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ABSTRACT
The issues that surround the development of rural tourism are vast and are currently being reviewed and developed. It is in realising, in the past decade, that rural tourism may have the potential to become a significant income generator and also inhibit some continuing problems that rural communities face, such as depopulation,  that the real prospect of rural tourism began. The importance of residents’ attitudes towards rural tourism development and the lack of knowledge of such attitudes has been identified. This theses therefore seeks to add to the literature and the understanding of tourism by exploring the information collected during a research investigation into the attitudes of Pembrokeshire residents towards rural tourism within their community. To explore the issues involved, a quantitative method of gathering data was implemented. Although published literature largely contributed to this study, the quantitative method of research which the author conducted proved extremely significant in gaining hands on information on the subject area.  A questionnaire was constructed and its results analysed using the Statistical Package for the Social Sciences (SPSS). Based on the findings of this collated information, the study provides an insight into the attitudes of Pembrokeshire residents with regards to the socio-cultural, economic and environmental impacts of rural tourism within their community. The main findings show that the majority of residents are principally in favour of rural tourism development within their community and support the prospect of future tourism development. However, this doesn’t imply that Pembrokeshire residents do not have concerns regarding the negative impacts rural tourism may have upon its host community; although specific concerns vary by community. 

CHAPTER 1 :  INTRODUCTION
1.1 Introduction To Study:

Tourism is now a major international industry, with many countries all over the world dependant on the income it produces. Tourism is currently one of the largest industries in Wales and, over the past decade, has played an important role in rejuvenating economically depressed regions of rural West Wales. The industry contributes over £2 billion per year to the Welsh economy, representing 7% of Wales GDP and employs 10% of its workforce (Wales Tourist Board 2003). However, the industry is not without its implications. The impact experienced by a host community as a result of tourism development is a very contentious issue. Such impacts are suggested to determine host community attitudes towards tourism development. Previous research stresses the importance of integrating tourism into a society that’s welcomed by the host community, provides benefits such as environmental conservation and economic vitality, and enhances local quality of life. Research began with the review of published literature, to find that an extensive array of research has been conducted on host communities’ attitudes of tourism development. However, attitudes specifically relating to rural tourism were relatively sparse. This study will therefore focus on host community attitudes towards rural tourism development within the Welsh rural county of Pembrokeshire. The study will seek to identify host community attitudes towards the socio-cultural, economic, environmental and future development impacts of rural tourism development within their community. Results will be quantitative, derived from Questionnaires to be completed by Pembrokeshire residents on the streets of ten specified locations. Each of the ten locations chosen have varying levels of tourism development, ranging from very little tourism to a heavily developed tourism industry. Results from each survey location will be analysed to establish if there is any pattern regarding attitudes of residents from different areas of the county.  The conclusions and recommendations chapter will relate the information collected through analysis of the survey to theories discussed in the Literature Review chapters.

1.2 Reasons For Study:

The topic of this study, Host Community Attitudes To Rural Tourism Development - relating to Rural Tourism in Pembrokeshire, was initiated for a number of reasons: 

Firstly, growing up and being a resident of a rural area, the author could relate to the rural way of life to some extent. However, the idea of ‘rural tourism’ was new to the author and therefore, extensive research had to be carried out in order to gain an in-depth understanding of rural tourism. 

Secondly, the topic deemed interesting to the author due to the numerous problems associated with rural Welsh communities, for example; Foot and Mouth crisis, decline in agriculture and extractive industry. 

Thirdly, relatively recent social and cultural changes, such as a greater interest in heritage, environmental concerns, and the move towards healthier life-style has also heightened interest and participation in more specialist, individualistic and authentic forms of tourism, especially rural tourism. 

Finally, Pembrokeshire was chosen as an appropriate study area as in many respects it personifies a first world rural area that has diversified extensively from agriculture to rural tourism. Also, after spending a six month work placement in the study area, the author observed that Pembrokeshire residents had strong views towards rural tourism development within their community. Further analysis into resident attitudes and acceptance of tourism and tourists would highlight how the industry is currently perceived and underlines further opportunities for possible developments whilst avoiding local resentment and deterioration of Pembrokeshire’s outstanding natural resources. 

1.3 Aim of study :


To investigate the attitudes of Pembrokeshire residents towards rural tourism  

            development within their community.

1.4 Objectives of Study:


* To examine resident attitudes towards the perceived socio-cultural advantages   

        
   and disadvantages of  rural tourism development within their community.

*To examine resident attitudes towards the perceived economic advantages and 

   disadvantages of rural tourism development within their community.


* To examine resident attitudes towards the perceived environmental advantages 

               and disadvantages of rural tourism development within their community.


* To identify resident attitudes towards future rural tourism development within

               their community.


* To investigate whether the degree of tourism development within the 

                community dictated attitudes towards rural tourism development.


* To evaluate whether residents’ personal characteristics dictated attitudes

                towards the perceived advantages and disadvantages of rural tourism

                development within their community.

This study is designed to provide an insight into the attitudes of Pembrokeshire residents with regard to rural tourism development within their community. The aim of this study has been to determine how satisfied residents are with tourism development in the area and the issues affecting quality of life in their community due to tourism. 
1.5 Thesis Structure:
 In addressing this aim and objectives the study follows a logical progression. 

(See Fig 1.1)
Fig 1.1 :  Thesis Structure 
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Chapter 2 = Literature Review




Chapter 3 = Research Focus - Pembrokeshire




Chapter 4 = Methodological Framework




Chapter 5 = Statistical Analysis of Results




Chapter 6 = Recommendations & Conclusion


Chapter One provides an introduction to this study specifying the aim and objectives, and method of research adopted.

Chapter Two gives an introduction to both tourism and rural tourism in general, giving definitions of both. It also dates the evolvement of rural tourism and highlights Government attitudes/response to the industry. 

Chapter Three gives an insight into the demographics of the primary research focus - Pembrokeshire, and provides an insight into the nature and extent of the current position of tourism in the area.

Chapter Four outlines and justifies the methodological framework for this study.

Chapter Five provides the results and discussion of the respondents surveyed during the course of this study. 

Chapter Six presents a report of the main conclusions drawn from the research carried out and makes recommendations regarding aspects of the study which the author feels may require further attention. 
CHAPTER 2 : LITERATURE REVIEW
BACKGROUND TO TOURISM AND RURAL TOURISM
2.1  Introduction
In recent years, rural tourism has become an important sector of the wider tourism industry. Much has been written on ‘tourism’ in general, and the concept of ‘rural tourism’ appears to be continuously growing in importance.  However, host communities attitudes towards rural tourism in particular appears to have been somewhat neglected by the researchers of tourism. 

The aim of this chapter is to review the literature on tourism and rural tourism on a macro level. This section will firstly define tourism and rural tourism, followed by an attempt to highlight dominant trends in the rural tourism industry and provide reasons for such trends. Common advantages and disadvantages of rural tourism development are then discussed in order to emphasise the importance of taking into consideration host communities’ attitudes towards its development in rural areas. 

2.2 What Is Tourism? 

The research literature contains a wealth of definitions, concepts and descriptions alluding to the meaning of tourism. Nevertheless, there has never been a universal agreement on the definition of the term. Most experts refer to tourism as a temporary, short-term journey away from home and incorporate various components of the length of time spent, the purpose for the visit, and the services provided for use by the visitor. For example, one of the most useful working definitions of tourism is that given by Matheson and Wall (1981 cited by Page et al 2001:12),


“Tourism is the temporary movement of people to destinations outside 


  their normal places of work and residence, the activities undertaken during  
     
  their stay in those destinations, and the facilities created to cater to their   

               needs.”
This definition contains the key elements which appear in most conceptual definitions of tourist activity. These are travel or movement, stay, destination activities, and the short term or temporary nature of tourism.

Burkart & Medlik (1981, identifies five main characteristics of tourism: 

“1.
Tourism arises from a movement of people to, and their stay in, various destinations. 

2.
There are two elements in all tourism: the journey to the destination and the stay including activities at the destination. 

3.
The journey and the stay take place outside the normal place of residence and work, so that tourism gives rise to activities, which are distinct from those of the resident and working populations of the places, through which tourists travel and in which they stay. 

4.
The movement to destinations is of a temporary, short-term character, with intention to return within a few days, weeks or months. 

5.
Destinations are visited for purposes other than taking up permanent residence or employment remunerated from within the places visited.”  

From its early origins as an indulgence restricted to the rich and leisured classes, tourism has grown to become an inseparable part of modern life and an integral part of social, cultural and economic activity in the developed and developing world (Davidson & Maitland 1997:11). The industry is thus acknowledged to be among the leading industries in the world and, for many destinations; ‘it represents a vital source of income, foreign exchange and employment’ (Star UK 2003). However, as tourism levels rise so does the intensity of its impacts, both positive and negative. The study of tourisms impacts has come to be viewed as one of the most contentious issues surrounding the industry in the late 20th century (Youell 1998:139). In the past two decades a rich vein of literature specifically addressing the impacts of tourism on resident populations has emerged. Tourism scholars have devoted attention to describing, explaining and potentially predicting how host residents perceive tourism development in their community. Early studies in this stream of literature include Butlers 1975 article on ‘Tourism as an agent of Social Change,’ and Ap & Crompton 1993 - Embracement Withdrawal Strategy Continum (Snepenger et al 2001). Such researchers have come to the conclusion that residents attitudes towards tourism development is a crucial area of investigation as,


“local support is usually a necessary component for a successful tourism 


   strategy.”


Brass (1996 cited by Brown 2002)
In conclusion, tourism is a generic term which, according to Snepenger et al (2001), is recognised to encompass ‘a wide range of business types whose activities impact a broad cross-section of the host community, and embraces a whole range of different relationships between travelers and the host population.’
Rural Tourism is suggested to be just one segment of this diverse tourism industry and so it is the aim of this study to investigate the attitudes of host resident populations towards rural tourism in the rural county of Pembrokeshire.

2.3  What is Rural Tourism? 

The remainder of this chapter examines some of the recent literature relating to rural tourism. The following are some selected definitions relating to ‘Rural Tourism.’

Trying to define rural tourism is an acknowledged thorny issue, especially within academia. Dann (1999) invokes Oppermann (1996 cited by Andriotis & Vaughan 2003) when he reaffirms that 





“there is not even a commonly accepted definition of what rural tourism is.” 

This, of course, makes describing the industry especially difficult. Nevertheless, the following basic definition (derived from the Word Tourism Organisations 1994 definition of tourism) describing rural tourism appears popular in the majority of tourism literature,

 
“Rural tourism is the activities of persons traveling to and staying in 


   rural areas (without mass tourism) other than those of their usual


   environment for less than one consecutive year for leisure, business 


   and other purposes (excluding the exercise of an activity remunerated 

    
   from within the place visited)



                            (Williams 2003) 
It is difficult to find an adequate all embracing definition of rural tourism, as tourism beyond the urban scene is said to take many different forms. To some, tourism in rural areas equates with cultural tourism, with the emphasis on understanding contrasting ways of life. To others rural tourism might manifest itself as recreational tourism, with an emphasis on physical involvement and rural activities. Thus, given this broad perspective, its difficult to avoid confusion in relation to meanings and definitions of rural tourism. In attempting to offer an operational definition of rural tourism Gannon (1989 cited by Morais & Davis 2004) states that rural tourism includes;


“a range of activities, services and amenities provided by farmers and 


  rural people to attract tourists to their area in order to generate income


  for their businesses.” 
Graffe (1990 cited by Morais & Davis 2004) argues, however, that this type of observation is too narrow and that rural tourism should not be seen as simply an option to complement traditional agricultural activities. He comments that its potential is far greater than this and that, consequently it should be considered in very broad terms. The Department of Agriculture (1994) perhaps offer such a broad definition by stating,


“rural tourism is tourism which takes place in the countryside. The activity


 is multi- faceted; it is not just farm based tourism. It includes farm-based 


 holidays but also comprises special interest nature holidays, adventure,


 sport and health tourism, hunting and angling, educational travel, arts


 and heritage tourism and ethnic tourism.”
Lane (1993:123) states that rural tourism in its purest form should be:


“1. Located in rural areas. 


2.Functionally rural-built upon the rural worlds special features of 


   small-scale enterprise, open space, contact with nature and natural 


   world heritage, ‘traditional’ societies and ‘traditional’ practices. 


3. Rural in Scale – both in terms of buildings and settlements and therefore,


    usually small scale. 


4. Traditional in character, growing slowly and organically, and connected


   with local families. It will often be very largely controlled locally and 


   developed for the long-term good of the area.”
It is clear from the above definitions that rural tourism is a broad concept which many researchers claim, covers all tourism activities in rural areas. Although the use of the term ‘rural tourism’ is widespread, and appears common to the majority of countries in the world, the underlying reality is highly varied and complex. 
Much of the literature on rural tourism also attempts to describe the rural tourist (Oppermann, 1996; Page et al 2001). Some of the main characteristics of rural tourists  are said to include factors such as tourists are more independent, quality conscious, harder to please, attracted to intellectual discovery, contact with locals and increased options or range of choice in touristy experiences. The appeal of rural areas for tourism is well documented and tourism in the countryside does not by any means constitute a new phenomenon. Improvements in transport infrastructure, wider car ownership, increases in disposable income and discretionary leisure time have led to a marked growth in the use of the countryside for tourism (Knowd 2001). More recently, the countryside as a tourist destination has experienced a new phase of growth, as a wave of nostalgia, health consciousness and interest in ecological issues has swept across much of Europe (Tyrrell 203). 

Rural communities have experienced quite substantial changes over the past two decades. Many of the primary industries on which rural community residents depend have declined, along with agricultural crisis, for example; Foot and mouth epidemic, and the general downward trend in farming, has created major economic difficulties and a search for alternative development strategies. Tourism has since, therefore, emerged as a major economic development tool for rural communities (Andereck et al 2000). According to many tourism optimists, 


“tourism is touted as the potential panacea  for many of the ills currently


 faced by rural communities” 



                     (Knowd 2001)
Rural tourism is believed to be less costly and easier to establish than other rural economic development strategies e.g. manufacturing. It can be developed locally with participation from local businesses and its development is not necessarily dependent on outside companies. Despite these benefits and its viability as an economic development strategy, rural tourism does have some disadvantages for rural areas. For instance, ‘poorly planned tourism can often mean that rural communities are invaded by foreign visitors with different values, disrupting rural culture, and traditional life is replaced by, and becomes secondary to, tourism’ (Andriotis 1999). Page et al (2001:51) suggests that the development of infrastructure and facilities for tourism can divert resources away from other capital projects such as the construction of schools and hospitals. It has also been suggested that the increase in visitors puts great strain on local services e.g. police, refuge collection etc. Another implication is countryside traffic. The amount of traffic in rural areas is now a matter of national concern. According to statistics, 91% of visitors to rural areas travel by primate motor vehicle (Census 2001). This is creating a demonstrable requirement for more road access and private transport facilities such as car parking and road information (signs). Nevertheless, rural tourism may not be a complete solution, but it does have an important contribution to make in addressing the economic problems of rural areas (Keane 1993) and it remains one of the few viable economic options for rural communities.

According to Grolleau (Secretary General of Rural Tourism in Spain 1997 cited by McEneaney 1999), in order for rural tourism to operate successfully it must be;


“authentic, local, and traditional, not over-processed and not over-priced 


 but at the same time must satisfy all the safety and comfort requirements.”
He also recognises that rural tourism should; 


“strike the balance between the values of the past and the demands 


  of the present, between what is sought and what is consumed, between the 

              expectations of the city and the realities of the countryside." 
From the vast amount of literature, it can be seen that rural tourism is often difficult to manage because communities experience tensions when they get involved in tourism. Tensions such as those generated when local residents interact with tourists. Despite this, there is great potential through tourism, for resolution of many chronic dilemmas faced by rural communities and a capacity, which is unique to tourism, that allows it to play a vital role in securing a future for these communities.

2.4  Host Community Attitudes

It is widely understood that tourism can manifest itself in many different and intricate forms and have an impact in all areas of a receiving society. Residents of any host area may perceive tourism in a positive way because of its potential for job creation, income generation, and enhanced community infrastructure, as has been found in many host communities (for example; Mitchell and Reid 2001; Andriotis et al 2002 cited by McGehee et al 2004). Alternatively, the residents of a host area may perceive tourism in a negative way because of the socio-cultural and environmental costs, as has also been found in many host communities (for example; Chen 2000; Perdue et al 1990 cited by Snepenger el al 2001). More likely, residents will be aware of the positive and negative implications of tourism and will draw their conclusions based on the relative weightings they attach to the benefits and the costs. Many commentators (for instance Allen et al 1988; Lankford and Howard 1994) have suggested that this balance of residents’ perceptions of the costs and benefits of tourism is a major factor in visitor satisfaction and is, therefore, vital for the success of the tourism industry.

2.5   Summary

The importance of the attitudes of residents is reflected in the large number of studies concerned with the impacts of tourism and tourism development on host communities. 

However, an understanding of the impacts of ‘rural tourism’ on resident populations is very much at an embryonic stage within the study area of this research. This study therefore examines residents’ attitudes of rural tourism development in relation to socio-cultural factors, economic dependency, environmental issues and future tourism development within the Welsh rural county of Pembrokeshire and attempts to draw conclusions as to why such attitudes are present.

CHAPTER 3 : LITERATURE REVIEW

RURAL TOURISM IN PEMBROKESHIRE
3.1  Introduction

This chapter explores published literature specifically relating to the research topic on a micro level. It provides a brief background description of the area under study, including the local employment structure. It aims to provide an insight into the nature and extent of the current position of tourism in the area. The importance of tourism to Pembrokeshire’s economy is also identified by providing general tourism statistics. Finally, it concludes by highlighting the main benefits of rural tourism development in Pembrokeshire as identified by Pembrokeshire County Council.

3.2  Background Information About Pembrokeshire

LOCATION 
Pembrokeshire is situated on the extreme South West of Wales and is a peninsula with ocean on three sides. The county covers an area of 158,833 hectares (Pembrokeshire County Council 2005). Its landscape is an area of contrast rising from sandy beaches to high peaks and wooded valleys. ‘It is one of the few remaining areas of exceptional natural beauty in the UK which is relatively unspoilt by contemporary civilisation and has a rich cultural heritage stretching back many thousands of years’ (Parker & Whitfield 1998:151). Its coastline is recognised to be so beautiful that it has been protected by National Park status since 1952. Although often perceived as somewhat remote the region has good road access and international ferry terminals at Fishguard and Pembroke Dock.  Fishguard Harbour is the principal southern corridor ferry port providing the shortest and fastest crossing between the UK and Ireland (Pembrokeshire Coastal Forum 2004). Fishguard and Goodwick are also part of the Trans-European Road Network.

Figure 3.1  :  Map of Great Britain Highlighting Pembrokeshire
         [image: image2.png]


 

Figure 3.2 : Map of Pembrokeshire
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(Visit Pembrokeshire 2004)

POPULATION
The latest Census shows Pembrokeshire has a population of 114,131 of whom 48% are male and 52% female (Census 2001). The number of persons aged 16-60 years is 66,572 with the dominant age category being the 50-54 year olds, closely followed by the 35-39 age group (Census 2001). Out-migration levels are high, especially among younger people. At the same time the attractiveness of rural life has led to in-migration of older people. Pembrokeshire is consequently developing an ageing population, with some communities proportion of over 65`s, e.g. Narberth, in excess of 1 in 3 (Pembrokeshire County Council 2004). 

CULTURE & LANGUAGE
The Welsh have retained a great deal of culture since Celtic times and a lot of national solidarity still exists. The Welsh language and its use is a unique feature of Wales (Wales Tourist Board 1998). Pembrokeshire, in particular, benefits from a strong sense of tradition and culture. It is a bilingual county with 29.4% of its population using Welsh as their first language compared to 28.4% in the rest of Wales (Census 2001). However, the immigration of English speaking settlers in search of retirement homes is placing a great deal of strain on the Welsh language. The ‘Landsker,’ a historic frontier line of castles and strongholds dating to the 11th century Norman invasion, divides Pembrokeshire into two culturally distinct parts: to the north the Welsh culture and language predominate, while the area to the south has been anglicised. 
EMPLOYMENT
Pembrokeshire County Council (2004) state that there were 47,462 people economically active in 2001. Of these, 31,083 were employees, 9,799 were self-employed, and 5,287 were unemployed. Unemployment rates remain consistently above UK national average levels. There is also a clear pattern of seasonal increases in unemployment through the autumn and winter months reflecting the tourism season (The Countryside Council for Wales 2003). The self-employed rate of approximately 9% is relatively high, and can be accounted for by the high rate of small scale tourism related enterprises. Just 4% of Pembrokeshire’s working population are now employed in the agriculture, forestry or fishing industries (Pembrokeshire County Council 2004). 
Tourism is Pembrokeshire’s largest employer. Some 8,356 actual jobs are supported directly and indirectly by tourism, providing work for around 17% of the total number of people in employment in Pembrokeshire (Pembrokeshire County Council 2004). Tourism is clearly a vital source of jobs in an area with decline of traditional industries and economic activities.

HISTORY
In early Welsh folk tales Pembrokeshire was known as ‘Gwlad Hud A Lledrith- Land of Magic and Enchantment’ and such enchantment is said to still live on today with the unspoilt natural beauty of this ‘magical part of Wales’ (Wales Tourist Board 2004).
The fishing industry brought prosperity to the town of Milford in the early part of the 18th century, and made it one of the leading fishing ports in the UK. By the end of the 18th century, Pembrokeshire had been discovered as a place of resort holidays.

In Tenby, the old fisherman’s chapel on the pier was converted by Dr. J. Jones, ‘apothecary of Haverfordwest’, into a bathing house, other facilities followed so that, as a resort, it was ‘unrivalled in the Principality’ (Parker & Whitfield 1998:151). But, until recently, agriculture was still the main industry in Pembrokeshire. However, in this region, as elsewhere in Europe, there has been a steady decline over many years in the number of people employed in agriculture. Farms in South West Wales have been severely affected by falling milk prices, the ban on the sale, movement and export of cattle and sheep following the BSE epidemic and the foot and mouth crisis, and a range of other unfavourable economic factors. The consequent decline in profitability of the small farms with a limited product range, which is typical of the area, has led most farmers to reduce staffing costs drastically. It has also forced other farmers to diversify into tourism. 

Recognition of the contribution that rural tourism could make to supplementing farm incomes and providing new economic opportunities for rural communities evolved very slowly in Wales. This is unlike many European destinations such as France which has provided financial assistance to farmers to utilise redundant farm buildings as accommodation for holidaymakers since 1954. But, despite this general slow start of rural tourism, a strong emphasis is now being placed on its development in Pembrokeshire. 


“you cant eat scenery, but as a county we make a living out of it, mostly

 
through tourism and agriculture with the sea for recreation, fishing and trade.”



(Pembrokeshire Coastal Forum). 
These main industries support a wealth of local enterprises providing a diverse range of services.

TOURISM 
Pembrokeshire has experienced significant levels of growth in tourism over the past two decades. Modern transport developments have broken down much of the regions earlier isolation, and it has become a popular holiday destination. The county has a wealth of natural assets, forming much of the core appeal as a tourist destination; ‘a superb and varied coastline of designated scenic beauty, and attractive rural inland areas’ (Pembrokeshire Coastal Forum 2004). Its built environment forms a ‘complimentary attraction for visitors, equally diverse as the natural; historic properties and landscapes, picturesque villages and small market towns with intrinsic visitor appeal’ (Pembrokeshire Coast National Park Authority 2003). Pembrokeshire’s resorts have remained relatively small and unspoilt, and there has been no large scale development, apart from the power station and oil refining industries around Milford Haven. 

Being the largest industry in the county and the main employer, Pembrokeshire’s tourism industry is big business. In 2002 staying guests to Pembrokeshire equated to 1,187,000, day trippers equated to 2.1 million, and spending amounted to £242 million (some 11% of total UK tourist spend in Wales and 7% of overseas tourist spend), of which 75% was contributed by staying tourists and a quarter by tourism day visitors (Pembrokeshire County Council 2004). This is a positive increase on 1999 statistics which note that tourism spending amounted to £224 million, of which 80% was contributed by staying tourists. However, visitor activity remains highly seasonal in Pembrokeshire, with 42% of staying tourist trips falling within the summer period (Ibid).
Tenby, located on the South Eastern side of the Pembrokeshire Peninsula, accommodates the majority of tourists visiting South Pembrokeshire while Fishguard houses the main concentration of tourist bed-spaces in North Pembrokeshire. Tenby is seen as one of the major stopping off points along the Pembrokeshire coast. Although the town is extremely conservative, with a large population of retired people, there are plenty of entertainment and leisure facilities to attract visitors of any age (Parker & Whitfield 1998:151). 
ATTRACTIONS
Within Pembrokeshire there are many tourist attractions ranging from something as little as ‘Creative Café’ in the small town of Narberth, to Wales largest theme park; Oakwood Leisure Park (Parker & Whitfield  1998:171). In fact, Pembrokeshire is home to many of Wales’s major tourist attractions. These include: 


“*Pembrokeshire’s Deep Sea Time Adventure Ocean Lab


* Cwm Deri Vineyard- the famous Welsh Vineyard  


* The Last Invasion Embroidered Tapestry


* St. Davids - Wales’s smallest city


* Pembrokeshire Coastal Footpath - which stretches 186 miles from  


   north to south


* 50 Geological Conservation Review sites of national significance and 

                           some of international importance.


* Over fifty of the best beaches in Britain. In fact, no other county in the 

                           UK has more Seaside Award or Blue Flag beaches.


* Pembrokeshire Coast National Park - Britain’s only predominantly 

                           Coastal National Park.”

(Wales Tourist Board 2004)
BENEFITS
Tourism has many potential benefits for rural areas such as Pembrokeshire. For instance, rural tourism has certainly proved itself a driver towards a better economic future in Pembrokeshire as income to Pembrokeshire residents in wages and profits as a direct result of tourism is estimated to be £44 million in 2003 (Miles 2003). Tourism also contributes other positive benefits, which are less easy to quantify than direct spending and jobs.

· Because the spending of tourists is diffuse, the economic impact can be spread across many small/medium, local and regional businesses. Also, the greater the local sourcing of supplies and services by tourism operators, then the greater the positive impact of the ‘multiplier’ effect of money circulating the local economy (McGehee & Andereck  2004).

· Tourism helps to defend rural communities by supporting facilities and services that might not survive if reliant only on local use. Tourist amenities and facilities are shared by local people and add to the quality of life for residents (Wilson et al 2001). In Pembrokeshire leader groups e.g. PLANED, Pembrokeshire County Council and Pembrokeshire Greenways are active in promoting the links between tourism development and community needs.

· Tourism is a people based industry with the ability to foster flexible, transferable, entrepreneurial management skills and service culture amongst both young and mature (Pembrokeshire County Council 2001).
For all these reason the tourism industry deserves the strongest support to flourish in the Pembrokeshire County.

FUTURE
Pembrokeshire has varied problems and opportunities, but there is consensus on the importance of tourism as an economic activity. This is reflected in the local authority, government agency, regional and national policies and economic development documents and strategies. There is also agreement on the need to maintain the environmental strengths of the region and the sustainable use of its resources. Support for rural tourism development must therefore be balanced with the requirements of preserving environmental quality and monitoring tourism activity to ensure minimal negative impacts on places and communities. 

Growth areas in the tourism industry as a whole include short-stay visitors and an increasing demand for adventure tourism and wildlife cruises. Pembrokeshire’s aim now is to capture a greater share of the lucrative business tourism market and has recently formed ‘The Pembrokeshire Business Tourism Group’ to help with its promotion. The county also wishes to increase its share in the overseas market, mainly because this group tends to be higher spending (Pembrokeshire Coastal Forum 2004). However, Pembrokeshire and Wales in general, has certain issues with this attractive market, for instance; absence of strong image creating icons, relatively poor access to Europe and lack of international airports.

3.3  Summary

In spite of the above importance of tourism to Pembrokeshire and the knowledge that the attitudes of residents are important in the success of tourism, little is known about the host community’s attitudes towards tourism. In reviewing the literature, no studies were found to have examined the attitudes of Pembrokeshire residents in relation to rural tourism development.

CHAPTER 4 :  RESEARCH METHODOLOGY

4.1  Introduction

Following the review of literature it became clear that there was a lack of information specifically relating to resident attitudes of rural tourism. From this, a research problem was formulated as to what were the key attitudes towards tourism development expressed by the residents of the rural county of Pembrokeshire. 

The following research methodology was developed with a view to assessing the attitudes of local residents towards tourism development in their community.

4.2  Justification & Outline Of The Approach

The choice of methodology employed for this study reflected the pursuit of the research objectives, as stated in the introductory chapter. These were;

· to examine resident attitudes towards the perceived socio-cultural advantages 
   and disadvantages of  rural tourism development within their community.

· to examine resident attitudes towards the perceived economic advantages and disadvantages of rural tourism development within their community.

· to examine resident attitudes towards the perceived environmental advantages and disadvantages of rural tourism development within their community.

· to identify residents attitudes towards future rural tourism development

                   within their community.

· to investigate whether the degree of tourism development within the 

                  community dictated attitudes towards rural tourism development.

· to evaluate whether residents personal characteristics dictated attitudes towards    the perceived advantages and disadvantages of rural tourism development

      within their community.
4.3 Research Methods

Both primary and secondary research methods were adopted during this study to compile an understanding and reasoned argument to the study. 

Primary Research:

Primary Research is defined as

“new data specifically collected in the current research project.”



                      (Veal 1992:96)
Primary data is found through investigative research conducted by the researcher with the use of tools such as questionnaires, interviews, observations etc. 

Secondary research:

Secondary research is defined as,


“the examination and analysis of information which has been collected for 

some other purpose but which is applicable to this study.”
                                    (Thomson and Nelson 1996:31)
Veal (1992) states that ‘scouring the existing published and unpublished sources of information for related research is a fundamental part of any research’.  Secondary data is clearly an extremely viable and useful source of information. According to Green et al (1988 cited by Scotney (1996), the use of secondary data on research studies has a number of advantages. 

“ * It may solve the problem, therefore eliminating the need for further field research, thus saving time. 

     * It is easier to research these results leading to a reduction in costs. 


     * It provides an overview of how previous researchers have addressed similar   problems and procedures adapted in order to solve such problems; 

            *It can be utilised as a principle element for analysis, enabling primary data to 

             be made responding with past studies.”
Secondary data applicable to this study was obtained from the following sources;

Library research - This included the use of resources available at Swansea Institute Of 

                   Higher Education and also at Bridgend County Borough Library. The 

                               main documents which were of most  relevance to the study were

 

       tourism studies, tourism reviews, magazine articles, newspaper

                               abstracts and published documents of specialised material related to 

                   rural tourism. 

Internet Research - Obtained similar information to the library research

Government Agencies - The author carried out examination of the articles and brochures 


               published by the following agencies; Wales Tourist Board, 

                           Pembrokeshire County Council, PLANED, The Countryside 

                           Agency, DEFRA and other Rural Tourism Based Strategies in UK.
These sources gave the author excellent secondary information which was used to reinforce the conclusions made from the Primary data. 

It is evident from the research objectives that the nucleus of this study was involved with the measurement and understanding of the psychological attitudes of residents towards the tourism related phenomena within Pembrokeshire. This focus on attitudes was pursued because, as argued by Shortt (1994 cited by Scotney 1996), 

“there is a unanimity among psychologists and sociologists that social 


              attitudes are of fundamental importance in understanding the complexities of   

              human behaviour.” 

In the context of this study, the attitudes that an individual held towards their surrounding environment were proposed to influence their attitude towards tourist development, and subsequently, these would manifest themselves into particular forms of behaviour towards the tourism related issues. Therefore, a methodological consideration was to employ means that were felt appropriate to encompass an attitudinal perspective. The methodological process selected to address these questions was Quantitative Research. 

Quantitative Research:



“Quantitative research incorporates the statistical (how many?) element, 


  designed to quantify the extent to which a target group are aware of, think

  this, believe that or are inclined to behave in a certain way.”



                              (Youell 1998)
Quantitative research is used in a wide variety of natural and social sciences, including physics, biology, psychology, sociology and geology, and is widely acclaimed to be appropriate for measuring both attitudes and behaviour. There are numerous advantages to using quantitative research. For example;


“ * The results are statistically reliable. Two different researchers, using the
 
      same measurement system are likely to arrive at the same measurement for 

      same subjects” 





(McCullough 1997)

* “Relatively easy and not as time consuming as some other forms of research”



                         (Edwards, 1998).

* “ The results are able to be projected to the population. That is, the proportion 
      
                  of respondents answering a certain way are similar to the proportion of the


      total population that would have answered that way if they all had been 

                  asked”

                    



(McCullough, 1997)

Though there are many advantages to quantitative research, there are also many disadvantages. Some of which include the following:


* “issues are only measured if they are known prior to the beginning of the  

                 survey and, therefore, have been incorporated into the questionnaire” 






(Johnson, 1997). 

* “the resulting theory often fails to take account of the unique characteristics of 
        

                 individual cases" 




   

                      (Edwards, 1998).

* “ Quantitative research is neither appropriate nor cost effective for learning 

                 why people act or think as they do. The questions must be direct and easily

    
     quantified, and the sample must be quite large (200 is an absolute minimum) 
  
     so as to permit reliable statistical analysis. 




            (Veal 1992).
There are numerous methods used to undertake quantitative research, including face-to-face surveying; the method employed in this study. It was considered that face-to-face surveying would be more advantageous than the process of mailing questionnaires to residents mainly due to a lack of response predicted from mailed questionnaires and the extreme costs involved of this process. It was also anticipated that the ‘researcher could gain better results from face-to-face surveying as the interviewer is able to ensure the respondent has understood the questions and the purpose of the research’ (Chappell 2001). Also, there remains the undisputed advantage that the richness and spontaneity of information collected by the researcher is greater than that which mailed questionnaires can hope to achieve (Ibid). 
4.4  Pilot Questionnaire :
The initial phase of this study consisted of analysing the academic literature concerning tourism impacts, developing the aims and objectives of the study, formulating research questions, and deciding on an appropriate methodological process. An embryonic pilot survey was then drawn up in order to devise the actual wording of the survey and to test its clarity. The pilot survey also made a request for input on how the questionnaire could be improved.

The second phase involved conducting the pilot survey on 10% of the total sample group, which equated to 20 surveys being completed by residents of Fishguard and Haverfordwest. 

Pilot surveys relate specifically to questionnaire surveys but can be used when trying out any research procedure. 


“The purpose of a pilot exercise is to get the bugs out of the instrument, so 
that the respondents in the sample will experience no difficulties when

             completing questions” 






                        (Bell 1993).
Oppenheim (1992) says,

“pilot studies can be either expensive or time consuming, but avoiding this 
              is likely to prove more costly.”
It was evident upon completion of the pilot that some changes were necessary. Taking into account the results and verbal feedback of the pilot, a second questionnaire was constructed, with amendments deemed necessary. 

(See Appendix G1 for respondent comments to Pilot Questionnaire)

4.5  Sample Framework

It is clearly not possible to survey the entire residential population of Pembrokeshire. Therefore, for reliable conclusions to be drawn from the research, ‘samples for quantitative research must be representative of the target group’ (Youell 1998). There are a variety of ways of achieving this, in varying degrees. For the purpose of this study, a random selection of the resident population was undertaken. 


“in random selection all members of the population have an equal chance 
of

              inclusion in the sample.” 





(Robson 1998)
Random samples are often regarded as the most ‘pure and statistically correct’ method of sampling. The whole process of random sample selection aims to minimise bias. 

The random sample process during this research involved the interviewer remaining static in position and questioning every nth person to pass by regardless of looks, age, gender, or any other characteristics. This enabled a variety of opinions to be obtained which represented the population of Pembrokeshire. 

Sample size is based on several factors, such as costs and time constraints, and degree of precision needed. Larger samples are suggested to provide more precise estimates of population parameters. Veal (1992), states that if a sample is randomly chosen ‘the sample value of statistic is highly likely to be within a 95% confidence level either side of the real value of the statistic.’ Table 4.1 shows the confidence levels for different sample sizes.

	Table 4.1                             Confidence Intervals & Sample Size

	percentages found from sample

                                      50                 40/60                 30/70                 20/80                 10/90
sample size                                                confidence intervals =/-%

	 30                          19.6                    -                        -                         -                        -                                     

 50                          14.9                  14.6                    -                         -                        -  

 80                          11.6                  11.4                 10.7                       -                       -

 100                        10.3                  10.1                  9.5                       8                       6

 200                         7.2                    6.9                   6.6                       5.8                    4

 400                         5                       4.9                   4.6                       4                       3

 500                         4.5                    4.4                   4.1                       3.6                    2.6

 800                         3.6                    3.6                   3.3                       2.9                    2.2

 1000                       3.2                    3.1                   2.9                       2.5                    1.9

 2000                       2.2                    2.2                   2                          1.8                    1.3

 2500                        2.1                   2.1                   1.9                       1.7                    1.2

10000                        1                      1                      0.9                      0.8                    0.6


(Source : Veal 1992:155)
 The sample group of this study was 200 residents of Pembrokeshire surveyed during February 2005. From the table it can be seen that from a sample size of 200 the ‘confidence level’ for the questionnaire findings ranges from plus or minus 4.0 to 7.2 implying that there will be a 95% level of confidence showing a high standard of precision and rigour with the sample size chosen. The higher the confidence level the more valid the research findings, thus (if time and money would have allowed) a larger sample size would have resulted in a higher confidence level.

The questionnaire was conducted in ten survey locations using a random sample of residents in Pembrokeshire. The following ten locations were chosen for the research because of the differing tourism levels each area receives and the fact they are very diverse areas, in that each town has quite different attributes and characteristics.  These are displayed in Table 4.2. Such a diversity of areas would lead to a more representative sample of the residents. The following list of survey locations is presented in descending order from the most developed with regard to tourism to the least developed as has been identified by Pembrokeshire County Council 2004. 
Table 4.2 Attributes of Survey Locations 

	Tenby 
	One of the leading tourist resorts in Wales. The narrow cobbled streets are home to a numerous selection of shops, restaurants and other tourist facilities.

	Saundersfoot
	Very popular coastal resort. Popular with the family market.

	St. Davids 
	The smallest city in Britain. Famous for its Cathedral, home to the Patron Saint of Wales. Can become very busy during peak tourist season.

	Pembroke 
	Famous for its castle.

	Manorbier 
	Its beach is well used in summer  months by visitors and residents

	Narberth 
	A small, yet lively and attractive town in the rural heart of Pembrokeshire, with a lot to offer both the visitor and resident (Narberth Community Website 2005).

	Fishguard 
	Home of the Irish ferry. The upper town is very busy with lots of pubs and restaurants. In contrast, the lower town is much older and nestles around the old fishing harbour.

	Haverfordwest 
	The main shopping area in Pembrokeshire

	Pembroke Dock 
	Currently lacks tourist appeal. Plans have been made, but not yet confirmed, for a new marina development. 

	Milford Haven 
	Area has been greatly reduced in its rural tourism appeal by its                 oil industry development. Lacks visitor attractions. Has good transport infrastructure (Pembrokeshire County Council)


The survey was conducted in the main streets at the above locations between the hours of 10am and 4pm on the 23rd, 26th and 27th of February 2005. In order to obtain an accurate sample of the population, it was decided that 20 respondents would be surveyed in each survey location. A ‘screening question’ was therefore asked to ensure respondents were residents of the location where the survey took place.  

The ‘interviewer completion’ method was adopted with the interviewer reading out the questions with the choice of answers and the questionnaire completed with the respondents answers. All questions were posed in such a manner that the researchers own personal views in no manner influenced those of the respondent.
4.6  Questionnaire Design

The questionnaire was prepared following a review of existing literature dealing with residents’ attitudes towards tourism development. The questionnaire consisted of 41 questions in total. Questionnaire design is fundamental to the success of the research. As Ryan (1995) states,


“results can be no better than the way and means in which the questionnaire is 


  posed.”
The questionnaire for this study is a closed question approach with the exception of the final question. Closed questionnaires have the advantage of being easy to analyse with a statistical computer package and response rates are generally much higher than open ended questions (Veal 1992). However, closed questions do have the disadvantage of heavily influencing the choices presented to the respondents (Ryan 1995).  

The questionnaire answered the main research objectives using a Likert type scale. A

Likert scale is commonly used to measure attitudes, knowledge, perceptions, values, and behaviour changes (Vogt 1999). 

“A Likert-type scale involves a series of statements that respondents 


may choose from in order to rate their responses to evaluative questions”





(Vogt, 1999) 
Lankford and Howard (1994) have recommended the use of Likert type scale questions for tourism impact research due to its ‘superior validity,’ of both a convergent and discriminative nature. Robson (1998) also favours Likert type scale questions as he suggests the scale looks interesting to the respondent and often they enjoy completing such scales.

The opinion statements made in the questionnaire required respondents to indicate how strongly they agreed with the statement. There are roughly an equal number of positively and negatively worded statements in the questionnaire. The responses categorisation decided upon was to have five fixed expressions labelled  ‘strongly agree,’  ‘agree,’ ‘neutral,’  ‘disagree,’ and  ‘strongly disagree’ labelled in numerical sequence of 1 being ‘strongly agree’ to 5 being ‘strongly disagree’.  It was considered that the Likert scale was the most advantageous method of attitude measurement as the statements were strong statements and the response categorisation gave the respondent the option to view their opinion in a quantifiable manner.  The Questionnaire also gave the respondent the option to ‘add any further comments relevant to the research’ in the form of qualitative data to reinforce the quantitative data. 

One of the factors believed to be important when analysing resident attitudes towards tourism development is the length of residency in a community. Mason and Cheyne (2000) conducted a study of resident attitudes to tourism development in the rural New Zealand setting of the Pohangina Valley, Manawatu. They found that those community members who had been living in a community for longer periods of time were more negative towards tourism development. This suggests that those Pembrokeshire residents who have resided in Pembrokeshire for long periods of time will have a stronger attachment towards their community and see negative impacts more vividly. Further, they will have experienced the change overtime and can compare what Pembrokeshire is now to what it used to be. Newcomers would not be as informed and therefore may have less strong views towards tourism development. In addition, Capenerhurst (1994 cited by Ryan 1995) argues that smaller destinations are likely to react more strongly to tourism development as it will be a lot more visible. Again, suggesting that residents of smaller Pembrokeshire towns will have stronger views regarding tourism development in their community.

This review of the literature therefore identified a number of variables that had to be considered in the research design. These included:

Respondent Demographics
1. Older residents were less positive about tourism (Brougham and Butler, 1981).
2. People who had lived longer in a community were more positive about some types of  

    tourists (Brougham and Butler, 1981).
3. A greater attachment to a community was associated with higher ratings of both positive
    and negative impacts of tourism (McCool and Moisey, 2001).
A total of 41 questions were asked during the survey.  13 statements used in the analysis were designed to assess residents’ perceptions of the social impacts of tourism, six statements dealt with the economic implications of tourism development, four statements dealt with the environmental impacts of development, six statements focused on the general impacts, and six statements focused on the perceived impacts of future rural tourism development within the local community. Five demographic questions were also applied to the questionnaire, relating specifically to age, gender, length of residency in community etc. The final question was open ended giving respondents the option to express their opinions in more detail. The classification of questions into the six categories (i.e., social, economic, environmental, general, future and demographics) emerged by the identification of the main issues found by past research dealing with residents attitudes towards tourism development. 
The questionnaire required approximately three minutes to complete.

A major reason for undertaking the research in the specific locations chosen was to assess the degree to which the attitudes of residents living in heavily developed tourism areas were homogeneous with attitudes of residents living in fairly developed and underdeveloped tourism areas. As it was thought unlikely that the individual attitudes of residents would aggregate as a single ‘attitude dimension’ it was thought necessary to obtain some indication to the ‘dimensionality’ of the attitude area. 
4.7  Data Analysis

A number of statistical procedures were carried out for this study using the Statistical Package for the Social Sciences (SPSS). The results were analysed initially using the frequency percentages which gave simplistic, but equally useful, analysis of the results. To test the rigour of the frequencies and if any relationships were evident, cross tabulation tests were administered. One of the main data analysis tasks undertaken using the SPSS package was the Chi-Square test. Chi-Square calculations are used to assess whether there’s a relationship between the two chosen variables. To assess whether there is a relationship between the two chosen variables, the ‘Chi-Square test needs to produce results where no more than 20% of the cells have expected values of less than 5, as well as a probability of 0.05 or below’ (Robson 1995), which illustrates at least a 95% chance that the two variables are significantly associated. 
4.8  Limitations

Every study has limitations.


“Limitations are possible shortcomings or influences that either cannot be 

controlled or are the results of the de-liminations by the investigator.” 




                  (Thomas 1996)
In this study, the researcher decided to complete face-to-face street surveys through quantitative research. The street survey has a few limitations. The first being, the survey must be quick and easy to complete. Otherwise, it would lead to a marked reduction in the proportion of people prepared to co-operate. This was taken into account when designing the questionnaire.

Another limitation of the street survey is the problem of contacting a representative sample of the population. Certain types of people may not go out frequently in the area where they live therefore the interviewer may only get a sample of certain types of people. 

The questionnaire for this research was designed in a closed-end fashion on order to obtain a substantial quantitative study. Therefore, the respondents’ opinions were limited causing another limitation to this study. However, respondents were invited to express any opinions at the end of the questionnaire in an open ended manner. 

Working alone acted as a time restraint to gaining a greater sample size.

A further limitation is the fact that the survey is being conducted out of peak tourist season. Therefore, the residents’ attitudes towards tourism may be more relaxed as the negative impacts of tourism are currently not being experienced.  

As discussed, this case study has a number of limitations, however, after considering all the available evidence it was felt that this was the most appropriate method for this research.

CHAPTER 5 : RESULTS & ANALYSIS
5.1  Introduction 

Rural tourism has currently been identified as the largest industry in Pembrokeshire and the main employer. The industry has certainly proved itself a driver towards a better economic future in the county along with numerous other benefits. However, despite such benefits, resident attitudes towards rural tourism within their community are not necessarily positive. The purpose of this study was to determine the attitudes of Pembrokeshire residents towards rural tourism within their community, by conducting and analysing quantitative research. The contention is that for the tourism industry to be sustainable and successful in any destination, it is imperative to address the attitudes of the host community (Veal 1992). 
This chapter is divided into six sections and concentrates purely on the results of the research. The first section presents the results of the Demographic questions. Section two highlights the main results of the socio-cultural statements in order to meet Objective 1 of this research study. Section three displays the results of the economic statements in an attempt to meet Objective 2. The fourth section concentrates on the environmental statements posed in the questionnaire in order to meet Objective 3.  The fifth section of this chapter attempts to meet the fourth Objective of this study by presenting the main results to the statements regarding future tourism development within the respondents’ community. Finally, section fix provides a summary of the results and comes to an overall conclusion with regards to respondents attitudes to rural tourism development within their community. Statistical tests to meet Objectives 5 and 6 of this study have been incorporated throughout sections one to five.    

The following diagrams demonstrate specific responses to the key areas of this research project. All other responses can be found in the Appendices section.

5.2 Section 1 - Demographics of Sample

The demographics of respondents are an integral part of any social science survey. ‘As well as enabling the survey to be assessed, with respect to being a valid representation of the population, it can form the basis for much of the analysis process’ (Davidson & Maitland  1997:11). Numerous researchers have explored the relationship between personal demographics and resident attitudes towards the impacts of tourism. The literature suggests that personal demographics, for instance length of residency in community, birthplace, age etc, play a relatively minor, and sometimes contradictory, role in explaining variation in resident attitudes toward tourism development (Perdue et al. 1990). For instance, Cavus and Tanrisevdi (2002 cited by Harrill 2004), in a study of Kusadasi - Turkey, found a significant relationship between age and length of residence and attitude towards the impacts of tourism development.

The profile of respondents of this study was extremely diverse.  48.5% of respondents were Male and 51.5% Female. The age groups were also varied. Figure 5.1 reveals the largest proportion of respondents was aged between 26-35 years (25%) with the smallest proportion of respondents aged 18 years and under. According to Davidson & Maitland (1997), a low response by the younger age category can be looked upon as a good thing, because this is the age group which is statistically more likely to give false responses.  

Figure 5.1

[image: image4.wmf]u

n

d

e

r

 

1

8

1

9

-

2

5

2

6

-

3

5

3

6

-

4

5

4

6

-

5

5

5

6

-

6

5

6

6

+

A

g

e

0

5

1

0

1

5

2

0

2

5

P

e

r

c

e

n

t

2

.

5

1

5

2

5

2

1

.

5

1

7

.

5

1

1

7

.

5

A

g

e

 

O

f

 

R

e

s

p

o

n

d

e

n

t

s


An equal number of respondents (20) were surveyed at each of the ten survey locations.

65% of respondents claim to have lived in Pembrokeshire as a child. (See Appendix A, Table A4)
Figure 5.2
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Figure 5.2 reveals that the majority of respondents (28.5%) have lived in Pembrokeshire for 21-30 years. However, a significant proportion of respondents claim to have lived in Pembrokeshire for less than 10 years. This figure is perhaps an indication of the high percentage of retirees moving into Pembrokeshire. 

These statistics represent that the research has validity as there is a wide variety of age groups, an almost equal distribution of gender, an equal number of respondents from each of the ten survey locations and a diverse range of lengths of residency in each community. 

5.3  Section 2 - Socio-cultural Impact Analysis
Objective 1 =  To examine resident attitudes towards the perceived socio-cultural 



advantages and disadvantages of rural tourism development within their 



community.
The review of literature demonstrated that tourism has been a major source of intercultural contact. Research on many touristy countries also suggests that their socio-cultural structures have changed considerably under the influence of tourism. ‘Poorly planned tourism can often mean that rural communities are invaded by foreign visitors with different values, disrupting rural culture, and  traditional life is replaced by, and becomes secondary to, tourism’ (Andriotis & Vaughan 1999).  However, rural tourism does offer many socio-cultural benefits for its host community.  In many cases, tourism helps to defend rural communities by supporting facilities and services that might not survive if reliant only on local use. ‘Visitor perceptions of good quality of life plus an attractive regional image, developed to reach potential tourist visitors, also helps in inward investment promotion’ (McGehee & Andereck 2004). Another important socio-cultural advantage of rural tourism is the fact that tourism is a people based industry with the ability to foster flexible, transferable, entrepreneurial management skills and service culture 
amongst both young and mature. Thus, increasing local residents’ employability. 
Pembrokeshire is reported to benefit from a strong sense of tradition and culture. It is a bilingual county and retains many of its traditional ways of life. However, as stated in the literature review chapters of this theses, immigration of English speaking settlers in search of retirement homes is placing a great deal of strain on the welsh language and the development of rural tourism within the county is causing many traditional industries, such as agriculture, to decline. Despite its negative implications, according to Pembrokeshire County Council, the socio-cultural benefits of such tourism development, for example the sharing of tourist amenities and facilities with local residents, adds to the quality of life of Pembrokeshire residents and therefore, the socio-cultural benefits certainly outweigh the negative implications.

The first objective of this research was to ascertain whether Pembrokeshire residents viewed rural tourism development as having positive or negative socio-cultural impacts upon their community.  In relation to the socio-cultural impacts of rural tourism development in Pembrokeshire, respondents were asked to indicate their level of agreement with 13 socio-cultural impact statements.  (See Table 5.1)
The overall response to the seven positively worded socio-cultural impact statements (Q1 to Q7) indicates that the majority of respondents (an average of 56%) either Strongly Agree or Agree that rural tourism development has a positive socio-cultural impact on their community. Whereas, only 28% of respondents strongly agreed or agreed to the six negatively worded socio-cultural impact statements (Q8 to Q13).  (See Appendix B Tables B1-B13).  These results indicate that the majority of respondents feel rural tourism within their community brings more socio-cultural benefits than detriments. 

Table 5.1: 

Percent of Respondents Who Strongly Agreed or Agreed With Statements 1-13
	Question 
	Frequency
	Percent

	Q1. Tourism has led to improvements in infrastructure for  

        local people. 
	105
	52.5%

	Q2. Tourism development has increased the quality of life in

       the area
	111
	55.5%

	Q3. The quality of public service in the community has  

        improved due to tourism
	59
	29.5%

	Q4. The tourism industry provides many worthwhile jobs for local residents 
	160
	80%

	Q5. Because of tourism, this community has developed more parks and other recreational areas that local residents can use
	101
	50.5%

	Q6. Shopping opportunities are better in communities as a result of tourism
	125
	62.5%

	Q7. The tourist that come to the region are usually very

       friendly
	118
	59%

	Q8. The community is overcrowded because of tourists
	94
	47%

	Q9. Tourists negatively affect a community’s way of life
	29
	14.5%

	Q10. Welsh culture is being lost due to tourism
	28
	14%

	Q11. Tourism only gives benefits to a small group of people  

          in the region
	68
	34%

	Q12. I tend to avoid areas frequented by tourists
	109
	54.5%

	Q13. If I could, I would leave my community because

         tourism has negatively impacted my community
	8
	4%


Research suggests that as tourism levels grow, residents can become irritated by the number of tourists in their community, and often begin to generate negative stereotypes about tourists and tourism. Other research suggests that the more tourism development in the area the greater the benefits available to the host community and therefore, resident attitudes towards development of the industry will be more favourable. The author wanted to determine whether the degree of tourism development in the respondents’ community influenced their attitude towards tourisms socio-cultural impacts. A Count cross-tabulation test was therefore carried out between Q38 (Location) and all 7 (Q1-Q7) of the positively worded socio-cultural impact statements. The ‘strongly agree’ and ‘agree’ frequencies for 
each of the ten locations were added together and converted into percentages in order to draw up the following graph.  

(Appendix B Table B14 exhibit the results of this cross tabulation)

Figure 5.3  
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* A total of 20 respondents were surveyed at each location
The results signify overwhelmingly positive attitudes towards the socio-cultural impacts of rural tourism development from respondents living in Tenby. In contrast, the results display relatively negative attitudes from Milford Haven, Haverfordwest and Narberth residents.  

As demonstrated above, reactions of the host community can be quite diverse, ranging from an active resistance to a complete adoption of tourist culture.  In a study of northern Wales, Sheldon and Var (1984 cited by Dogan 2000) discovered evidence suggesting that residents’ attitudes toward tourism development are culturally bound, finding that natives were more sensitive to tourism’s socio-cultural impacts than were non-natives. To establish whether there was a correlation (Research Hypothesis - H1), or no correlation (Null hypothesis - H0) between the attitudes of natives to Pembrokeshire and attitudes of non-natives with regards to the socio-cultural impacts of rural tourism within their community, a Pearson Chi-square cross tabulation test was carried out between Q.9 (Tourists negatively affect a community’s way of life) and Q.39 (Did you live in Pembrokeshire as a child?).

Table 5.2:   
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Table 5.2 shows that the Research Hypothesis H1 was correct. There is an association between resident attitudes regarding tourism negatively affecting a community’s way of life and whether or not the respondent lived in Pembrokeshire as a child. The result produced a level of confidence greater than 99.9%.  The cells produced were 20% and have an expected count of less than 5, with a minimum expected count of 3.50.   
5.4  Section 3 - Economic Impact Analysis
Objective 2 =  To examine resident attitudes towards the perceived economic 



advantages and disadvantages of rural tourism development within their 



community.

The economic benefits of tourism are well documented and the literature frequently states that the economic impact is often the primary reason why communities develop tourism in the first place. Rural tourism, in particular, has an important contribution to make in addressing the economic problems of rural areas and it remains one of the few viable economic options for rural communities (Sharpley 2003:12).With decline of traditional industries and economic activities, tourism is clearly a vital source of jobs in rural areas. The Secondary research conducted during this study illustrates that tourism is the largest employer of Pembrokeshire providing work for around 17% of the total number of people in employment in the county (Pembrokeshire County Council 2003). Rural tourism has also proved itself a driver towards a better economic future in Pembrokeshire as income to Pembrokeshire residents in wages and profits as a direct result of tourism is estimated to be £44 million in 2003 (Pembrokeshire County Council 2004). However, rural tourism doesn’t always generate the desired economic benefits for the host community. Page et al (2001:51) suggests that the development of infrastructure and facilities for tourism can divert resources away from other capital projects such as the construction of schools and hospitals. It has also been suggested that the increase in visitors puts great strain on local services e.g. police, refuge collection etc. 

The second objective of this research was to establish whether Pembrokeshire residents viewed rural tourism development as having positive or negative economic impacts upon their community. To support the concept that the rural tourism industry is vital for the sustainability of many rural economies, respondents were asked to indicate their level of agreement with six economic impact statements, five of which were positively worded. By adding together the percentage of respondents who Strongly Agreed or Agreed with the five positively worded statements (Q.14-18), the result produced an overall response of 60% of respondents either strongly Agreed or Agreed; suggesting that the majority of Pembrokeshire residents surveyed during this study have a favourable attitude towards the economic impacts of rural tourism development within their community. 

The highest level of agreement (77% of respondents either Strongly Agreed or agreed) was to Q18 ‘Increasing the number of tourists to a community improves the local economy.’ 

Table 5.3 
Increasing the number of tourists to a community improves the local economy
	
	Frequency
	Percent
	Valid Percent
	Cumulative 

Percent

	Valid    Strongly Agree

             Agree

             Neutral

             Disagree

              Total
	14

140

29

17

200
	7.0

70.0

14.5

8.5

100.0
	7.0

70.0

14.5

8.5

100.0
	7.0

77.0

91.5

100.0


The following table shows the frequency and percentage of respondents who Strongly Agreed or Agreed with the five positively worded economic statements, cross tabulated with their Age. (See Appendix C Tables C6)  
Table 5.4                                          
AGE OF RESPONDENT
	Question

No.
	Under 18
	19-25
	26-35
	36-45
	46-55
	56-65
	66+

	14
	1
	11
	21
	24
	9
	15
	6

	15
	2
	13
	36
	30
	8
	20
	7

	16
	1
	22
	34
	30
	17
	16
	11

	17
	1
	22
	23
	28
	16
	10
	14

	18
	3
	21
	34
	37
	25
	19
	15

	Total freq.
	8
	89
	148
	149
	75
	80
	53

	Total %
	4
	44.5
	74
	74.5
	37.5
	40
	26.5


The table illustrates that respondents between the ages of 26-45 years displayed the most favourable attitude towards the economic impacts of rural tourism development within their community. The least supportive age group were the under 18`s with just 4% Strongly Agreeing or Agreeing to the five positively worded economic statements. This low percentage is expected as respondents under the age of 18 generally have little economic responsibility and are therefore relatively unaware of the economic opportunity of tourism development.

Table 5.5 shows the frequency and percentage of respondents who strongly agreed or agreed to the five positively worded economic impact statements (Q14-Q18) cross tabulated with Location. (See Appendix C Table C7).
	Location 
	__Q14__

Freq   %
	__Q15__

Freq    %
	__Q16__

Freq   %
	__Q17_

Freq  %
	__Q18__

Freq    %
	Average 

Percent

	Tenby

Saundersfoot

St. Davids

Pembroke

Manorbier

Narberth

Fishguard

Haverfordwest

Pembroke Dock

Milford Haven
	20     100

8         80

13       65

11       55

7         35

5         25

8         40

5         25

5         25

5         25
	20      100

11        55

15        75

14        70

11        55

7          35

11        55

13        65

9          45

6          30
	20     100

16       70

18       90

17       85

14       70

7         35

12       60

8         40

9         45

10       50
	14      70

15      75

19      95

14      70

10      50

6        30

12      60

8        40

6        30

10      50
	20      100

19        95

17        85

13        65

19        95

12        60

16        80

11        55

12        60

15        75
	94%

75%

82%

69%

61%

37%

59%

45%

41%

46%


* A total of 20 respondents were surveyed at each location
Table 5.5 reveals that respondents’ attitudes towards the perceived economic impacts of rural tourism development are significantly associated with the level of tourism development within their community. Respondents surveyed from Tenby (the most heavily tourist developed region in Pembrokeshire) appear to hold a very positive attitude towards the tourism industry with regards to its economic impact. All 20 of the sample surveyed at Tenby either strongly agreed or agreed with four out of five of the positively worded economic impact statements. In contrast, respondents living in areas with less tourism development appear to have less favourable attitudes towards the economic impacts of the industry. Narberth respondents have the least positive attitude with just 37% (average) of the sample strongly agreeing or agreeing to the positive economic statements. Haverfordwest, Pembroke Dock and Milford Haven respondents’ attitudes are also less supportive.  

A Pearson Chi-Square cross tabulation test between Gender and Q19 ‘Prices of many goods and services in the region have increased due to tourism’ was carried out with the aim of establishing whether there was a Null Hypothesis - H0- there is no relationship between Q19 and Gender of the respondent, or whether there was a Research Hypothesis -H1- which suggests there is a relationship between Q19 and Gender of respondent. 

Table 5.6
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The empirical evidence rejects the Hypothesis 1 (H1), and supports the Null Hypothesis. There is no significance between the two variables tested.

5.5  Section 4 : Environmental Impact Analysis

Objective 3 =  To examine resident attitudes towards the perceived environmental 



advantages and disadvantages of rural tourism development within their 



community.

The industry depends on a clean and healthy environment to attract tourists and to further grow the sector. However, much of the literature research suggests that phenomenal rates of growth in the rural tourism sector have exerted increasing pressure on some of the most fragile environments in the UK. Visitors often have a lack of respect for the countryside. Litter, soil erosion and wildlife and plant disruption are just some of the numerous examples of environmental problems associated with visitor disrespect. Another major environmental implication is countryside traffic. The amount of traffic in rural areas is now a matter of national concern. According to statistics, 91% of visitors to rural areas travel by primate motor vehicle (Census 2001). This is creating a demonstrable requirement for more road access and private transport facilities such as car parking, road information (signs) etc. In contrast, a more positive view towards tourism and its environmental impacts is also held my many industry professionals who suggest that the more we enjoy the countryside the more we will want to preserve and protect it. Therefore, if undertaken in a sustainable manner, rural tourism can also have a positive force on conservation and environmental protection. 

The third objective of this research was to ascertain respondents’ attitudes towards the perceived environmental impacts of rural tourism development within their community.

In relation to the environmental impacts of rural tourism development within Pembrokeshire, respondents were asked to indicate their level of agreement with 4 environmental impact statements. An average 68% of respondents claim that rural tourism development has in some way negatively impacted their community’s environment.

Within the Questionnaire respondents were asked to indicate their level of agreement with the statement ‘Tourism development improves the appearance of the area’. Table 5.7 exhibit’s the results to this statement.

Table 5.7  

   ‘Tourism Development Improves the Appearance of the Area’

	
	Frequency
	Percent
	Valid Percent
	Cumulative

Frequency 

	Valid        Strongly Agree

                 Agree

                 Neutral

                 Disagree

                 Strongly Disagree

                                       Total
	5

53

75

55

12

200
	2.5

26.5

37.5

27.5

6.0

100
	2.5

26.5

37.5

27.5

6.0

100
	2.5

29.0

66.5

94.0

100.0


The results reveal just 29% of respondents strongly agreed or agreed to statement 20, indicating that Pembrokeshire residents are likely to have some concerns with regard to the environmental impacts of rural tourism development within their community.

The following table shows the frequency and percentage of respondents who ‘Strongly Agreed’ or ‘Agreed’ with the three negatively worded environmental statements (Q21, Q22 & Q23), cross tabulated with survey location.  (See Appendix D Table D4).
 Table 5.8                        ___________________________________________       

                                                           Question Number
	Location
	____Q21____

Freq.          %
	_____Q22____

Freq.         %
	_____Q23_____

Freq.           %
	Average Percent

	Tenby 
	17              85%
	18              90%
	12               60%
	78%

	Saundersfoot
	18              90%
	18              90%
	6                 30%
	70%

	St. Davids
	16              80%
	14              70%
	5                 25%
	58%

	Pembroke
	18              90%
	18              90%
	5                 25%
	68%

	Manorbier
	14              70%
	12              60%
	12               60%
	63%

	Narberth
	18              90%
	16              80%
	8                 40%
	70%

	Fishguard
	19              95%
	17              85%
	6                 30%
	70%

	Haverfordwest
	16              80%
	17              85%
	9                 45%
	70%

	Pembroke Dock
	9                95%
	14              70%
	8                 40%
	68%


*A total of 20 respondents were surveyed at each location

The aim of this cross tabulation was to investigate whether there was a significant difference between the attitudes of respondents from communities which have a high degree of tourism development compared with those communities with little tourism development. The results reveal that there is a slight difference in attitude between respondents surveyed in these locations. Respondents from communities which have developed a large tourism industry, e.g. Tenby, show little variation in their attitude to the environmental impacts of tourism to respondents living in communities with little tourism development, e.g. Milford Haven. Respondents from the St. Davids area showed the most positive attitude towards the environmental impacts of rural tourism development within their community. An average of just 58% strongly agreed or agreed that tourism development causes environmental detriments, such as increased litter and traffic problems.

The results to Q21 produced an interesting response form those living in Milford Haven. All 20 respondents surveyed who claim to be residents of the Milford Haven area strongly agreed or agreed to the statement ‘tourism development increases the traffic problems of an area’.  This result contradicts secondary research carried out during this study which suggests that the Milford Haven area has some of the best transport infrastructure in Pembrokeshire even though its tourism industry is significantly underdeveloped (Pembrokeshire County Council). 

Figure 5.4
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An overwhelming 82.5% of respondents strongly agreed (24%) or agreed (58.5%) that tourism development has increased traffic problems within the area. This issue is probably the result of relatively inadequate public transport services into the county and poor road infrastructure in most of the region, in particular, St. Davids. 

5.6  Section 5 : Future Tourism Development Analysis

Objective 4 =  To identify whether Pembrokeshire residents favour future rural tourism 

            development within their community.
As discussed in previous chapters, there are many benefits to be obtained from rural tourism development. But, more tourism development doesn’t necessarily equate to more benefits. A commonly cited implication of further tourism development is that once a destination starts to appeal to the masses it generally loses its appeal, and so tourists seek other unspoiled areas. Certain areas of Pembrokeshire for example Tenby and Saundersfoot, have certainly developed their tourism industry to a high capacity and, have therefore, witnessed visitor movement to more unspoiled regions such as Narbeth. However, despite its implications, there are many positive reasons for future growth of the rural tourism industry in Pembrokeshire. The fourth objective of this study was to identify Pembrokeshire residents’ attitudes towards future tourism development within their community. 

In relation to section 5 - Future Tourism Development, respondents were asked to indicate their level of agreement with four positively worded statements and two negatively worded statements.  Results reveal that an average 52% of respondents claim to favour future tourism development within their community. However, a certain proportion (37.5%) feel that ‘more tourism development will cause friction between residents and tourists’. 

Figure 5.5
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The following table shows the frequency and percentage of respondents who Strongly Agreed or Agreed with the four positively worded future tourism development statements (Q30, Q31, Q32 & Q33),  cross tabulated with the respondents length of residency in the community. (See Appendix E Table E7)
Table 5.9

LENGTH OF RESIDENCY (in years)

	Q. No.
	0-10
	11-20
	21-30
	31-40
	41-50
	51+

	30
	12
	15
	36
	19
	1
	18

	31
	10
	20
	47
	22
	3
	21

	32
	3
	16
	51
	19
	2
	16

	33
	3
	10
	38
	23
	2
	10

	Total Freq.
	28
	61
	172
	83
	8
	65

	Total %
	14
	30.5
	86
	41.5
	4
	32.5


The aim of this cross tabulation was to identify whether there was any difference in attitude of residents who have lived in their community for a short period of time compared with those residents who have lived in their community for a lengthier period.  

The results reveal that there is some variation between length of residency in community and attitudes towards future tourism development. Respondents who have lived in their community for 21-40 years are the most supportive with regard to future development of the industry. However, respondents living in their community for 10 years and less are not so supportive with just 14% of respondents strongly agreeing or agreeing with the positively worded statements in section 5.  The least supportive is the 41-50 years category with just 4% of respondents claiming to be supportive of future tourism development within their community.

The following table highlights the frequency and percent of respondents who strongly agreed and agreed to the four positively worded future tourism development statements cross tabulated with location. (See Appendix E Table E8)
Table 5.10                                                  

Question Number

	Location
	___Q30___

Freq.       % 
	___Q31___

Freq.      %
	___Q32___

Freq.      %
	__ Q33__

Freq.     %
	Average

Percent

	Tenby
	17         85%
	18        90%
	16       80%
	16       80%
	84

	Saundersfoot
	13         65%
	15        75%
	14       70%
	14       70%
	70

	St. Davids
	16         80%
	15        75%
	10       50%
	10       50%
	64

	Pembroke
	16         80%
	9          45%
	12       60%
	11       55%
	60

	Manorbier
	8           40%
	11        55%
	12       60%
	10       50%
	51

	Narberth
	6           30%
	9          45%
	9         45%
	5         25%
	36

	Fishguard
	8           40%
	11        55%
	5         25%
	5         25%
	36

	Haverfordwest
	9           45%  
	9          45%
	9         45%
	5         25%
	40

	Pembroke Dock
	2           10%
	12        60%
	8         40%
	6         30%
	35

	Milford Haven
	6           30%
	14        70%
	12       60%
	4         20%
	45


The results of this cross tabulation indicate that respondents living in areas with high levels of tourism development are the most supportive of future tourism development. The table highlights a gradual change in attitudes from favourable (Tenby, Saundersfoot, St. Davids and Pembroke) to less favourable (Narberth, Fishguard, Haverford West and Pembroke Dock).  Whilst it is evident from the above results that Pembrokeshires host community are comparatively satisfied with the prospect of future tourism development within their community, there are some signs that further growth might not be appreciated.  

Whilst carrying out secondary research it became evident to the author that length of residency in a community, and whether or not the respondent lived in the community as a child, had some influence on their attitude towards tourisms impacts. Therefore, the following Pearsons Chi-Square cross-tabulation test was carried out in order to determine whether or not Pembrokeshire resident’s attitudes towards the future development of tourism were influenced by the variable ‘did you live in Pembrokeshire as a child’. 

Table 5.11
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Table 5.11 shows that the Research Hypothesis H1 was correct. There is an association between ‘Did you live in Pembrokeshire as a child’ and ‘I feel that tourism is growing too fast for the area to cope with’.  The result produced a level of confidence of 99.9%. The cells produced were 20% and had an expected count of less than 5, with a minimum expected count of 4.55. A possible explanation for the relationship between these two variables could lie in the notion that residents who are historically connected to the community are more than likely going to be concerned about the community’s future. This explanation is of course tempered for a number of reasons: a nearly limitless number of 
variables that weren’t explored in this study could contribute to this response, including age, life stage etc.    

Davidson R. & Maitland R. (1997) discuss the problems that rural tourism development can have on an area. In particular, these authors explain how tourism can often encourage and induce crime in an area. This can be outside criminals targeting an area because of tourism, or local people turning to crime. The sample of this study were asked to indicate their level of agreement to statement 28 - ‘Tourism development increases the amount of crime in the area’ figure 5.6 exhibits the results to this statement.  

Figure 5.6                                                                                                                                         
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The results indicate that Davidson and Maitland’s (1997) opinion regarding the relationship between crime and tourism has not been reinforced by the primary research conducted in Pembrokeshire. However, the Neutral category is relatively high (63%) producing an inconclusive result. Respondents’ uncertainty towards the tourism industry’s effect on crime levels in their community may affect their attitude towards further tourism development in the future.

Host community attitudes towards the present tourism industry are likely to influence future attitudes to further tourism development. Pembrokeshire is a county that’s become reliant on tourism since the decline in its traditional industries. A Count cross-tabulation test was carried out between respondents who strongly agreed or agreed with Q25 ‘The overall benefits of tourism outweigh the negative impacts’ and the region which the respondent is from. The ‘strongly agree’ and ‘agree’ frequencies for each of the ten locations were added together and converted into percentages in order to draw up the following graph.  (Appendix E Table E10 exhibit the results of this cross tabulation) 
Figure 5.7
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This question has obtained a mixture of responses. The four locations with the most tourism development received the highest percentage of favourable attitudes amongst respondents. These results reiterate secondary research conducted which suggests that people living in heavily tourism developed areas are more aware of the benefits which the industry generates and are therefore more supportive of further development. However, Manorbier and Narberth, areas classed as having a medium level of tourism development (according to Pembrokeshire County Council 2005), disagreed the strongest to the statement ‘The overall benefits of tourism outweigh the negatives.’ This is an interesting result which does not concur with any of the secondary research conducted for this study. 

5.7 Summary of Main Findings

In summary, the main findings of this research are as follows:- 

Socio-cultural Impact Analysis

* Overall, the sample produced a positive attitude towards the socio-cultural 


   impacts of rural tourism with an average 56% of respondents ‘strongly 

               agreeing’ or ‘agreeing’ to the positively worded socio-cultural statements. 


* Even though the majority if respondents viewed rural tourism favourably, 

               54.5% did suggest they ’tend to avoid areas frequented by tourists’ and 47%  

               hold the opinion that their ‘community is overcrowded because of tourism’.   

Economic Impact Analysis

* The economics of rural tourism is clearly a main reason for its development in 

   
   Pembrokeshire. The research findings of this study suggest that the economic 
      
   impacts on the host community are favourable with an average 60% of 

               respondents ‘strongly agreeing’ or ‘agreeing’ with the positively worded

               economic statements in section 2 of the questionnaire.


* Respondents aged 26-45 years displayed the most favourable attitude towards 


   the economic impacts of rural tourism in Pembrokeshire and the most

               supportive location was Tenby.


* Respondents observed that rural tourism stimulates the local economy by 


   providing jobs and at the same time impacts the distribution of income in the 


   community. However, 58% of the sample did comment on the fact that ‘prices 

  of many goods and services in the region have increased due to tourism’. 

Environmental Impact Analysis

* The environmental impacts of rural tourism have been well documented and it


   would appear from the findings that respondents are well aware of the 

potential negative implications tourism can have on the rural environment. 
    This is reflected in 40% of respondents ‘strongly agreeing’ or ‘agreeing’, and 
   35% being neutral to the statement ‘development of tourism facilities and 
   attractions is a threat to the local environment.


* The environmental implications were the respondents’ only major concern. A


   strong majority agreed that rural tourism can result in increased litter (80.5%) 
   
               and has the potential to increase traffic problems in the region (82.5%).

Future Development Impact Analysis

* Overall, the sample produced a favourable attitude towards the prospect of 

   future rural tourism development. An average 52% of respondents agreed to 

   the positively worded statements in section 5 of the questionnaire.

* Areas of Pembrokeshire with the most tourism development appeared to be
               more positively inclined towards future tourism development compared to 

   areas with little tourism development.

Few statistical differences were evident since respondents displayed quite a high degree of similarity in their choices. However, among the demographic variables, location and length of residency in the community were the two best discriminators of attitudes towards tourism development. 

Based on the results of this primary research, it can be concluded that Pembrokeshire residents are positively inclined towards rural tourism development within their community. These findings are of the same opinion as Mowforth and Munt (2000), who suggested that rural tourism is seen by its host community as a benefit rather than a problem. 

CHAPTER 6 :  CONCLUSION & RECOMMENDATIONS 
This thesis has dealt with an analysis of host community attitudes towards rural tourism

in Pembrokeshire. The research addressed four key issues relating to rural tourism development; the perceived socio-cultural, economic, environmental and future development impacts, and investigated host community attitudes towards these issues.

Through conducting secondary research, the review of literature looked at how, and why, Pembrokeshire has diversified from traditional industries (mainly agriculture), into rural tourism. The literature suggests that Pembrokeshire has a wealth of natural assets, forming much of the core appeal as a rural tourist destination, and its built environment forms a complimentary attraction for visitors. 

In terms of the impacts of rural tourism, secondary research suggests both positive and negative conflicts can be created. Major benefits usually relate to inward investment, job creation, preservation of the countryside, increased social events etc. Reservations relate to the lack of host community involvement in managing the industry and increased environmental pressures. 

Primary research followed which highlighted new issues and concepts. The conclusion that can be made from the analysis of this primary research is that residents in a great diversity of communities in Pembrokeshire appear to be positively disposed towards rural tourism development. The sample produced a positive attitude towards the socio-cultural and economic impacts of rural tourism, and the majority were in favour of future tourism development within their community, which is similar to data obtained within the literature review chapters. However, this doesn’t imply that Pembrokeshire residents do not have concerns regarding the negative impacts rural tourism may have upon its host community; although specific concerns vary by community. 

The analysis of the data derived from the sample supported many other previous tourism-impact studies. Specifically, this study demonstrated that the residents of Pembrokeshire appear to have a negative attitude towards tourisms environmental impact. Results indicate that respondents feel the environment is being threatened as a result of tourism development. Reference is also made to the problem of increased litter and traffic congestion as a result of tourism development.

It can be concluded that rural tourism is a dominant industry in Pembrokeshire which raises some strong opinion and generates both positive and negative attitudes amongst its host community. The study has demonstrated that the rural tourism industry is, in general, viewed positively by the host community. However, there are certainly exceptions to these positive attitudes.    

This study has highlighted perceived rural tourism development issues in Pembrokeshire and, through quantitative research, has attempted to identify host community attitudes towards the industry. It is considered the method of study allowed research aims and objectives to be met and enhanced understanding of the research topic. However, recommendations are made.

There is a shortcoming with this study. The interpretive element of research, i.e. how and why of host community attitudes, remains unanswered in this study, and so points to the need for qualitative research to gain more in-depth sentiments.   

From data obtained it is considered that the more positive benefits individuals receive from tourism the more the individual is likely to support the industry. Therefore, it makes sense for the tourism industry in Pembrokeshire to further demonstrate the benefits individuals are likely to receive from rural tourism development within their community in order to enjoy host community support. 

It is evident from the review of literature and primary research carried out that host community attitudes need to be taken into consideration. Community attitudes towards rural tourism development in Pembrokeshire have proven to be quite complex in nature and so acting upon these varied community views is not a simple task for tourism industry professionals. The results have showed that the majority of respondents hold unfavourable attitudes with regards to the environmental impacts of rural tourism. It is therefore recommended that future tourism development in Pembrokeshire must be environmentally sustainable in nature, yet continue to generate positive economic impacts for its host community.
(See Appendix G Table G2 for recommendations made by respondents during the primary research)
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[image: image41.wmf]Tourism development has increased the quality of life in the area * Location Crosstabulation
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[image: image42.wmf]The quality of public service has in the community has improved due to tourism * Location Crosstabulation
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[image: image43.wmf]The tourism industry provides many worthwhile jobs for local residents * Location Crosstabulation
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[image: image44.wmf]Due to tourism this community has developed more parks and other recreational areas that local residents can use * Location Crosstabulation
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[image: image45.wmf]Shopping opportunities are better in the community as a result of tourism * Location Crosstabulation
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[image: image46.wmf]The tourists that come to the region are usually very friendly * Location Crosstabulation
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[image: image49.wmf]The money spent locally to attract more tourists is a good investment
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[image: image50.wmf]Tourism attracts more business development in the region
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[image: image51.wmf]Tourism attracts more investment in the region
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[image: image52.wmf]Prices of many goods & services in the region have increased because of tourism
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Table C6:
Crosstabs

[image: image53.wmf]Case Processing Summary
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[image: image54.wmf]The money that tourism brings in is of benefit to the whole community * Age Crosstabulation

Count

0

0

1

5

0

0

0

6

1

11

20

19

9

15

6

81

4

9

24

9

15

3

1

65

0

7

5

9

10

4

8

43

0

3

0

1

1

0

0

5

5

30

50

43

35

22

15

200

strongly agree

agree

neutral

disagree

strongly disagree

The money that tourism

brings in is of benefit to

the whole community

Total

under 18

19-25

26-35

36-45

46-55

56-65

66+

Age

Total


[image: image55.wmf]The money spent locally to attract more tourists is a good investment * Age Crosstabulation
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[image: image56.wmf]Tourism attracts more business development in the region * Age Crosstabulation
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[image: image57.wmf]Tourism attracts more investment in the region * Age Crosstabulation
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[image: image58.wmf]Increasing the number of tourists to a community improves the local economy * Age Crosstabulation
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Table C7:   Crosstabs

[image: image59.wmf]Case Processing Summary
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[image: image60.wmf]The money that tourism brings in is of benefit to the whole community * Location Crosstabulation
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[image: image61.wmf]The money spent locally to attract more tourists is a good investment * Location Crosstabulation
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[image: image62.wmf]Tourism attracts more business development in the region * Location Crosstabulation
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[image: image63.wmf]Tourism attracts more investment in the region * Location Crosstabulation
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[image: image64.wmf]Increasing the number of tourists to a community improves the local economy * Location Crosstabulation
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[image: image66.wmf]Tourism development increases the traffic problems of the area
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[image: image67.wmf]Tourism results in more litter in an area
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Table D3:
[image: image68.wmf]Development of tourism facilities & attractions is a threat to the local environemnt
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Table D4:
Crosstabs

[image: image69.wmf]Case Processing Summary

200

100.0%

0

.0%

200

100.0%

200

100.0%

0

.0%

200

100.0%

200

100.0%

0

.0%

200

100.0%

Tourism development

increases the traffic

problems of the area *

Location

Tourism results in more

litter in an area * Location

Development of tourism

facilities & attractions is a

threat to the local

environemnt * Location

N

Percent

N

Percent

N

Percent

Valid

Missing

Total

Cases


[image: image70.wmf]Tourism development increases the traffic problems of the area * Location Crosstabulation
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[image: image71.wmf]Tourism results in more litter in an area * Location Crosstabulation
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[image: image81.wmf]Tourism holds great promise for my community's future  * Length of residency in Community Crosstabulation
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[image: image83.wmf]I favour building new tourism facilities that will attract more tourists * Length of residency in Community Crosstabulation
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[image: image84.wmf]I would personnally benefit from more tourism development in my community * Length of residency in Community Crosstabulation
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[image: image86.wmf]Tourism holds great promise for my community's future  * Location Crosstabulation
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[image: image87.wmf]The local Government should do more to promote tourism * Location Crosstabulation
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[image: image88.wmf]I favour building new tourism facilities that will attract more tourists * Location Crosstabulation
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[image: image89.wmf]I would personnally benefit from more tourism development in my community * Location Crosstabulation
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Table E10: Crosstabs
[image: image92.wmf]Case Processing Summary
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[image: image93.wmf]The overall benefits of tourism outweigh the negatiive impatcs * Location Crosstabulation
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[image: image95.wmf]I am happy & proud to see tourists coming to see what my community has to offer
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[image: image97.wmf]I support tourism as having a vital role in this community
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[image: image98.wmf]The benefits of tourism get distributed widely through the community
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[image: image99.wmf]The tourism/planning authorities do an excellent job in balancing the needs of the
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Table G1: Responses To Pilot Survey

	Location
	Comments & Suggestions for Improvement

	Haverfordwest

Haverfordwest

Haverfordwest

Haverfordwest

Haverfordwest

Haverfordwest

Haverfordwest

Haverfordwest

Haverfordwest

Haverfordwest

Fishguard

Fishguard

Fishguard

Fishguard

Fishguard

Fishguard

Fishguard

Fishguard

Fishguard

Fishguard
	Reduce number of questions

Fine

Good questions. Research much needed

Takes too long to complete

Wording not clear on some questions

Education is irrelevant 

Q.32 is very appropriate. The first 4 are difficult to answer agree/disagree

Could ask what types of activities people think are needed.

Some good thought provoking questions.

No suggestions

A little too long

Well designed, very clear to understand

Questions are well thought and relate to my attitude towards tourism

Excellent survey

Takes too long to complete. Some questions appear to be repetitive 

No suggestions

Perhaps too many answer options - no opinion not needed as well as neutral option

Some questions are too long and confusing.

Good. No comments

Take too long to complete.


Table G2

	Questionnaire

No.
	Other Comments

	19
	Tourism provides more activities for residents. Public transport has improved in summer months. Summer is over-crowded with tourists. Caravan Parks appear to be encroaching more and more fields.

	20
	Without tourists I wouldn’t be able to keep my farm. The same goes for most farmers here. Cost of land and house prices have shot up since the increase in tourists. 

	23
	I think there are too many tourists and too much tourist accommodation. Nothing for young people to do 

	29
	Without tourists our standard of living would be low. They bring the community to life

	56 
	Tourism is not good for the community

	58
	This area needs sustainable industry which pays decent wages to residents - not foreign slave labour

	63
	Residents  look upon tourists with a negative view, which I find strange

	69
	An interesting topic which most people forget does exist and is very important to the areas tourism

	74
	I think this research is much needed

	117
	More attention should be paid by local authorities to housing the working population of the community in affordable accommodation than providing new leisure developments.

	161
	More should be concentrated on the north rather than on the south. Town parking should be looked at

	166
	Area like Pembrokeshire needs to look at small scale high value tourism

 if the environment than  people come here to appreciate is not to be ruined. Number of second homes is having a major effect on some areas and this is likely to increase.

	172
	Wales tourist board is not very helpful to small businesses

	180
	Pembrokeshire needs far more attractions especially the north


PILOT SURVEY
I am a third year degree student at Swansea Institute of Higher Education, currently undertaking research on the attitudes of residents towards tourism development. The following questionnaire has been designed to  investigate the attitudes of Pembrokeshire residents towards tourism development in their community.

Would you please spare a few minutes of your time to answer the following questions.

All answers are strictly confidential and will be used solely for the purpose of this research.

Your opinion on the questionnaire and suggestions for its improvement would also be appreciated.

The following statements relate to your attitude towards tourism in the area where you live. Would you please offer your opinion on each statement by circling the appropriate number. The scale is:

1= Strongly agree    2= Agree    3= Neutral    4= Disagree    5= Strongly Disagree     0= No Opinion

Section 1 : Social impacts
1. Tourism has led to improvements in infrastructure for local people          1     2     3     4     5     0      
2. Tourism development has increased the quality of life in the area.            1     2     3     4     5     0      
3. The money that tourism brings in is of benefit to the whole community
 1     2     3     4     5     0      
4. The quality of public service in community has improved due to tourism  1     2     3     4     5     0      
5. The tourism industry provides many worthwhile jobs for local residents
 1    2    3    4   5    0      
6. Tourism promotes cultural exchange and education


 1    2    3    4   5    0      
7. Tourism helps preserve the cultural identity of the community

 1    2    3    4   5    0      
8. Because of tourism, this community has developed more parks and other

     recreational areas that local residents can use


            1     2     3   4   5    0      
9.Shopping opportunities are better in communities as a result of tourism
1     2     3   4   5    0      
10.The tourists that come to the region are usually very friendly
            1     2    3    4    5   0      
11.The community is overcrowded because of tourists

            1     2    3    4    5   0      
12.Tourists negatively affect a community’s way of life
                       1     2    3    4    5    0      
13.Tourism causes negative change in traditional culture                             1     2    3    4    5    0      
14.Tourism only gives benefits to a small group of people in the region      1     2    3    4    5   0      
15.I reschedule activities to avoid tourist crowds.


           1     2    3    4    5    0      
16.I tend to avoid areas frequented by tourists.                                             1     2    3    4    5    0      
17.If  I could, I would leave Pembrokeshire because tourism has 

    negatively impacted the community.



           1     2    3    4    5    0      
18 .The tourists I have seen in this region generally have little 

      consideration for the local population



           1     2    3    4    5   0      
Section 2 : Economic impacts
1.The money spent locally to attract more tourists is a good investment      1     2    3    4    5    0      
2.Tourism attracts more spending in the region.



1     2    3   4    5    0      
3.Tourism attracts more investment in the region



1     2    3   4    5    0      
4.Increasing the number of tourists to a community improves  local  

   economy.                                                                                                      1     2    3    4   5   0      
5.I think there should be government incentives for tourism development    1     2    3   4   5    0      
6.The tourism industry will continue to (or could) play a major economic

   role in this community


 


             1     2    3    4    5  0      
7.Prices of many goods & services in the region have increased due to 

    tourism.            







 1     2     3    4   5  0      
8.Non-residents should not be allowed to develop tourism attractions in 

   the area.








1     2    3    4    5   0      
9.Most of the money earned from tourism goes to companies out of the 

   region    








1      2     3    4   5  0      
10.Tourists are a burden on a community’s services.                                    1    2    3    4    5    0      
11.Tourism results in an increase in the cost of living                                  1    2     3    4    5    0      
Section 3: Environmental impacts

1. Tourism provides an incentive for the restoration of historical buildings.     1   2   3   4   5   0      
2.Tourism provides an incentive for the conservation of natural resources       1   2   3   4   5   0      
3.Tourism development improves appearance of an area                                   1   2   3   4   5  0      
4.The construction of hotels and other tourist facilities has destroyed the natural environment in the region.                                                                                      1  2  3  4  5  0      
5.Tourism development increases the traffic problems of an area                         1  2  3  4  5  0      
6.Tourism results in more litter in an area                                                              1  2  3  4  5  0      
7.Development of tourism facilities & attractions is a threat to local environment 1  2  3  4 5 0      
Section 4: Overall impacts

1.I am happy to see tourists coming to see what my community has to offer       1  2  3  4  5  0      
2.Tourism can be one of the most important industries for a community             1  2  3  4  5  0      
3.Tourists are valuable                                                                                           1  2  3  4  5  0      
4.The overall benefits of tourism outweigh the negative impacts                          1  2  3  4  5  0      
5.I support tourism as having a vital role in this community                                 1  2  3  4  5  0      
6.The benefits of tourism get distributed widely through the community              1  2  3  4  5  0      
7.The region would be a dull place if it were not for the attempts to attract tourists 1 2 3 4 5 0      
8.The tourism /planning authorities do an excellent job in balancing the needs of local residents with the desire to increase tourism                                                          1  2  3  4  5  0      
9.Tourism results in more vandalism in a community                                           1  2  3  4  5  0      
10.Tourism development increases the amount of crime in an area                       1  2  3  4  5  0      
11.An increase in tourists in my community will lead to friction between local residents and tourists                                                                                                                     1  2  3  4  5  0      
12.I  feel local residents are involved in the decision making process for tourism 1  2  3  4  5 0                                                                                                                 
12.There will be problems of traffic congestion and accidents if more tourists come to this region                                                                                                                      1  2  3  4  5  0      
Section 5 : Future Tourism Development
1.Tourism holds great promise for my community’s future


        1  2  3  4  5  0      
2.The local government should do more to promote tourism                                1  2  3  4  5  0      
3.I favour building new tourism facilities that will attract more tourists               1  2  3  4  5  0      
4.Additional tourism would help this community grow in the right direction       1  2  3  4  5  0      
5.I would personally benefit from more tourism development in my community 1  2  3  4  5  0      
6.My community needs to better plan and manage the growth of tourism            1  2  3  4  5  0      
7.Any more tourist development will cause increased friction between residents and tourists.                                                                                                                    1  2  3  4  5  0      
8.The tourism planning authorities pay little attention to the views of local residents when  

   making decisions about the future of the area                                                     1  2  3  4  5  0      
9.I feel that tourism is growing too fast for the area to cope with it                       1  2  3  4  5  0      
Section 6 : Demographics:
For the purpose of clarification, I would be grateful if you would complete the following questions about yourself. 

Age

Under 18        19-25          26-35          36-45        46-55          56-65
     66+
Gender

Male

Female            
Education        G.C.S.E               A-Level              HND                Degree             other          
Length of residence in the community (years)     0-10      11-20     21-30      31-40     50+
Did you live in Pembrokeshire as a child                Yes                            No
Town   __________________________________________

Any other comments you wish to make regarding the research topic.

------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Comments & suggestions regarding possible improvements to the Questionnaire.

------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Appendix G : Amended Questionnaire

The following statements relate to your attitude towards tourism in the area where you live. Would you please offer your opinion on each statement by circling the appropriate number. The scale is:


1= Strongly agree      2= Agree      3= Neutral      4= Disagree      5= Strongly Disagree     
Section 1 : Social Impacts
1. Tourism has led to improvements in infrastructure for local people  
         1  2   3   4   5           
2. Tourism development has increased the quality of life in the area.
         1  2   3   4   5            
3. The quality of public service in the community has improved due to tourism   1  2   3   4   5            
4. The tourism industry provides many worthwhile jobs for local residents
         1  2   3   4   5            
5. Because of tourism, this community has developed more parks and other 

    recreational areas that local residents can use



        1   2   3   4   5            
6. Shopping opportunities are better in communities as a result of tourism
        1   2   3   4   5            
7. The tourists that come to the region are usually very friendly

        1   2   3   4   5            
8. The community is overcrowded because of tourists


        1   2   3   4   5            
9. Tourists negatively affect a community’s way of life


        1   2   3   4   5            
10. Welsh culture is being lost due to tourism



        1   2   3   4   5            
11. Tourism only gives benefits to a small group of people in the region             1   2   3   4   5            
12. I tend to avoid areas frequented by tourists.



        1   2   3   4   5            
13. If  I could, I would leave my community because tourism has negatively
       impacted the community





                    1   2   3   4   5                                          
Section 2 : Economic impacts
14. The money that tourism brings in is of benefit to the whole community        1   2   3   4   5      
15. The money spent locally to attract more tourists is a good investment
        1  2    3   4   5            
16. Tourism attracts more business development in the region.

        1   2   3   4   5            
17. Tourism attracts more investment in the region


                    1   2   3   4   5            
18. Increasing the number of tourists to a community improves the local
       economy     







         1   2   3   4  5            
19. Prices of many goods & services in the region have increased because of
       tourism   








      1   2    3    4    5          
Section 3: Environmental impacts
20. Tourism development improves appearance of the area


        1   2   3   4   5      
21. Tourism development increases the traffic problems of an area

        1   2   3   4   5            
22. Tourism results in more litter in an area




        1   2   3   4   5            
23.Development of tourism facilities & attractions is a threat to the local 
    environment. 







        1   2   3   4   5          

Section 4: General impacts
24. I’m happy & proud for tourists  to see what my community has to offer        1   2   3   4   5         
25. The overall benefits of tourism outweigh the negative impacts

        1   2    3   4   5            
26. I support tourism as having a vital role in this community

        1   2    3   4   5            
27. The benefits of tourism get distributed widely through the community
        1   2    3   4   5            
28. Tourism development increases the amount of crime in an area
                    1   2   3   4    5            
29. The tourism/planning authorities do an excellent job in balancing the 
      needs of local residents with the desire to increase tourism

        1   2   3   4   5            
Section 5 : Future Tourism Development
30. Tourism holds great promise for my community’s future
                   1   2   3   4   5      
31. The local government should do more to promote tourism  

       1  2   3    4    5            
32. I favour building new tourism facilities that will attract more tourists
       1   2   3   4    5            
33. I would personally benefit from more tourism development in my 
      community   







        1   2   3   4   5            
34.More tourist development will cause friction between residents & tourists     1    2   3   4   5        

35. I feel that tourism is growing too fast for the area to cope with    
         1   2   3   4   5            

Section 6 : Demographics
For the purpose of clarification, I would be grateful if you would complete the following questions about yourself. 

Age (please circle)
          Under 18        19-25          26-35          36-45        46-55          56-65
     66+
Gender (please circle)

Male

Female            
Town (please state)                 _____________________________

Did you live in Pembrokeshire as a child (please circle)                Yes                            No

Length of residence in community (please circle)     0-10      11-20        21-30      31-40      41-50      51+
Any other comments you wish to make regarding the research topic.

_____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

