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Topic: Public and Media Perception of Health and Wellbeing

Key Terms
• Stigma-Negative attitudes or discrimination against individuals with certain health conditions.
• Media framing-The way media shapes how information is presented and interpreted.
• Health communication-The practice of informing and influencing decisions that enhance health.
• Misinformation-False or inaccurate information, especially when spread unintentionally.
• Infodemic-An overabundance of information, both accurate and not, during a health crisis.
Summary of Concepts
· The media plays a powerful role in shaping public perceptions of health, illness, and recovery.
· Misinformation can undermine public health efforts and lead to poor decision-making.
· Public stigma influences how individuals seek help, disclose illness, or engage with services.
· Media campaigns can reduce stigma and promote wellbeing if designed responsibly.
· Health professionals and students need to critically assess media narratives around health.
Reflection & Discussion Prompts
• Can you think of a recent news story that shaped how people thought about a health issue?
• How might stigma affect someone’s decision to seek help for a mental health concern?
• Should the media be regulated when reporting on health topics? Why or why not?
Group Activity 
Task: In groups of 3-4, choose a recent news article or social media post related to health.
- Analyse how the information is presented.
- Identify whether the coverage helps or harms public understanding.
- Suggest how it could be improved.
Prepare to share your findings in a 3-minute summary to the class.
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