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INTRODUCTION

The Brand: GOOGLE

One of the top tech firms in the world, Google is known for

its inventiveness in cloud computing, mobile technologies,
artificial intelligence (Al), and digital services (Google, 2025).
In order to incorporate Al-powered healthcare support into
Google's current environment, this poster suggests Google|
Al Health Companion as a new brand extension. In addition
to addressing new healthcare trends and  sustainability
goals, the proposed extension seeks to increase consumer

value.

CONCLUSION

Within Google's current environment, the
suggested Google Al Health Companion is
an inventive brand extension that
integrates  digital healthcare, artficial
intelligence, and  sustainabiiy. The
extension has the potential to improve
Google's  competitive position  while
providing long-term  value for both
customers and society by addressing
current consumer trends and encouraging
environmentally conscious innovation.

DESCRIBING THE
BRAND EXTENTION

Google Al Health Companion is a planned brand
extension that combines wearable technology, cloud-
based healthcare services, and artificial intelligence
to broaden Google's current technological
ecosystem. In order to offer individualised health
monitoring, activity advice, medication reminders,
and early health insights, the platform would interface
with Android devices, Fitbit wearables, and Google
Gemini Al This expansion addresses the growing
need for easily accessible and customised
healthcare solutions while building on Google's
proficiency in digital innovation and artificial
intelligence.

BRAND EXTENSION
AND SUSTAINABILITY
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