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People's lives have been changed in ways never seen before because of the Coronavirus epidemic. Lockdowns have been put in place throughout the world in an effort to stop the spread of the virus (Pallathadka, 2021). Many businesses, including schools, restaurants, and commerce, have shut their doors. Because China was the first nation to be hit by Covid-19, businesses that depend significantly on Chinese components and raw materials are at risk (Qiu, Zuo and Zhang, 2021). More and more automakers have forced to reduce output outside of China due to a scarcity of supply components and resources as the virus spreads throughout the globe. As a result of the Covid-19 outbreak, the automobile sector faces a dismal future. Tesla, on the other hand, was able to weather the storm. Even though it was subjected to a lockdown scenario, it quickly recovered (Pallathadka, 2021).
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COVID aftermaths like travel restrictions have made it difficult to move commodities to their final destinations, which has harmed transportation supply chains. There is an immediate need to safeguard warehouse employees against the virus, as well as an increase in demand (Boehm, Bhargava and Parker, 2020). Some areas have seen a decrease in consumer demand, while others have seen an increase. 
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 	Affected by Covid-19, Tesla had to slash staff compensation, with director and vice president-level positions and above receiving a 20 percent to 30 percent reduction in pay, and all other employees being compelled to receive a 10 percent salary reduction (Naor, Coman and Wiznizer, 2021).
Due to local government constraints, the electric vehicle and solar panel manufacturer had to shut down its only US assembly plant in Fremont, California, from March 23 to May 11.
Approximately 10,000 employees were paid for part of the closure and their health insurance and other benefits were not affected by the company's decision (TESLA) .
Tesla's reopening has resulted in hundreds of covid instances, according to Alameda County statistics. The county had earlier refused to provide the data, claiming constraints under health privacy legislation (Thomas and Maine, 2019). Following the defiant reopening of the factory in May by CEO Elon Musk, a legal transparency website got county-level data showing hundreds of covid-19 instances at Tesla's Bay Area manufacturing facility (Thomas and Maine, 2019).
Tesla got 10 complaints of covid-19 in May when the facility reopened, according to a document acquired by PlainSite thanks to a court order this year. Cases rose steadily to 125 in December as the sickness caused by the unique coronavirus surged throughout the nation (Lang, Reber and Aldori, 2021).
After Musk reopened Tesla's Fremont, Calif., facilities in defiance of a countywide stay-at-home order and dared authorities to arrest him, The study tells in June that many instances of covid-19 had been recorded there (Pallathadka, 2021).There were around 450 documented instances between May and December, according to the statistics. The factory employs around 10,000 people (Movsesyan and Butov, 2021).
Tesla was also criticised for its handling of its employees. There was an agreement that if they were uncomfortable returning to the line, they may stay at home. Workers who failed to return to work because they were afraid of being exposed to covid were given termination letters, according to an article (Mo and Wang, 2021a).
Tesla began preparing for the possible spread of COVID-19 outside of China in December 2019. With the help of the Gigafactory Shanghai operations, Tesla was better prepared for the effect of COVID19 on our other worldwide sites before it was felt in other parts of our global network of operations. Tesla assembled a pandemic management team at the executive level and developed a Tesla Playbook, which includes COVID-19 response plans, rules, and best practises as well as a reference guide for other companies (Movsesyan and Butov, 2021). 
Tesla's EHS, HR, Security, and Travel teams were also engaged in a six-step Return/Resume Operations Plan that included personnel from all levels of the business, from employees to executives, completing risk assessments and putting in place procedures to mitigate identified hazards (Mo and Wang, 2021b).
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Tesla started planning for COVID-19 in December 2019, even before it became a big subject in the U.S. To guarantee the health and safety of our workers and customers, we swiftly revised our rules, procedures, and many of our business processes. Only 40 incidents of COVID-19 transmission in the workplace occurred at Tesla in 2020, and our employee satisfaction rating was at a dismal 50%, compared to the community average (About Tesla | Tesla).
However, in 2021 it returned significantly and had a ROE of 13.81, which was a significant improvement from 2019. General Motors' ROE (return on equity) is expected to decline in 2020 due to the COVID impact; however, the firm is expected to recover in 2021 (Yahoo Finance).
COVID-19 prevention training was provided to the whole workforce. Introduced a worldwide touchless automobile delivery service in 2020. Free immunizations for staff aged 65+ started on March 1, 2021. Free immunizations for all workers started on April 16, 2021. Tesla made $ 4 billion in gross profit in 2018, and that number remained practically unchanged in 2019. As additional nations began to use the COVID vaccination in 2021, it climbed from $6.6 billion in 2020 to a whopping $11 billion. In 2021, it surpassed $10.825 billion (Pallathadka, 2021).
However, their energy and technical prowess that disrupt the automobile sector are still there. Imperial College London reports that 30% of Covid-19 patients are likely to need artificial breathing in the hospital due to the nature of Covid19. Engineers at Tesla are reusing car components to design and develop their own ventilators in order to address this urgent problem. Engineers at Tesla said in a video broadcast on their company's Tesla-owned YouTube channel on April 5th, 2020, that the reason they're recycling car components to manufacture their own ventilators is so they can have them accessible quickly and in large volumes16 (Kim, 2020). 
If a company wants to succeed in today's fast-paced economy, it must have people who have an agility-oriented mentality and who actively practise agile behaviours, according to Randal D. Day's book Leading and Managing People in the Dynamic Organization. It seems that Tesla's internal employees have an Agility-Oriented Mindset and Behaviors because of their reaction to the Covid-19 pandemic (Tesla Gross Profit Margin (Quarterly)).
Despite the epidemic, Tesla has increased its quarterly earnings. The world economy has been destroyed by a pandemic, but Tesla's earnings have quadrupled in the third quarter as it draws nearer record yearly sales. While other automakers have been hit hard by a flu epidemic that has decimated Tesla, the firm has revealed that its third-quarter earnings have increased by more than double (Bhardwaj et al., 2020).
More than twice as much money was made in the 3rd quarter of this year as was made in the same period last year. Analysts' predictions of $8.7 billion in revenue were blown out of the water by an increase of roughly 40%. In extended trading, Reuters reported that the price of Tesla shares, which had surged fivefold since the start of the year, rose 4.3 percent to $440.81.
For the sixth consecutive quarter, the firm has reported a profit, according to the company's financial report. After reporting $451 million in 2020 revenue, Tesla seems to be on the verge of generating its first year profit (Movsesyan and Anokhina, 2020).
TSLA was valued by the stock market at $117 billion in January 2020. That sum had risen to $658.39 billion by the end of the year. Tesla's shares subsequently crossed the $1 trillion market value threshold in less than a year, on October 25, 2021 (Movsesyan and Anokhina, 2020).
Tesla stock's meteoric gain in such a short period of time has baffled investors. Tesla's meteoric rise to a trillion-dollar value during the epidemic begs a critical question: will the same variables enable it maintain its momentum afterwards? There is a "Tesla financial complex" at the core of Tesla's remarkable development, which retail investors and CEO Elon Musk have both played a significant part in (Tesla gets loan approval from US Department of Energy | Tesla).
A wide range of investment instruments, including options, equity-linked funds, and climate tech-focused investment vehicles, are part of this complex and have a significant impact on the stock and derivatives markets (Gayathri and Kumari, 2019).
The stock and complex members have a mutually beneficial relationship. Funds and derivatives having exposure to Tesla shares create outsized profits, enabling new buyers to invest money into the company and increasing its power in the markets. In July 2018, 106 exchange-traded funds had Tesla in their portfolios (ETFs). It will be included in 244 ETFs by the end of December 2021 (Mo and Wang, 2021b).
To put it another way, funds that follow the S&P 500 index have been exposed to Tesla stock, and they've experienced the benefits of its price rise. With a 1.6 percent weighting, the business entered the S&P 500. By the beginning of November 2021, it had accounted for over a quarter of the index's returns and was worth 2.5% of the overall index weight. 4 In the Russell 1000, Tesla accounted for 4% of the total weighting in November, a similar narrative played out.Tesla has added 27.98 percentage points to the Morningstar Consumer Cyclical Index's 95.24 percent return over the last two years (Movsesyan and Anokhina, 2020).
Nominal daily trading value of Tesla options has been estimated by Goldman Sachs at $241 billion in recent weeks. For comparison, the remainder of the S&P 500, excluding Amazon, had an average trading volume of $112 billion (Movsesyan and Anokhina, 2020).
Survival Factors for Tesla
The future of Tesla will have to be taken into consideration. How will they sell their items in the future? For the time being, Tesla remains an expensive luxury car beyond of reach for the majority of Americans, especially those in the middle and lower classes. In terms of price, it's nothing near Ford, Nissan, or Toyota's electric or hybrid vehicles, all of which have already been announced (Cheong, Song and Hu, 2016). 
The upper and high middle classes are the primary target audience for Tesla's premium vehicles, so the company would have to find a means to promote to them as well. As premium car firms like Mercedes and BMW have done, Tesla might follow suit by releasing a more affordable vehicle that appeals to a broader range of customers (Schowalter, 2017). Tesla has the potential to expand both demographically and product-wise in the future. 
With the purchase of Solar City, they would be able to provide more services to its customers. For their electric cars, they're also looking to improve their semi-automatic driving capabilities. Tesla's electric and solar product offerings may be used in a variety of ways since they are ahead of the bulk of other firms who are attempting to achieve the same. People that care about the environment have been more popular over the last several years, which has drawn Tesla's attention as well. For as long as new products are being developed and people throughout the world's attention is being drawn to Tesla, it will be a profitable company (Xu, 2020).

Conclusion
Tesla has also faced problems like other automobile industries during the COVID pandemic. However, Tesla have comparatively better survival rate against the pandemic. Customers continued to place orders for the company's electric automobiles online despite the coronavirus outbreak. More than 88,000 Teslas were sold in the first quarter of 2020 compared to the sales of their competitors. Despite shutting its California facility, the business continued to produce automobiles at a rapid rate and unveiled a new model. Tesla has shown to be quite resilient in the stock market and is still a hot topic among investors. 
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