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Effective ways to communicate with customers online
Communication is the method of sending the requisite information from one party to the other party who has the necessity of using that information. In the modern world of business communication gap has resulted in even losses for different organizations and so it is treated with high importance. But the reality is that in the recent past the world of business has to a large extend as it has experienced a shift towards an online platform for communicating with the targeted customer base. Therefore, the patterns of reaching the customers have changed and so they are needed to be treated in a different way than before. We will highlight some of those ways to reach the customers to make the business activity successful. Besides, it will also focus on how some of the issues related to online communication can be solved in a better way.
The modern world of business has shifted towards a customer-centric approach which was at one stage a product-centric approach. So, the main target is to maintain the profitability of the business by ensuring the satisfaction of the customer (Fiermestad and Romano, 2016). For that an organisation needs to design a framework of providing the consumers with proper product or service by analysing the available data. On the other side, this communication process has become interesting as the overall process of communicating with the customers has turned towards online even more than before for a shift towards the online platform. So, the challenges regarding reaching the customers and providing them with exactly what they need are facing new issues. Considering those things followings are some ways that are identified for reaching out or communicating with the customers in a better way than before. Customer behaviour is difficult to understand in the recent days as new products are entering the marketing and those are shaping their behaviours. That is why a business organisation needs to consider what the customers more frequently asked questions can be, which platform they choose the most for ordering their desired products. One of these platforms is Farmbox which is a company that provides fast-moving consumer goods to the customers has maintained a section on the website where they have included some of the questions that the customers ask most frequently. By doing so they have managed to save a massive amount of time in case of managing their existing base of customers. But a mere addition of the most frequently asked questions will not be proved too much effective if the customers do not get adequate replies via online platforms. Therefore, an online presence for proving customers with proper replies can make a huge difference in case of ensuring the satisfaction of the customers. Online platforms for communicating with customers are not only restricted to sending emails or communicating through websites by taking orders and delivering those (Vijay Kumar et al.,2015). Rather the platform of reaching the customers has even expanded to the social media platforms where the customers are found to be asking their queries regarding various products as well as services. This way of communicating with the customers has helped in other ways, for example, those companies can now know have knowledge of the desire of the customers by analysing the large amount of data that can be found in their activities on several social media platforms. One of the recent trends in communication with the customers is the development of the community in social media for the products or services of a particular organisation. Today is hard to find a person that is not involved in using any social media platform. Almost all these social media platforms provide with the opportunity of creating a community of the same group of the type of people and so if a customer base can be created via these platforms, then it will be way easier to reach most of them at a time as it will help to provide customers with any kind of announcement. Farmbox has experienced a massive sales in the middle of the COVID-19 outbreak and they managed to utilise the situation by depending on the community that they established via Instagram. The fact is that all the customers may not be found to communicate via the same platform that they use for communication and so an organisation should try to reach their targeted base of customers via the way they feel most comfortable. A study has found that an omnichannel approach for reaching out to the respective base of customers has increased the retention rate of the customers by 89% (Anshu and Gaur, 2018). Therefore, it is so important for any business organisation to reach their customer via the way they feel comfortable because the present world of business is highly concentrated on the customers and aim at increasing their level of satisfaction. The success of the omnichannel approach depends highly on the availability of the customer information to the respective company for which survey can be run or the analysis of data can be used. Regardless of the quality of an organisation, it is impossible to satisfy each customer who purchases products or receives services, therefore the feedback that can be collected from the customers can be a massive factor in achieving that goal. This kind of approach will help an organisation to understand and improve the flaws that are existing in the platform of communication provided for reaching their customers. In the case of online communication, the feedback getting process has become even easier as in this case feedbacks can be received by creating online polls where customers can easily express their reasons for discomfort and if they think any special in the activities if the respective organisation.
The analysis reveals the world of business has become dynamic nowadays that it has become even more difficult to reach out the customers by using single way of communication. That is the reason we suggest following an omnichannel approach via which the respective customers will be reached the way they feel comfortable to be communicated. Besides, another fact is that is focused here is that there is hardly any business or communication strategy that is found to be flawless totally and that is why continuous feedback needs to be ensured for the costumers. The feedback will help any organisation to make the changes in the current strategy to meet the satisfaction level of their respective base of customers.
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