	
	
	



	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2508527
	Student Name
	Shianne Adams 

	

	Website Chosen 
	 Cleaners of London 

	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the cleaners of London website load fast when connected to a secure network i tested the loading time on my desktop and mobile the pages open at once and quite easy to navigate which was very satisfying. This helps engage potential customers and keeps their needs met. According to the research cloud ( 2018 ) “speed indeed does matter when it comes to keeping visitors on your site so they can see if they want to do business with you. “


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: there are multiple sub pages for example “when do I pay ‘which is further down the page prospective customers just select on the plus sign and it reveals further information, this makes information clearer to read and encourages customers to enquire about bookings. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:Users can book a service on to the site it shows “users can book online in 60 seconds. 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
They should add a live bot chat as a it can help potential customers get a instant quote without having to wait extensively for a quote, research by ingriana and Ronaldo (2025) shows  al – powered chat bots and automated customer service can reduce waiting times up to 80% and improve the customers satisfaction.

	

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:the design looks clear and professional which makes information easier to understand which is beneficial , it shows why vital it is to have a clear website , which allows information to be accessed at ease which in result will make the customer be more likely to purchase and have high expectations ( Lou , ba and Zhang 2012 ) ,more over on a computer you do not have to scroll as much however when using an iPhone it is more compressed and requires more scrolling .


	Question 2b - How does the website use imagery, video and colour? 


	Answer: they use bright colours mostly white and green which aligns with cleanliness yet warmer colours could encourage customers to stay on their website for longer , a statement show   “ e- commerce website colours are likely to have an impact on buying intention as they can prolong the visit duration “ ( pelet and papadopoulou, 2012) . 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no chat tool, they rely on a contact number and email for prospective customers to enquire, this is not as effective as compared to a website which had a chat bot, as it would help inquiries faster to be resolved.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links are placed in the footer, so they are not eye catching and users may not notice them; it is vital businesses utilise social media as many customers often search online to find what they are looking for. Brands can target specific age groups, gain more engagement, satisfied customers can share and gain positive word of mouth a study shows  “ social media marketing helps business forge a significant audience at a little or no cost , assist in receiving customer feedback , and have a better relationships between she’s and their customers “ ( sharabati et al., 2024 ). 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: when you select the menu their services are there, and they are listed for example “end of tenancy cleaning “, once you have scrolled down, they list what to expect from your clean. They also guaranteed you are deposit and re cleans.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: customer reviews are publicly shown on trust pilot they are rated excellent 4.4 out of 5 stars. On the website it is revealed that they have had 14,000 satisfied customers across London, this shows a consistency of great service which would make future customers more in enticed to book a service with this company.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  the website has clear guidelines and shows a level of trust as they show that you could have a possibility of a free re clean or guaranteed deposit back if it is not up to a certain standard.I would recommend this service to family and friends as they show that you will get to know you’re cleaner and you won’t have repeated strangers which shows a level of safety and flexibility as the booking is easy and only takes 60 seconds and you only pay after cleaning.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: the prices are fair as they have a good reputation and splendid views, they express that they maintain trustworthy experienced cleaners. They also show an estimate of their prices so customers can judge weather it is their budget.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cleaners of London 

	
	2. London cleaners 

	
	3. Professional cleaners 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: websites are critical and essential in modern uk businesses as they can show a professional presence to customers, websites let you create a design and present your business how you see right and helps customers understand what your company is about. it also optsmizies your businesses credibility. When utilising your website and broadcasting what you stand for and what you do, increases customers wanting to work with you, more over it provides twenty-four seven online presences. According to Abhay (2025) having a high-quality website can reduce workload, make sure customers can find solutions quickly which increase satisfied customers in result thrilled customers mean good reviews and repeat business and stronger brand loyalty.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 
  

	Answer: cleaners of London should make their social media platforms more visible and clearer as social media reaches wider audiences to show there hard work., studies show (ai chat bots increase sales by 67% ( spivakovskyy et al.,2025) , this shows why it would be beneficial for this company to implement a chat bot , another recommendation would be to add warmer colours as it can help maintain customers engagement  as high quality websites attract more customers. This website should also add videos and more images as stated by Wong ( 2024) “using multimedia such as videos, slideshows and photos is another profound way to keep audiences engaged”. 
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