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Introduction 

This research report is focussed on providing sufficient information whether it is supportive or against the impact that 21st century technologies provide to workplaces. It has been identified that the availability and use of technology has certainly increased and expanded in the 21st century. The implementation of modern technology is commonly used to increase the effectiveness and pace of how work is performed will be adhered to in this report (Kabene, 2010). In particular the effects which have been seen in the personal workplace will be provided through the primary research gathered. The technological advancements in society have reshaped companies as the integration and inclusion of technology has allowed the business processes to be more streamlined and innovative. This integration is mostly evident and major in small to medium businesses. With the help of modern technology, companies are able to perform better and complete tasks smoothly. Therefore it proves to show that perhaps companies not implementing these technologies are missing out on a lot. Technology used in workplaces present as facilitators for enabling workflow to be on track and proceed smoothly. 

Research Aims 

The aims of this research report will be covered through the information discovered and gathered for this research question. The aims of this research report are essential in ensuring that each aim is achieved so that that the research question is fully answered. The aims are as follows:

· To be able to identify what type of technologies is used in the personal workplace environment

· To assess the impacts such technologies provide the company

· To provide evidence of the overall implications workplaces experience as a result of imbedding technology into their system

· To predict the potential developments to be expected in the field of business in the future as a result of advancing technologies

Literature review

As stated by Lai (2011), there are several factors and aspects involved in a workplace that are greatly impacted and affected by technology. According to her such factors have been narrowed down to business collaborations, work ethics, productivity and communications. However there are other aspects which have proven to be influenced by technology in the workplace. For example Loh and Kanai (2016) suggests that there are 10 main ways in which the workplaces have been reshaped by modern technology. Some of those ways include, organisation, security of business, efficiency of employees and much more. By Charness and Schaie (2003), it is emphasised how communication is enhanced because of technology. With the use of technologies such as designated and uniquely applied apps, allow employees and customers to communicate as part of the business. This provides an excellent pathway for workplace communication to become much stronger and reduces the opportunities for mistakes to occur. Communication provided by technology are highly useful in customer service orientated enterprises as technology allows companies to keep up with the demand of customers expecting online help at all times. However although many other positive impacts have been seen in relation to the adoption of communication technologies in workplace, Earle and Earle (2007), was suffice in suggesting that this can also impact in a negative way. For many the need of being online after work is not considered important, though can contribute to increasing the employers/employees stress levels. Although technology enables workers to build strong workplace relationships, the pressure of being constantly available e.g. on holiday, is always there.  

Just like previous writers differing viewpoints have been established about the impacts of modern technology in workplaces, Li (2008) have also commented on the evident positive transformations companies in business are experiencing as a result of technology. This includes the ability of having face – to – face meetings using platforms like online video conf0erences. Substantial amount of work can be done beyond doing it in a traditional office as technology has allowed this. Digitally connected individuals are able perform work simply anywhere because of the large access of online materials and online connected devices easy transportability.  Although technologies such as mobile and digital technologies give many benefits, it also takes away things too. It is important to understand that the efficiencies of technology should be against the fact that employees are always connected and being against the demands of attention and time, is in fact in the long term harmful towards the level of productivity. The well being and performance of employees are also affected by the long term effects of constantly being engaged with technology (Melissinos,   2010). In order to get the most from technology, technology should not be about people demanding restraint. Rather technology should be designed to provide facilitation to users to develop healthy technology habits rather than addictive behaviour. Nonetheless it is believed that leaders of companies are responsible to performing the active role of designing a technology imbedded workplace which encourages the workers to take on healthy technology habits. 

Primary data:

Account of investigation  

In order to gather primary data for this particular research report, the actions of observation and interviews with key members of the organisation was performed. In order to be specific my personal workplace which will be discussed in this report is an Indian restaurant called Panama Tandoori restaurant, which certainly engages and uses several pieces and forms of technology for the purpose of enhancing business operations. The observation occurred over a period of 3 days whereby, I took notes of the technology used and how the technologies were used. The key members whom were interviewed were the manager, head waiter and one of the waiters. Each specific individual was chosen for the interview in order to gather as much information from each department involved in the work, and how technology directly impacts each department of the company. 

Findings 

The findings discovered from this research will be segregated into three separate sections of the observations, interview and questionnaires. In each section information of what was gathered will be provided and the explanations of these findings will be discussed later.  

Observation 

There were several pieces of technologies which were used in the everyday operations of the restaurant. One of the pieces of technology used was the Touch screen Terminals which is a type of Modern POS technology. This technology has shown to increase the efficiency of the orders taken in whether these orders are online, on the phone or in restaurant orders (Eliot, 2008). The intuitive interface has certainly proven to be effective in taking orders straightaway with no hassle as the available menu choices are already available on the interface. Furthermore, the touch screen terminals enable the staff to directly send the order information to the kitchen staff, which they receive through another piece of technology which will be discussed later. 

Another technology used in this particular restaurant is the handheld server tablet. This piece of technology has become recently a more used device for both taking orders and payments (Ordamo, 2020). The tablet has proven to be much quicker for customers to order their food meaning that they are waiting for their food for a shorter period of time. The handheld method of ordering has become much more common in the restaurant, however for customers whom choose to order and pay for their food in the traditional way have the option to still do so. The information for orders on this device is also automatically sent to the kitchen for food preparation.

The last piece of technology which has been identified was the kitchen display screen. This is a large screen which is available in the kitchen and used by every kitchen staff to make sure that they are preparing food correctly. This screen has become an advanced alternative to the traditional printed tickets as it avoids staff members entering with tickets and other staff leaving with food experiencing congested traffic. The screen has certainly enhanced the organisation of the kitchen, meaning that upset customers or missed orders are rarely common. 

Interviews 

· Manager

The first interview was conducted with the manager, whom was rather positive of the impacts the pieces of technology has provided the company. He did mention that recently the effectiveness of the handheld device has been proven in the increased sales and decrease in unsatisfied customers. He commented on how quick the service has been provided to the customers and the immediate seating availability. Although the investments towards each of these technologies were large, the manager mentioned each of the investments was worthwhile as the productivity and efficiency levels of the business operations have increased. The manager provided information on a rare case where the kitchen screen suffered from technical issues. This had an immediate effect on the order processing and caused the kitchen workers to become disorganised and slow in their order completion. This wasn’t because it isn’t impossible for a restaurant kitchen to function without a screen, but because of the reliance on the technology, issues related to it abruptly affect the operations of the restaurant. 

· Head waiter 

The head waiter of this restaurant is not as engaged into the restaurant using a piece of technology, but he rather overlooks the internal condition of the waiters in the main dining area. Any issues relating to a piece of technology however are directed to him as he is required to sort it out. When asked about the impact of the technology in the workplace, his commentary was positive. His commentary was similar to that of the manager. However the only issue he identified as the uncertainty of the devices not working or the network which the devices rely on for full functioning has issues or slows down, certainly has a knock on effect on the ordering processing and food preparation. 

· Waiter 

The workforce in Panama Tandoori is rather large, but this specific waiter had different roles throughout the week depending on his scheduling like many other waiters. This waiter also experiences taking orders online through the Deliveroo website and the phone calls received. The Deliveroo orders are confirmed by the waiter and the order information is sent to the kitchen for preparation. The phone call orders are also uploaded on the system and sent to the kitchen. Due to the advancement of technology and the immediate access of applications like apps, customers can communicate to the organisations in a way which is suitable for them. The waiter displayed that the introduction of delivery via Deliveroo has increased revenues and has contributed to the positive reviews of the restaurant online. But bearing in mind each of these aspects involve the reliance on the access of wifi, and any distribution in the network will affect the company, especially during rush hours. 

Questionnaires 

The questions were sent up with the rating of 1 - 10 with 1 as really bad and 10 as really good. The questions were asked to 20 workers and 20 customers. The range of questions was asked but a few will be included for the purpose of the research. The results of the data will be presented in a graph. 

· Workers 

1. Do you find that the handheld device makes your work easier?

2. Customers find the handheld devices much more convenient and efficient?

3. Do you think that the use of technology has positively influenced the restaurant business?
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· Customers 

1. Do you find ordering and paying for food from the comfort of your seat really helpful?

2. Do you think that by ordering and having your food delivered through the internet is exceptionally convenient for you?
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Do you think that the service of this restaurant has improved because of the modern technology used?

Discussion

From the primary data gathered it has been proven that the application and integration of modern technology in the company has certainly benefited the restaurant extensively, aiding the company in developing its reputation and recognition.  In the above literature review provides brief information on the possible negative side effects which can occur as a result on technology and this can certainly be the case for many other organisations, but for my personal workplace this was not the case. By interviewing individuals whom have a sufficient insight into each of the levels in the restaurant structure, the positive reflection on the impacts of the modern technology imbedded into the system, proves that technology in fact is rather useful for the restaurant and future advanced technologies can be invested in when the restaurant further expands. 

Conclusion 

To conclude, based on this research report on the chosen organisation, the answer to the impact of 21st century technology can be agreed to be positive. However this judgement has been reached because of the positive observation and answers gathered from Panama Tandoori. The only exceptions were the effects the company have to ensure when the technology may not function adequately if for example there are network issues, can be drastic. Nonetheless, if this research report was conducted on another organisation perhaps the impacts would not be reflected all as positive. This is because the secondary information sourced had some indication of the negative effects of modern technology. 
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Introduction
The first section of this writing will focus on how effective the use of social media is as a tool in the workplace. The effectiveness of social media will be understood through marketing, customer service, information gathering and disseminating and communication. In general the overall use of social media across organisations will be looked at before moving to the use of social media in my personal workplace. The second section of this writing will move to the social media platforms used as tool for my personal workplace called Panama restaurant and my experience using LinkedIn for professional purposes. 

The effectiveness of using social media as a tool 

· Marketing 

In relation to the effectiveness of organisations using social media as a tool, can be displayed through the practical outcomes of using social media (Jue et al., 2010). One way in which social media can offer a company with benefits, is through marketing. Social media marketing is an excellent way in which businesses of all kinds can reach out to customers and prospects. By directly communicating with customers via a range of social platforms such as Instagram, Face book and twitter, companies are able to bring remarkable success. Social media marketing enables content to be shared on the networks, in the attempt of achieving branding and marketing goals (King, 2016). From free to pay social media marketing, companies are able to drive their audience engagement. The effectiveness of social media can be determined by the effective outcomes delivered from it. Some of the goals which are met through social media marketing are increased brand awareness, brand identity, build up of conversations and increased interaction with key audiences. The more engaged and bigger the audience is on the social media networks, the more likely a company would achieve each and every one of their marketing goals. 
· Customer service 
The long intended purpose of using social media is to have social connection or a two way conversation. This purpose can be used specially for companies to provide customer service. It has been seen that social media platforms can and are being used for the purpose of marketing products and services, listening to customers and increasing brand awareness. Although social media was not created with intended channels whereby social media and customer service is combined together, it can certainly occur. It has been seen that 67% of consumers at some point have used the brand social media for their customer needs. This clearly shows that for customers to receive immediate solutions for issues and questions, their immediate source is social media. Social media therefore is an excellent way by which a company can increase their brand awareness, with the aid of an inclusive community online (Richardson et al., 2010). 

· Information gathering and disseminating 
Social media also proves to be effective in gathering information for both a business regarding the customer audience and the customers for gathering information about certain things (Sanderson, 2010). With applications on several social media platforms enabling users to upload images, videos, leaving likes and reviews, tagging other social media pages and users, enable individuals to gain sufficient information about nearly any kind of organisation, if that organisation is regularly active on such sites. As social media is used by so many individuals, relying on such platforms for information is almost certain. Furthermore, businesses are able to use such platforms for the use of delivering and broadcasting information. Providing regular updates and sending customer messages and links, is a way in which customers can be informed about offers for example.
· Communication 

There are several ways in which social media can be leveraged in a workplace (Cheffy et al., 2017). Any member of an organisation can implement social media into the workplace and by doing so the way in which information and communication is shared is elevated. Social media is a powerful tool for workplace communication.  This is mainly through the device of a phone as every social media can be accessed via such a small piece of device which can be taken anywhere and used anytime. For workplaces where the team are working at a distance from each other, using social media as a distribution and communication tool is particularly important. Ultimately the use of social media allows employees to interconnect with each other, certainly contributing to the workplace relationship become much stronger. 

Which social media platforms are used in the modern workplace?

There are several sites which can be used for business purposes, but the out of the highly used platforms, the selected social media platforms for this writing is Face book and Instagram. Both of these social media have a large user base and are easier to function for professional and business purposes (Ryan, 2020). 

Face book 

One of the most popular social media platforms used by businesses is Face book. With the most active users of 2.4 billion daily, Face book is an excellent platform to use. With the application of face book advertising, business pages are assured to be seen by target audiences. The greatest benefit of being able to select the appropriate audience ensures that face book will direct the business page to the consumers whom will more likely be interested and respond to the business information. The business can target people by filtering their interest, gender, age, relationship status, purchasing behaviour and more.  Businesses can certainly succeed with using face book as a social media tool for increasing attention and revenues of the business. This shows that social media is highly useful for any company to target all types of consumers on a broad scale (Decarie, 2010). 
Instagram 

Another social media platform which is used for business is Instagram. Instagram is owned by the same owner of Face book showing that a great founder for Face book would certainly shape Instagram to suit the needs of businesses.  Just like how the Face book messenger has an extensive user base, Instagram does also making it the perfect advertising platform. Instagram however have several benefits which can be achieved without the social media platform being paid for the purpose of advertising. If a business page on Instagram is constantly posting and engaging in activities which will draw in followers, companies can increase followers without paying. This therefore makes Instrgram a useful platform for companies which have or do not have an advertising budget. 
Use of social media in personal workplace 

In order to gather the primary research for the use of social media in my own workplace called Panama Tandoori Indian restaurant, I just did some researching on the company website (Pnanmarestaurent, 2020). There is a distinct and professional website available for the business online. The website provides links to several sites of social media accounts. The three social media accounts my workplace has is Face book, Instagram and Twitter. Each of these will be looked at in detail in relation to how influential each of these platforms have been in the success and recognition of the restaurant. In addition to these social media’s, the restaurant also provides service whereby customers can order online via the website. This is highly effective as many customers like to pay their food by card and have their food delivered. Alongside this the company has made a contract with the food ordering site known as deliveroo, which means that in addition to the other social media platform, the restaurant has more platforms in which customers can gather information and review the restaurant. 

In relation to the Face book account, which is called @panama, provides information of its site and how customers can reach their restaurant. There are quite a few pictures uploaded on the site. There are several links which direct customers to certain areas of the web page, including a link to customer directly being able to book a order at the restaurant. The followers of this page are quite large, although it is not as large as other renowned restaurants. Certainly the company can increased the followers on Face book by adhering to methods which instantly increases followers on Face book. 
The Instagram account which Panama has is called @panamacardiff. The Instagram account has a large amount of images, food and customers posted on their account page. The followers for Instagram are 337, which is not a lot. However certainly businesses must start somewhere in order to reach the top positions and get the most out of the social media accounts. However certainly like Face book, there are several activities which the company can be engaged in order to increase the number of followers they have. The more followers they have the most likely the brand awareness will increase. 

The social media platform which was not mentioned earlier, but Panama has is twitter and the account again is called @panamacardiff. The twitter account may although be limited to the number of words which can be posted, however the company tweets almost regular tweets related to the business especially on seasonal holidays in order to draw customers in. 

Personalised online presence
The last section of this report involves me using a social media platform called LinkedIn. LinkedIn is used for anyone whom interested in taking their professional life to another level. This is done by viewing several opportunities available on the website and having an increased chance of gaining that opportunity by speaking to professionals. This social media platform is like a big virtual networking site, where messages can be exchanged to professionals in order for individuals go gain a deeper insight into a company which is of interest for example. LinkedIn is very easy to function as it similarity structured to other social media platforms such as Face book. 

Although LinkedIn is one social media platform for the enhancement of one’s professional and career prospects, there are other social media platforms which I can use for the purpose of me developing my career further. With the anticipation of having my own business, social media platforms mentioned in this report will certainly aid me in marketing for example. 
LinkedIn account 

In order to assess the use of LinkedIn in opening up career opportunities, I have created a LinkedIn account. The necessary information was entered about me and the career pathway I am interested in. However in order to make the most of this account, I would require to invest a lot of time, in researching jobs which suits my needs and expectations. However the account is structured to making this search quite easy as job availability can be filtered by for example level of experience (Business Insider, 2020). The way in which certain links can be made with companies that are of interest is by making ‘connections’. In order to gain more information, I can directly message professionals via the instant messaging system. I do think that this social media platform is very helpful in aiding individuals struggling to find the perfect job. However it is important to point of the most advanced and best websites for finding jobs, there are other websites also available such as Jobster, Face book and Craiglists. The evidence for this account is provided in the appendices. Appendix 1 is of the account profile and Appendix 2 is of the messaging system available on LinkedIn. The following link is to my account: https://www.linkedin.com/feed/?trk=onboarding-landing

Security online 

Although using all of these social media platforms for personal and professional uses brings much benefit, there are also risks involved. Providing personal information online means that such information can be misused. This includes contact details, financial information and address. Users should always look at the level of security of social media accounts made in order to ensure that they are not at risk of suffering from a cyber attack. Regular updates and creating strong passwords are some examples of how cyber attacks can be avoided. On accounts which are public, certain pieces of information which are personal should not be exposed as it increases the chances of attacks occurring.

Conclusion
To conclude, the effectiveness of using social media as a tool for business purposes such as marketing, communication, information gathering and customer service is highly beneficial. The popularity of social media platforms across the globe has determined the success of engaging in such platforms for both within a workplace and the companies customers. Social media platforms can be used for personal reasons such as good job searches like LinkedIn as shown through my account. Therefore it companies like Panama Restaurant use social media platforms effectively and using certain techniques, such pages will open the doors to more opportunities for companies. 
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