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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The webpage Cleaners of London loads rapidly offering a smooth customer experience. The homepage loads in about 2 seconds which is much rapidly than the recommended benchmark which is 5 seconds. The content presents almost instantly, which shows that the webpage is well designed. But the presence of diverse requests and images can cause little delays on slower networks. In summary, the webpage shows strong accessibility regarding of usability and speed.  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	[bookmark: _Int_k34Lh6sU]Answer: Yes, the webpage contains diverse sub-pages, including sections for end-of-tenancy, domestic, office, deep, carpet cleaning, pricing and contact information. Navigation is straightforward, with a top menu bar and drop-down options which allow customers to easily access each service page. Internal buttons and links, like “Request a quote” or “Book Now”, guide clients efficiently. As a whole, the webpage structure is user-friendly, ensures clients can rapidly find needed information and do informed decisions. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, clients can easily make a booking directly via the website as it features an easy-to-use online booking system which is accessible through the “Book Now” button. Customers can choose their preferred cleaning type, time, dates and optional extras and receive an instant confirmation on email without requiring too call. This system is created for convenience, allowing users to arrange professional cleaning services easier, in just a few clicks. According to (www.theaccessgroup.com, n.d.), online booking system can improve customer experience and foster customers’ loyalty.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve the usability of the Cleaners of London webpage, diverse improvements can be considered. Including a live chat tool can offer instant support to future clients. The website can benefit from a search facility to help clients rapidly find precise information or services. Furthermore, ensuring quicker load times and optimizing mobile responsiveness could make navigation more user friendly and the overall user experience which will encourage more bookings. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The cleaners of London webpage have professional, clean and visually appealing design. The use of white space and a touch of green, high-quality images foster a friendly and trustworthy impression. Navigation is user friendly. When viewed on a mobile phone, the layout adjusts automatically to fit the smaller screen and to keep functionality and readability. Some buttons and images appear smaller, but the overall visual experience stays well-structured and attractive on both devices.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The webpage uses colour and imagery effectively to project trust and professionalism. High quality images of homes, staff and offices visually which represents the services provided, making the content clear and engaging. The green and white colour scheme represents freshness and cleanliness which reinforces the brand identity. There are no videos, but the layout and visuals foster a polished appearance which reassures potential customers across mobile devices and desktop. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: After evaluating the website, it looks that there is no online chat tool offered for immediate client interaction. Customers must rely on email or phone when making enquires. The absence of the live chat can reduce convenience for potential clients seeking for instant answers. An online chat tool will improve client engagement and responsiveness which let potential clients to clarify service details rapidly and enhance overall experience of the clients. 


	Question 2d – How effective are the social media links on the website?


	Answer: On the Cleaners of London webpage, the social media links are moderately effective. They all are visible which allows potential clients to access the company’s Instagram, Facebook, YouTube and Twitter Pages. All these links help to highlight brand presence and share updates and cleaning tips. But the webpage can improve engagement by adding live feeds and additional interactive content. At the minute, 
the links serve mainly as external references rather than only marketing tools. They’re external links on your website that lead to your social media pages, making it easy for visitors to find out more about your brand. They enhance user experience by making it easy for visitors to follow or engage with you on other platforms, reinforcing brand awareness. Bing. (2025)


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The webpage clearly shows their services through organised menus, professional images and detailed service pages. Each of the cleaning options, like end-of-tenancy, domestic and office cleaning are described with clear description of how to book and what is included. The website offers an online booking form and contact details to ensure clients can understand the diverse services available and choose the one that meets the best their cleaning needs. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Clients reviews for this webpage are made available through Trustpilot, where clients can read and leave feedback regarding the services. The reviews illustrate the professionalism and quality of the company services. With more than 280 reviews an average rating of 2.7 stars, the feedback offers credibility to the business. All the reviews are up to date which ensures that future customers can see service quality and experiences.  Customer reviews serve as digital word-of mouth recommendations. They help potential customers feel more confident in their purchasing decisions by providing social proof that others have had positive experiences with a product or service. In fact, 93% of consumers say that customer reviews influence their buying choices, making them a vital component of the decision-making process. (Kaiser, 2025)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The Cleaners of London service is demonstrated as high quality through clear service descriptions, diverse positive customer reviews and professional webpage design. Professional images of completed work and cleaning staff strengthen professionalism. I would recommend or choose this service, because of its convenience and trustworthiness, all the positive feedback, the ability to book online which makes it a safe option for offices or homes. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The webpage offers clear pricing through their online booking system and service descriptions which allows clients to see the costs before making a booking. The prices give the impression that they align with the quality of the service, reflecting reliable cleaning, professional staff and great customer feedback. Transparent pricing build trust and also support informed decision making which demonstrates that the company prioritises fairness and clarity but also keeping the perception of premium cleaning services. admin (2025). Cleaners of London. [online] Cleaners of London. Available at: https://www.cleanersoflondon.co.uk/prices/.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London

	
	2.Cleaning 

	
	3. Services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When typing these 3 keywords into Google, the Cleaners of London webpage is not listed in the top ten search results. This emphasises that while the webpage is informative and functional, the online visibility can be improved through diverse techniques, such as search engine optimization. When enhancing this technique with these target words, backlinks and meta descriptions will help the site rank higher which will make it easier for future clients to find it. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, webpages continue to be relevant in modern UK business as they serve as the main platform where clients can access easily information regarding prices, services and contact details. A professional website improves the company’s credibility which allows potential customers to see examples of work and reviews. Also, it supports convenience through aspects, like service inquires or online booking. While social media is very popular for engagement and marketing, webpages offer businesses with full control over content, branding and layout which assures a consistent clients experience. In summary, an effective webpage is crucial for reputation, visibility and growth which helps businesses to remain successfully in today's digital market. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: A recommendation to improve the Cleaners of London could be the introduction of a live chat support tool. This addition will allow clients to communicate directly with the company, ask questions and have instant responses about prices, services and bookings. In the present era of digital business environment, clients value personalised and rapid interactions. Including a live chat system will enhance client's satisfaction and engagement and will also convey efficiency and professionalism. As well as this, real-time communication can minimise delays in enquiry handling and can improve overall quality of the service. When introducing this communication tool, Cleaners of London can strengthen their online presence which demonstrates and maintain customer centred values and a responsive and accessible digital platform. 
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