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                                     A Microsoft Smart Home system could be a brand extension where Microsoft expands from software and cloud services into linked home technologies and IoT (Internet of Things) devices ( Sovacool , Furszyfer Del Rio, 2020).      The system would incorporate smart devices, artificial intelligence, and cloud computing to create an integrated digital home (Nikou, 2019).      Developing a range of Microsoft - branded smart home products and services that link through the company’s cloud platform Microsoft Azure and function using AI supporters like Microsoft Copilot Institute of (Electrical and Electronics Engineers, 2015).      Smart home systems can automatically supervise energy use by controlling lighting, heating, and cooling based on occupancy and user preferences ( Sovacool , Furszyfer Del Rio, 2020). Microsoft is one of the world’s most prominent technology companies, famous for creating software, hardware, and cloud - based ser vices used by individuals and organizations worldwide. The company was founded in 1975 by Bill Gates and Paul Allen (Pakistan & Gulf Economist, 2025). Microsoft initially gained global achievements through its Microsoft Windows operating system and Microsoft Office, which bec ame fundamental tools for personal computing and business productivity (Cusumano, Selby, 1996). References Cusumano, M.A. and Selby, R.W. (1996) “How Microsoft Competes,” Research technology management. , 39(1), pp. 26 – 30. Available at: https://doi.org/10.1080/08956308.1996.11671033 .  Institute of Electrical and Electronics Engineers, author (2015) “On Network Throughput Variability in Microsoft Azure Cloud, ” i n 2015 IEEE Global Communications Conference (GLOBECOM) / . Piscataway, New Jersey  : IEEE, pp. 120 – 6. Available at: https://doi.org/10.1109/GLOCOM.2015.7416997 .  Nikou, S. (2019) “Factors driving the adoption of smart home technology: An empirical assessment,” Telematics and informatics. , 45. Available at: https://doi.org/10.1016/j.tele.2019.101283 .  Pakistan & Gulf Economist (2025) “‘This is the information age’: How Microsoft founder Bill Gates mapped out the new internet era back in 1993,” 27 Apr il . Satish, K. (2021). Embracing Environmental Sustainability: The Case of Microsoft Corporation. SSRN Electronic Journal. doi:https ://doi.org/10.2139/ssrn.3882786. Sovacool , B.K. and Furszyfer Del Rio, D.D. (2020) “Smart home technologies in Europe: A critical review of concepts, benefits, risks and policies,” Renewable & sustainable energy reviews. , 120. Available at: https://doi.org/10.1016/j.rser.2019.109663 .  This extension aligns with Microsoft’s sustainability strategy, as it is already carbon neutral company and aims to become cardon negative by 2030 (Satish , 2021 ). Smart Homes will allow consumers reduce energy consumption extending its sustainability commitments households.   


