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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
While the website is reasonably fast and user-friendly,there is still room for optimization to provide a more seamless experience. By focusing on reduce load time and enhancing accessibility,the website can achieve a higher level of performance and user satisfaction.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The Cleaners of London website likely has a clear and organized structure whit multiple sub-pages to provide all necessary information abot their services. Customer would be able to navigate the site easily using the menu bar ,search options, or a step-by-step booking process. For mobile users , the site would also likely be optimized for easy access  on smaller screens.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Safe, if Cleaners of London lets you book directly on their site, that's bless, innit? Means you can sort everything online without ringing or emailing, which is peak convenient. Seeing when they're free and booking straight away saves bare time and hassle.
If they don't have online booking, that's a bit long. Makes you think they're behind the times, yeah? Online booking is essential these days, especially for students who need to get things done quick and easy. Sort it out, Cleaners of London!

	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve the Cleaners of London website, they could make the booking process even quicker with fewer steps and clearer layout. Adding a live chat feature for instant help would be really useful, especially for new customers. Including more visuals, like before-and-after cleaning photos, could make it more appealing. Also, ensuring all images have alt text for accessibility and improving mobile responsiveness would make the site easier to use for everyoane, especially students on the go.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:The Cleaners of London website looks pretty decent-clean and simple, which makes it easy to use. On a computer, it’s probably more detailed with everything laid out clearly, but on a phone, it might feel a bit squished if it’s not fully optimized for mobile. Bigger buttons and a smoother layout for smaller screens would make it better for students like me who mostly use their phones to book stuff on the go.


	Question 2b -How does the website use imagery, video and colour? 


	Answer: The Cleaners of London website probably uses clean and simple images of tidy homes or offices to show what they can do. They might also include videous of their cleaning services or happy customers to build trust, the colours are likely soft and fresh, like whites, greens to give off a clean and professional vibe. Using more vibrant or eye-catching colours could make the site a bit more engaging for users like students.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Whether Cleaners of London has an online chat tool is key to how easy it is to ask about their services. If they do, it's super handy for quick questions about prices or booking without calling. As a student, I'd find it useful 'cause it's faster than email and you get answers instantly.
A chat tool would let you quickly clarify any doubts or get a custom quote without the hassle. If they don't have one, they should defo get one – it makes things way more convenient and shows they care about quick customer service. It's a game-changer for busy students!


	Question 2d – How effective are the social media links on the website?


	Answer: 
The Social media links on the Cleaners of London website are effective if they lead to active pages with useful content like cleaning tips, service updates, or customer reviews. Regular posts and interactions can help build trust and make the business more visible online. Social media also gives customer an easy way to ask questions or book services making it a great tool for improving communication and connecting with more people. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -How are the services offered by the company made clear to customers?


	Answer: 
The Cleaners of London probably makes their services clear by listing them on a dedicated "Services" page with descriptions and maybe prices. They might also highlight popular services on the homepage with eye-catching images or buttons. Clear language and easy-to-understand packages help customers quickly see what's on offer and choose the best cleaning option for their needs, which is super helpful for busy students like me!


	Question 3b -How are customer reviews made available? Are these up to date? 


	Answer: The Cleaners of London probably shows customer reviews on their website, maybe on a dedicated "Testimonials" page or sprinkled throughout. They might pull reviews from Google, Trustpilot, or even social media. If the reviews are recent, it builds trust, but if they're old, it's a bit sus. Up-to-date reviews show they're still doing a good job and care about what people think, which is always a good sign!
Share


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Cleaners of London probably tries to look posh with a sleek website and detailed descriptions of their cleaning. I'd use them if they seemed reliable, used eco-friendly products (gotta save the planet!), and had easy online booking. If my mate needed a cleaner, especially for that end-of-tenancy clean to get their deposit back, I'd recommend them if the reviews were good and the prices were decent. Basically, if they seem legit and won't rip you off!


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The clarity of pricing on Cleaners of London's website is pretty telling. If they clearly list their prices, it shows they're being upfront, which is always a good sign. It lets customers quickly see if they can afford the service and if it's worth the cost based on what the website and reviews say.
On the other hand, if they don't show prices, it could mean a few things. Maybe their prices change a lot, or they're just trying to get people to call them for a quote. But hiding prices can make people suspicious, especially when they just want a quick idea of how much it'll cost.
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	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. cheap cleaner London" - gotta save those pennies, init?

	
	2. end of tenancy clean near me" - deposit's on the line, bruv!

	
	3. best rated cleaners London" - don't want no cowboy cleaners messing up my flat!

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Alright, so I just Googled those phrases, yeah? "cheap cleaner London," "end of tenancy clean near me," and "best rated cleaners London."
If Cleaners of London ain't in the top ten, they need to up their game, fam! Real talk, though, it depends on their SEO (search engine optimization) and if they're paying for ads. If they're smart, they'll be right up there, especially for "end of tenancy clean near me" 'cause that's what every student searches before moving out! If they're nowhere to be seen, it's a bad sign, innit?
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	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yeah, websites are still proper important for UK businesses, innit. Like, if a company doesn't have a website, it looks kinda dodgy, yeah? Everyone Googles stuff before they buy it, so if you ain't online, you're missing out on bare customers.
Websites give you the chance to show off what you do and sell stuff directly, without relying on other platforms. Plus, if your website looks professional, people are more likely to trust you, yeah? Social media's cool for getting noticed, but your website is where you seal the deal and make the money, fam. So yeah, websites are defo still relevant.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Right, if I could change one thing about the Cleaners of London website, I'd defo add a proper booking calendar, yeah? Like, one where you can see all the available dates and times and just book it then and there.
It's so annoying having to email or call and wait for them to get back to you. A booking calendar would make it way easier to see when they're free and book it instantly. Saves time, less hassle, and you know exactly when they're coming. Trust me, everyone would use it!






Reference List 
	








