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Introduction

The role of Social Media is developing rapidly from time to time throughout the world.In this current era, All aspects of life have undergone significant changes. Linkedln and Facebook which play an essential role, revolutionized the way people interact ,influencing everything from personal relationship to global communication and culture.In general,Linkedin and Facebook are two of the most popular social media platform to cater different audiences that offer different features and serves different purposes to the audiences.
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What is  Social Media? Is an online platforms and technologies that
allow people to create, share and exchange information, Ideas and content in virtual communities and networks. These platforms used to connect with others communicate and interact through media including  Linkedln, F acebook, Instragram, Twitter and lot more. While social media offers a lot of benefits in recruitment, it’s not without challenges. Privacy concerns, the potential and the need for ethical and responsible usage are essentials too. The role of social media has evolved from supplementary tool to a fundamental process.(Moore,2023) Nowadays users use LinkedIn for their career-related post, or their professional achievements and corporates updates while Facebook focus on their social relation with friends and family sharing and updating post to the wide variety of community based and entertainment content.










                                                                       4.
                                                                    
The role of social media in recruitment 
LinkedIn is a form of social media platform designed primarily for professional networking and career development. Launched in 2003, It allows user to create profiles that highlight their professional experience, skills, education and accomplishment. It was launched by Reid Hoffman and a team of co-founders, including Allen Blue Konstantin Guericke, Eric Ly and Jean-Luc Vaillant .(Hoffman,2003) LinkedIn Launched

  
	Advantages
	Disadvantages

	Access to a large talent individual, access to a vast of candidates across the globe.
	High competition for candidates, Intense competition for all the candidates that can make challenging to stand out.

	Targeted Searches, advanced search filters to find candidates.
	Overwhelming Volume of application, this can attract a large number of applications including who are not fully meet the job requirements.

	Passive Candidate, allows to connect with a massive candidates to new opportunities.
	Incomplete profiles, not all profiles are fully updated or details.

	Networking opportunities, allows recruiters to connect with professional candidates directly and can lead to future hires.
	Limited access to premium, some advanced search can be available with a paid subscription, can it be expensive for a small business.

	Comprehensive Candidates profiles, It provides detail candidates information, work history, skills and experiences.
	Reliance on Self information, some important are exaggerated or in-accurate have to verify by background check.

	Employer branding, to showcase their brand, values, culture and values and company’s reputation.
	Some privacy concern, candidates are reluctant to engage for fear of their current employer discovering for their new opportunities.

	Cost effective, compared to traditional recruitment LinkedIn utilize free or low costs tools like job postings In-mail and networking.
	Focus on Professional Roles, it can be less effectives for roles that requires different approaches such as labour or any entry level.
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Facebook is a social media platform that allows users to connect with friends, family and of course the community, share their content and engage in any various form of social and forms of online communication. It was launched by Mark Zuckerberg in 2004 and his college friends in Harvard University and become most influential in today’s network in the world. (Zuckerberg,2004)The Launch of Facebook.
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Facebook Advantages and Disadvantages

	Advantages
	Disadvantages

	Wider reach and larger Audience, over 3 Billion active users and giving vast and diverse pool of potentials candidates
	Lack of Professional focus, it is one of primarily social platforms but lots of users do not engage. The content on profiles may not provide enough professionalism,

	Allows recruiters to target specific demographics such as location, educations and interest.
	The privacy concern, accessing personal information through Facebook can raise privacy issues, there’s an invasion of privacy potentially  harming the company.

	Targeted Advertising very powerful ad and allow recruiter to promote job openly.
	Recruiters must be cautious about making judgements based on personal information.

	Informal Recruitment, Facebook provides informal channels for posting jobs and engaging with potentials candidates.
	Inconsistent information, It is often inconsistent and unverified compared to professional platform like  LinkedIn or traditional resumes.

	It can feel less formal and very intimidating easier for passive jobs seekers to engage.
	Profiles may not be always updated leading to outdated information and making it difficult to access a candidates’

	Social proof and cultural fit. Can gather insights into users personality, values and cultural fit by viewing their public profiles, posts and interactions.
	Time-consuming especially when profiles are not optimized for recruitment purposes. May have to navigate through a lot of irrelevant content before finding potential candidates.

	Low cost of recruitments, the ads can be more cost effective than traditional recruitments, Allows users to share job postings with their network, increasing the chances of referral.
	Recruiters might be influenced by factors that are not relevant to the jobs, such as political view personal interests or life style choices.
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Determining whether LinkedIn or Facebook is more important for recruiters. In my opinion, It depends on the context and specific recruitment needs. Both platforms offer unique advantages and their importance varies based on the recruitment goals and target audience and industry. LinkedIn is highly and most important for professional and specialized recruitment. LinkedIn is the go to platform for recruitment and looking for professionals, especially in industries such as finance, technology, healthcare and other fields requiring specific qualification and kills. LinkedIn is generally more important for formal, professional recruitment due to its focus on career and development and professional networking.
Ultimately, both platforms can be more important but  LinkedIn tends to holds more weight for professional and making it more critical in most traditional hiring candidates. Recruiting of new employees through this platform is a key challenge for enterprises. Next to the skills and capability matching of applicants and job demands, the person-organizational environment fit is also crucial to our society. An Innovative Social Media Recruiting Framework for Human Resource Consulting.(2017,pp415-425)




Conclusion
The role of social media in recruitment of staff has evolved from a supplementary tool to a fundamental component of the modern world. The social media can make all the difference in attracting and retaining top talent. For both job seekers and employers, embracing the opportunities offered by social media it is not just an option but a strategic imperative in the highest successful recruitment outcomes. Leadership and Talent Insight (James 
Moore)That is why ensuring our social media profiles regularly updated it’s
possibly the most important aspects
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Reflection
In this days Recruiters are now use social media to screen candidates beyond their resumes. LinkedIn profiles for example, provide a comprehensive view of candidate’s professional history, endorsement and connections. Facebook platform offer insights into a candidate’s personality, values and fit within a company’s culture.
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