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INTRODUCTION


Cultural awareness is about the understanding of dynamic values and beliefs of different cultures. It is important because it help us in breaking down the barriers of culture, build cultural bridges and learn how to appreciate and love those which is different. In the present report, France is taken into consideration as the main country and Diversity hotel and spa in London is also considered in the present report. The present report will cover discussion about the culture overview and also about globe project or country analysis. The report also consist of cultural intelligence and sensitivity as well and also about the recommendations to General Manager. 
MAIN BODY
Culture overview


Culture is about the beliefs, behaviours, material objects and values which is shared by the group of people. Culture basically include beliefs, behaviour and material objects which is shared through the group of people. Within the French culture, equality and unity is very important and they also value for style and sophistication. They also take pride in terms of beauty and artistry of their country. Within the French culture, family is also valued on the higher terms. It has been observed that mealtimes are often shared with family and extended family gatherings are very common over the weekend (Kaihlanen., Hietapakka and Heponiemi., 2019). The customs of France is also very popular where the social customs needs to be respected in Paris. They have respect towards public space and respect the food as well. The French people are not only polite but also very passionate towards the food. So these are the customs which has been followed in France into result oriented terms with right kind of approach.  

Globe project or country analysis  


There is a important cultural framework which is known as globe project (Global leadership and organisational behaviour effectiveness). It is the project which provides manager with an additional lens through which they can understand into better terms where how to perform better in the international environment. This model has uncovered the nine cultural dimensions and also there are two cultural dimensions which is unique to the Globe project which include performance orientation and humane orientation as well.

 In context to France culture, it has been observed  that this culture has also some unique features due to which the implementation of framework helps in enhancing the culture of the specific country into positive terms. In this manner, the different dimensions help in terms of analysing the country into effective terms (Ličen., Karnjuš and Prosen., 2021). It basically include assertiveness, future orientation,  gender egalitarianism, humane orientation, institutional collectivism, in group collectivism, performance orientation, power distance and uncertainty avoidance. These dimensions needs to be taken into consideration while analysing the country into effective terms with right kind of approach. There are certain dimensions which are very important while considering the country of France into effective terms. 

Cultural  intelligence and sensitivity is essential for hotel personnel within the business context 


Cultural sensitivity is important for the organisation of  hotel which help in broadening the market reach and increases audience engagement by the effective collaboration. Team members can utilise the breadth of their life experiences for helping the reach of people and also avoid the individuals and isolating groups as well. In context to Diversity hotel and spa, cultural intelligence is important because it helps the employees at all the levels in terms of better understanding each other and as a result also create the better results together (Ozfidan and Toprak., 2019).  At the organisational level of Diversity hotel and spa London, cultural intelligence contribute in terms of creating harmony when co workers become adaptive and assimilate in other culture then they can develop the culture of harmony that makes it very productive in the work place. Cultural intelligence also contribute into context of enhancing the level of communication within the workplace. Organisation also depend on the team ability for identifying the opportunities for innovation. In this manner, it has been observed that cultural sensitivity and intelligence is very significant from the business point of view. 
Recommendations to the General Manager 

It can be recommended while working at the level of organisation of  Diversity hotel and spa, it is very important that to have awareness regarding the the culture of particular country so that they can engage the people into effective terms with right kind of approach (Shepherd., 2019). It can also be recommended that the Manager need to have required skills so that they can attract enough number of customers for their hotel. 

When the Manager has full awareness regarding their culture and its significance level then people also respond accordingly towards it into result oriented manner. 
CONCLUSION


The above stated report concludes that cultural awareness plays a significant role at the level of organisation. It can be concluded that it is necessary to have proper knowledge about the specific culture of country into positive terms. It can be determined that it is essential to have cultural sensitivity into context of the business and also need to have cultural intelligence so that the workplace can accordingly respond towards it. It has been observed that the globe framework is also related to somewhere the culture of specific country. There are certain recommendations to General Manager which are helpful for further growth ad development of the organisation. So in the overall terms, it has been observed that cultural awareness is very important from the business point of view and professional terms as well. 
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