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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: This website opens in a very quick and efficient manner which is very efficient. According to Xilogianni et al. (2022) website loading speed time matters when it comes to users’ engagement and conversion rate optimisation.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: I am using my desktop and the website has from what I can make out 4 sub-pages. There is a bar at the top of the website, however 2 of the sub-page’s headings are covered by an annoying map which seems to be layered across the page, which makes it difficult to see and navigate, you cannot even close the annoying map as there is no option at all. When I open the website using my mobile phone, the annoying map is there but there is a 3-line box which allows me to access the sub-pages.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers are unable to make bookings via the website. The only link is the visit us tab which is on the main page on both the desktop and mobile phone. If we had a online booking system on the webpage we would not require staff, which in turn saves money. You might not think that having customer support representatives on hand is a problem, but think about the man hours that switching to an online booking platform could free up (Booking Live, 2021)



	Question 1d - What improvements could be made to the usability of the website?


	Answer: One of the things I can outline is the annoying map, it covers some of the icons on the website which makes it difficult to navigate, the map on the mobile phone is a lot clearer and easier to navigate. I would put a tab on the website next to visit us or on the sub-pages bar with “Locate Us” then that would make the website a lot more appealing and easier to navigate around.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks quite pleasant on the desktop, However, on the mobile phone it looks a bit congested with the size of the screen. The look of websites on latest mobile phone models comes close to what we are used to from PC’s, Tablets or Laptops. The small display size limits the user experience when surfing the web on these devices (Shcmiedl, Seidl and Temper, 2009). 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: This website uses an image of female hands holding a flower, so the use of imagery is fine. There are no supporting video frames on this website at all. I think the colour scheme of the neutral pastel colours is ok but it could most definitely be improved on and made a lot more colourful.  


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: I did not see any online chat tool on the webpage, According to Admin (2023) the effectiveness of an online chat tool can help close the gap and turn users into leads, with 73% of consumers believing that an online chat tool is the most enjoyable way to get in touch with a company, according to an Invesp poll and adding it to a website usually boosts conversion rates by 20%.


	Question 2d – How effective are the social media links on the website?


	Answer: I think the social media links are quite effective, clicking on the icons take you straight to the websites, however, the Facebook link shows nothing but the twitter (X) link which goes straight to the website and displays information about the Eden Spa. Social media relates to networking sites and apps designed for people to swiftly and effectively post information in real-time (NFI, 2021).



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: I mean I can only see 1 line saying on “Wellness & skincare for men and women” on the main page. In addition, the search bar has a link called “The Spa” it has information about the spa, location, ambience and contact number, I did not particularly like the calligraphy type font. Also, on the search bar is another link saying “Treatments” where it explains the different services offered to customers with prices in a clear font. If you click on the twitter (X) link they have offers on there, but it seems like a guessing game as nothing directs you to it.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: I only saw customer reviews on Twitter (X) dating 2015 and 2017, there is nothing on the actual website. So, I wouldn’t say its up to date. On the Facebook link it says “The Content isn’t available at the moment”. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: I personally wouldn’t say the service is presented as high quality on the actual website, but on Twitter (X) there is a lot more detail making it look appealing so on the basis of that I’d recommend to friends and family. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: On the website if you click “The Treatments” icon the prices are made available and are clear to the customers, I think the prices reflect the quality of service, they are not expensive, I would say affordable.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Beauty Salon

	
	2. Eden 

	
	      3.   Massage

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the website appears in the top 10.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I think that websites play a key role in this day and age, it shows you as a business and all of what you have to offer. The more refined, clarity and direction on the website will determine the trade you are calling out for. The website has to stand out and pop in your face, while making it easy to navigate to everything that is being offered to the potential clientele. Websites nowadays have to move with the times, if you go for a basic site then you may not attract the traffic you are looking for so you do really need to invest in to a good website. Numerous UK businesses, particularly small ones, are missing online marketing chances due to poor website quality and lack of visibility on major search engines like Yahoo!. Designers often rank technology over usability and business goals, while managers lack the skills to assess site efficiency. This focuses the need for better association, improved digital literacy among business leaders, and updated education for future web authorities to fully connect the Internet’s potential for business growth (Thelwall, 2000).



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend to overhaul this website and get it re-done, it needs to have up to date social media links which are regularly updated, Additionally, get in touch with a reputable company to design and update the website. The reason I have suggested this is because the actual website is really basic and I don’t think it connects to the masses, there is not enough clarification or navigation for my liking. The beauty industry revolves around advertising and appealing pictures so my analysis is that this website is too basic.  
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