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[bookmark: _Toc7464292]Introduction
This report will document the requirements and implementation of the hand coded website using web standards. A brief description of the website will be outlined along with some of the requirements. The implementation of the website will display screenshots of all pages of the Beauty Therapy website with a summary of the page. CSS and HTML validators have been used to validate the code and identify any errors of the stylesheet and homepage. The errors will be reviewed within this report. The accessibility of the website will be identified in accordance to the WCAG 2.1 four principles and will evaluate the search engine optimisation. To conclude the report with an overall evaluation of the completed website with any future improvements. Please note Chrome and notepad ++ has been used throughout the development of the website.
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[bookmark: _Toc7464293]Requirements
The hand coded website is titled Jessica Marfell Beauty Therapist. The purpose of the website is to inform the target audience and generate interest for future beauty therapy bookings. 

Before starting the website a target audience group was approached to ask a couple of questions of what they would expect to see on a Beauty Therapy page. To have a mixed group the ages were 20 to 50 years old and included three men. 
The Target Audience for the website is female viewers requiring more information on the Therapist and the treatments available. A gallery, contact page and some hints and tips were also brought up in the meeting. To see the target audience feedback please see Appendix A.
After review and research into other Beauty Therapy pages the subject matter was decided to be informative with the use of images to demonstrate some of the treatments available [1] [2]. The content is personal to the therapist and allows the user to fill out a contact form for additional advice and to book an appointment. 

A natural design to the website is key as the proposed message to users is professional, natural and reliable.

The website needs to be user friendly yet interactive with the options to navigate to the other pages and the top and bottom of each page. 


[bookmark: _Toc7464294]Implementation
The Beauty Therapy website consists of six pages in total. The Home, Background, Location, Treatments, Gallery and Contact pages. 

All pages have been designed in the same format. Jessica Marfell Beauty Therapist is the first title on the page followed by a natural image of one of the treatments available ‘individual lashes’. They are greeted with the professional, natural and reliable content followed by the navigation bar. On all pages there is the option to navigate to the bottom and navigate to the top of the page. 
[bookmark: _Toc7464295]Homepage
The homepage has been designed as a first point of contact for the user. The content is high level and touches upon the topics described on the other pages. The use of images have been used to interact with the user [3].

Please see screenshots below for the homepage: 

Screenshot of top:
[image: ]

Screenshot of middle:
[image: ]

Screenshot of bottom:
[image: ]

[bookmark: _Toc7464296]Background
The background page gives personal information about the therapist along with a link to the Elemis website [4]. An informative image has been used to provide some hints and tips to the users. The page concludes with some information on one of the treatments available [5]. 

Please see screenshots below for the background page: 

Screenshot of top:

[image: ]

Screenshot of middle: 

[image: ]
[bookmark: _Toc7464297]Location
The location page has been designed to allow the user to interact with Google Maps [6]. There is also a link provided under the ‘click search image for directions’. A search icon has also been used to demonstrate the ability to navigate to the maps page once the image is selected [7]. 

Please see screenshot below for the location page: 

Screenshot of middle:

[image: ]
[bookmark: _Toc7464298]Treatments 
The Treatments page is an informative page which presents the available treatments in a table format. 

Please see screenshot below for the treatments page: 

Screenshot of middle: 

[image: ]
[bookmark: _Toc7464299]Gallery
The gallery page displays a number of images in different sizes. There is very little content on the page as the purpose is to display a number of images to be user. 

Please see screenshot below for the gallery page: 
Screenshot of middle:

[image: ]
[bookmark: _Toc7464300]Contact
The final page is the Contact page. The page is displayed with a contact me form that the user can interact with and use the dropdown box to select a given treatment. They are also able to insert text into the form and submit. 

Please see screenshot below for the contact page: 

Screenshot of middle:

[image: ]
[bookmark: _Toc7464301]Validation 
To validate the homepage for the HTML and the CSS page a validator has been used. 

HTML Validation [8]:

Using the validation tool for the first time on the homepage (HTML.html) over twenty five errors were identified. These errors included starting and ending of tags. 

[image: ]

After altering the code five errors remain for a bad value. 

[image: ]

This is due to the storage of images which are currently working on Chrome and Internet Explorer. An action point will be taken to rectify this issue in a future development.

CSS Validation [9]:  

Using the validation tool one error was identified for the CSS file. The following error is displayed below:

	9
	input 
	Property maring-right doesn't exist. The closest matching property name is margin-right : 1% 



CSS code: 	maring-right:1%;

Upon review of the code it identified a spelling mistake of margin. This was rectified and the file was validated again to ensure the error was corrected. 
[bookmark: _Toc7464302]Evaluation 
[bookmark: _Toc7464303]Accessibility
To evaluate the website consideration has been taken into account for the accessibility of the website. The four principles to accessibility is described as perceivable- can the user view the information displayed. Operable- can the components and navigation of the site be used. Understandable- the information and operation is understandable and user friendly. Robust- can the content be accessed through different technologies [10]. 
A web accessibility evaluation tool was used on the homepage (HTML.html page). Nine errors were originally displayed. Four of these errors was due to missing alternative text on images and one for a missing header. These errors were later rectified. The remaining four errors are for missing form label and empty links. The missing link is mentioned in section 4.2. The remaining three empty link errors were due to no content in the link. All of these errors were displayed around the navigation bar. Upon reflection an action point will be to rectify the issue however the functionality for the user is not compromised by these errors [11].  

[image: ]

Testing has been conducted on the accessibility of the website in different web browsers. Internet Explorer and Chrome have both been used to test the website. In both browsers the website works as expected with all formatting and images being displayed correctly. 
[bookmark: _Toc7464304]Search Engine Optimisation 
A search engine has been included on all pages. It is situated in the navigation bar where the user is able to input text and select the submit button. To evaluate the functionality the user is able to search for key words however the user is taken to a ‘not found’ page. The web accessibility tool identified an error with a missing form label. This is due to the property not having an associated text label. A future action point would be to ensure the search functionality is available to the user and the accessibility error is rectified. 
[bookmark: _Toc7464305] Evaluation and future improvements 
In conclusion the Beauty Therapy website has been designed for the female target audience to provide information and some hints and tips. The target audience was questioned and the advice has been considered. 

The design of the website is natural colours with a natural feel. This is to encourage female viewers. The colour pallet has consisted of pinks, white and black to keep the design simple. The content is basic but informative for the user. Images have been used throughout the website to promote various treatments and give some tips to the user. Links have been provided for the user to re-direct to other websites and the map functions allows the user to identify the location of the therapist easily. A table has been used to identify the treatments and a contact form to be filled out for further information. 

The future improvements would be to consider amending the content to include the price list for treatments and include more beauty hints and tips to promote the website. The decision was made against this for the initial design as the contact form has been inserted to request additional information. Another improvement would be where the contact form links up to. The suggestion would be to connect the contact form to the email of the therapist to allow interaction between the user and therapist. Consideration will also be given to the accessibility error for empty links. Identified within the HTML validator the bad value for the storage of images is to be rectified in a future development. 
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Appendix A: 

Beauty Therapy Questionnaire- Target Audience 
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Background

Qualified in 2012 for Beauty Therapy treatments. Extensive experience with working with designer brands such as Chanel and YSL for bespoke Make-up. A fully trained Elemis skin care specialist with over a year experience.

A specialist skincare therapist where cleanse, tone and moisturise are your key routine steps. To rehydrate your skin remove all make-up with your bespoke cleanser. Follow with your prescribed toner and finish with a nourishing
moisturiser. To search your perfect routine visit the Elemis Website.

mis link
(atural yet long lasting make-up s key for a flawless glow all day long. Experience with working with exclusive brands has given me the experience to match the skin tone and eye colour to perfectly match the event. For some hits

nd tips of what colour make-up should be used for your skin tone please see below colour cart:
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Location

Local Beauty Therapist based in Bridgend. With good transport links from the M4 from Cardiff and Swansea. Mobile therapy is available upon request.
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Arange of bespoke treatments can be provided. Please see below list

Enhancing treatments The special occasion Treat yourself
Individual Lashes Wedding and Party Make-up Full Body Spray Tan
Eyebrow and Eyelash Tint Wedding Hair Waxing Services
Facials Manicure and Pedicure Party Lashes
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To contact to book an appointment or if you require any therapy advice please see the contact page.
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Beauty Therapy questionnaire.

Target Audience group- 10 members with ages of 20 to 50,

Would you visit a beauty therapy page on the internet?

o Everyone in the group said yes. The three men commented they would visit for their partners.

?

What content would you be looking for if you were to visit the websi

o Information on the person providing the treatments. What treatments are available and
most importantly where the therapist is based. Some mentioned listing prices and being able
to contact the therapist.

If you could choose 5 topics on what the website could include what would it be?

o Hints and tips

o Price list

o Contact details and location
o Treatments available

o Gallery

Would you like the use of images on the website?

o All candidates said yes. One comment was: images would be expected when visiting a Beauty
Therapy page.
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Home Page

Qualified in 2012 for Beauty Therapy treatments. Extensive experience with working with designer brands such as Chanel and YSL for bespoke Make-up. A fully trained Elernis skin care speci

My Aim

My aimis to provide a bespoke beauty-treatment suitable for you individual needs. Specialising in individual lashes to create a natural look.Long lasting wedding make-up is always a joy to provide to enhance the glow of the special day. A local Beauty
Therapist based in Bridgend. Good transport links from the M4 from Cardiff and Swansea. Mobile services are also available upon request

Treatments

Arange of reatments are offered to a professional standard. Please se the treatment page for more information.

with over a year experience





