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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Navigation is the ease with which the users get to navigate through various parts of a web site. The Yoga Reading site offers a simple menu of navigation that enables the user to get information concerning classes and contacts.
The navigation has a simple and logical structure that makes the relevant information to be easy to be found by the user. Garrett (2021) says that good usability relies on having an intuitive navigation and a sensible system of placing the material. There seems to be a clear structure of the site that facilitates browsing.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes the website have good number of sub pages, it could be further visible. There is good level of description added overall.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes customer can make a booking on the website, there is a button for in the website that allows to make a booking online for the customer.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Nevertheless, the usability may be enhanced by adding more functions like the online booking option or the timetable of classes. These attributes would enable the customers to book the classes online through the site thereby enhancing convenience and efficiency.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The content is among the significant factors of a business site. The Yoga Reading site is a convenient source of information on the yoga classes and the advantages of practicing yoga to the physical and mental health.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Images seems to be good overall. However, it could have become more visible in terms of its view. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is currently no chat bot that is available in the website. It could have been better to have chatbot for the smooth customer experience.


	Question 2d – How effective are the social media links on the website?


	Answer: There are social media links available. However, the site might better its content by adding more features like the profile of its instructors, client testimonials, yoga and wellness-related blog posts. These characteristics would make the site more interesting and allow the potential customers to learn more about the experience this studio could provide.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Yes overall, various services that are offered to the customer are quite clear and transparent. Better views with the visuals could have further enhanced the website view.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer views are not very visible in the website. It would be good idea to add some comments and opinions from the customer from the websites like trust pilot.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The delivery of useful and pertinent information assists businesses to gain credibility and trust among potential buyers (Rowley, 2021). The site is effective in conveying the core services that the yoga studio provides and it describes the classes it provides in a very clear manner.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are made clear to the customer. It should have further deals in the websites to enhance and support the customers.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Best Yoga near me

	
	2. Yoga

	
	3. Physical fitness

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  NO


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
The accessibility of mobile is crucial since a good number of users can use websites via smartphones and tablets. Responsive website design enables the content to automatically change in response to changing screen size.
Yoga Reading site seems to be mobile and people can access information on smaller screens and navigate pages. The reason why mobile-friendly websites are significant is that the number of people using mobile internet in the world has been rising annually (Statista, 2023).
Nonetheless, this can be further refined to increase the mobile user experience. Such interactive capabilities as booking forms can be mobile-friendly as a sample, so that customers can perform various actions using any mobile device without any difficulties.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Business and customer communication are essential as they help to form relationships and promote interaction. The Yoga Reading site has contact details that enable the visitors to reach the organization.
This is due to the fact that by offering clarification channels, the customers will have a better sense of trust and be able to pose questions or seek further enlightenment (Ryan, 2021). Nevertheless, the site can enhance its communication mix through incorporating social media.
The inclusion of social media enables companies to announce news, advertise, and engage their followers in a more efficient way (Tuten and Solomon, 2022). The alternative suggestions include adding connections with social media sites like Instagram or Facebook, which will assist Yoga Reading in enhancing its online presence.
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