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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: website load very quickly almost immediately, for example according to Website Checker site a subpage of IONOS website, result stated: Cleaners of London website passed the website checker with a good overall rating of 76 percent downloading speed.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website does contain sub-pages which are displayed as Services, Prices, About US, Contact US and they are the first things you see when the pages loads. A prospective customer will clink the desire sub-page, and the webpage will automatically change to it detail information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  Yes, a customer can book a service through the Book a Service Sub-Domain link shown on the top right of the home page also known as subpages, each of those sub-pages describes different cleaning facilities. For example, booking is made easy by choosing your preferred building size, and room.  Property cleaning types such as house, office and flat facilities have different prices, different appointment times and different payment options.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: At the time of using IONOS website checker there are two things that need improvement for this website. The first one doesn’t have content delivery Network (CDN) active for the site yet particularly useful if you have visitors from different geographic regions on your website.
Secondly, the transfer of the website is too big and this is stopping the website from loading faster than expected.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks nice, easy to look at, colour scheme is good and there is no eye strain.
I noticed differences in texts sizes; sizes are bigger on laptop, desktop computers and more spacious than those displayed on phones screen.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The webpage uses mostly white, green and black in terms of colours.
The website uses large, bold imagery to demonstrate the services they provide.
There are no videos seen on the website.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have an online chat tool; I advise that it is effective to have online tool so customers enquire and complains can be quickly address. 
Also, it is a quicker way to generate leads which can be converted into bookings or sales.

	Question 2d – How effective are the social media links on the website?


	 Answer: All social media links are working on the website; they show further demonstration of the service they provide with pictures and video.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: In the main page, the texts are bold, big and have very clear images that shows an overall view of the service they provide. In the sub-pages where the different services are listed, each sub-page goes into very specific details as to what to expect from the service rendered and as to what you should provide to ensure that everything goes smoothly.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews are made visible by screenshots posted on their website, from the website reviewer platform called Trustpilot. In addition, the website reviews are up to date, and the most recent review is dated (25th Mar 2026) as seen on their page. (Trustpilot, 2025)

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website is structured simply and not many colours used, many five stars reviews and highly recommendable. Website was fast to load, and services made clear on sub-pages, card payment or electronics payment is available. They have very good advertisement on social media channels all in working order.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes. Prices are made very clear in a structured and different packages of the services they provide. For example, hourly rate clearly stated on different houses/buildings and flat. The prices indeed reflect the quality as mentioned on the reviews.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaners

	
	2.of

	
	3. London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?  


	Answer: Yes, the cleaner of London website is among the top ten websites that displayed into google page.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  websites relevance in modern UK business is justifiable due to websites modernisation of digital shopping and for instance website constitutes an import touch point and a first online navigation can determine customers future and relationship with retailers and their offerings says by (Demongeot and Broderick, 2016). 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
My recommendation on how to improve my chosen company website namely the https;//www.the.cleanersoflondon.co.uk is to use social media, as a form of direct marketing which offers business and brands with range of advantages as written by (Israfilzade and Babyev, 2020) Also, I noticed all social media apps displayed are in working order, but video clips are missing and I recommend for more video demonstration clips display.
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