	Module Teaching Programme
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	Module:
	M5 Managerial Economics

	
	

	Co-ordinator:

Contact:
	Che-cheong Poon

pc31@netvigator.com

	
	

	Dates:
	Sunday

	
	

	Times:
	10:00am – 6:00pm 
10:00am – 4:00pm (17 Feb 2019)

	
	

	Module Credits:

Teaching Hours:
	20
40

	
	

	Assessment and Weighting
	A case study project around 5000 words = 100%, please refer to the Assignment Schedule for details.

	
	

	Recommended Reading
	1) Baye, Michael R. and Prine Jeffrey T. (2017) Managerial Economics And Business Strategy. 9th edition. McGraw-Hill/Irwin.
2) Brickley, J.A., Smith, C.W., and Zimmerman, J.L. (2007) Managerial Economics and Organization Architecture. 4th edition, Mcgraw-Hill.
3) Dul, J., and Hak, T. (2007) Case Study Methodology in Business Research. Routledge.
4) Hirschey, M. (2016) Managerial economics. Cengage Learning.

5) Perloff, J. M. and Brander, J. A. (2017) Managerial Economics and Strategy. Pearson.
6) Samuelson, W.F. and Marks, S.G. (2010) Managerial Economics. 6th Edition, John Wiley & Sons. 
7) Samuelson, W. F. and Marks, S. G. (2011) Managerial Economics, Study Guide. London: John Wiley & Sons.
8) Sloman, J. and Hinde, K. (2012) Economics for Business. London: FT/Prentice Hall.
Useful Websites:
<https://www.amazon.com/Managerial-Economics-Business-Strategy-Mcgraw-hill/dp/1259290611 >
<https://takkagri.weebly.com/uploads/3/0/3/1/30319257/49.managerial_economics_by_michaels.pdf>

<http://eprints.stiperdharmawacana.ac.id/181/1/ebooksclub.org__Case_Study_Methodology_in_Business_Research.pdf>
<https://hstalks.com/t/3537/economics-or-exploitation-how-uber-applies-price-d/?business>
<https://courses.cit.cornell.edu/jl2545/4160/submitted%20presentations/2017/Cruise%20Line.pdf>
<https://onlinelibrary-wiley-com.ezproxy.lb.polyu.edu.hk/doi/pdf/10.1111/jlse.12017>
<https://zh.scribd.com/document/148509254/Case-Price-Discrimination-Nescafe-Coffee>
<https://www.slideshare.net/tutor2u/price-discrimination-56838702>
<https://www.uwtsd.ac.uk/library/infoskills/referencing-handbooks/>



	TEACHING PLAN




	CLASS

MEETING

	DATE


	LECTURE/TOPICS



	Lecture 1&2
	13-01-2019
(Sunday)
	(I) Course orientation and introduction to Managerial Economics 

(II) Market Forces: Demand and Supply in the product and factor markets

a. The Concept of Markets
b. Product Markets: Market Demand

c. Product Markets: Market Supply

d. Product Markets: Market Equilibrium

e. Factor Markets


	Lecture 3

&

Tutorial 1 
	20-01-2019
(Sunday)
	(I) Quantitative Demand Analysis: Consumer Behavior

a. Determination of the Demand Function and Estimation of Parameters  

b. The Elasticity Concept

c. Own Price Elasticity

d. Cross-Price Elasticity

e. Income Elasticity

f. Other Elasticity

(II) Tutorial 1

Writing an integrative case study report


	Lecture 
4 & 5

	27-01-2019
(Sunday)
	(I) The Production Process and Costs

a. Ways to obtain production inputs and the transactions costs 

b. The Production Function
c. The Analysis of Costs

d. Long-run Average Cost Curve and its Applications

e. Integration and Merger Activities

(II) The Nature of Industry

a. The conduct of Firms
b. The Structure-Conduct-Performance Paradigm
c. Market Structure

d. Market Failure

e. The Concept of Economic Innovation



	Lecture 

6 & 7
	3-02-2019
(Sunday)
	(I) Four Major Types of Market Structure
a. Perfect competition 
b. Monopoly

c. Monopolistic competition 

d. Oligopoly

(II) Pricing Strategies for Firms with Market Power

a.
Introduction
b.
Basic Pricing Strategies
c.
Pricing Strategies for Extracting Surplus from Consumers
d.
Pricing Strategies for Barriers to Entry


	Lecture 
8 & 9

	10-02-2019
(Sunday)
	(I) Advanced Topics in Business Strategy

a. Limit Pricing to Prevent Entry

i. Theoretical Basis for Limit Pricing

ii. Linking the Pre-entry Price to Post-entry Profits

iii. Dynamic Consideration

b. Auction

i. English Auctions

ii. First-price sealed-bid auctions

iii. Second-price sealed-bid auctions

iv. Japanese auction 

v. Elimination (survival) auction

vi. Continuous double auctions

vii. Dutch Auctions
(II) Application of Game Theory in Business

a. Introduction to game Theory
b. Normal Form Games
c. The Prisoners’ Dilemma
d. Applications of the Prisoners’ Dilemma
e. Other Examples for one Nash Equilibrium Games
f. Examples for More than One or No Nash Equilibria Games


	Lecture 10
&

Tutorial 2
	17-02-2019
(Sunday)
	(I) The Economics of Information

a. Introduction

b. The Mean and the Variance

c. Uncertainty and Consumer Behavior

d. Uncertainty and the Firm

e. Uncertainty and the Market 

(II) Tutorial 2 

General comments on the submitted project proposals and individual consultation



	
	04-03-2019
(Monday)
	Deadline for submitting the Assignment
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