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The Corinthia Hotel group was founded by the Pisani family of Malta in 1962, and today they are considered to be one of the successful brands in some of the greatest cities and locations all around the world. The main goal of the brand was to extend the values of the company through generosity and providing great services. To realize the great importance of hospitality understand and give importance to customer satisfaction, which is very important for the success of the brand. There is a high impact of loyalty programs on the satisfaction level of the customers (Silvio, 2019).
Ibis Hotels is supposed to be one of the basic international chains of basic service budget hotels that is owned by the Accor Hotel Group, which is very famous for its strong global brand and very established network of distribution. Which has been getting support from its parent company Accor Hotels Group, playing an important role in the working of the hotel. There have been 500 Ibis budget hotels that are actively working around across 18 countries, among which, more than 20 of the hotels are in Australia (Cheng, 2019) these hotels are presently dominated in the country and play an important role in the country's economy.( Zámborský and Kruesi, 2018)
The objective of this report is to evaluate the respective approaches to financial management, considering various critical areas that impact their financial performance and sustainability. The assessment will be critically analyzing the reasons that contribute to the increase in the financial stability and overall performance of these two brands and are different approaches used by each of these brands and compare them. Financial performance is one of the most important parts of the smooth performance of the business, to control the process of planning, organizing, and controlling the business. By deeply analyzing the financial activities and finding out what are the best practices for the success of the business (Bello and Sensini, 2020).
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Figure 1: Ibis Hotel income statement
Source: Accor, 2022
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Figure 2: Corinthia Hotel income statement
Source: Corinthia Group, 2022

The Corinthia Hotel and Ibis Hotel are among the well-recognized hotels around the globe that plan effective strategies for the management of finances to adapt to the changing requirements.  The total revenue of the hotel represents the amount of money a company has earned from the services it is providing over the period (Hayes et al., 2021) time. Ibis Hotel belongs to Accor group and from the analysis of its consolidated income statement it has been analyzed that in the first trimester of the year 2022, the hotel revenue of the hotel decreased significantly from €824 million to €725 million. The main revenue of the Ibis hotel comes from its activities within the hospitality sector and some of the major factors contributing towards the revenue trends are the operating expense. The cost of operations within the hotel has encountered significant increases that have led to decreased profitability. In addition to this, the EBIT share of net profit and loss of equity investment represents a negative shift suggesting that investments being made have caused losses that impacted the financial performance. 
The financial statement of Corinthia Hotel in the year 2022 suggests that the revenue has increased significantly from €129,266 to €238,207 suggesting a positive financial trend. The fundamental source of revenue is through the cost of services that have encountered substantial increases suggesting enhanced quality of services. However, the operating expenses have increased like Ibis Hotel which could be due to rising inflation around the globe. From the income statements of both hotels, it can be suggested that Hotel Ibis has suffered from a decrease in its overall revenue while the revenue of Corinthia Hotel has increased over the period suggesting positive income trends. 
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Figure 3: Ibis Hotel comprehensive income
Source: Accor, 2022
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Figure 4: Corinthia Hotel's comprehensive income
Source: Corinthia Group, 2022
From the statement of comprehensive income of Ibis Hotel, it can be analyzed that the net profit has decreased substantially which raises concerns about cost management. In addition to this, the currency translation adjustments represent a substantial change as well that could be due to economic fluctuations and changing currency rates. However, from the statement of comprehensive income of Corinthia Hotel, it can be analyzed that the revenue has increased significantly over the years while the taxes have created a negative impact. 
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Figure 5: Ibis Hotel awareness
Source: Statista, 2023
Both hotels are potential players in the hospitality sector with a global presence. The Ibis hotels belong to the Accor group and it is one of the economy hotels offering the best possible value in the local market. In addition to this, Ibis Hotel provides budget hotel services for which it targets price-conscious travelers along with individual and leisure travelers. The network of the hotel is widespread along with its customer demographics through which it can attain a competitive edge. The services of the Ibis Hotel are simple and efficient and align greatly with the wide range of travelers the hotel is targeting. Moreover, the awareness of the Ibis hotel in the UK is about 79% suggesting that a substantial proportion of people recognize it as a comfortable and modern hotel that provides with vibrant experience (Statista, 2023). Ibis style is highly rated as modern and trendy due to its intuitive design that provides better comfort than its competitors (Dumoulin and Giacomel, 2020). 
At the same time, the Corinthia Hotel is known for its luxurious and premium accommodation services with a focus on generosity and good services.  The hotel targets individuals belonging to the upper class traveling for business or leisure purposes and thereby provides personalized services to meet the demands of customers. Furthermore, the hotel also targets individuals who seek luxury in services along with locality as Corinthia is present at prime locations. Corinthia Hotel is known among individuals as a premium and luxury hotel brand due to its elegant décor and high-quality amenities. Both of the hotels have varied market positioning that caters broad array of customers as Ibis targets individuals looking for budget-friendly services while Corinthia seeks luxury travelers requiring exclusive quality services. Both of the hotels have maintained a positive perception among different target groups due to which it has maintained a competitive edge (Corinthia, 2021). The hotel market is expected to reach a multi-million dollar valuation by the year 2030 which will lead Corinthia Hotel towards a resilient financial structure.
[bookmark: _Toc157694830]Growth potential 
The growth potential of the company depends on the overall growth performance of the brand it consists of the multiple factors that are responsible for the growth of the brand's potential (D'Alessandro, 2020). It consists of the ability of a company to increase its revenues, profits, market share, and competitive advantage over time. The growth potential of the brand lies in the geographical position of the hotel and how it attracts potential customers (Sancho, 2022). one of the most important elements for the growth of the brand. To increase the market industry of the brand it should actively look towards the opportunities that will expand the growth of the brand that will improve the growth potential of the brand (Zámborský, 2018). The challenges that modern hotels and barriers to the growth of a constantly changing globalized world, with rapid technological developments to increase the productivity of the brand, will come from incorporating new methods that will fulfill the demand of the customers, will address the lack of potential growth in the hotel by using different strategies to fulfill the economic need and increase their growth (Martín-Rios and Ciobanu, 2019; Nikolskaya et al., 2020). The potential growth in the Ibis Hotel can be observed by using different techniques used in the improvement of revenue generation and maintaining the customer's profitability to consider the customer's benefit and the brand's management by all means (Cheng,2019). Using the methods that will help in increasing the customer's reference towards the improvement of the loyalty and services towards the brand will improve the long term companies services and increase the performance the potential barriers could be identifying the preference of the customers and working collaboratively to improve the customer's satisfaction level (Kadirova, 2020). The brand should be actively working to address these lacking so that they can improve their performance rate which has been declining in the last few years.
[bookmark: _Toc157694831]Financial commitment to CSR
 The results show that CSR has a positive and significant impact on the corporate financial performance of a brand it improves the performance of the brand in the long run (Guzzo et al., 2020). The results suggest that growth opportunities mediate the relationship between CSR and the performance of the brand which will result in the improved performance of the brand (Goffi et al., 2022). High-growth hotels will have better opportunities it tells that engaging in CSR activities will in turn positively impact their performance, suggests that CSR is an important mechanism to improve the efficiency of organizations that is it is very important to consider the CSR activities of the brand (Babajee et al., 2022). They should be responsible for maintaining the sustainability of the brand. It has a very important impact on the financial status of the brand that will result in the improvement of the brand's performance having a very dominant impact on the performance of the brand (Ghaderi et al, 2019). Corinthia looks into sustainable practices by actively maintaining positive relations with the employees and safeguarding the well-being of the employees and the communities they are performing. Taking into account the expectations of all the stakeholders and applying all international norms and behaviors that are essential in an international business. Maintaining sustainability with the organization and the third parties that are involved with the organization. It is actively considering all the important aspects of maintaining the management of the communities and the ethical considerations to come up with great services. The business strategy of Ibis is to let the customers enjoy living in an international standard hotel with economical prices this creates positive relations with the consumers. That means the customers could get excellent value for money in Ibis providing value to the sustainability of the brand. The hotel rooms of Ibis are all designed according to the strategy so that it will contribute to the community engagement and ethical consideration of the company.
[bookmark: _Toc157694832]Recommendations 
From the above analysis, it can be recommended to the Ibis Hotel based on financial information and market positioning that the hotel must plan initiatives through which it can diversify its revenue streams to maintain a robust financial structure within the highly competitive and dynamic hospitality sector. In addition to this, Ibis Hotel must also focus on enhancing its marketing strategies that will help ensure that the hotel maintains its strong perception among the customers as a budget-friendly hotel. Through marketing and expansion of its revenue streams the hotel will be able to sustain profitability and expand its share within the market. 
Cost management is another factor that Ibis Hotel must focus upon that will help in establishing financial resilience and prevent declining overall revenue over some time. With better management of cost, the hotel would be able to ensure operational efficiency while providing good quality services to customers. Furthermore, based on the analysis, it can be recommended that the Corinthia Hotel should expand within the global market.  The demand for luxury and premium quality services of increased over time for which Corinthia Hotel can expand which will expand the market share of the hotel. 
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The report concludes that the financial management of the company is very important to be considered to keep it sustainable and active in the long run. Big brands like Corinthia Hotels and Ibis Hotels are famous brands that need to consider their financial management in proper check to keep the organizations working at their peak. The organizations must adhere to the practices that prove to be essential for the success of the brand's goals and objectives. They need to keep working on improving the performance of the brand by working on the sustainability and the potential growth of the brand they both further need to compile with the requests of the customers. To improve the retention of the customers and attract new customers. 
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