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Introduction
In the following report, we will discuss about the importance of Marketing Information Systems and which are the tools to use in order to have great results. Our key focus will be on the essentials of marketing, research and communication.
	The hospitality and tourism industry it’s developing on a high speed, it is about much more like recreational, multi-cultural, treatment, international meetings, congresses, symposiums, sports events, business trips, etc. Reason for which we need to know exactly what to deliver and which would be the best plan for satisfying all the needs. Its wide expansion on a national and international scale, the continuous rise of the tourist crusade, which includes today's wider categories of people, ages, training and professions have determined that tourism is an extremely important spectacle of the modern world, with deep economical, public, cultural and political implications.
The Marketing Information System (MIS) consist of organizing people, use of equipment, gathering procedures, analysis and evaluation. MIS is the provider of the information for the company’s executives, marketing managers as well as internal and external partners. It’s a set of consistent components, assemble, process, stock and issue information’s using computers and software in doing so.
A proper MIS need to be able to aid the management in decision making, problem analysis, coordination and control so they can make the best decisions, formulate action plans and solve organizational problems.
In the following content we will analyse how the MIS works in the hotel industry an we will have as example Hyatt Hotels.
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Gathering information
	According to Kotler, “The Research and Development department, not the sales department, should be held accountable for a product’s success.”
	The marketing research is the system that is designed to collect information, analyse the information and report the data and the findings which are relevant for our company.
	The best decisions made in marketing are those based on data. But how to process a large amount of information for each decision making?
It is within this context that the Marketing Information System emerged to help in this task. Many times, the excess of data, instead of helping, hurts decision making. By not having the right information we can get lost among thousands of data that will not contribute anything to allow us to make a good decision. Or, also, we can find ourselves in the reverse situation. A situation of lack of information does not allow us to decide correctly about something important in which we need a base. It is within this scenario that the Marketing Information System emerges, a concept that will help make more accurate decisions based on accurate and useful information. The Marketing Information System, also known as SIM is a system that allows to obtain, classify, analyse and distribute useful information for decision making in marketing.  
Once you know what the necessary data is, the search is performed. These numbers can be obtained internally or externally. To find the internal data, a search will first be done within the information collection that the company has. You can check the details of the sales made, financial statements, costs, etc. External information can be obtained in the environment, from a market study, from customer surveys, from suppliers or even from the competition. They can also be achieved by analysing trends, new government regulations and other external factors that can influence the main objective of the organization in terms of the brand. The source of the information will depend on the type of data needed. Once the entire database is solid, they are organized, analysed and evaluated to pass them on to the managers responsible for making the marketing decision. 
Hyatt Hotel is one the 2nd place in the world as hotel chains. This massive hotel chain structures stellar options to fit every traveler.
From the Park Hyatt hotels luxury to the family and business friendly, Hyatt Place and boutiquelike properties in Hyatt’s Unbound collection, they can satisfy any needs. They have a chain’s FIND program that helps you book unique experiences—from pasta making in Amalfi, Italy, to goat yoga in Las Vegas, Nevada, and it offers veterans and service members (and their immediate families) 10 to 15 percent off of rates for every booking. (Reader’s Digest 19.07.2019)


Marketing within MIS
	As I could gather, a market covers all the products and services that customers need. I order to have good results, we need to identify the customers desires, trends, competitors and needs in order to deliver.
Our customers are important, and yes, we need to deliver the best but one of the most important things for us at the end of the day is reaching targets, satisfying our needs as well as the costumers needs. 
Creating customer value in the digital era helps us putting the customer at the core of marketing. Leads us to engage in a fast-changing, progressively digital and social market. Marketing starts with understanding user’s desires and requirements, defining which target markets can serve best for our organization, and emerging a persuasive value proposition where the organization can appeal and grow valued customers.
“Excellence is never an accident. It is always the result of high intention, sincere effort, and intelligent execution; it represents the wise choice of many alternatives – choice, not chance, determines your destiny.” Aristotle.

Marketing communication
	Marketing communication is very important tool due to it’s measures and interferences on the businesses and society. The achievement of an organisation economically, financially and socially depends on how the managers report the issues of beginning and conducting the communication process. 
	Wilbur Schramm defined Communication as " the process of establishing a Commonness or one’s need of thought between a sender and a receiver.”
	The best guideline discovered so far to a great communication, was launched by Robert Lauterbur in the1990 and later on softened by Philip Kotler, are the 4 C’s of marketing:
Customer needs
Convenience of buying
Cost to satisfy
Communication
The 4Cs do not fundamentally challenge the logic of 4C history but were mostly enacted to emphasize more explicitly the customer orientation to be given to marketing. This one was normally already underlying as part of the 4P mix but probably sometimes a little forgotten. The switch to 4C also allows us to consider the changing context of the consumer society (role of experience, digitalization of society, etc.).
Effectiveness in hotel industry and Hyatt Hotels
	With the knowledge and information gathered on Marketing Information System, we have clarity about the importance of it so we can determine how it will help us in the hotel industry.
	The hotel industry has a huge market of services and products ready to satisfy everyone’s needs and expectations. 
	Hyatt hotels offer a big range of services for family, business or simple travellers, according to the MIS their strategy implies the following:
	-the research of customer’s needs like gym, spa, swimming pools, recreational areas, as well as an externa analysis on other places offers so they can improve the services.
	-they always have different kinds of offers and promotions, they believe in fitting all the pockets requirements and help keep a good and long-term relationship with the customers.
	-they put a lot of price on human interaction and client’s loyalty, which leads to good revenue and not only, once the people are satisfied, the word will spread, and it is good promotion for the business.
“I am fortunate to have had the opportunity to immerse myself in the business for several months before assuming the CEO position. What I have seen is a solid company with passionate employees that is well poised for growth. I look forward to working with all of the associates of Global Hyatt as well as the Board of Directors in fulfilling the company’s great potential through excellent service to our customers and our property owners.” MARK S. HOPLAMAZIAN (Hyatt CEO) 2006












Conclusion 
	Knowledge is the key to success. It is very important to have the right understanding of your customer’s needs and to have the right team for generating solutions. With the help of internal and external data you can generate a well-structured MIS vital for your business, it’s a continuous operation helping the management in handling and solving the problems coming on the way with good strategy. 
	Based on the customer’s feedback in Hyatt, managers focus on the improvement of products and services, they create promotions and the main focus, developing costumer’s loyalty to the business. The prices need to fit every pocket and to get the best quality even at a lower charge.
	This are the tools that need to be covered in order to have a good strategy of creating opportunities for sales and the possibility of opening new markets and expand the brand. Behind Hyatt hotels there is a strong team of managements and CEO’s that work on always keeping the name on the “billboards” and stay on top of their competitors.
“The central idea of marketing is of a matching between a company’s capabilities and the want of customers in order to achieve the objectives of both parties.”
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