ETHICAL ISSUES OF INTERNET BUSINESS USE

GLOBAL SCALE

· Think Globally, act locally

· Speed lost effective

· Cultural Differences

· cultural sensitiveness

· language

· level of infrastructure / technology

· challenges for channel management

· customer service

· post and after sales, interactivity 24/7

· follow up – new sales

· service and warranty 

· CRM

· legislation differences

There is no global watchdog, police force or legislator

· Integrator Internet Presence 

Big companies dominate or does the web allow small companies to exploit global niche markets?

+
Bricks + Mortar needs to be integrated into Internet side of business

ANONYMITY
+
Buy “stuff” discretely private purchase

-     Buy bad products because no one knows we are doing it

· Send Spam, Hacking 

+
Dating


+ Easier to get contact

· wrong information

· Possibility to cheat “ Get the money and Run”

+
Big Brother doesn’t know what you are doing

 -    Difficult to catch the criminals (buyers or sellers)

INTERACTIVITY
· Trust issues (Service provider? Customer?)

· Loss of personal contacts ( No Gestures, “eye contact”)

· Memory trace ( Everything can / will be recorded )

· Cyber crimes (Hackers, competitors / spy)

· Loss of respect (Personal qualities)

· Develop new virtual relationships…new ethics needed for virtual compared with “flesh and blood” lovers?

REPRODUCIBILITY 
· Coping texts, pictures & music. High quality compared with past systems of copying
(Copyrights, Patents, Intellectual Property Rights)
Plagiarism – Immaterial Rights

· Time saving useful

· Efficiency  24h

· Misuse ( economic purposes )

· Reliable information. Less misinformation
· EDI speeds development time. Too fast to consider all the aspects?
· Changing demands..need to change ideas of good and bad behaviour?
UNCONTROLLABILITY
· True / False info difficult to assess

· Problems to control customers in E-Business

· Free distribution of information

· Freedom of Speech ( = Democratic ) ease of publishing, undermines dictators

· Censorship by govt or companies, including media organisations

· No government or other authority big enough to control the Internet

