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Introduction
The marketing of an organisation can be effective by an efficient marketing plan. A plan can ensure the maximum outcome of an activity (Cannell, 2016). After the shutdown of COVID-19, Amberley Castle is again starting its hospitality to its precious guests. The hotel needs a marketing plan to promote the re-opening of the hotel. This presentation is highlighting a marketing plan for Amberley Castle. 
Market analysis
The market of Amberley Castle has to be analysed to set an effective marketing plan. The  following steps can be followed in the process of market analysis 
Analysis and evaluation of trends tastes, and buying patterns of potential consumers.
Determination of needs and expectations of potential guests.
Analysis of the economic environment of the market.
The following factors have to be considered during the framework of market analysis
Company
Competitor organisations
Consumers
Natural environment
Pricing
Pricing is very crucial to the success of a product or service. Amberley Castle can set their prices following any of the four pricing strategies based on the outcomes of market analysis.
Penetration pricing strategy
Skimming pricing strategy
Equal pricing strategy
Surrounding pricing strategy
Market segmentation
The market of Amberley Castle can be segmented based on the traits of potential consumers to make the marketing activities easier and effective. There are four kinds of market segmentation
Demographic segmentation
Geographic segmentation
Psychographic market segmentation
Behavioural market segmentation
Marketing objectives
The marketing objectives should include
Profitability (increasing profits)
Market share (enhancing market share of Amberley Castle)
Growth (to expand the business of Amberley Castle)
Customer loyalty (retaining guests to make repeat purchases)
Marketing and Promotional strategies
To attract and influence potential guests to make purchases Amberley Castle can
Increase online activities
Sponsor social wellbeing events
Arrange health-related programs
Use cookies collected from their websites.



Conclusion
Amberley Castle can seek advice from experts to make a perfect plan to market the hotel as the success of organisations rely on the success of marketing. The hotel can sponsor social welfare events, especially health-related events to grow a good image of the hotel in the minds of potential guests.
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