular. Before technological advances most media was accessed via newspapers and magazines, as well as adverts on television that was accessed by individuals daily. The “Ideal images” are highly likely to be partnered by a variety of products, coupling these together strengthens the view that if these products are bought then that makes you beautiful (Mills, Shannon and Hogue, 2017). Eating disorders such as being overweight are a huge issue for health services in the UK. Access to mass media is associated with “obesity and negative body image” which can cause eating disorders. Present-day mass communication is everywhere and is very influential, steering individuals toward higher “body dissatisfaction in men and women” (Derenne and Beresin, 2006). The media is known to provide a continuous surge of images of the perfect figure including digitally enhanced pictures perceiving to be “physical perfection” (Hunter, 2011). The weight loss industry also advertises mechandise promising an instant fix to supposed “imperfections” with hardly any effort needed (Freedhoff and Sharma, 2009). An abundance of evidence shows that there is a link between media access in producing issues with body image and eating disorders in children and young people. Highlighting that media access could be a risk factor (Levine and Murnan, 2009), therefore comparing appearances is a crucial part in the affect of “sociocultural influences” on how individuals see themselves and eating disorders (Figure 1) (Rodgers, 2016).
Figure 1
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Conclusion.
This report has highlighted a vast range of negative impacts of media on children and young people but also has shown that media can have possible positive affects if it is used correctly and also the content viewed and the time spent viewing content changes the impact media can have. It is important that children and young people are taught not all they see or read is truth, facts or reality. The increase in technological advances as well as the rise in apps and different avenues of media that can be accessed has also proven to lower the age of which children are first exposed to media and the possible affects it can produce. It is important for children and young people to have their media access monitored, but also have media explained to them, with the ability to have open conversations regarding what they have viewed within media and what it potentially means, if it was real or fake, and be able to express if it has affected their emotions or if parents/ carers notice a change in behaviours they are also able to talk about what they have witnessed and possible reasons for this. It is important to remember that not all that is published in the media is truth and also that media is used to sell products and make money and does not always have the viewer or readers best interests at heart.





















Recommendations.
The impact of media on children has been found to be increasingly detrimental to physical and mental health, including causing problems with learnt behaviours. These behaviours can include violence or aggression, depressive behaviours and eating disorders. Observing how much time children and young people are spending viewing media as well as what content they are viewing is extremely important to ensuring their safety but also how they behave and learn as they develop and grow. Ensuring children and young people express their views and thoughts on what they may have viewed or read, and being able to have a conversation with them to explain any issues they may have with media content is important for them to understand what they have seen and why it has made them feel a certain way. 
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