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Credits 20

Pre-Requisites | None

AIM(S)

To develop the concepts and practice of creativity and value creation for the
development of innovative, aspiring and progressive solutions.

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to:

Demonstrate knowledge and critical understanding of innovation, creativity and
enterprising mindset, recognising the values and the contribution creativity makes to
the common good.

Conceive, articulate and apply creative thinking within a work-based or academic
context to develop novel solutions and/or value creation.

INDICATIVE CONTENT

Creativity in theory and practice.

Value creation in theory and practice.

Creative and ethical leadership: skills and challenges.

Driving innovation and change, the intra and entrepreneurial individual.

Critical thinking, troubleshooting and problem solving, developing novel solutions.
Information gathering for inspiration, vision creation and ideation.

Developing the enterprising and data driven mindset.

Contemporary technologies: virtual and augmented reality and artificial intelligence
to enhance creativity and innovation.

Time management practices for an entrepreneurial mindset.

Being resourceful, in the context of making do with less.

Reflection and self-reflection.

Study Time Allocation

The study time for the module is divided as follows:

Activity type Hours Percentage

Scheduled learning 48 24%

Independent learning 152 76%

Placement learning

TOTAL 200 100%
ASSESSMENT

Assessment Component 1 (Tick one)



O Written exam

Coursework O Practical

Mode of assessment Volume Weighting
Online portfolio of set exercises | 2,000 words or equivalent 50%
Assessment Component 2 (Tick one)
O Written exam Coursework O Practical
Mode of assessment Volume Weighting
Assignment 2,000 words or equivalent 50%
Assessment Summary
Activity type Percentage
Written exam
Coursework 100%
Practical
TOTAL 100%
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