Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Gino Victorian Tinca - 2539736
Topic chosen:  The use of social media to promote businesses 
Title of source:  Heliyon
Author(s): Prakash Singh
Year published: 15 February 2024
How did you find this source?
I searched for academic articles on Google Scholar about the use of social media to promote business and I chose this article because it matched my topic for my assessment.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
I chose this source because it is related to the topic I chose for this assessment. It explains how businesses use social media to promote their services and products, communicate with their customers efficiently and effectively.
Is it relevant to the topic? Yes. The article focuses mainly on how social media is used to promote businesses and services easier and more effective.
Is this a useful article? Yes. It provides examples, evidence, and research findings that support the importance of social media of business that use this technique to promote their businesses. For example, it employed the DEMATEL (Decision Making Trial and Evaluation Laboratory) approach. This approach has the potential to CSF (Critical Succes Factors) or enablers in social media marketing effectively.  
Is this an academic source? Yes. I found this article on Google Scholar and, it is contained in Heliyon - A Cell Press Journal which is published by Published by Elsevier Ltd. The publisher is considered an academically reputable publisher, and it has more accurate data and data that can be trusted. 


When was it published? Is it recent enough? Why?
The article was received 12 July 2023, Revised 9 February 2024, Accepted 13 February 2024, Available online 15 February 2024, Version of Record 24 February 2024. It is recent enough because it’s published on the 15 of February 2024 and it provides up to date information about how businesses use social media to promote business and services. Technologies and trends haven’t changed much since this article was published, this makes the research reliable for an academic study.

Author Credibility
Who is the author? What are their qualifications or expertise?
Prakash Singh is a researcher in the E-Commerce Department at Saudi Electronic University. His expertise is in e-commerce, digital marketing, and social media marketing, making him a qualified author to conduct research on how social media helps businesses succeed.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
The source is reliable because it is from an academic source found on Google Scholar. If it is published in a peer-reviewed journal, this increases its credibility because experts reviewed the research before this being published on a scholar source, and the author is a well-known for his expertise on digital marketing and social media. 


5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability) -  To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?


REFERENCE:
https://www.cell.com/heliyon/fulltext/S2405-8440(24)02466-6  access date-15 July 2026
https://scholar.google.com/citations?view_op=view_citation&hl=en&user=BsPMPsAAAAAJ&citation_for_view=BsPMPsAAAAAJ:IWHjjKOFINEC  access date-15 July 2026



