Hi All First years.
For Wednesday 26 February for Visual Studies....it will be our last class together in getting your idea sorted for the advertising campaign. Please bring along your plan for the final idea. 

See below a plan of your presentation. 
Please make sure that this is in digital form to enable us to show on the screen. You can then send over the file to Donna as a formative assessment. 
Please remember that if you suffer with anxiety, you do not need to personally present the work. If you wish to only present 'one to one' then you need to contact me. 

Our advertising campaign, presentation day is on Wednesday 4th March. We will start at 10am and work our way through everyone.  Learning from each other and you will see from the questions and from the shared practice how ideas are formed. 

Here is a plan for the presentations for 4th March.

For your presentation for the ideas for your advertising campaign.
1 Only One pdf…What is the title that you picked out from the hat
2  Maximum of Three Pdf’s…..What is the final idea
3 Maximum of Two pdf's… What theories did you use to get you to this final idea? Maslow, Who what why where when how, six hats theory, Double Diamond or something new?
4.  Maximum of Two pdf’s …What was your research? What did you find out and where did you find the information to support your final idea?
5. One pdf…Who is it aimed at?…Who is your target audience?
6. One pdf ….Finally, show your final idea again...do you think it worked?…is it a good idea? For example: Did you play this brief too safe or did you take a risk?
Hope this all helps you. 
Donna


[bookmark: _GoBack]Here is the link to the DM Boots advertising campaign. It is a bit old but I like the pitching as an example. 
It is the prezi presentation with the DM boots programme at the end. 

https://prezi.com/5_i7uacngxwr/advertising-campaign/
	[image: https://0901.static.prezi.com/preview/v2/yo5zhbi5nsw5yxebtvtta3ftdt6jc3sachvcdoaizecfr3dnitcq_3_0.png]
	Advertising Campaign by donna williams on Prezi
Male or female or gender neutral? Where do I live? How much money do I have right now in my purse/wallet? What is important to me? Do I have children? Where do I spend most of my time? Am I married or single or in a relationship? Do I drive? Is my home rented? How much would I
prezi.com





Here is the example of the Design Council's Double Diamond...I have not given this example in lectures but it may be worth a read on the Design council website as it is another way to put together process and ideas. 

Discover - The process starts by questioning the challenge and quickly leads to research to identify user needs. 
Define - The second phase is to make sense of the findings, understanding how user needs and the problem align. The result is to create a design brief which clearly defines the challenge based on these insights. 
Develop - The third phase concentrates on developing, testing and refining multiple potential solutions. 
Deliver - The final phase involves selecting a single solution that works and preparing it for launch. 
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