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   The idea of wellbeing in the leisure sectors is one that we are all familiar with. There are countless goods and services available that claim to improve our well-being, vitality, and health. As most of have seen, lately this trend is emerging in the hospitality sector as well. In my opinion, most of the hotels have taken advantage of such a looked for service and they`ve introduced the concepts of spa, pool facilities, treatments and beauty services along the basic accommodation features. 
   The tendency in hospitality to promote wellbeing today extends beyond just offering a spa, exercise courses, or very healthy meals. The emerging idea of "wellness architecture" entails creating lovely environments that cater to the requirements of its residents on both a physical and mental level. In order to provide visitors with the best atmosphere, every choice—from lighting options to colour schemes—is designed with health in mind. (www.fairmont.com) Furthermore, developed economies are no longer the exclusive domain of wellness tourism but rather growing countries in Asia, notably China and India, as well as Africa and the Middle East, are the main drivers of the industry's expansion. 
   It is not surprising that hotels and spas of all sizes, from well-known chains to quaint little businesses, are competing for a piece of the valuable wellness tourism sector, which is flourishing and shows no signs of slowing down. (Young, n.d)
  The hotel industry's top wellness trends are guest rooms, which have received a more technologized appearance, compared to the traditional natural and organic type, for example air purifiers and vitamins infused showers or aroma therapy systems; memory foam mattresses to provide a deep and better sleep are the most used part of the room by the guests. (Mybury,2022) On the other side, I have noticed a big part of hotels are still having a nature connection-based concept. Providing opportunities for visitors to experience a connection to nature is a crucial component of the current emphasis on wellbeing in hospitality.
  We are witnessing new and creative ways in which hotels are reflecting the natural world to enable their visitors to feel peaceful, grounded, and revitalized. These methods are based on the concepts of Biophilic Design, the art of bringing the natural world to bear on design and architecture. Terrapin Bright Green (2014)
Spas provide guests with a well-established wellness experience that is mostly focused on soothing and relaxation. The spa industry has been revitalized by the more recent wellness trend as a consequence of the increased demand for treatments, particularly those that are "results-driven," like cosmetic or physiotherapy goods. To suit into current living, the positioning of these sorts of treatments is more frequent and shorter. 
  After brief research, I found out that from 2015 to 2017, this market's growth rate was 6.5% yearly, which is more than twice as fast as the industry as a whole. Even more robust growth, of 9.8% from 2015 to 2017, totaling $118 billion, figures seen in the spa industry as per World Travel and Tourism Council. (Konkul,2012) A 2017 poll in the UK revealed that 8% of people there had been to a spa, up from 2% in 2014 (GWI), and also that program is effective there had increased by 6.1% within the same time frame.
   At Novotel, where I am completing my student placement, guests are encouraged to use the hotel facilities at arrival. Most of the customers are pleased to see such an interest in the subject and they participate actively at all wellness activities. The hotel has a large pool with an incorporated jacuzzi and a large fitness center with all necessary equipment. I do believe these facilities and the interest in customer’s wellbeing is very important when people are looking for an accommodation and it brings a higher satisfaction rate. 
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