During this report we shall be analysing a U.K destination that is held annually. We have chosen love trails festival in the Gower peninsula of south Wales. Our objective are to explore the events accessibility options and weather train travel to and from this destination is the most viable form of transport or not? We shall be analysing the economic, social and environmental impacts this destination will encounter both positively and negatively while keeping in mind the sustainability off the festival’s future.

offering a unique experience in the heart of Wales, Activity tourism at its best book consumer behaviour(they are based on the desire for new experiences on the part of ever more sophisticated tourists, and also a reflection of growing social concerns about health and fitness)book consumer behaviour (using modes of transport to tour areas that require effort on the part of the tourist such as walking, cycling and riding). (From love trails official website Love Trails festival is a global gathering of adventure-seekers that take place on the beautiful Gower peninsula in south Wales each year. It’s an epic weekend jam-packed full of adventure that will leave you refreshed, energised and still brimming with excitement come Monday morning) Held yearly in July, which is typically the warmer months in Wales as this primary   outdoor activities-based festival and sleeping in a tent and partaking in these activities would be more desirable if it is less likely to snow.  Incorporating movement, running, exploring and dancing the night away under a non-light polluted stary night sky, next to what expected   when you visit Wales there very own a 700-year-old castle. Webley castle is situated in an area of outstanding natural beauty and is embedded with history and culture as well as being surrounded by rolling hills and overlooking the salt marshes of penclath.2025 will welcome its ninth-year return.  write about trends for sports holidays and the niche marketing

Love Trails Festival branding(Welcome to love trails, the independent running and music festival where the highs are purely Natural (words Hanna Kane phoenix)  with its modern dialog ,fast passed music  advertisements on social platforms like Instagram, Facebook and ticktock and  articles being written by influential reliable names such as the guardian, Telegraph ,time out, evening standard ,BBC and London magazines like phoenix, it would suggest that this is the type off audience the festival is trying to attract, with more men reading the guardian (GENDER PAY GAP/more money) than woman but then the opposite attendance with articles in fashion magazines like Phoenix so hopefully reaching a more diverse participant although there are no clear statistics on the ration of woman to men attendees for love trails  there are stats from (iron man demographic STATS)to show  80 percent male compared to 20 percent female are more likely to  participate in endurance sports one of the highlighted reasons are that woman would need to stop such sports to carry and take  care of children , as well as there being a safety aspect for woman to go out running alone especially in the dark winter months, this however is on an incline thanks to running groups, councils ,schools and other associations campaign  to see  equal female participants one  of which who actually attend the festival and educate and empower fellow participants are a London based woman only running group WMN RUN. With the festival opening its doors to all age groups this will enable woman to bring their children so take up the sport together there for counter acting gender equality, promoting social growth while also ensuring the future of the festival as those children grow up and bring back their families and children and so on.

[bookmark: _Hlk183692978]combined With its heavy ethos on the branding and structure on sustainability throughout, while also championing the local surroundings by embedding the infrastructure of its expansive beaches and dramatic cliffside tracks as part of its u.n.s.p. Endorsements from sponsors   Salomon, Lumi, Passenger, Mammut who are brands that are periodically associated with the trail running world and also share the same goals for sustainability combine a solid reliable bet, pulling in a wider audience  and securing foothold in the advertising campaign. This drive deliberately appeals to a wider demographic and based on the attendee’s phoenix, Hannah Kane article (The crowd is a mix of your expected hardcore runners’ outdoorsy types, general fitness enthusiasts, and a few who were there for the entertainment only (no judgment) its family analyst and more unusually for a festival dog friendly.) one would suggest this is successful (2025 tickets selling out in two days). To show exclusivity to the trail running world    while also attracting thrill seekers to take part in the extra activities such as coasteering, surfing and not for the faint hearted, new for 2025 the 27k long distance run coastal trails. Individuals can seek as much excitement in the ruggedness of south Wales as desired or chose to unwind with a healing sound bath, indulge in a relaxing swim at an secluded bay , take in an inspirational seminar with one of the guest speakers, enjoy the local healthy produce from one of there food vendors or stretch in to the movement classes, breathing or yoga class and reset your body with a  refreshing ice bath. These activities appeal to a more sophisticated audience with the customer being given the chose with different levels of activities yet still being engineered to spend their money and time in this beautiful surrounding of south Wales during their stay .as the years have progressed more options to upgrade to glamping pods, posh showers and wood powered hot tubs  as possible witch cleverly has a  wider appeal to a less exclusive audience. With costs to this four-day festival wear you provide your own tent setting you back £240 first release to £390 for premium upgrade. many people arriving from cities like London, Cardiff, Bristol, Birmingham and Manchester (coaches put on by festival) the expansion of the upgraded ticket and adding on more to the customer’s needs (higher archi of needs) while also safeguarding the destination future and showing growth self-actualization and growth of the life cycle of the festival while securing returning customer. With attendees from primary city, they can expect a mix of, highfliers, young professionals, high class, self-motivated individuals, families or students who want a change from the city. but with a payment plan available this festival could also me marketed to less affluent clientele making the audience ever-growing, in this unpredictable time and the cost-of-living crises to the Welsh government implementing tourism  tax for every night you stay in a camp-sight, hotel or air band b from 2027 this future planning should ensure customers to be budget and plan yet still securing there next year’s visit. although marked as global gathering evidence on the typology of customer suggests domestic travel is more prevalent as there is evidence to support this with visitors traveling by car and the festival coaches provided or train rather than plane but there is an option for that if required.

As mentioned previously there are several ways to you can get to the festival but with sustainable travel in mind the festival asks the customer to plan their journey using the same ethos regarding responsible travel. From book trends and in tourism (concerns over environmental impacts of tourism, and greenhouse gas emissions from transport, are encouraging travellers to think more carefully about their ecological footprint.in the study 82pecent agreed that “environmental considerations will play an increasing role in the choice of business and leisure hotels”. For tourists’ destinations, environmental factors are forcing a rethink of how many tourists to allow in, what to charge and who to target) with this in mind and as part of their green pledge the heading” discover a different kind of energy “suddenly has a dual meaning. car sharing is encouraged as part of the environmental campaign they even have their own  designated app and next year festival shall be implementing a £2.50  fee per car or campervan that will go towards the charity onboard: earth with this  climate investments the charity work consists of  planting trees that help lowering carbon emissions and there for offsetting ,renewable energy projects as well as supporting communities in the blink of climate change .as an attempt for the festival to take a responsible approach to travel they have partnered up with a company called big green coach witch is a carbon -neutral coach company ,this means the co2 emitted into the atmosphere is equal to the amount absorbed or removed from the atmosphere) these coaches also hold a large amount of people so minimising a constant flow of  traffic  at the beginning and end off festival which will also help to minimise noise levels for the locals and disturbance to the local agriculture and environment .to lower travel miles and boost social economic for south Wales 66percent of their suppliers are local suppliers and local individuals are encouraged to attend and work it, this supports the multiply affect theory, creating a supply and demand that expands and there for benefits a greater community .for instance the festival would create extra  jobs for locals ,those locals would then have more cash to buy products in the local shop and business or another example could be the council putting money in to creating wider roads and safer well-lit foot and cycle paths that will also have a greater social, environmental and economic  benefit to the local residence and future tourists .with the first electric trains being introduced to south Wales this autumn that is great news for the festival Futcher as trains can bring more people to the destination than coaches benefiting the economy and also promoting future travel to the destination than coaches .although the new Wales metro is in its infancy and currently only runs in the Merthyr, Aberdare and Treherbert lines it is only a matter of time till the trains are going as far down as Swansea and Gower ton as the 800million investment from transport for Wales takes hold(transport for Wales website)(.the new tri-mode trains are the first in the uk that can use diesel or battery on sections of railway track where there are no overhead wires

 rale  travel would be the most sustainable form of transport for the typical long distance customer  that would be otherwise traveling from the city  via car or coach ,unfortunately the new trains will only have room for seven bicycles on their new trains witch doesn’t feel like enough to counter act climate change or encourage people to use pedal power instead of the latter .as for the locals or workers at the festival  who aren’t staying onsite ,due to the remote location and unsociable closing hours public transport would be difficult making cars or foot the preferred mode of transport not ideal for the workers of the festival due to unsociable finishing times.in 2019 the festival championed people to travel to Gower  train station there the organisers would take there bags and let the festival goers run to the festival ,offering a very fun and unique opening to a festival, since then the cycle path from Gowerton train station has also had an expansion with help from Swansea council who have also financially contribute  with love trails festival, this is also a desired rout for festival goers and should be utilised so is maintained for everyone to benefit from.
Book consumer behaviour in tourism(Some form of activity holidays can be criticised in terms of their impact on the physical environment .golf courses take up valuable Greenfields sites, while walking and riding courses erosion ,however, activity tourism is often viewed positively because it improves people health)as well as reducing there carbon footprint regarding travel they also ban single use plastic on sight ,ask for showers to be no longer than two minutes to save water and use compost toilets instead of chemical portfolios as you can travel 150 compost toilets on a back of a truck but only 25 chemical ones at the same time so minimising the festivals carbon footprint.
We can use Doxey’s irridex theory to conclude  our repost to provide an objective view. Weather the festival is a success is objective to the individual. Let’s take an example of customer traveling down from London on their own in his/her diesel car, bringing their own food and alcohol and arriving at the location late, parting all night then partaking in the provided Onsight activities and races over four days that disturb resistance local business and result in road closers. This individual might not think he is doing anything wrong and if in fact this wasn’t just an isolated case and in fact all 1600 attendees all doing this then we have a real problem. This is when the relationship with the locals and festival goers would break down jeopardising future events and even future travel to this part of Wales if we get a reputation as being unwelcoming  less visitors will want to come, then the area would loos tourism revenue and potential modernisation to roads and train tacks if people don’t want to visit the councils will be less forthcoming in expansion. If this visitors bought locally in shops ,cafes ,pubs instead of bringing their own with them this would have a dramatic boost for the economy, to offset the noise disturbance to coming late and minimising the carbon foot print they could get a train to Swansea Gowerton  train station then walk, run cycle to sight or get a taxi or bus, getting one of these would pump money in to the local community and there for developing a positive relationship .communication is key for maintaining trust and the festival hold regular meetings with locals to see where they can improve ,tickets are also given to residence  with an option of a donation ,this donation goes back in to the local economy .that might experience temporary disturbance . The road closers are an issue for residents causing tailbacks and delays to work so a new temporary one-way system will be implemented next year during the festival to see if this works better. 

Futcher suggestions to future proof the event could be a link in website to the cycle rout from Swansea and Gower ton train station so customers can have confidence they can get there clearly, safe and ecologically. Also, if the event was to incorporate cycling as an activity at the festival or even offered a incentive if you brought your bike instead of car or coach, the train companies could also team up with the festival.
They could also invest in some electric car chargers each year
It would be advised for the festival to not go cashless, as although this might benefit the actual running of the festival itself and minimise potential theft there are many honesty boxes down the Gower with farmers preferring cash for exchange off items as well as the local coffee and car park and still cash.
Folling this year’s upgrade of a relaxation lounge and hand help massages maybe next year the festival to employ local sport massages and sports therapists to provide additional services and holistic treatments
(Would like to use Trip advisor reviews).





