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[bookmark: _Toc18494334]BACKGROUND AND CONTEXT

Participation of women entrepreneurs in Bangladesh is low compared to the overall industries because of which the economy is not blooming in Bangladesh the way it should. However, in the case of the ready-made garments sector, women contribute 60% compared to the male contribution of 40% which is due to the ease of entry in the industry as workers, Akehurst, and et.al., (2017). Moreover, the average salary for women workers in the Ready-Made Garments (RMG) sector of Bangladesh is, on an average, 200 BDT per day, lower than the male counterparts. Considering women in Bangladesh constitutes 50% of the overall population, half of the population should be provided with the required motivation so that they can innovate like an entrepreneur and contribute even more to society, Al Mutairi and Fayez, (2015). 

Due to the lack of proper motivation, the number of women entrepreneurs in the country is decreasing even though some sectors like the garments sector and housekeeping sector is witnessing the increase in services from women. Lack of motivation is one of the biggest reasons, behind it because some people in the country hold the belief that women as entrepreneurs cannot succeed in their lives, Alvarez, (2017). The government of Bangladesh, however, took some steps to encourage women entrepreneurship by providing a subsidy, encouraging women education and creating women-friendly laws like tax exemption for women entrepreneurs and special fixed deposits with higher interest rates. Considering the help from the government there has been an increase in the participation of women in the workplace which increased by 10% compared to the year 2017 in the year 2018, Berkhout, Hartog and Van Praag, (2015). 

However, some obstacles in the country are also causing the lack of women entrepreneurs of which high-interest rates, non-cooperation of banks, higher service charges, limited access to funding, struggle to be taken seriously by the society, building network and maintaining work-life balance are main, Bhardwaj, and et.al, (2014). A woman in the country faces more discrimination and obstacles in establishing own enterprise compared to man because of the presence of these obstacles. However, within these limitations, some women are still doing great in the industry by establishing their own entrepreneurship and even encouraging others through support, Bose and Nasira, (2016). 

[bookmark: _Hlk18442401][bookmark: _Hlk18439318][bookmark: _Hlk18404137]The proposed research will examine the impact of motivational factors on the participation of women entrepreneurs in the emerging economy from the perspective of the RMG sector in Bangladesh. In Bangladesh, women participation in the RMG sector is 60% which is 20% more compared to their male counterparts, Chothani, (2013). The proposed research will overview how the successful women entrepreneurs in the RMG sector are operating, how they overcame the obstacles and how the country provides motivation to the female by encouraging female entrepreneurs. 
[bookmark: _Toc18494335]Rationale and problem statement

[bookmark: _Hlk18341335]Women entrepreneurship has been an issue of contemporary interest globally since the rise of modern business enterprise. it is widely accepted fact that women participation in entrepreneurship and women empowerment are interdependent on each other specially in emerging economy. However, empowering women relies on initiating different development activities. Thus, women entrepreneurship development is a key solution of increasing employment for women. It also consequently helps to develop their analytical ability, business knowledge, personal capabilities and enhance the ability of decision making in the family and society respectively, Shathiabama, (2010). Economic empowerment of women takes place with the development of Women entrepreneurship in various ways including, social equality right, equal socio-economic opportunities, property right, family development, personal development and even economic development of the country, Ahmed (2002). 
However, women participation in entrepreneurship is quite challenging due to complex administrative structure of social environment in Bangladesh. While the developed countries have been able to ensure participation of women entrepreneurs with the technological advancement.  the situation of women from developing countries is bleaker and most of them are not independent due to lack of labour skills, education, land property and early marriage, Khan Mahmuda, (2008). Moreover, sadly, a rigid system of patriarchy and religious belief of purdah set up the social norms of morality and modesty for women. Which isolates them in the house and close proximity, therefore they have limited access to the business and financial areas. 
Knowing this, the governments and different NGOs in Bangladesh put more emphasis to increase financial incentives for women microentrepreneurs. The attention should also need to be paid towards initiating various supportive activities to help the women microentrepreneurs achieving their business sustainability and success in the long run. In addition, women in Bangladesh RMG sector are experiencing many difficulties to enhance their entrepreneurial abilities. Moreover, all the mediating factors are not the same in order to inspire women towards participating in the enterprise. Thus, it is important to focus on those factors that motivate them to become a potential entrepreneur. 
Therefore, this study is intended to explore those motivating factors that inspire women to take part in entrepreneurship and identify those issues that slowing down the women entrepreneurship development in Bangladesh RMG sector. 
[bookmark: _Toc18494336]AIMS AND OBJECTIVES
considering the above research gap, this study aims to a better understanding of the constraints of women participation in entrepreneurship and explore the mediating motivational constrain of developing women entrepreneurship in Bangladesh RMG sectors. From this capital reference of the study, research objectives and question were derived to address the following areas: 
· understanding the purpose of women participation in entrepreneurship and their contribution in socio-economy and family.
· understanding the issues that obstruct the development of women entrepreneurship.
· understanding the factors that inspire the women to enhance their entrepreneurship capabilities.
· Recommending some pragmatic ideas that may contribute to overcome the constraints of women entrepreneurship development in Bangladesh RMG sector. 
[bookmark: _Toc18494337]RESEARCH QUESTIONS
The main research question is: How motivational factors effect the women participation in Bangladesh Ready Made Garment entrepreneurship? Based on this central reference of inquiry, research sub-questions were derived to focus on the following perspectives:

· What are the factors that inspired women to enhance their entrepreneurial abilities?
· What are the socio-economic constraints that hinder women entrepreneurship development?
· [bookmark: _Hlk18439121]How women entrepreneurship developments contribute to women empowerment?

The rest of this study is organised as follows: the next section, theoretical framework reviews theories and models related to women entrepreneurship development followed by methodology section. Which clarifies the focus of quantitative study and discuss the research design used to understand the effects of motivational factors on development of women entrepreneurship. While the next section presents key literature used in this paper and literature gap addressed in the study. The last section offered Facilities, access to required data and resources available for the investigation and conclusion.
[bookmark: _Toc18494338]Theoretical framework – Models and theories used in the study
[bookmark: _Toc18494339]Theories


[bookmark: _Toc18494340]THE ECONOMIC THEORY OF ENTREPRENEURSHIP 

The economy of a country can create a favorable environment in which entrepreneurship can thrive in. In an economy, where the tax rate, interest rate, tariffs, and other charges are low, industrial policies, ease of business, infrastructure are favourable and there is a good probability of running successful entrepreneurship, Dušan, and et.al., (2015). According to the economic theory of entrepreneurship, economic motivation is the biggest motivation because the economy creates a base in which businesses and overall industries thrive. On the other hand, if the economic condition is not good, the businesses find it hard to source materials, keep the operation cost low or introduce ideas that can be utilized in the economy by fulfilling the needs. However, the biggest criticism is that the entrepreneurs find out new ways in which the problems in the market can be solved with given resources, overcoming the obstacles because of which, the economic environment does not always have to be favourable. Entrepreneurs create new opportunities in unfavourable situations like Uber removed the problem of income tax from drivers by cutting taxes at source, Elizabeth, (2012). 

When the economic conditions are favourable, it creates opportunities for the women entrepreneurs which is apparent from the increased SME investments and entrepreneurship establishments by females when the interest rate and tax rate is low, Franck, (2012). Moreover, many of the women entrepreneurs in the RMG sector are availing the lower tax rate, decreased interest rates and government concessions provided to them. 

[bookmark: _Toc18494341]TRAIT THEORY OF ENTREPRENEURSHIP

The trait theory of entrepreneurship states that entrepreneurs show some vital characteristics that distinguish them from other people in the community. Typically, entrepreneurs have foresight, they are hardworking, they are patient, self-confident and they like to take risks. Moreover, the trait theory states that leaders are born, not made, Frederiksen, and et. Al., (2016). This is because certain characteristics and abilities are internal which cannot be taught for example, charisma is an internal trait that cannot be taught. However, the biggest criticism is that most of the traits of entrepreneurship can be taught, for example, leadership, interpersonal relationship, speaking ability, self-confidence, ability to work hard and so on because of which trait theory is not accepted in many cases. Another criticism is that the personal traits are different for different people because of which they might exhibit different entrepreneurial beliefs, attitudes, and behaviour and become successful, Hopkins, (2015). Due to the difference in personality traits, different people bring different mode of leadership, operations and human resource management techniques. 

Women in Bangladesh are also different and provide a different level of knowledge and abilities to the organization in running the organization better. However, personality traits are also important in entrepreneurship because due to the lack of certain personal characteristics, entrepreneurship run by women can become unsuccessful, Islam, (2016). However, the personality traits can be taught in many cases because of which the shortcomings can be removed. 
[bookmark: _Toc18494342]SOCIOLOGICAL THEORY OF ENTREPRENEURSHIP

The sociological theory of entrepreneurship states that entrepreneurship thrives in certain kinds of societies where norms, culture, beliefs, values, attitudes, and behaviour are welcoming to entrepreneurship, Kumar, (2012). The theory suggests that society defines the needs and based on the needs in the society, entrepreneurs create entrepreneurship that fulfils the needs better than anyone before. As a result, religion, culture, moral values, customs and so on practiced in the society restricts the ability of the creation of entrepreneurship in society. For certain religions practiced in the society, a certain type of businesses is taboo like alcohol business for Muslims, beef-based products for Hindus and so on. Moreover, the customs and moral values also create opportunities for entrepreneurship, for example, appreciation of women entrepreneurship has encouraged various social media-based entrepreneurship like cosmetics stores and clothing stores. However, the criticism of the sociological theory is that society is dynamic, and changes occur in society, McCaffrey, (2013). Because of this reason, the future of the society should be kept in mind while gaining from the present. 

Due to the acceptance of women entrepreneurship with a positive perspective by society, there has been an increase in women entrepreneurs in Bangladesh. The number of women entrepreneurs is expected to increase further due to the vast usage of social networks to connect with buyers easily and the incentives provided by the government are also encouraging towards women entrepreneurship, Nawaz, (2016). 



[bookmark: _Toc18494343]Models

[bookmark: _Toc18494344]BIG FIVE PERSONALITY TRAITS

The model indicates that five personality traits, namely, openness, conscientiousness, extraversion, agreeableness, and neuroticism are required in an entrepreneur to become successful. At one extend, the entrepreneurs show the high-level practice of one trait where in case of another trait, the practice may be lower, Smith and Chimucheka, (2014). However, the entrepreneurs are required to have a balanced practice so that they are considered to be approachable as a leader. 

However, the criticism is that there are other traits that should be present in case of entrepreneurs like foresight without which their start-up might fail. Moreover, the entrepreneurs exhibiting a low level of all the traits might also become successful because they are not leaders, they are the fair starters in society, Tuszynski and Stansel, (2018). 
The big five personality traits are consistent with trait theory where the entrepreneurs are required to have certain traits in order to become successful. For the women entrepreneurs, the five personality traits are important to be built so that they can be successful with their entrepreneurship. 

[bookmark: _Toc18494345]SOCIAL CHANGE MODEL
The social change model identifies the scope of change in the society by implementing the 7c’s from society, group or individual perspective. Citizenship, collaboration, common purpose, controversy with civility, the consciousness of self, congruence, and commitment are the 7c’s of change through which entrepreneurs can bring changes to the society, Akehurst, and et.al., (2017). 

From a community perspective, the entrepreneurs are citizens because they identify the need in society and develop entrepreneurship accordingly. From the group value perspective, entrepreneurs collaborate with others to utilize resources, have a common purpose of bringing positive changes and encourages controversy, because, through controversy, new viewpoints are collected. Finally, from an individual perspective, entrepreneurs are conscious about own beliefs, attitudes and behavior, they are congruent because they know their limits and they are committed to their job, Alvarez, (2017).
The social change model is consistent with sociological theory because it brings changes to the whole society through a value-based, purposeful and collaborative process. Entrepreneurship thrives in the society because of these changes which set the parameter for the entrepreneurship to be successful. 
[bookmark: _Toc18494346]RESEARCH METHODODOLOGY

According to Burns and Grove (1998) methodology of a research is how the researcher designs and plans the method describing how the investigation is conducted. In attaining the research aim, it is imperative to plan and implement a research design by identifying appropriate methods. It serves as a blueprint, Creswell, (2013). The proposed research aiming to understand the impact of motivational factors on women participation in entrepreneurship, in reflection to see how women entrepreneurship developments contribute to women empowerment in the emerging economy from the perspective of the RMG sector in Bangladesh – the focus group of the research. Accordingly, reflective methods are defined, and justified of their applicability and necessity for the investigation.  
[bookmark: _Toc18381968][bookmark: _Toc18494347]Research Philosophy 

Research philosophy as informed by Saunders et al, (2012) is how data of a phenomenon is gathered, used and analyzed. The phenomenon of the proposed research is participation of women entrepreneurs in the emerging economy from the perspective of the RMG sector in Bangladesh. Research stems from assumption is a key doctrine among social scientists, Hitchcock and Hudges, (1989). Contextually, Saunders et al, (2012) informs that the preliminary statement of reasoning leads to perceived assumption. Such assumptions made in reflection to the intellectual activity lead to the development of new insights and knowledge.  Žukauskas et al., (2017) suggested in the epistemological assumption of the pragmatism, the knowledge comes through experience, the researcher reimposes subjectively assigned and “objective” meaning of other action. This is in reflection to the experiences and assumptions of the researcher of the phenomenon, and the best method that can be applied for conduct of the investigation (Creswell, 2013). 
[bookmark: _Hlk18452015]As the study is quantitative in nature and Pragmatism philosophy will be helpful in collecting in-detail quantitative data, the researcher will apply Pragmatism philosophy in this study. This will help the researcher in acquiring knowledge in the natural setting from the participants regarding their participation in RMG industry as entrepreneurs in Bangladesh (Clough, 2016). 

[bookmark: _Toc18494348]RESEARCH method and DESIGN 

[bookmark: _Hlk18493760]In this proposed research, the researcher will utilize a quantitative method in order to collect numeric data through the five-point Likert scale technique. This will help in quick analysis and gathering of data which is suitable for conducting research in a short time. Moreover, since the human interpretation of the data is not required, the information generated will be free from biasness. To examine the approach of research phenomenon by the lens of a specific research method helps researchers to gather an in-depth understanding of a particular issue. In the proposed research, researcher utilize a quantitative method to perform the investigation and answer the research questions. quantitative method is more effective to anticipate the results of the study, Richard Jefferson (2018). 

However, one major issue with quantitative research is that deep insight cannot be gathered through this method because of which the researcher will not be able to gather detailed information regarding the impact of motivational factors on the participation of women entrepreneurs in Bangladesh. However, the problem will be solved by the research statements since the statements are generated based on the economic, sociological, innovation and trait theories of entrepreneurship. 
[bookmark: _Toc18494349]Data collection 

Data are of two kinds which involve primary and secondary data. The primary data are collected for a specific research topic on which the researcher generates first-hand information, Head, (2014). On the other hand, secondary data is the data from other sources where other researchers have already generated data related to the research topic. Research strategy involves observation, experiment, survey, interview, action research, ethnography, archival research and case studies to gather data, Mughal, (2014). 

In this proposed research, the researcher will generate primary data through survey method with the help of a questionnaire. The questionnaire will contain close-ended questions in a five-point Likert scale in order to aid the quantitative research method. This will ensure the authenticity of the research since the data is free from any influence of previously generated data which could not match the population for the study or the time frame, Trottier, (2017). The questionnaire technique will further ensure that data input is quicker since the respondents will have to choose from five given options that will range from strongly disagree to strongly agree. However, the issue with primary data generation is that the researcher will have to be active in gathering the data since real respondents will be involved in the process. 
[bookmark: _Toc18494350]Sampling technique and size

Sample refers to a portion selected for the study from the whole population. Sampling technique refers to the technique through which the sample is generated. There are mainly two types of sampling techniques which include probability sampling and non-probability sampling, Sudman, Salant and Dillman, (2017).

[bookmark: _Toc18381972]In the proposed research, the researcher will utilize the convenience sampling method in order to select a sample from the population. This will be easier for the researcher since it is the simplest in the non-probability sampling technique. Moreover, the population of the research is scattered since the researcher will use only women entrepreneurs in the RMG sector. The sample will be selected from 15 ready-made garments factories situated in Dhaka city from which 100 women from leading positions will be generated. This will justify the responses in terms of participation of women entrepreneurs since the participants in the research will be all women. Moreover, since the researcher is utilizing the non-probability sampling method, no sampling frame is required because of which the women can be easier to be selected. The survey will be conducted face-to-face where the researcher will provide the questionnaire to the respondents in printed form. 
[bookmark: _Toc18494351]Research Ethics 

Research that involves humans as participants is certain to result in ethical issues (Bryman, 2012). This applies to the proposed research as it will be employing the women entrepreneurs from Bangladesh Ready Made Garments Industry. The proposed research identifies all potential risks of the ethical conduct of the investigation and takes all necessary care to ensure that potential risks are minimized.

Participants of research must be informed of not only the research questions, but also their roles and rights, and a consent form is obtained (Bryman and Bell, 2011). The proposed research will develop a ‘Information Sheet’ that includes not only the topic of the research and its aim, but also such information that would inform the participants of their right to participate and withdraw. Research participants of their personal and/or professional reasons tend to remain anonymous (Bryman and Bell, 2011). To ensure confidentiality of the information provided by the participants, the proposed research will ensure that any information provided by the participant, used for publication, does not directly/indirectly identify the participants. In the actual research project, the participants will be refereed with numbers/groups.  



[bookmark: _Toc18494352]Key pieces of literature used, and gaps addressed
[bookmark: _Toc18494353]Women entrepreneurship

Berkhout, and et. Al. (2015) defines women entrepreneurship as the entrepreneurship set up by women where women play a key role in the business by investing and utilizing profit. Bhardwaj, and et. al., (2014) further discusses that women entrepreneurship is rising worldwide even though the contribution of women as entrepreneurs in the society still is low which constitutes only 30% in the world. Bose and Nasira, (2016) thinks that favorable economic, legal, cultural and technological factors are giving women entrepreneurship the boost it requires. Bose and Nasira, (2016) illustrated the usage of social media playing a role in women entrepreneurship where the women are able to create a low-cost business model that is profitable and reaches a global audience through the reach of social networking sites. 

Chothani, (2013), however, criticizes that women entrepreneurs are still being harassed in the entrepreneurial environment because of the society’s negative perspective towards women entrepreneurs which is causing early failure of many entrepreneurship set up by women. However, Chowdhury, (2017) thinks that governments in many countries are realizing the vital role that women can play in building society because of which they are providing incentives to ensure the participation of women entrepreneurs. In a study conducted by Chowdhury and Rabbani, (2013) it was identified that even though the government is providing incentives to women entrepreneurs like tax exemption and lower interest rates, due to the demotivation from the society, 75% of the women quit their entrepreneurship at an early stage.


[bookmark: _Toc18494354]Requirements for women entrepreneurship

According to the research conducted by Croce, (2019), it was identified that there are many factors that boost the establishment of entrepreneurship in a society which includes positive political, legal, technological, economic and socio-cultural factors. DEVI, (2012) further adds that there are some traits that should be present for entrepreneurs which include risk-taking, foresight, ability to work hard, adaptability to situations and quick decision making which should be present in order for a person to become successful entrepreneurs. In research conducted by Dusan, and, et. al., (2015) it was apparent that even though all the requirements in the environment are positive for the establishment of entrepreneurship, women entrepreneurs still face some obstacles. According to the study, the main obstacle identified was that the society, in many cases, has a negative perspective towards women entrepreneurship because of which women entrepreneurs lose motivation at an early stage. 

Elizabeth, (2012) criticizes that there is no special requirement for the establishment of women entrepreneurship, rather entrepreneurs are opportunity creators, who create opportunities at first in the market is likely to be successful in the business. It upholds the same belief for women entrepreneurs that they also require to be creative and innovative in order to become successful in a harsh societal context. Franck, (2012) however, criticizes that women entrepreneurs require motivation just like male counterparts because support in terms of gathering raw materials, business establishment and other business operation activities is required from the society. 



[bookmark: _Toc18494355]motivational factors in women entrepreneurship

Over the last few decades economic and academic researchers have showed that the interest in women entrepreneurs is growing noticeably. Many developing countries including Bangladesh are now considering women entrepreneurship as a means of employment, innovation and development, Orban, (2001). Where, governments, various NGOs and Banks are working together to enhance the entrepreneurial ability and skills of unemployed women, Abed, (2000). Women enterprises, in this way, will explore the ways of entering into new businesses by implementing changes in the women subordination in order to enhance women entrepreneurship development and women empowerment, Hussain Chowdhury, (2008). 
Frederiksen, and et.al., (2016) thinks that rewards in entrepreneurship are higher because the entrepreneurs take the highest possible risk by exploring a business area which was unexplored previously. In a study, Islam, (2016) identified that the sense of achievement is increasing among women due to higher education level which is driving them to think big and establish entrepreneurship for themselves. Performance appraisal in terms of non-monetary rewards and bonuses in terms of monetary rewards also drive women entrepreneurship, as per Kumar, (2012) which is also common for male entrepreneurs. However, McCaffrey, (2013) identified in a study that the requirement of personal growth is what urges the women for the establishment of entrepreneurship so that they can make their own economic conditions better. 
However, Nawaz, (2016) criticizes that among all motivational factors, the available needs in the society and the ability to serve the need by entrepreneurs is what drives the entrepreneurs most over any other factors. This is because there are many unmet wants in the society for which entrepreneurs identify a solution and solves the problem of lack of efficient usage of resource and skills. 
[bookmark: _Toc18494356]Literature gaps

From the pieces of literature, it is apparent that even though they are giving an overview of the entrepreneurship situations and the motivational factors, they are not implementing the ides in case of emerging economies like Bangladesh. In order to carry out the research further, the author will conduct the proposed study in case of an emerging economy situation where the researcher will utilize a quantitative method to perform the investigation and answer the research questions. 

This will reveal the areas that the previous pieces of literature fail to connect and will identify the unique factors that play a vital role in case of an emerging economy for women entrepreneurship. Moreover, the researcher, through the proposed study, will combine the identification of motivational factors and the impact of motivational factors on the participation of women entrepreneurship which is an area that is still unexplored. 

[bookmark: _Toc18494357]Facilities and access to required data

The required data will be gathered from the women entrepreneurs from RMG sector which will not be a difficult task since the leading industry in Bangladesh is the ready-made garments industry and there are many women entrepreneurs in the industry to conduct the study on. Moreover, access to the required data will be ensured since the researcher has specified the research statements.


[bookmark: _Toc18494358]Resources available for investigation

Since the proposed research will be conducted in a quantitative method, the researcher will utilize SPSS in order to investigate and evaluate the numeric data collected. The researcher will purchase the program and ensure that data is not manipulated which will make the research authentic. 
[bookmark: _Toc18494359]CONCLUSION 

Women entrepreneurship is an issue of contemporary interest globally. Which is also parallel with women empowerment in the case of emerging economies. The literature review illustrates that women entrepreneurship is a vital means of rural poverty alleviation in Bangladesh. Considering half of the total population are women in Bangladesh, it is almost impossible to have economic breakthrough without active participation of women in productive sectors, Chothani, (2013). Recently, a larger number of women happen to be seen in the business due to the support from government, different NGOs, MFIs which are source of motivation and opportunities for participation of women entrepreneurs in the country. 
[bookmark: _GoBack]However, there are still many challenges that the women of the country face which hinder their development and growth and these need to be overcome. Hence, the researcher undertakes this study to have a better understanding of those factors that influence participation of women entrepreneurs in an emerging economy like Bangladesh. the researcher strongly believes that outcome of this study will be the provision of suggestions regarding removal of the existing problems and issues that hinder participation of women entrepreneurship, so that the government and NGOs can work proactively to inspire more women to participate in entrepreneurship and contribute to the socio-economic development of the country.
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