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Essay on Environmental experience
The tourism sector is a business that has multiple activities ranging from accommodation to different types of airline travel, domestic Road travel, dining and Restaurant services as well as specialised activities arrange the tourist destinations, the tourism industry provides both leisure as well as business related factors which is used by many persons in society today (Barbara Beltran Torres, 2021). Most of the tourism sector is a destination-based operation which is highly location Oriental. In this type of an industry there is a wide variety of logistics that has a significant contribution to environmental degradation (Cathy Hc Hsu, 2014). There is also a direct impact to the environment with the establishing of   hotels and resorts as a direct result of land clearing in exotic areas. In order to promote certain types of tourism unique locations are necessary and in certain instances these are in areas that are rural and have sound environmental conditions (Barbara Beltran Torres, 2021).  
The deforestation for the clearing of landfills that can take place as a result of creating a new hotel and its ongoing operations can have a detrimental impact to the surrounding environment. In order to gain scenic beauty and green spaces as well as access to other  natural environments such as snowy mountains that can be a significant detriment to the actual environmental surrounding. While there is an argument that setting up hotels and resorts in cities that are already  Metropolitan has less impact on the environment, The direct operation of these hotels can create several environmental issues (Barbara Beltran Torres, 2021). The increase in logistics of movements both for checking and checkout can directly contribute to carbon dioxide emissions as well as the use of hot water and electricity that is needed for Air Conditioning and heating us can create drain on energy resources (Barbara Beltran Torres, 2021).
The environmental issues that face the tourism sector can be categorised as direct contribution to climate change as a result of contributing to the greenhouse gas effect through carbon dioxide emissions, an increase in noise and smoke, disposal of food refuse that can create and healthy sanitary conditions, waste of energy, waste disposal, increase of vehicle movement that can create traffic congestion (Legrand, Sloan and Chen, 2013; Mensah, 2019). These ongoing environmental issues have led to several hotels looking at various different sustainability initiatives. The main reason is that average consumers are becoming more understanding of the detrimental impact of tourism which is motivating them to look at alternative options. The concept of Eco tourism is becoming increasingly popular due to this reason. 
As Eco tourism surrounds the dimensions of providing the tourist experience with the minimal detrimental impact on the environment it is extremely sought after by persons that are environmentally sound (Legrand, Sloan and Chen, 2013; Mensah, 2019). However there are certain situations such as city hotels that cannot exactly practise Eco tourism. It is for this reason that many of these hotels have gone into sustainability initiatives as a means of demonstrating their ownership and accountability to preserve the environment at all cost. Some of the main sustainability initiatives seen by large hotels caves are described below (Cathy Hc Hsu, 2014).
Wyndham hotel and resorts-The hotel operates a project known as Count On Me which is part of its corporate culture .Essentially this is directed at best practices of water management water diversion and to use responsible energy sources. Energy efficient lighting and air conditioning as well as more prominent methods of air sealing and using advanced irrigation control reduces the use of plastic Water bottles (Wyndham hotel and resorts, 2019).
Marriott International- Being a global Hotel chain they have comprehensively embraced the dimensions of sustainability and sustainability initiatives. From the construction of their hotels to the aspects of supply chain the Marriott group consistently looks at sustainability initiatives(Marriott International, 2022). These range from sourcing products locally in order to reduce logistics and enhance the local economy. Working with like minded suppliers that provide fair trade policies. Obtaining LEEDS Certification for many of the hotels already registered in the group as well as looking at obtaining BREEAM or LEEDS certifications for all of the rest of the hotel's presently operating(Marriott International, 2022).
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Gibbs reflective model on Fiscal and economic incentives  post covid-19 for the tourism industry.
The covid-19 pandemic head of the disaster impact of the tourism industry. Tourism globally was affected and many governments began to wonder if they should reposition the stance on Various different policies that Surround the tourism industry (Asian Development Bank, 2021). Using Gibbs reflective cycle model the following deflection is done on the changing dimensions to the tourism industry as a result of the covid-19 pandemic with special focus on their reaction by governments (Subramaniam et al., 2021). 
Description
The impact of the covid-19 pandemic had a devastating outcome for the tourism industry. Tourist arrivals became almost very close to work null value. For countries like the Maldives, Sri Lanka, Thailand that rely heavily on this sector there was a tremendous decline of revenue and foreign currency generation (Asian Development Bank, 2021). The covid-19 pandemic not only stops international travel but the event at domestic level as well due to long-term situations taking place across multiple countries (Subramaniam et al., 2021). Even countries in the Europe Union and even Britain and the United States were significantly affected by a declining level of tourist arrivals. For Major tourist attractions cities like London and New York there was a almost and 97% reduction in  hospitality related revenue generated by tourists visiting the cities (Hooi Hooi Lean, 2022). 
What is the covid-19 pandemic past the point of prohibiting international travel the tourism industry began to bounce back very slowly. Many of the governments begin to take serious action to generate tourism revenues by providing a multitude of Fiscal policies and incentives to the industry (Asian Development Bank, 2021). Most of the European countries began to offer a concessionary value on taxes  that may be directly applicable to revenue and profit creation. Many governments have also taken steps to provide certain incentives for Travelers by reducing visa fees as well as border fees (Hooi Hooi Lean, 2022). These types of situations had extreme the positive impact to the tourism industry to a certain level (Subramaniam et al., 2021).


Feeling 
It essentially makes sense that  most of the government made a conscious decision to provide physical benefits and incentives to encourage more tourism. However concerning the elements of sustainability there are mixed feelings with regard to this issue. 
Evaluation 
Especially when considering that many governments would have become increasingly concerned about further damage to the environment and more pollution which could have a detrimental impact to the health of citizens (Font and Cochrane, 2005). Essentially moving in the direction of reducing restrictions that could result in more pollution and environmental damage might have short term benefits of increasing tourism revenue but would have long-term ramifications. A sudden increase in Travelers can have a direct contribution to carbon dioxide emissions in specific destinations that can have more air quality degradation (Font and Cochrane, 2005). 
Conclusion.
While it is definitely a requirement by the government to provide better incentives for travel to destination it is also necessary to consider the long-term ramifications of these decisions (Legrand, Chen and Gabriel, 2022). The government continues to give increases in fiscal benefits and incentives they will be attracting more Travelers at the cost of sacrificing sustainability initiatives and preserving the environment.in this type of situation the country's pollution index can be set back several years.
Action plan 
There has to be a proper balance between the fiscal incentives that are given and the arrival of to a reserve with relation to preserve the environment and sustainable initiatives.
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The report has been prepared on  regulatory affairs surrounding the hotel industry. While there are many areas of regulation the focus of this report has been on the green tax that is being implemented as a means of ensuring environmental preservation. As is seen in the report it is clear that the European Union has imposed stringent green tax initiatives in order to reduce the detrimental impact on the environment by the hospitality sector.
 The report shows the respective green tax that has been initiated by several European countries after a large amount of tax for their functionality. The report has been able to identify that since 2015 new tax reforms have been implemented in order to make operations more sustainable in the tourism industry. However, as Hotel shares strive to provide better standards to the customer that is going to be a significant increase in transportation related pollution as well as other aspects of contributing factors that lead to Greenhouse gas effect. the conclusion of this report we show that it is necessary for hotel industry to become more responsible as they strive towards providing customers with the required levels of service. 
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Tourism generates a lot for many economies and communities alike (Musleh et al., 2019). As economic development takes place in many countries. The contribution of the tourism sector is seen greatly towards reducing poverty (Mensah, 2019). Although many governments recognised the contribution of the tourism industry they have also begun to recognise that it contributes to environmental degradation in many countries (Parker, 2019). Although this is not a direct intention of the industry, there are certain actions and activities along the value chain that essentially create diminishing returns to the environment by the operation of the industry (Mensah, 2019). Government begin to recognise that while they should be in support of the tourism industry they must also have fiscal policies and regulations that essentially govern the operation of the tourism sector. This ensures that private businesses do not become self-serving and only focus on generating profits while they consistently damage the environment (O’Riordan, 2019). 
As a result the governments and regulatory bodies have begin to establish certain frameworks that ensure the tourism sector conforms to a set of standards that helps to preserve the environment as well as developed the country's economy (Musleh et al., 2019). In doing so there are two distinctive approaches that have been taken. is the first is international regulations which have been implemented by the government through the various governing bodies (Parker, 2019). This type of a initiative insurance that the bare minimum requirement is upheld by every single tourism operator irrespective of the intentional sustainability initiatives they may practice (Mensah, 2019).
Other types of approaches deal with the aspect of voluntary engagement of certain principles and practices that can help the industry perform better. the government gives various different fiscal policies and Standards which help to provide concessions to various operators. for example the concept of Eco tourism receives certain forms of concessions possibly not given to normal tour operators (Musleh et al., 2019).



2.0 Green Taxes
The concept of green taxes has become increasingly dominant in most of the European countries. One of the most noticeable impact that green tax has had is the Provision of accountability for many of the companies to become more responsible in the decision they made for operations (Parker, 2019). For example the energy tax that is specifically directed at high energy consumption product is applicable for both transport as well and operation of machinery that requires power (Hong and Cords, 2020). Transport tax is another area that has been focused on as there is a proper understanding that the direct contribution of carbon dioxide as the potential of increasing Greenhouse gas effect. The burning of natural gases in certain types of hotels in order to generate heat which is essentially the using of furnace oil is also very prominent in Asian market (Hong and Cords, 2020). 
The implementation of tax in these types of areas helps to Greater control the carbon dioxide emissions from the industry. There is also a direct contribution from the various different pollution related factors that take place on the tourism industry (Parker, 2019). Green tax reforms have also been implemented in These areas which essentially makes the Hotel operators more focused on following regulation (Parker, 2019).
Green taxes can also be used as a means of reducing indirect impact to the environment such as the use of wood and cardboard products.The various tax reforms can directly help to create fun for governments to overcome environment challenges they face in their respective countries. They also help to increase environmental awareness among visiting tourists. It also helps to create a positive impact on the visiting destination enhancing the image of the destination and showing that the government also cares about preserving the environment and not only about turning over economic benefits (Hong and Cords, 2020).





[bookmark: _Toc122094197]3.0 Green tax structures 
The components of green taxes are therefore directed at the level of energy consumption, the type of materials that are used by the hotel industry that directly compromises sustainability and the environment (Hong and Cords, 2020).In the years leading up to 2016 it was identified that energy tax related revenue was increased by nearly 77% in EU 28 that's revenue (Parker, 2019). 
Figure 1 Environmental taxes by tax category
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Source- Adapted from (Hong and Cords, 2020)
Figure 2. Total environmental tax revenue by type of tax, EU-28, 2002 -2016 (billion EUR)
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While most of the tax revenue was generated from non-fuel transportation amounting to about 20% respectively pollution and resource based access one of 5%. There was a tree structure in that green taxes application rates in 2015 and as a result countries like Greece, Italy and Estonia near registered some of the largest increases in overall green tax and  energy tax receipt. approximately 70% of tax revenues that is obtain the European union are directly associated to transport forward and 6 member states represent 95% of the energy tax revenue. This is an indication that the government  regulation has been increasing  and member states are continuing to make payment on a regular term (Parker, 2019).















[bookmark: _Toc122094198]4.0 Conclusions
As it is indicated in the report, the European Union has made great strides in looking to make the tourism industry more sustainable over the past few years. However, despite the implementation of green tax and the intention of many hotel chains to become sustainable a large portion of government revenue is created from this tax bracket. It can then be argued that although sales look at becoming sustainable, they are still willing to make the payment of taxation in order for them to consistently promote their value propositions that are used to attract inbound travel. Although the text may be given to it and passed on to the traveler there is an economic benefit given the rise of tax payouts that has been recorded.
If there is to be some sort of regulatory issues that should definitely be made mandatory to have a certain percentage of transportation in the hotel industry that is directed at sustainable energy. For example, regulations should be in force that certain types of materials given their staff classification only provide electric based vehicles for transportation of guests and other forms of operation factors.
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A sustainable destination can be identified as the place which has better perception by the tourist in regards to its economy, culture, ecology and safety. Then a sustainable destination image is identified as how the tourist perceive the messages conveyed through the designation via advertisement, mass media report such as news and social media conversation (Hatzithmas, 2021). The popularity of the destination is depicted through television programs and movies whereas the friends and family under the personal sources which have lived there are spread positive reviews regarding the development of the destination. According to Wright (2022) the word sustainability has been used by most of the countries for their brand positioning strategy where the focus is more towards the environmental aspects and social economic sustainability. However sustainable destination image is also considered as sustainable development. 
The policies of the destination image are under the positioning and promotion but has to be based on proper action to be effective. Furthermore, the image has to be proceeded through a sustainable development policy for the respective region. As per Liu (2017) the sustainable development is perceived at three aims under the place planning where the economic development, environmental protection and social equity is place. Planner are supposed to deal with conflicts which occur between environmental interests, social and economy through the discovering and implementation of complementary policies which help in creating unique tourist experiences and help for sustainable building of the image. Whereas the sustainable tourism development is considered as safeguarding the environmental resources, social development, ensure the long-term economic gain and respecting local culture under the global scale. Alcocer (2019) indicated the image improve the destination’s economic performance. There is scientific importance as well for product and sales development. 
As per Kadar (2020) tourism destination is considered place which indicates the different nations, places and villages which has a scientific replicant due to natural resources or historic representation where people could admire the beauty and relax in those places. These destinations provide cognitive, and personality components even to create these places as brands. It could be identified that brands require distinct image. Tarver (2021) has indicated such as a cluster of attributes which associate with different consumer to connect with a particular brand name. Whereas the image matters for conceptualization of the perception regarding the brand and it further indicates the umbrella construct for products under different aspects create a positive brand image. For example, consumers believe that German cars are durable therefore they like Audi as well (Depaul, 2021). 
Hospitality industry’s main target is to attract more customers even during climate crisis and unstable economy for business incentives. Trip Advisor is one of the leading sites which provides the best rates for locations and hotel while international Air BnB also list the sites for vacation rentals (Fors, 2020).  However, the leading attraction strategy is catering for green environment since the culture is moving towards sharing values for environmental protection.  
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Essay on Guest experience.
Today, every industry in a competitive mode where it has been difficult to identify the required level of service expected by the customers. Therefore, understanding the customers to perceptions and meeting them has become crucial for the hospitality industry. Several scholars have discussed about the association considering the service attributes in the hospitality industry and the required level of customer satisfaction. In order to attract more customers in a broader manner. 
However, it has been identified by Malik (2022) that exploring the association between the environmentally friendly features in a hotel against the guest satisfaction is vital. According to Saydam (2022) customer satisfaction is considered as acknowledging a vital factor which ensures competitive business in the market. Furthermore, it is also a vital factor to pinpoint the competitive level of the organizational performance and the financial success. Additionally, it is been understood that cognitive process is associated with the customer experience and the customer evaluation about a service where the primary reference base is laid upon the resulting feeling (Prentice, 2019). 
Pleasure or the disappointment of the customer when they compare a particular service against their expected level. This factor becomes prominent when the green practices are evaluated against the guest satisfaction. In the latest trend, most of the travelers are expecting to have an environmentally friendly action taken by the respective hotel management. For example, the Waste management practices. (Merli, 2019). Takes a different turn in this matter where it has been identified the planned behavior construct of the hotel towards the green attitude, perceive control, subjective norms and environmentally friendly activities which leads towards bringing forth a good image about the hotel and its actions. These factors increase the visiting intention of the tourists and their willingness to pay according to their satisfaction level, as well as ultimately leading towards customer loyalty. As per Brochado (2019) most of the tourists read the hotels according to the Green Hotel practices and they also test the relationship between their behavioral intentions.
While Xu (2015) has indicated that the quality evolves around the service provider and the receiver. The experiential quality is a factor in regards to the psychological outcome of the customers evaluation of the activities regarding to tourism and the customer involvement. Thus, the term is explained as a subjective evaluation of the customer experience with the eco-friendly services during their stay in a green hotel (Akbari, 2017). Furthermore, it could be indicated that the green experiential quality is used to measure the hotel management’s extent to which they try to specifying the needs of the customers and trying to deliver an environmentally friendly service. Such indicates that the green experiential quality is a very specific subjective measure in regards to the Green Hotel concept. The behavior of the hotel helps to specify the reasoning of the overall value they tried to provide through their services and products. In order to help the society and the environment. This also provides a link towards a quantitative aspect to their customers perception against the experiential quality.  
While Yarimoglu and Gunay (2020) have identified that the experiential quality has a good influence towards the experiential gratification. Several studies have focused on this matter and have found the programs, entertainment and amenities are the components of a good experiential quality. Furthermore it has mentioned that the product category, product complexity, involvement and relationality are the components of the experiential quality. Chen (2010) has also indicated that the experimental quality includes the physical Environmental Quality. Interaction quality, outcome quality, administration quality, and access quality. Therefore, it is about the quality of all the processes in the hospitality industry.
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Essay on creating staff awareness for sustainability initiatives in the hospitality industry
One of the fundamental methods of reducing energy consumption and harmful effects on the environment is to create better awareness among employees which allows them to be more responsible in their actions. Staff awareness is therefore considered to be one of the most important aspects in managing sustainability initiatives(Legrand, Chen and Gabriel, 2022).  There has always been a mixed approach in creating staff awareness. In the hospitality industry one of the methods that has been most commonly used is to provide staff members with instructions and directions on how they should behave with their duties in the hotel(Legrand, Chen and Gabriel, 2022). This is being part of a controlled motivation method which essentially operates on the dynamics of rewards and punishments (O’Riordan, 2019).
The rate of success in this type of method has been significantly questioned especially in European hotel groups. While it is a fundamental necessity for dealing with staff members of a lower level of literacy there is something to be said for autonomous motivation that is to create staff members through the generation of better awareness. One of the methods that is being considered is extremely useful is to encourage employees to be move responsible to training efforts that can be directed at sustainability(Font and Cochrane, 2005). Conducting brought scale training does not necessarily result in a proper staff awareness on the importance of sustainable(O’Riordan, 2019). Training programs have to be extremely focused following are some of the types of training programs that are being used by a large-scale hotel room in order to create better staff awareness(Legrand, Chen and Gabriel, 2022).
Conducting training programs on Energy conservation- specific training programs that are directed at reducing energy by various actions of staff members is being conducted by many International Hotels(Font and Cochrane, 2005). This serves as a reminder for staff members that reducing energy consumption becomes a primary responsibility. They are instructed about adjusting thermostat, turning off lights, changing the settings on washing machines to be more energy efficient as well as providing guest with cordial  reminders on how to us towels and reduce electricity consumption(Musleh et al., 2019).
Conducting training programs on waste reduction-Some of the more practical methods that are used to educate employees is to give them a clear understanding on how waste is managed in the hotel industry(Font and Cochrane, 2005). Food waste reduction is one of the most important areas. While most companies will source their food locally the consumption of food in relation to the actual requirement that is prepared become the questionable factor. Hotel staff that are directly responsible for food preparation become more knowledgeable on how to manage portions of food while still enjoying customer satisfaction(Musleh et al., 2019). There is also important indications that induced food items could be directed to the local food kitchen to help less fortunate persons rather than being totally discarded. There is also a genuine effect towards educating employees on how to use water in janitorial services as well as consumption levels(Font and Cochrane, 2005). The implementation of water saving filters and rainwater harvesting system can greatly reduce the consumption of water(O’Riordan, 2019).
Evaluating Energy Usage- Education given to employees on how to manage energy in the hotel is very important. There are a few departments in the hotel that function throughout the 24 hour time period while others are more standardized(O’Riordan, 2019). There should be a clear understanding of the different types of energy requirements between these departments and employees must be mine for how they consume energy(Surampalli et al., 2020). They can even be a monthly meeting in which the department can measure their energy consumption and determine if they could actually reduce the consumption in certain areas while others may require additional energy to function the hotel at the required standard(Font and Cochrane, 2005).
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Essay on Challenges and Trends In the hospitality industry with relation Sustainability initiatives
Although the hospitality industry has been identified as a sector that can greatly benefit from sustainability initiatives and there are tremendous advantages there are very real challenges being faced by professionals (Jauhari,2014). Managers that are looking to be a sustainable strategies have to consistently work towards changing misconceptions about the use of sustainability initiatives specifically the cost of becoming  the cost of becoming sustainable (Miguel and Torres, 2017). While the implementation of energy saving energy saving equipment can greatly Reduce operating expenses their first need to be a significant investment capital that is being made. Convincing large-scale corporations to go for a widespread chain that carry cost millions of dollars becomes significant in today's economic climate (Jauhari, 2014).
There are also several types of new renewable energy sources such as solar power and geothermal energy which also require large financial commitment by the management. The return of these initiatives can be seen as a medium and long-term benefit. It becomes a challenging situation in convincing decision makers to make such an investment. (Miguel and Torres, 2017).
Many companies worry about the disruption to guest experiences when sustainability practices and initiatives are being introduced. There is a on Going Concern that not all customers will be receptive to destruction in their vacation and leisure requirements as a direct result of installing sustainability initiative (Jauhari,2014). In order to be more vigilant about the manner in which changes take place in the organisation many persons are making conscious decision to transition into sustainability initiatives in stages. While this as a definite is positive in reducing cost as well as uncomfortable situations to the traveler there is also several negative aspects. For example, the it will totally delete the time in which benefits can be had by moving to a more sustainable initiative. This is mainly due to the fact that it takes multiple sustainable initiatives in terms of processes policies and Technology for a company to feel a major benefit (Jauhari, 2014).
The managers are also doing small changes rapidly so that certain benefits may be seen by The management which will entice them to spend more on sustainability initiatives(Miguel and Torres, 2017). Following are some of the main changes that are being implemented by managers to overcome the challenging nature of going in for sustainability (Legrand, Sloan and Chen, 2013).
· The implementation of smart thermostat Technology allows for better control of temperatures which reduce energy consumption. This has a direct impact on the utilities cost of the hotel (Mensah, 2019).
· Introducing recycling options in the room can encourage guest become more responsible with no major cost increase to the hotel(Sloan, Legrand and Chen, 2020).
· Sourcing local foods and produce allow the hotel to support the local economy as well as reduced the carbon dioxide emissions of transportation thereby reducing the carbon footprint (Miguel and Torres, 2017).
· Providing more sustainable means of trouble such as electric bicycle, bicycles helps both employees and guests to travel around in a much more sustainable manner which also break down the carbon footprint of the hotel(Sloan, Legrand and Chen, 2020).
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Essay on Social impact of hospitality —local communities
The impact of hospitality industry shares on local communities is also becoming an increasing concern (Sloan, Simons-Kaufman and Legrand, 2012). The fragile ecosystem in many countries in which hotels are being constructed has seen to have been negatively impacted by the hospitality (Saurabh Kumar Dixit, 2021). In most developing economy is the need to have tourism functioning at a high level directly contribute to employability of citizens as well as revenue generated through foreign currency (Barbara Beltran Torres, 2021). However the ongoing impact of the tourism sector in its non controlled situation of certain processes and policies can have a major damaging impact on the environment (Saurabh Kumar Dixit, 2021).
 The damage to the environment can be so severe that it has a detrimental impact on neighboring communities which can have a long-term ramification and even create health issues. This becomes a fundamental social problem (Barbara Beltran Torres, 2021). There is also an ongoing concern that Hotel change will purchase certain produce and products from large scale distributors in order to gain the benefit of Economics of being scale for the pricing (Cathy Hc Hsu, 2014). In this type of market small scale suppliers lose their position in the Marketplace. There is also a large-scale implication  when major hotels establish operation in small rural areas that can increase the rate of traffic flow to the location (Saurabh Kumar Dixit, 2021).
Hotels have to be more vigilant about their social implications and not only considered as they are ability to provide employment as a fundamental social payback. They must be more consider rate on the manner in which the operations affect the neighbouring society as there is a symbiotic relationship between both parties (Cathy Hc Hsu, 2014). Taking on more sustainability initiatives and also giving back to the community by engaging with local suppliers has a  of much better management of social factors (Barbara Beltran Torres, 2021).





References 
Barbara Beltran Torres (2021). Corporate Social Responsibility in the Hospitality Industry and its contribution to the welfare of local communities. The case of Hilton Hotels. GRIN Verlag.
Cathy Hc Hsu (2014). Legalized Casino Gaming in the United States. Routledge.
Saurabh Kumar Dixit (2021). Tourism in Asian Cities. Routledge Uuuu-Uuuu.
Sloan, P., Simons-Kaufman, C. and Legrand, W. (2012). Sustainable hospitality and tourism as motors for development : case studies from developing regions of the world. London ; New York: Routledge.

2

image1.png
75

25

) umsuaan
demon
pueiezIMg
puepal

() euopasen o Aday refsodn sawio

eren
wewuag
spueyiaBN
P

eusny.
uniog
pue3
Ketunh
ebnog
woptup pawn
epens)

L)
uspaws.
)

e

a2uesy
fuewiag
ueds

euais

ene

eueting.
pueioy

ewais3
enenis
euewoy
euenun
Oinoquam
anandoy 9z

w3

‘= Taxes on polkition and resaurces.

= Transport taxes

=Energy taxes

Note: Ranked on the share of energy taxes.

(*) 2015 instead of 2016,




image2.png
ol

50

00

0

x

:

;

0

NI

I

)

203

2004

2008

ETIETS

mEnergytases

2008

Transporttases.

me | mw | wn | an

wTaxes on polution and resourss.

T

e

s

)




