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INTRODUCTION
Sustainability is the key to future development. It is very important to first understand the meaning of Sustainability before one can act on it. Sustainability is meeting the needs of the present without compromising the ability of future generations to fulfil their own needs (Thiele et al., 2024). Corporate Social Responsibility (CSR) is the design that focuses on the decision-making skills of a company to check their active participation in the community and to make sustainable decisions (Rodriguez- Gomez et al., 2020).
Corporate Social Responsibility plays a significant role in promoting sustainability in tourism and hospitality marketing. It is crucial for a business to implement sustainable practices in its marketing strategies. The essay will discuss the CSR and sustainability in hospitality, the impact of CSR initiatives, and challenges in implementing CSR policies, and opportunities and benefits of them. The essay does a deep analysis of the corporate social responsibility policies of Marriott. Marriot has incorporated various steps to promote sustainability and have a significant social impact. A platform released by Marriott International through its social drive, ‘Serve 350’ has actively incorporated the Corporate Social responsibility policies in its business policies. It focuses on associates, customers, owners, and communities worldwide. This initiative aligns with the United Nations Sustainable Development Goals. Marriott has set forth 2025 Sustainability goals that will have a significant social impact (Han et al., 2021).
MAIN BODY  
Corporate Social Responsibility initiatives have beneficial results in the hospitality and tourism industry. For example, hotels can implement energy-efficient lighting which in turn helps the hotel to save money on electricity bills as well. They can execute methods that thus help them to reduce water consumption and use environmental products to reduce their carbon footprint. The hotels can also organize plant drives and cleaning drives for their guests. The hotels can also change their suppliers from big companies to local producers. That will help sustain the local communities and reduce the environmental effects of transportation (Camilleri et al., 2020). CSR can also promote various Sustainable tourism practices such as encouraging people to explore the local area with cycling tours or walking. They should promote the use of public transportation. Switching to buses from cars for pick up and drop off for the guests can be very beneficial (Koseoglu et al., 2021). In addition to this, the CSR communities provide immense support to the local communities. Hotels can support local charity events, also provide employment opportunities, and engage in community development projects. This not only benefits the local communities but also benefits the hotels by saving costs and enhancing their reputation by attracting more socially conscious guests (Velte et al., 2022).
The concept of sustainability is valid in rural, coastal, and urban areas, as well as within the transportation sector. In rural areas, the focus is on generating employment and sustaining the local economy. The hotel staff engages with the local representative to manage risk from big competitors. They secure the provision of labour and part of the necessary resources from the local communities. They work to gain a positive social image and recognition of the rural communities. They help in establishing small but independent rural producers to enhance their value chain and generate income for the people (Ivona et al., 2021). 
In the coastal region, the local community is supported through the means of fishing industry, salt production, tourism, and hospitality. In coastal areas, the focus is on regeneration in flexibility in coastal and marine tourism to restore the ocean that is harmful doing delivering jobs. The hotels can implement a proper waste management system to make sure the waste is disposed of properly and not dumped into the oceans. The activities provided by the hotels related to marines should be carefully planned to not disrupt the marine ecosystem. Strategic planning from the public and hotels is required to implement sustainable tourism and hospitality in the coastal regions (Dimitrovski et al., 2021). 
In the urban areas, the implementation of energy efficiency appliances, gaining products from local producers, and resource conservation to reduce the carbon footprints are employed. The promotion of green innovation techniques and ideas that are environment-friendly can help in the cause of sustainability (Duxbury et al., 2020). The implementation of the Avoid-Shift-Improve framework to reduce carbon footprint in the transportation sector. These practices aim to ensure that the tourism and hospitality industry in all regions of the world can put forth sustainable development goals without compromising their revenue generation and the ability of the future generation to meet their own needs (Lowery et al., 2020).
Marriott International’s CSR policy is part of its sustainability and social impact efforts. The company employed, “Serve 360: Doing Good in Every Direction.” This platform guides the hotel towards its commitment to sustainable development where it does business (Guzzo et al., 2020). The reports that were released in 2021 present data from 2020, which represents the social, environmental, and governance goals of the hotel that will it towards its 2025 Sustainability and social impact goals. In the 2023 report, the key highlights were the commitment of the hotel to reach net-zero emissions by 2050. Out of the total hotel staff, women made up 47% of the company’s global executives by the end of 2020. The mention of ‘Marriott's Bridging the Gap’ was significant as an incentive of $50 million was allocated to increase hotel ownership among the historical communities that are underrepresented across various countries such as the US and Canada. Marriott is integrating sustainability across its hotel operations, suppliers also providing humanitarian aid to those in need. They are working towards creating opportunities for underdeveloped communities, they are working towards a more sustainable and equitable future (Ertuna et al., 2022).
The report produced by Marriott gives us an overview of its achievement towards sustainability and the areas that need work in the previous years. Key aspects of the report include a discussion about sustainable Hotel Operations, Marriott hotels are built while keeping the sustainability goals in mind. It is made sure that the environmental laws and regulations are adhered to. Conscious efforts are made to conserve natural resources and to save the habitat of organisms. The hotels also ensure proper disposal of their waste products. Steps are also taken to protect the biodiversity and ecosystem. The policy relies on transparency and accountability of the hotel. The plan involves various stakeholders, including associates, guests, suppliers, hotel owners, and board members to achieve their goal of sustainable development. The report aligns with the Global Reporting Initiatives in place (Sanvitale et al., 2020).
Critical analysis of the report is very essential, it can be understood that its success hinges on various factors such as the ability of the hotel to be able to measure and report on the tangible outcomes of the initiatives that have been taken. Collaboration from different aspects of the company is crucial to achieve its goal of sustainability. Society is continuously changing, and the demands of people are changing the policy’s flexibility as well to adapt to this changing environment decides its future progress. Marriott should work towards implementing long-term goals that may not give quick results but will be beneficial in the long run (Sanvitale et al., 2020).
Marriott International focuses on this because it aligns with its core values and its business strategies. By applying this policy, they can achieve numerous goals such as by applying long-term methods they can achieve long-term success. By collaborating with stakeholders, they help spread their policies across the organization and hold themselves accountable for their actions. Marriott wants to have a social impact on the communities to benefit both. They hold themselves accountable for their operations, this helps them comply with environmental laws and have a positive impact. Marriott aims to nurture the communities where their hotels are located. This includes support from the local suppliers, the leaders, and the members of the community (Ertuna et al., 2022). 
Implementing impressive and achievable corporate social Responsibility policies is crucial. They present both challenges and opportunities for a business. Familiar challenges faced are, firstly, Marriott is operated on a global level thus their policies should not be biased to one community, they should be inclusive to distinct cultures, and legal and social environments (Darley- Baah et al., 2021). The Covid-19 has affected the tourism and hospitality industry globally. It also had a significant effect on the hotel leading to a decline in its occupancy and impacting Marriott’s economic balance and environmental performance. Implementation of CSR policies is not easy and quick work, it requires a team effort, and it could take years to implement it properly. Thus, maintaining consistency in implementing these policies across franchises and leased hotels can be complicated (Marin-Pantelescu et al., 2021).
Employing sustainable goals can be beneficial for Marriot, it provides scope for growth and development for the hotel as well as the people and communities connected to it. Opportunities that are presented by Corporate Social Responsibility include hotels supporting their communities throughout the COVID-19 pandemic, by providing jobs to people who lost theirs (Siregar et al., 2021). They made several donations including food shelters. Marriott also emerged as one of the top corporate sponsors of blood drives. Marriott is highly focused on aligning its CSR policy goals with current cultural and environmental needs for sustainability. The company’s 2025 Sustainability and social impact goals align with the goals that were decided in the United Nations Sustainability Development Goals. Marriott is appreciated for its inclusivity and diversity efforts. They continue to prioritise these values by taking various by collaborating with local communities and breaking gender barrios (Oltateju et al., 2021). 
It was recorded that, in the UK, there is an equal distribution of gender representations across different outlets. Overall female associates represent 51% of our associate population in the UK. Marriott has incorporated many social events such as community development and enhancing internal talent development programs. Marriott is a huge community; they use this to their advantage by voicing advanced solutions that address breaking barriers to equality and opportunity (Achmad et al., 2022). 
Mariott International has several specific Corporate Social Responsibility that goes hand in hand with the Serve 360 platform. They include providing human rights training by 2025 to 100% of its associates. Marriott plans to achieve the target of getting sustainability certification by 2025 for 100 % of its hotels. Marriott is highly focused on community development and thus has aimed for 80% of its managed hotels to be involved in local community activities annually. Some key areas where CSR can make a substantial impact are, providing economic responsibility, Marriott’s initiatives also focus on delivering value for its associates, customers, owners, and the environment, which can contribute to long-term benefits for the company and the local economies (Halkos et al., 2021). 
They have a major social impact by being inclusive and diverse, they help create a happy and healthy community. Hospitality tells a lot about the culture and values of heritage. They are uniquely set to present and promote the cultural heritage. The efforts made by the have helped in various forms to preserve the local traditions and heritages. They have saved numerous people from running out of business. They support the indigenous crafts and practices incorporating them in their hotel’s enriching guest experience and fostering cultural exchange. They have nurtured a culture of service and giving back that has created a positive atmosphere in the communities (Achmad et al., 2022). 

CONCLUSIONS
Marriott has taken a step towards sustainability for a better future for itself as well as its community. Its efforts to address climate change, resource suppliers, and community support are commendable. It is crucial to incorporate flexibility in these policies to have them match the changing demands of the world. It is also important for such policies to evolve with the new sustainable demand and stakeholders' expectations. As it is known that implementation of these goals can be a strenuous task thus the true test lies in the consistent application of these principles and the measurable positive impact they have on society and the environment. These policies are essential for economic growth while preserving the cultural heritage and maintaining this balance is crucial. To achieve this, the industry needs to work hand in hand with the local communities and the government. It is also essential to educate tourists and promote sustainable tourism practices to reduce the harm caused by them. The sustainability of the hospitality and tourism sector is crucial for the future of the industry. A conscious effort is crucial at this stage by all the involved parties to achieve this goal and have a sustainable future.
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