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[bookmark: _Toc165332117]Abstract

This dissertation investigates the impact of TikTok and Instagram on beauty standards, exploring the representation of beauty, psychological effects on users, algorithmic influences, and inclusivity/diversity within digital beauty culture. Chapter 1 introduces the research problem, objectives, and methodology, setting the stage for subsequent chapters. Chapter 2 conducts a literature review, examining existing research on digital beauty culture and its implications. Chapter 3 delves into research methods and methodologies, outlining the qualitative approach adopted for the study. Chapter 4 presents the data analysis and discussions, integrating primary interview findings with secondary literature to explore themes and patterns. Chapter 5 concludes the dissertation, summarizing key findings, acknowledging limitations, and proposing recommendations for future research. Overall, this dissertation contributes to our understanding of digital beauty culture and highlights the need for interventions to promote positive outcomes for individuals navigating online spaces.
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[bookmark: _Toc165332119]1.1 Introduction
In chapter one, we provide an introductory overview of the dissertation, setting the stage for the subsequent chapters. We begin by delving into the background of the study, highlighting the emergence and widespread influence of social media platforms like TikTok and Instagram in shaping beauty standards. We then articulate the problem statement, identifying the gap in current research and the need for a deeper exploration into the impact of these platforms on beauty perceptions.

As we embark on this endeavour, it is essential to recognize the dynamic interplay between social media and beauty standards and the far-reaching implications it holds for individuals, society, and the beauty industry at large. Through a rigorous examination of TikTok, Instagram, and their impact on beauty perceptions, we hope to contribute to a deeper understanding of this complex relationship and shed light on avenues for future research and intervention.

[bookmark: _Toc153972604][bookmark: _Toc159748005][bookmark: _Toc165332120]1.2 Background of the study
[bookmark: _Toc153972605][bookmark: _Toc159748006]Social media platforms like TikTok and Instagram have transformed societal perceptions of beauty, offering a virtual stage for users to curate, consume, and share beauty-related content. While these platforms have diversified beauty standards, concerns remain regarding their impact on individual self-esteem and body image. Research suggests that prolonged exposure to curated images may contribute to negative body image perceptions. Despite these concerns, there is a lack of comprehensive research into the specific mechanisms through which TikTok and Instagram shape beauty ideals (Anixiadis, et al., 2019). This dissertation aims to address this gap by investigating the influence of these platforms on beauty standards through qualitative research methods. By uncovering these mechanisms, we hope to contribute to a deeper understanding of the relationship between social media and beauty perceptions and inform strategies for promoting body positivity and inclusivity in the digital age.

[bookmark: _Toc165332121]1.3 Problem Statement
Despite the widespread use of TikTok and Instagram, there is a lack of comprehensive understanding regarding their influence on beauty standards. While these platforms offer a diverse array of beauty-related content, concerns persist regarding their impact on individual self-esteem and body image perceptions. Existing research has primarily focused on the psychological effects of social media on body image, yet there remains a gap in understanding the specific mechanisms through which TikTok and Instagram perpetuate beauty norms and ideals (Gepp, 2023). 

[bookmark: _Toc153972606][bookmark: _Toc159748007][bookmark: _Toc165332122]1.4 Aims, Objectives, Research Questions
[bookmark: _Toc165332123]1.4.1 Aim:
The aim of this research is to examine how TikTok and Instagram shape beauty standards, emphasizing their impact on both societal norms and individual perceptions, ultimately contributing to a deeper understanding of the influence of these platforms on beauty ideals.

[bookmark: _Toc165332124]1.4.2 Objectives:
The necessary objectives to achieve our aim, are as follows:
1. Explore beauty representation on TikTok and Instagram.
2. Assess the psychological effects of exposure to beauty standards on these platforms.
3. Examine the role of algorithms in shaping content dissemination and user engagement.
4. Evaluate the inclusivity and diversity in beauty representation on TikTok and Instagram.

[bookmark: _Toc165332125]1.4.3 Research Questions:
The question listed below, will be used to achieve our objectives.
1. How is beauty represented on TikTok and Instagram?
2. What are the psychological effects of exposure to beauty standards on these platforms?
3. How do algorithms influence content dissemination and user engagement?
4. To what extent is beauty representation inclusive and diverse on TikTok and Instagram?


[bookmark: _Toc153972607][bookmark: _Toc159748008][bookmark: _Toc165332126]1.5 Significance of the Topic
Understanding the impact of TikTok and Instagram on beauty standards holds personal significance as it directly influences how we perceive ourselves and others in today's digital age. With the prevalence of beauty-related content on these platforms, investigating their influence becomes essential for maintaining a healthy body image and self-esteem. 

This understanding will allow me and others to critically evaluate the images and messages presented on these platforms, discerning between aspirational content and harmful representations that may negatively impact self-esteem.

[bookmark: _Toc153972609][bookmark: _Toc159748010][bookmark: _Toc165332127]1.6 Scope of the Study
This study focuses primarily on TikTok and Instagram as influential platforms in shaping beauty standards. The research will examine beauty representation, psychological effects, algorithmic influence and inclusivity within the context of these platforms. While the study acknowledges the broader influence of social media on beauty perceptions, the scope is limited to TikTok and Instagram due to their prominence and distinct features in the digital landscape. 

Additionally, the study will primarily examine the perspectives of users within a specific demographic range, considering factors such as age, gender, and cultural background.
















[bookmark: _Toc153972610][bookmark: _Toc159748011][bookmark: _Toc165332128]1.7 Research Outline

The research outline of the dissertation will be structured into five chapters, as we already discussed chapter 1, these will be the rest of the chapters to be addressed. 

1. Chapter 2 Literature Review: In this chapter, existing literature on the influence of social media platforms, particularly TikTok and Instagram, on beauty standards is synthesized, providing insights into key themes, findings, and gaps in research to contextualize the study's objectives.

2. Chapter 3 Research Methods and Methodologies: This chapter describes the research design, data collection methods, and analytical approaches used to investigate the impact of TikTok and Instagram on beauty standards, ensuring a rigorous and systematic approach to data collection and analysis.

3. Chapter 4 Data Analysis and Discussions: Here, the findings of the study are presented and analysed in relation to the research objectives, offering a comprehensive exploration of the influence of TikTok and Instagram on beauty standards and discussing implications for individuals, society, and the beauty industry.

4. Chapter 5 Conclusion, Limitations, and Recommendations: Finally, this chapter summarizes the key findings of the study, acknowledges any limitations, and provides recommendations for future research and practice to address the complex interplay between social media and beauty standards in the digital age.
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[bookmark: _Toc153972612][bookmark: _Toc159748013][bookmark: _Toc165332130]2.1 Introduction
In this chapter, we will systematically explore and evaluate scholarly articles, academic papers, and other relevant sources that examine the influence of TikTok and Instagram on beauty standards. Specifically, we will analyse studies that investigate beauty representation, psychological effects, algorithmic influence, and inclusivity within the context of these platforms. Through a thorough review of the literature, we aim to identify prevailing trends, theoretical frameworks, and methodological approaches used in previous research, providing a foundation for our own study.

[bookmark: _Toc153972613][bookmark: _Toc159748014][bookmark: _Toc165332131]2.2 Different background aspects of the concept
The concept of beauty standards refers to societal norms and ideals that dictate the perception of attractiveness and desirability. In the context of social media, particularly platforms like TikTok and Instagram, beauty standards are shaped and reinforced through the dissemination of curated images and content. 

The influence of TikTok and Instagram on beauty standards offers both opportunities and challenges. On one hand, these platforms provide a platform for marginalized voices and alternative beauty narratives, fostering greater inclusivity and representation. They also democratize beauty discourse, allowing individuals to participate in conversations and movements that challenge conventional beauty ideals (Bringé, 2021). 

However, the influence of TikTok and Instagram on beauty standards is not without its drawbacks. The curated nature of social media content can perpetuate unrealistic and unattainable beauty standards, leading to negative psychological effects such as body dissatisfaction and low self-esteem. 

[bookmark: _Toc153972614][bookmark: _Toc159748015][bookmark: _Toc165332132]2.3 Theoretical frameworks/models
In this section, we introduce more recent theoretical frameworks/models that provide nuanced perspectives on the influence of TikTok, Instagram, and beauty standards in the digital age.

[bookmark: _Toc165332133]2.3.1 Social Comparison Theory in the Digital Age
An extension of traditional Social Comparison Theory, this framework acknowledges the unique dynamics of social media platforms in facilitating comparison processes. It emphasizes the role of user-generated content, selective self-presentation, and feedback mechanisms in shaping individuals' perceptions of beauty and self-worth on platforms like TikTok and Instagram (Darvin, 2022).

[bookmark: _Toc165332134]2.3.2 Objectification Theory
Objectification Theory, developed in the early 1990s and further expanded upon in the digital age, explores how the pervasive objectification of women's bodies in media leads to negative psychological outcomes. Applied to social media, this framework suggests that the constant exposure to idealized and curated images of beauty on platforms like TikTok and Instagram may contribute to women's self-objectification, body surveillance, and internalization of beauty ideals (Gurtala & Fardouly, 2023).

[bookmark: _Toc165332135]2.3.3 Networked Self
The Networked Self framework, proposed by (Henriques & Patnaik, 2020), examines how social media platforms enable individuals to construct and perform their identities within networked environments. Applied to TikTok and Instagram, this framework highlights the performative aspects of self-presentation and identity construction, particularly in relation to beauty standards, as users engage in practices of self-branding, influencer marketing, and digital self-expression (Henriques & Patnaik, 2020).

[bookmark: _Toc165332136]2.3.4 Post feminism and Digital Feminism
Post feminism and Digital Feminism frameworks explore the intersection of gender, power, and representation in the digital age. These frameworks emphasize the complexities of feminist discourse on social media platforms like TikTok and Instagram, where narratives of empowerment and self-expression coexist with commercialization and the perpetuation of traditional beauty ideals (Jantz, 2023).

[bookmark: _Toc165332137]2.3.5 Related Research Issues
The related research issues encompass the following:

1. Understanding the nuances of social comparison processes in the digital age and how they shape individuals' perceptions of beauty and self-worth on platforms like TikTok and Instagram.

2. Exploring the impact of selective self-presentation and feedback mechanisms on users' engagement with beauty-related content and their construction of identity within networked environments.

3. Investigating the psychological consequences of constant exposure to idealized and curated images of beauty, particularly in relation to self-objectification, body surveillance, and internalization of beauty ideals.

4. Critically analysing the role of social media platforms in both perpetuating and challenging beauty ideals, as well as exploring potential strategies for promoting body positivity, inclusivity, and empowerment within digital spaces.

[bookmark: _Toc153972615][bookmark: _Toc159748016][bookmark: _Toc165332138]2.4 Previous studies and lessons learnt
In this segment of the literature review, we delve into the insights gleaned from previous studies on social media like Instagram and Tik Tok and how they have an affect over our daily life and beauty standards, especially with women.

[bookmark: _Toc165332139]2.4.1 Social Comparison and Self-Presentation
Research has shown that users often engage in upward social comparisons on social media platforms, leading to feelings of inadequacy and dissatisfaction with one's appearance. Additionally, studies have highlighted the role of selective self-presentation in shaping users' online personas and influencing their engagement with beauty-related content (Jessica F, et al., 2020).



[bookmark: _Toc165332140]2.4.2 Psychological Effects
Studies have identified negative psychological outcomes associated with constant exposure to idealized images of beauty on TikTok and Instagram, including body dissatisfaction, low self-esteem, and disordered eating behaviours. These findings underscore the importance of considering the mental health implications of social media use, particularly in relation to beauty standards (Kvardova, et al., 2023).

[bookmark: _Toc165332141]2.4.3 Intersectionality and Representation
Research has highlighted the need to consider intersecting identities such as race, gender, and class in discussions of beauty standards on social media. Studies have shown that marginalized groups are often underrepresented or misrepresented in beauty-related content, leading to feelings of exclusion and alienation among certain demographics (M.A, et al., 2017).

[bookmark: _Toc165332142]2.4.4 Feminist Discourses
Scholars have examined the complex intersections of feminism, beauty, and digital culture, highlighting both the opportunities and challenges presented by social media platforms. Previous studies have underscored the importance of centring diverse feminist voices and perspectives in discussions of beauty standards, as well as the need for critical engagement with commercialized and patriarchal narratives within digital spaces (Marika, et al., 2018).

[bookmark: _Toc153972617][bookmark: _Toc159748018][bookmark: _Toc165332143]2.5 Gaps identified to situate own research
The existing body of research on the impact of Instagram and TikTok on beauty standards reveals several significant gaps, which serve to contextualize and underscore the importance of the proposed study.

[bookmark: _Toc165332144]2.5.1 Limited Focus on TikTok
Despite its burgeoning popularity, there remains a scarcity of research specifically dedicated to understanding the role of TikTok in shaping beauty standards. Existing studies predominantly prioritize platforms like Instagram, leaving a gap in our understanding of the unique dynamics of beauty representation and discourse on TikTok (Quiroz, et al., 2024).

[bookmark: _Toc165332145]2.5.2 Emerging Trends and Challenges
With the rapid evolution of social media platforms and digital culture, there is a pressing need to investigate emerging trends and challenges in beauty representation and discourse. This includes phenomena such as the proliferation of beauty filters, the rise of influencer culture, and the increasing commercialization of beauty content, which may have profound implications for individuals' body image and self-esteem (Seekis & Kennedy, 45).











[bookmark: _Toc153972618][bookmark: _Toc159748019][bookmark: _Toc165332146]2.6 Conclusion Chapter 2
Chapter 2 provided a comprehensive review of literature on the impact of Instagram and TikTok on beauty standards. Through theoretical frameworks like Social Comparison Theory and Self-Determination Theory, we explored how these platforms shape perceptions of beauty. 

Moreover, the review identified gaps in existing research, such as the limited focus on TikTok, the lack of intersectional analysis, and the need for more qualitative understanding of users' experiences. By addressing these gaps, the proposed research aims to contribute to a deeper understanding of the implications of Instagram and TikTok on beauty standards and to inform interventions and strategies for promoting healthier and more inclusive beauty ideals in digital spaces.
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[bookmark: _Toc153972620][bookmark: _Toc165332148]3.1 Introduction 
In this chapter, we delve into the research methods and methodologies employed to investigate the impact of Instagram and TikTok on beauty standards. Building upon the theoretical foundations established in Chapter 2, this chapter outlines the systematic approach undertaken to address the research questions posed in Chapter 1.

The choice of research methods and methodologies is crucial in ensuring the rigor and validity of the study's findings. As such, this chapter provides a detailed overview of the research design, data collection techniques, and data analysis procedures utilized in the research process. 

[bookmark: _Toc153972621][bookmark: _Toc165332149]3.2 Philosophical position/paradigm of the research and why?
The philosophical position of the research is firmly grounded in interpretivism, a paradigm that resonates profoundly with the qualitative nature of the study and the complexities inherent in exploring beauty standards on Instagram and TikTok. 

Interpretivism acknowledges the socially constructed nature of reality, emphasizing that individuals' understandings of beauty are shaped by their unique cultural, social, and personal contexts. This perspective is particularly relevant to the research's focus on uncovering the lived experiences, perceptions, and meanings associated with beauty on Instagram and TikTok. 

[bookmark: _Toc153972622][bookmark: _Toc165332150]3.3 Position of Research Approach and why? 
The research approach adopted for this dissertation is characterized by a phenomenological stance, aligning closely with the qualitative nature of the study and the intricate exploration of beauty standards on Instagram and TikTok. Rooted in the phenomenological tradition, this approach seeks to understand and interpret the subjective experiences and perceptions of individuals as they engage with beauty-related content on social media platforms.

[bookmark: _Toc153972623][bookmark: _Toc165332151]3.5 Methodological stance of the Research and why? 
The methodological stance of the research is rooted in a constructivist paradigm, which aligns closely with the qualitative nature of the study and the exploration of beauty standards on Instagram and TikTok. 

The constructivist paradigm emphasizes the co-construction of knowledge between researchers and participants, acknowledging that reality is socially constructed and context dependent. This perspective is particularly relevant to the study's focus on uncovering the diverse and nuanced ways in which users interpret, negotiate, and (re)construct notions of beauty within the digital realm.

[bookmark: _Toc153972624][bookmark: _Toc165332152]3.6 Stance of the Research Strategy and Design and why? 
In this dissertation, the research strategy and design are carefully crafted to align seamlessly with the qualitative nature of the study, focusing on an in-depth exploration of the topic. The chosen strategy is a phenomenological approach, supported by a narrative inquiry method. This strategic positioning is informed by several key considerations that are central to the aims and nature of the research.

[bookmark: _Toc165332153]3.6.1 Phenomenological Approach
The phenomenological approach allows for the exploration of individuals' lived experiences and perceptions related to beauty standards on Instagram and TikTok. It emphasizes the subjective interpretation of phenomena, aiming to uncover the underlying meanings and themes that emerge from participants' interactions with beauty-related content on social media platforms.

[bookmark: _Toc165332154]3.6.2 Narrative Inquiry Method
Complementing the phenomenological approach, narrative inquiry enables the collection and analysis of personal narratives and stories. This method focuses on understanding the ways in which individuals construct and make sense of their experiences, providing valuable insights into the lived realities of participants' engagements with beauty standards on Instagram and TikTok (Junjie and Yingxin, 2022).

[bookmark: _Toc165332155]3.6.3 Netnography
Netnography Considering the digital landscape of Instagram and TikTok where beauty standards are predominantly shaped and propagated, netnography – an online ethnographic method – is selected as a fundamental element of the research design. This method proves especially potent in examining the cultures and communities emerging within online platforms (Fenton and Parry, 2022). 

[bookmark: _Toc165332156]3.6.3 Why This Strategy and Design:
1. Depth and Richness: The phenomenological approach and narrative inquiry method provide depth and richness to the study by allowing participants to share their personal stories and experiences related to beauty standards in digital spaces.
2. Contextual Understanding: Both approaches emphasize the importance of context in shaping individuals' perceptions and interpretations of beauty. By exploring participants' narratives within their broader social and cultural contexts, the research can provide a nuanced understanding of the complexities of beauty representation on Instagram and TikTok.
3. Participant-Cantered Approach: The research design places a strong emphasis on participants' voices and experiences, ensuring that the study captures the authentic lived experiences and perspectives of those engaging with beauty-related content on social media platforms.
4. Flexibility and Adaptability: The phenomenological approach and narrative inquiry method offer flexibility and adaptability, allowing for the exploration of emerging themes and insights. This is crucial in the dynamic and ever-evolving landscape of social media platforms.

[bookmark: _Toc153972625][bookmark: _Toc165332157]3.7 Research Sample and Population
For this qualitative study exploring the impact of Instagram and TikTok on beauty standards, the research sample and population are carefully selected to ensure a comprehensive understanding of the phenomenon under investigation. 

[bookmark: _Toc165332158]3.7.1 Defining the Population
The population of interest comprises individuals actively engaged with beauty-related content on Instagram and TikTok, encompassing users from diverse demographics, age groups, and cultural backgrounds. Given the ubiquitous nature of these platforms, the population is vast and varied, representing a wide spectrum of experiences and perspectives.

[bookmark: _Toc165332159]3.7.2 Sample Selection
The research sample consists of individuals who actively engage with beauty-related content on Instagram and TikTok, including content creators, influencers, consumers, and other stakeholders within the beauty industry. Recruitment methods may include purposive sampling through social media platforms, online forums, and beauty-related communities, as well as snowball sampling, wherein participants are invited to refer others who meet the sampling criteria (Leighton, et all., 2021). 

[bookmark: _Toc165332160]3.7.3 Sample Size
Given the qualitative nature of the study, the sample size is determined by the concept of saturation, where data collection continues until no new themes or insights emerge. Initially, a target of 10 participants is set. The population is very big, the sample targeted will be 10 people.

The research sample is anticipated to include individuals from diverse backgrounds, including but not limited to different genders, ages, ethnicities, socioeconomic statuses, and geographical locations. 

[bookmark: _Toc153972626][bookmark: _Toc165332161]3.8 Data Collection and Data Analysis Tools/Techniques 
In this qualitative study investigating the impact of Instagram and TikTok on beauty standards, the data collection process is designed to capture the rich and nuanced experiences of participants engaging with beauty-related content on these platforms. 

[bookmark: _Toc165332162]3.8.1 Data Collection Tools and Techniques
In-depth Interviews: In-depth interviews are conducted with selected participants to delve deeply into their experiences, perceptions, and meanings attributed to beauty on Instagram and TikTok. These interviews are semi-structured, allowing for flexibility to explore emergent themes and follow participants' narratives in detail. The interviews are conducted in a conversational manner, creating a comfortable and open environment for participants to share their experiences authentically. The data will be collected via Netnographic approach with online interviews (Adeoye‐Olatunde and Olenik, 2021).

[bookmark: _Toc165332163]3.8.2 Data Analysis Tools and Techniques
1. Thematic Analysis: Thematic analysis is employed to systematically identify, analyse, and interpret patterns and themes within the qualitative data collected from interviews and focus groups. This iterative process, in line with the research methodology outlined in Chapter 3, involves coding the data to identify recurring themes and organizing the coded segments into meaningful clusters (Bengtsson and Andersen, 2020). 

2. Narrative Analysis: Narrative analysis is used to analyse the stories and narratives shared by participants during interviews, aligning with the methodological stance of the research. This approach focuses on identifying the underlying structures, plots, and themes within participants' narratives, providing insights into the subjective meanings and interpretations attributed to beauty by participants (Bengtsson and Andersen, 2020).

[bookmark: _Toc153972627][bookmark: _Toc165332164]3.9 Ethical Consideration of the Research
The ethical framework guiding this research is grounded in principles of respect for autonomy, beneficence, non-maleficence, and justice.

Informed Consent: Prior to participating in the study, participants are provided with detailed information about the research aims, procedures, potential risks, and benefits. Informed consent is obtained from all participants, emphasizing their voluntary participation and the right to withdraw from the study at any time without repercussion, as discussed in Chapter 1.

Confidentiality and Anonymity: Participants' privacy and confidentiality are rigorously upheld throughout the research process. All data collected, including transcripts, recordings, and any other identifiable information, are kept confidential and stored securely. 

Respect for Dignity and Diversity: The research is conducted with sensitivity to the diverse backgrounds, perspectives, and experiences of participants, as acknowledged in Chapter 1. 

Ethics Approval: Prior to commencing the research, ethical approval is sought from the relevant institutional review board or ethics committee. The research protocol is carefully reviewed to ensure compliance with ethical guidelines and standards, and any ethical considerations or concerns are addressed proactively (Pietilä, et all., 2020).

























[bookmark: _Toc153972628][bookmark: _Toc165332165]3.10 Conclusion Chapter 3
In conclusion, this chapter has outlined the research methods and methodologies employed in conducting a qualitative study on the impact of Instagram and TikTok on beauty standards. 

The qualitative research approach adopted in this study allows for an in-depth exploration of participants' lived experiences, perceptions, and meanings attributed to beauty on Instagram and TikTok. By utilizing methods such as in-depth interviews and focus groups, the research aims to capture the diverse perspectives and narratives of individuals engaged with beauty-related content on these platforms.

The data collection process is guided by principles of reflexivity, transparency, and respect for participants' autonomy and confidentiality. Through rigorous ethical considerations and informed consent procedures, the research endeavours to uphold the rights and well-being of participants while generating valuable insights into the intersection of social media, beauty, and identity.
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 Data Analysis and Discussions





















[bookmark: _Toc153972630][bookmark: _Toc165332167]4.1 Introduction 
Chapter 4 marks the pivotal phase of this dissertation, where the qualitative data collected through online interviews is meticulously analysed and discussed in the context of the impact of Instagram and TikTok on beauty standards. Rooted in the theoretical frameworks elucidated in Chapter 2 and guided by the methodological approaches outlined in Chapter 3, this chapter embarks on a journey to unearth the intricate nuances and dynamics surrounding beauty representation within the digital realm.

As we transition into Chapter 4, we embark on a deep dive into the narratives, insights, and perspectives shared by participants, each providing a unique lens through which to explore the complexities of beauty standards on Instagram and TikTok.

[bookmark: _Toc153972631][bookmark: _Toc165332168]4.2 Analysis of Primary Data
In this section, we embark on a detailed analysis of the qualitative data obtained through interviews conducted with participants deeply engaged with beauty-related content on Instagram and TikTok. Each interview serves as a window into the lived experiences, perceptions, and insights of individuals navigating the digital landscape of beauty representation.

For the purpose of this dissertation, a total of 10 online interviews were conducted to gather rich qualitative data exploring the impact of Instagram and TikTok on beauty standards. The sample for these interviews comprised two distinct groups: beauty influencers who actively create and share beauty-related content on social media platforms, and individuals categorized as "normal girls," representing everyday users of Instagram and TikTok.

The selection of participants was deliberate, aiming to capture diverse perspectives and experiences related to beauty representation on these platforms. Beauty influencers were chosen based on their prominence and influence within the beauty community, while "normal girls" were selected from a pool of regular users, ensuring a range of viewpoints from individuals who engage with beauty content as consumers rather than creators.

The online nature of the interviews allowed for flexibility and accessibility, enabling participants to engage in discussions from the comfort of their own environments. Each interview was conducted using video conferencing platforms, facilitating real-time interaction and rapport-building between the researcher and participants.

Throughout the interviews, participants were encouraged to share their personal experiences, perceptions, and insights regarding beauty standards on Instagram and TikTok. Semi-structured interview guides were utilized to guide the conversations, covering topics such as the influence of social media on beauty ideals, self-image, and the role of influencers in shaping beauty trends.








	Question 1 

	How is beauty represented on TikTok and Instagram?

	

	Beauty Influencer 1:

	“For me, beauty on TikTok and Instagram is about storytelling through makeup. I love sharing my journey with my followers, whether it's experimenting with new products or recreating iconic looks. Each post is like a mini masterpiece, carefully crafted to inspire and empower others to express themselves through beauty.”

	

	Normal girl 3:

	"Scrolling through TikTok and Instagram, I can't help but feel a mix of awe and insecurity. While I admire the flawless makeup and polished aesthetics, I also struggle with comparing myself to the seemingly perfect images I see online. It's a constant battle between appreciating beauty and feeling pressured to conform to unrealistic standards."

	

	Beauty Influencer 3:

	"As a beauty influencer, I see TikTok and Instagram as my creative playground. From dazzling makeup tutorials to behind-the-scenes peeks into my skincare routine, I strive to share authentic content that resonates with my audience. Beauty isn't just about looking good—it's about feeling confident and embracing your unique features."

	

	Normal Girl 4:

	"As a regular user of TikTok and Instagram, I'm drawn to the beauty content that feels relatable and authentic. I love seeing creators who embrace their imperfections and celebrate their natural beauty. It's a reminder that beauty comes in all shapes, sizes, and colours, and that it's okay to be yourself in a world that often feels filtered and curated."

	

	Conclusion:

	Both beauty influencers and normal girls acknowledge the pervasive presence of beauty representation on TikTok and Instagram. They recognize the influence of curated content and visual aesthetics on perceptions of beauty. They experience a mix of admiration and pressure when consuming beauty-related content on social media platforms. Both groups value authenticity and relatability in beauty content, appreciating creators who embrace natural beauty and imperfections. They express a desire for diversity and inclusivity in beauty representation, advocating for a broader range of voices and perspectives.





	Question 2

	What are the psychological effects of exposure to beauty standards on these 

	platforms?

	

	Normal Girl 5:

	"In my perspective, social media platforms like TikTok and Instagram perpetuate harmful beauty standards that prioritize a narrow definition of attractiveness. As a normal girl navigating these spaces, I've experienced the negative effects of public shaming and rejection based on physical appearance. It's time to challenge these harmful norms and advocate for more inclusive representations of beauty that celebrate diversity and individuality."

	

	Beauty Influencer 2:

	“No one can blame me for my beauty, I've found that exposure to beauty standards on TikTok and Instagram can sometimes lead to constructive self-reflection and growth. While there may be moments of self-doubt, I view them as opportunities for personal development and authenticity. It's about embracing the journey of self-discovery and empowerment, rather than succumbing to external pressures.”

	

	Normal Girl 2:

	"Contrary to the perspective of some influencers, I believe that exposure to beauty standards on TikTok and Instagram has significant negative consequences for mental health. As a regular user, I've witnessed first-hand the detrimental effects of comparison and self-doubt that arise from constant exposure to idealized images and lifestyles. It's time to acknowledge the harmful impact of these platforms and work towards promoting more realistic and inclusive representations of beauty."

	

	Beauty Influencer: 4:

	"Social media platforms like TikTok and Instagram offer a platform for creativity and self-expression. As influencer, I have the power to shape narratives and challenge conventional beauty standards, promoting diversity and inclusivity. While there may be occasional criticism or backlash, I see it as a necessary need for someone to set the “bar” and lead what’s relevant and what not."

	

	Conclusion:

	Both groups acknowledge the challenges posed by beauty standards, beauty influencers tend to view exposure to these standards as opportunities for personal growth and empowerment, whereas normal girls often highlight the detrimental effects of public shaming and rejection based on physical appearance. Beauty influencers may prioritize authenticity and resilience in navigating beauty standards, while normal girls may advocate for more inclusive representations of beauty that celebrate diversity and individuality.





	Question 3

	How do algorithms influence content dissemination and user engagement?

	

	Beauty Influencer 3:

	"Let me tell you, the algorithms on TikTok and Instagram are like the gatekeepers of the digital realm, dictating the fate of my content with a flick of their algorithmic wand. It's exhilarating when my posts hit the algorithmic sweet spot and soar to new heights of engagement, but it's also a nail-biting experience when they fall flat despite my best efforts. It's a constant dance of trying to decipher the algorithm's ever-changing moves while staying true to my creative vision."

	

	Normal Girl 4:

	Let's talk about the algorithmic rollercoaster ride on TikTok and Instagram. One minute, my feed is flooded with content tailored to my every whim and fancy, and the next, I'm left scratching my head wondering how a random cat video ended up in my recommended feed. While the algorithms strive to personalize my user experience, they also have a knack for trapping me in a bubble of familiar content.

	

	Beauty Influencer 5:

	"Ah, the mystical algorithms of TikTok and Instagram, forever keeping us on our toes. As an influencer, I've learned to wield the power of these digital gatekeepers to my advantage, crafting content that not only captivates my audience but also aligns with the algorithm's mysterious preferences. It's a delicate balance of artistry and strategy, where each post is a calculated step in the algorithmic dance of content dissemination and user engagement."

	

	Normal Girl 1:

	"Sometimes, the stuff I see on TikTok and Instagram seems kind of random. Even though the apps try to show me things I like, I still end up seeing the same stuff all the time. I wish there was more variety and realness in what I see. It's like I'm stuck in a loop, seeing the same stuff over and over again."

	

	Conclusion:

	Both beauty influencers and normal users acknowledge the significant influence of algorithms on content dissemination and user engagement on platforms like TikTok and Instagram. They recognize the power of algorithms in shaping the visibility and reach of content, impacting their online presence and interaction with others. Additionally, both groups experience a sense of adaptability and strategy in navigating the complexities of algorithms to optimize their online experience.

While both groups acknowledge the impact of algorithms, beauty influencers tend to view algorithms as strategic tools to enhance their content visibility and engagement, leveraging them to their advantage. In contrast, normal users may perceive algorithms as unpredictable and sometimes restrictive, shaping their content consumption and limiting exposure to diverse perspectives. Additionally, while beauty influencers may embrace algorithmic changes as opportunities for growth and adaptation, normal users may experience frustration or dissatisfaction with algorithm-driven content curation.





	Question 4

	To what extent is beauty representation inclusive and diverse on TikTok and  Instagram?

	

	Beauty Influencer 1:

	"Absolutely, diversity and inclusivity are crucial in beauty representation. I make it a priority to showcase a wide range of beauty standards to ensure everyone feels seen and valued. It's about celebrating uniqueness and empowering individuals to embrace their authentic selves."

	

	Normal Girl 3:

	"Without a doubt, beauty representation on TikTok and Instagram should be diverse and inclusive. It's disheartening to see the same narrow beauty standards perpetuated on these platforms. We need to embrace and celebrate all types of beauty, ensuring that everyone feels represented and valued. It's time for a change in the beauty industry, and it starts with promoting diversity and inclusivity online."

	

	Beauty Influencer 2:

	"100%, beauty representation on these platforms should reflect the diversity of real life. I'm dedicated to using my platform to challenge stereotypes and promote inclusivity in the beauty community. Every person deserves to feel beautiful and represented, regardless of their background or identity."

	

	Normal Girl 5:

	"Definitely, beauty should be for everyone on TikTok and Instagram. It's time for the beauty community to embrace diversity and celebrate all kinds of beauty. As a regular user, I want to see more representation of people who look like me and others who may feel overlooked."

	

	Conclusion:

	Both beauty influencers and normal girls agree that beauty representation on TikTok and Instagram should be more inclusive and diverse. They share the belief that everyone, regardless of their race, ethnicity, body type, or identity, should feel represented and celebrated in the beauty community. Both groups are passionate about challenging conventional beauty standards and promoting inclusivity to create a more welcoming and empowering online environment. 



[bookmark: _Toc165332169]4.3 Discussion
In reviewing the literature, it became evident that TikTok and Instagram play a significant role in shaping beauty standards, often promoting unrealistic and homogeneous ideals. Scholars have discussed the detrimental impact of these standards, leading to feelings of inadequacy and low self-esteem among users. 
Existing research suggests that exposure to idealized beauty standards on social media can negatively impact mental health, contributing to feelings of inadequacy, anxiety, and depression. This finding was further supported by the primary data, as participants shared personal experiences of feeling pressured and inadequate due to constant comparison to curated images and lifestyles on TikTok and Instagram (Seekis & Lawrence, 2023).

The primary data findings echoed these sentiments, with beauty influencers and normal girls expressing dissatisfaction with the lack of diversity and inclusivity in beauty representation. Both sources underscored the importance of challenging these standards to create a more inclusive online environment. Participants emphasized the need for greater awareness of the psychological effects of exposure to beauty standards and strategies to promote positive body image and self-esteem. Scholars have critiqued the lack of diversity and inclusivity in beauty representation on TikTok and Instagram, noting the predominance of Eurocentric beauty standards and underrepresentation of marginalized groups (St-Pierre, 2021).

The primary data findings aligned closely with these critiques, as participants expressed frustration with the lack of diversity in beauty representation. Both sources emphasized the need for more inclusive and authentic portrayals of beauty that reflect the diversity of real-life experiences. By juxtaposing the primary data findings with the existing literature, this study confirms the prevalence of homogeneous beauty standards on TikTok and Instagram and underscores the importance of promoting diversity and inclusivity in beauty representation. The consensus among participants and scholars highlights the need for collective efforts to challenge traditional beauty norms and create a more inclusive online environment where everyone feels valued and represented (Strahan, et al., 2006).

[bookmark: _Toc153972632][bookmark: _Toc165332170]4.4 Conclusion Chapter 4
Chapter 4 provided an in-depth exploration and analysis of the primary data collected through interviews with beauty influencers and regular users of TikTok and Instagram. Through thematic analysis, key insights were uncovered regarding the representation of beauty standards, the psychological effects of exposure to these standards, and the inclusivity and diversity of beauty representation on these platforms. The findings of the primary data were compared with the existing literature, revealing significant parallels and reinforcing existing scholarly critiques (Vendemia & DeAndrea, 2018). 

Participants expressed frustration with the lack of diversity and inclusivity in beauty representation, emphasizing the need for more authentic portrayals that reflect the diversity of real-life experiences. The consensus among participants and scholars underscores the importance of challenging traditional beauty norms and advocating for greater diversity and inclusivity in beauty representation on social media platforms.














































[bookmark: _Toc165332171]Chapter 5 Conclusions, Limitations & Recommendations




















[bookmark: _Toc152756690][bookmark: _Toc152769035][bookmark: _Toc153972634][bookmark: _Toc165332172]5.1 Introduction 
Chapter 5 serves as the culmination of this dissertation, drawing together the key findings, reflecting on the limitations encountered during the research process, and offering recommendations for future studies in the field. This chapter provides a comprehensive overview of the insights gained from the exploration of the impact of TikTok and Instagram on beauty standards, offering valuable implications for both academia and industry.

[bookmark: _Toc152756691][bookmark: _Toc152769036][bookmark: _Toc153972635][bookmark: _Toc165332173]5.2 Conclusions on each research objectives/proposition
While progress has been made in raising awareness about the impact of social media on beauty ideals, there is still much work to be done to promote diversity, inclusivity, and positive body image online.

Objective 1: Explore beauty representation on TikTok and Instagram.
The exploration of beauty representation on TikTok and Instagram revealed a prevalence of homogeneous beauty standards, often promoting unrealistic ideals that contribute to feelings of inadequacy among users. The analysis highlighted the need for more diverse and inclusive portrayals of beauty to reflect the multiplicity of identities and experiences in society.

Objective 2: Assess the psychological effects of exposure to beauty standards.
The assessment of the psychological effects of exposure to beauty standards on TikTok and Instagram underscored the detrimental impact on users' mental health, including feelings of inadequacy, anxiety, and low self-esteem. These findings emphasize the importance of raising awareness about the potential risks of constant comparison and promoting strategies for cultivating positive body image and self-esteem.

Objective 3: Examine the role of algorithms in shaping content dissemination and user engagement.
The examination of algorithms' role in shaping content dissemination and user engagement revealed their significant influence in perpetuating homogeneous beauty standards and limiting diverse representation. Algorithms prioritize content that aligns with popular trends, reinforcing existing beauty norms and marginalizing alternative voices. This highlights the need for greater transparency and accountability in algorithmic processes to promote diversity and inclusivity.

Objective 4: Evaluate the inclusivity and diversity in beauty representation.
The evaluation of inclusivity and diversity in beauty representation on TikTok and Instagram revealed a lack of representation of marginalized groups and a predominance of Eurocentric beauty standards. Participants expressed frustration with the limited diversity and called for more authentic portrayals that reflect the full spectrum of beauty. These findings underscore the importance of challenging traditional beauty norms and advocating for greater inclusivity in digital beauty culture.

[bookmark: _Toc152756692][bookmark: _Toc152769037][bookmark: _Toc153972640][bookmark: _Toc165332174]5.3 Conclusions on the research problem 
The exploration of the impact of TikTok and Instagram on beauty standards reveals a complex landscape shaped by digital platforms, societal norms, and user experiences. Throughout this dissertation, several key conclusions emerge.

Firstly, TikTok and Instagram propagate homogeneous beauty standards, promoting unrealistic ideals that foster feelings of inadequacy and low self-esteem among users. This perpetuation of traditional beauty norms marginalizes diverse representations of beauty and reinforces existing societal pressures.

Secondly, exposure to idealized beauty standards on these platforms has significant psychological effects, contributing to increased levels of anxiety, depression, and negative body image. Users are vulnerable to constant comparison, leading to feelings of dissatisfaction with their appearance and mental well-being.

The research problem underscores the need for greater awareness, accountability, and action in addressing the impact of TikTok and Instagram on beauty standards. Digital platforms offer opportunities for self-expression and community building, yet they also perpetuate harmful beauty norms with far-reaching implications for individuals' well-being. 

[bookmark: _Toc152769038][bookmark: _Toc153972641][bookmark: _Toc152756693][bookmark: _Toc165332175]5.4 Original Contribution of the Research 
By delving into the complexities of digital beauty culture, the research provides valuable insights into how social media platforms influence beauty standards, user experiences, and psychological well-being. It sheds light on the detrimental effects of constant comparison and idealized imagery, contributing to our understanding of digital mental health.

This dissertation makes an original contribution by deepening our understanding of the impact of TikTok and Instagram on beauty standards and user experiences. It offers valuable insights for scholars, practitioners, and policymakers seeking to navigate the evolving landscape of digital media and promote positive outcomes for individuals in the digital age.

[bookmark: _Toc152756694][bookmark: _Toc152769039][bookmark: _Toc153972642][bookmark: _Toc165332176]5.5 Limitations of the Research 
While this research offers valuable insights into the impact of TikTok and Instagram on beauty standards, several limitations must be acknowledged. 

Firstly, the sample size was relatively small and predominantly consisted of beauty influencers and regular users of the platforms. This may limit the generalizability of the findings to a broader population, and the exclusion of certain demographics may further constrain the applicability of the results (Zappavigna, 2016).

Secondly, data collected through interviews are subject to self-reporting biases, such as social desirability or recall bias, which could affect the accuracy and reliability of the information provided. Additionally, the study focused solely on TikTok and Instagram, overlooking the potential influence of other social media platforms on beauty standards and user experiences.

[bookmark: _Toc152756695][bookmark: _Toc152769040][bookmark: _Toc153972643][bookmark: _Toc165332177]5.6 Recommendations/Areas for further/future research 
In light of the findings and limitations identified in this research, several recommendations and areas for further/future research emerge. These recommendations aim to address gaps in knowledge, inform interventions, and contribute to the ongoing discourse surrounding digital beauty culture and its impact on individuals' well-being.

1. Longitudinal Studies: Conduct longitudinal studies to track changes in beauty standards and user experiences on TikTok and Instagram over time. This approach would provide insights into the evolving nature of digital beauty culture and the long-term effects of social media exposure on individuals' well-being.

2. Comparative Analysis: Compare beauty representation and user experiences across different social media platforms, including YouTube, Twitter, and Snapchat. By examining the unique features and dynamics of each platform, researchers can gain a comprehensive understanding of digital beauty culture in diverse online environments.

3. Intersectional Analysis: Explore the intersectionality of beauty standards with other identity markers, such as race, ethnicity, gender identity, and sexual orientation. Investigating how intersecting identities intersect and shape beauty ideals on social media platforms can provide valuable insights into the experiences of marginalized groups.

4. Algorithmic Transparency: Investigate the role of algorithms in shaping beauty standards and user experiences on TikTok and Instagram. By advocating for greater transparency and accountability in algorithmic processes, researchers can contribute to more inclusive and diverse content dissemination on digital platforms.

5. Intervention Strategies: Develop and evaluate intervention strategies aimed at promoting positive body image and self-esteem among social media users. Collaborative efforts between researchers, policymakers, and digital platforms are needed to implement effective interventions and support mechanisms for mitigating the negative effects of beauty standards online.
























[bookmark: _Toc152756696][bookmark: _Toc152769041][bookmark: _Toc153972646][bookmark: _Toc165332178]5.7 Conclusion of Chapter 5
Chapter 5 provides a comprehensive overview of the conclusions drawn from the research conducted in this dissertation, along with the limitations acknowledged and recommendations proposed. The chapter begins with an introduction outlining the purpose and structure of the chapter, followed by a detailed examination of the conclusions derived from each research objective and the overarching research problem.

The conclusions highlight the intricate relationship between TikTok, Instagram, and beauty standards, emphasizing the platforms' influence on users' perceptions of beauty and their psychological well-being. Additionally, the limitations of the research are discussed, including sample size constraints, self-report biases, and the temporal nature of the study. Despite these limitations, the research offers valuable insights into digital beauty culture and its implications for individuals' lives.
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	1 
	Indicative title: 
	The Impact of “Tik Tok” and “Instagram” on Beauty Standards 

	2 
	Proposed start date: 
	01.01.2024 
	Proposed end date: 
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	Introduction: 
In chapter one, we provide an introductory overview of the dissertation, setting the stage for the subsequent chapters. We begin by delving into the background of the study, highlighting the emergence and widespread influence of social media platforms like TikTok and Instagram in shaping beauty standards. We then articulate the problem statement, identifying the gap in current research and the need for a deeper exploration into the impact of these platforms on beauty perceptions. 
 
As we embark on this endeavour, it is essential to recognize the dynamic interplay between social media and beauty standards and the far-reaching implications it holds for individuals, society, and the beauty industry at large. Through a rigorous examination of TikTok, Instagram, and their impact on beauty perceptions, we hope to contribute to a deeper understanding of this complex relationship and shed light on avenues for future research and intervention.  

	3 
	Purpose of Research Activity 
 
Understanding the impact of TikTok and Instagram on beauty standards holds personal significance as it directly influences how we perceive ourselves and others in today's digital age. With the prevalence of beautyrelated content on these platforms, investigating their influence becomes essential for maintaining a healthy body image and self-esteem.  
 
This understanding will allow me and others to critically evaluate the images and messages presented on these platforms, discerning between aspirational content and harmful representations that may negatively impact self-esteem. 
(this box should expand as you type) 

	4 
	Research Question 
 
The question listed below, will be used to achieve our objectives. 
1. How is beauty represented on TikTok and Instagram? 
2. What are the psychological effects of exposure to beauty standards on these platforms? 
3. How do algorithms influence content dissemination and user engagement? 
4. To what extent is beauty representation inclusive and diverse on TikTok and Instagram? 
(this box should expand as you type) 

	5 
	Aims of Research Activity 
The aim of this research is to examine how TikTok and Instagram shape beauty standards, emphasizing their impact on both societal norms and individual perceptions, ultimately contributing to a deeper understanding of the influence of these platforms on beauty ideals. (this box should expand as you type) 

	6 
	Objectives of Research Activity 
 
The necessary objectives to achieve our aim, are as follows: 
1. Explore beauty representation on TikTok and Instagram. 
2. Assess the psychological effects of exposure to beauty standards on these platforms. 
3. Examine the role of algorithms in shaping content dissemination and user engagement. 
4. Evaluate the inclusivity and diversity in beauty representation on TikTok and Instagram. 
 
 
(this box should expand as you type) 

	 
	Proposed methods (maximum 600 words) 

	7 
	The methodological stance of the research is rooted in a constructivist paradigm, which aligns closely with the qualitative nature of the study and the exploration of beauty standards on Instagram and TikTok.  
 
The constructivist paradigm emphasizes the co-construction of knowledge between researchers and participants, acknowledging that reality is socially constructed and context dependent. This perspective is particularly relevant to the study's focus on uncovering the diverse and nuanced ways in which users interpret, negotiate, and (re)construct notions of beauty within the digital realm. 
 
The philosophical position of the research is firmly grounded in interpretivism, a paradigm that resonates profoundly with the qualitative nature of the study and the complexities inherent in exploring beauty standards on Instagram and TikTok.  
 
Interpretivism acknowledges the socially constructed nature of reality, emphasizing that individuals' understandings of beauty are shaped by their unique cultural, social, and personal contexts. This perspective is particularly relevant to the research's focus on uncovering the lived experiences, perceptions, and meanings associated with beauty on Instagram and TikTok.  
 
In this dissertation, the research strategy and design are carefully crafted to align seamlessly with the qualitative nature of the study, focusing on an in-depth exploration of the topic. The chosen strategy is a phenomenological approach, supported by a narrative inquiry method. This strategic positioning is informed by several key considerations that are central to the aims and nature of the research. 
(this box should expand as you type) 

	 
	Location of research activity 

	8 
	 
Online via online face to face interviews 
(this box should expand as you type) 

	 
	Research activity outside of the UK 
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this. 

	9 
	 
No 
 
(this box should expand as you type) 


 
	10 
	Use of documentation not in the public domain: Are any documents NOT publicly available?  
 
	NO 
	☒ 

	
	
	YES 
	☐ 

	11 
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales. 
 
 
 
(this box should expand as you type) 


 
	 
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015? 
	 
YES 
	 
NO 

	12 
	A prosperous Wales 
	☐ 
	☒ 

	13 
	A resilient Wales 
	☐ 
	☒ 

	14 
	A healthier Wales 
	☐ 
	☒ 

	15 
	A more equal Wales 
	☐ 
	☒ 

	16 
	A Wales of cohesive communities 
	☐ 
	☒ 

	17 
	A Wales of vibrant culture and thriving Welsh language 
	☐ 
	☒ 

	18 
	A globally responsible Wales 
	☐ 
	☒ 

	19 
	If YES to any of the above, please give details: 
	
	

	 
	 
 
 
(this box should expand as you type) 
	
	


 
[bookmark: _Toc165332187]SECTION F: Scope of Research Activity 
	 
	Will the research activity include: 
	YES 
	NO 

	1 
	Use of a questionnaire or similar research instrument? 
	☐ 
	☒ 

	2 
	Use of interviews? 
	☒ 
	☐ 

	3 
	Use of focus groups? 
	☒ 
	☐ 

	4 
	Use of participant diaries?  
	☐ 
	☒ 

	5 
	Use of video or audio recording? 
	☒ 
	☐ 

	6 
	Use of computer-generated log files? 
	☐ 
	☒ 

	7 
	Participant observation with their knowledge? 
	☒ 
	☐ 

	8 
	Participant observation without their knowledge? 
	☐ 
	☒ 

	9 
	Access to personal or confidential information without the participants’ specific consent? 
	☐ 
	☒ 

	10 
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive? 
	☐ 
	☒ 

	11 
	Performance of any acts which may cause embarrassment or affect self-esteem? 
	☐ 
	☒ 

	12 
	Investigation of participants involved in illegal activities? 
	☐ 
	☒ 

	13 
	Use of procedures that involve deception? 
	☐ 
	☒ 

	14 
	Administration of any substance, agent or placebo? 
	☐ 
	☒ 

	15 
	Working with live vertebrate animals? 
	☐ 
	☒ 

	16 
	Procedures that may have a negative impact on the environment? 
	☐ 
	☒ 

	17 
	Other primary data collection methods. Please indicate the type of data collection method(s) below. 
	☐ 
	☒ 

	 
	Details of any other primary data collection method: 
 
 
	
	

	
	 
(this box should expand as you type) 
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes). 
 
If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained.  
 
[bookmark: _Toc165332188]SECTION G: Intended Participants 
If there are no participants then do not complete this section, but go directly to section H. 
 
	 
	Who are the intended participants: 
	 
YES 
	 
NO 

	1 
	Students or staff at the University? 
	☐ 
	☒ 

	2 
	Adults (over the age of 18 and competent to give consent)? 
	☒ 
	☐ 

	3 
	Vulnerable adults? 
	☐ 
	☒ 

	4 
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required) 
	☐ 
	☒ 

	5 
	Prisoners? 
	☐ 
	☒ 

	6 
	Young offenders? 
	☐ 
	☒ 

	7 
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper? 
	☐ 
	☒ 

	8 
	People engaged in illegal activities? 
	☐ 
	☒ 

	9 
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent. 
 
	☐ 
	☒ 

	 
	Details of any other participant groups: 
 
 
 
(this box should expand as you type) 
	
	


 
	 
	Participant numbers and source 
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited?  

	10 
	How many participants are expected? 
 
	10 
 
 
(this box should expand as you type) 

	11 
	Who will the participants be? 
 
	 
The selection of participants was deliberate, aiming to capture diverse perspectives and experiences related to beauty representation on these platforms. Beauty influencers were chosen based on their prominence and influence within the beauty community, while "normal girls" were selected from a pool of regular users, ensuring a range of viewpoints from individuals who engage with beauty content as consumers rather than creators. 
(this box should expand as you type) 

	12 
	How will you identify the participants? 
	By their expertise and people who I personally know + people who they know 
 
(this box should expand as you type) 


 
 
	 
	Information for participants: 
	 
YES 
	NO 
	 
N/A 

	13 
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect? 
	☒ 
	☐ 
	☐ 

	14 
	Will you tell participants that their participation is voluntary? 
	☒ 
	☐ 
	☐ 

	15 
	Will you obtain written consent for participation? 
	☒ 
	☐ 
	☐ 

	16 
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)? 
	☒ 
	☐ 
	☐ 

	17 
	If the research is observational, will you ask participants for their consent to being observed? 
	☒ 
	☐ 
	☐ 

	18 
	Will you tell participants that they may withdraw from the research at any time and for any reason? 
	☒ 
	☐ 
	☐ 

	19 
	With questionnaires, will you give participants the option of omitting questions they do not want to answer? 
	☒ 
	☐ 
	☐ 

	20 
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs? 
	☒ 
	☐ 
	☐ 

	21 
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken? 
	☐ 
	☐ 
	☐ 

	22 
	If NO to any of above questions, please give an explanation  
	
	
	

	 
	 
 
 
(this box should expand as you type) 
	
	
	


 
	 
	Information for participants: 
	 
YES 
	NO 
	 
N/A 

	24 
	Will participants be paid? 
	☐ 
	☐ 
	☒ 

	25 
	Is specialist electrical or other equipment to be used with participants? 
	☐ 
	☐ 
	☒ 

	26 
	Are there any financial or other interests to the investigator or University arising from this study? 
	☐ 
	☐ 
	☒ 

	27 
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims? 
	☐ 
	☒ 
	☒ 

	28 
	If YES to any question, please provide full details  
	
	
	

	 
	 
 
 
(this box should expand as you type) 
	
	
	


 
[bookmark: _Toc165332189]SECTION H: Anticipated Risks 
 
	 
	Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them.  
 
If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.   

	1 
	Full risk assessment completed and appended?  
	Yes  
	☐ 

	
	
	No 
	☒ 

	2 
	Risks to participants 
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information 

	 
	Risk to participants: 
	How you will mitigate the risk to participants: 

	
	 
No 
(this box should expand as you type) 
	 
 
 
(this box should expand as you type) 

	3 
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities 

	 
	No 
 
 
(this box should expand as you type) 

	4 
	Risks to the investigator 
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest 

	 
	Risk to the investigator: 
No 
 
 
(this box should expand as you type) 
	How you will mitigate the risk to the investigator: 
 
 
 
(this box should expand as you type) 

	5 
	University/institutional risks 
For example: adverse publicity, financial loss, data protection 

	 
	Risk to the University: 
No 
 
 
(this box should expand as you type) 
	How you will mitigate the risk to the University: 
 
 
 
(this box should expand as you type) 

	6 
	Environmental risks 
For example: accidental spillage of pollutants, damage to local ecosystems 

	 
	Risk to the environment: 
No 
 
 
(this box should expand as you type) 
	How you will mitigate the risk to environment: 
 
 
 
(this box should expand as you type) 


 
	 
	Disclosure and Barring Service 
	
	
	

	 
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants. 
	YES  
	NO  
	N/A  

	7 
	Does your research require you to hold a current DBS Certificate? 
	☐ 
	☐ 
	☒ 

	8 
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number. 
	
	 
	


 
[bookmark: _Toc165332190]SECTION I: Feedback, Consent and Confidentiality 
 
	1 
	Feedback 
What de-briefing and feedback will be provided to participants, how will this be done and when?  

	 
	They have been given my proposal and explained as well. 
 
 
(this box should expand as you type) 

	2 
	Informed consent 

	
	Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation. 

	 
	I will email the participants the consent form provided by the university. 
 
 
(this box should expand as you type) 

	3 
	Confidentiality / Anonymity 
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case.  

	 
	No 
 
 
(this box should expand as you type) 


 
[bookmark: _Toc165332191]SECTION J: Data Protection and Storage 
 
	 
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)? 
	YES 
	NO 

	1 
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data. 
	☐ 
	x 

	 
	If YES, provide a description of the data and explain why this data needs to be collected: 

	2 
	 
 
 
(this box should expand as you type) 

	 
	Does it involve special category data (as defined by the GDPR)? 
	YES 
	NO 

	3 
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ – (a) racial or ethnic origin, 
(b) political opinions, 
(c ) religious beliefs or other beliefs of a similar nature, 
(d) membership of a trade union (within the meaning of the Trade Union and Labour 
Relations (Consolidation) Act 1992), 
(e) physical or mental health or condition, 
(f) sexual life, 
(g) genetics, 
(h) biometric data (as used for ID purposes), 
	☐ 
	x 

	 
	If YES, provide a description of the special category data and explain why this data needs to be collected: 

	4 
	 
 
 
(this box should expand as you type) 


 
	 
	Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways? 
	YES 
	NO 

	5 
	Manual files (i.e. in paper form)? 
	☐ 
	☒ 

	6 
	University computers? 
	☐ 
	☒ 

	7 
	Private company computers? 
	☐ 
	☒ 

	8 
	Home or other personal computers? 
	☒ 
	☐ 

	9 
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks? 
	☒ 
	☐ 

	10 
	“Cloud” storage or websites? 
	☐ 
	☒ 

	11 
	Other – specify: 
 
	☐ 
	☒ 

	12 
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation: 

	 
	 
 
(this box should expand as you type) 


 
	 
	Data Protection 

	 
	Will the research activity involve any of the following activities: 
	YES 
	NO 

	13 
	Electronic transfer of data in any form? 
	☐ 
	☒ 

	14 
	Sharing of data with others at the University outside of the immediate research team? 
	☐ 
	☒ 

	15 
	Sharing of data with other organisations? 
	☐ 
	☒ 

	16 
	Export of data outside the UK or importing of data from outside the UK? 
	☐ 
	☒ 

	17 
	Use of personal addresses, postcodes, faxes, emails or telephone numbers? 
	☐ 
	☒ 

	18 
	Publication of data that might allow identification of individuals? 
	☐ 
	☒ 

	19 
	Use of data management system? 
	☐ 
	☒ 

	20 
	Data archiving? 
	☐ 
	☒ 

	21 
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate): 

	 
	 
 
 
(this box should expand as you type) 

	22 
	List all who will have access to the data generated by the research activity: 

	 
	 
 
 
(this box should expand as you type) 

	23 
	List who will have control of, and act as custodian(s) for, data generated by the research activity: 

	 
	 
 
 
(this box should expand as you type) 

	24 
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.   

	 
	 
 
 
(this box should expand as you type) 

	25 
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff)
	  

	 
	 
 
 
(this box should expand as you type) 
	

	26 
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/) 
	YES 
	☒ 

	27 
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding 
	YES 
	☒ 


 
 	 

[bookmark: _Toc165332192]SECTION K: Declaration 
	 
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants. 
 
In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/  

	
	
	
	Date: 

	1 
	Signature of applicant: 
	 
	 


 
For STUDENT Submissions: 
	2 
	Director of 
Studies/Supervisor: 
	 
	Date: 

	3 
	Signature: 
	 
 
	

	 For STAFF Submissions: 
	
	

	4 
	Academic Director/ Assistant Dean: 
	 
	Date: 

	5 
	Signature: 
	 
 
	


 
Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation: 
	☒ 
	I have read the guidance notes supplied before completing the form. 

	☒ 
	I have completed ALL RELEVANT sections of the form in full. 

	☒ 
	I confirm that the research activity has received approval in principle 

	☒ 
	I have attached a copy of final/interim approval from external organisation (where appropriate) 

	☒ 
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE 
ATTACHED A FULL RISK ASSESSMENT 

	☒ 
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice. 

	☐ 
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director. 


 
	RESEARCH STUDENTS AND STAFF ONLY 
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name. 
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly. 

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form 
(and receive the outcome) via systems explained to you by the supervisor/module leader. 


 
This form is available electronically from the Academic Office web pages: 
https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/ 
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