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In the 21st century, sustainability has become a vital element for a successful business. Sustainability and social responsibility is indeed the fast-growing concern for all the private and public sectors. Similarly, sustainability has become a core requirement in the hotel industry. The essay aims to discuss sustainability and the relationship of its pillars within the hotel industry. The essay mainly discusses how the hotel industry responds to and adapts to change and the significance of sustainability. Moreover, the essay sheds light on the actions of competitors and the government that motivate hotel brands to embrace sustainability and fulfil corporate agenda. In addition, the relationship between circular economies with corporate social responsibility also discusses in the essay. 
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The ability of human beings to exist on earth for an unlimited period of time is the main social and environmental goal of sustainability. Sustainability is usually discussed in terms of solving serious environmental problems (Ives et al., 2018). These include changes in the climate, loss of the preservation of biodiversity, worsening of essential ecosystem services, degradation of the soil, and pollution of the atmosphere and water. The concept of sustainability has the power to influence decisions at the international, governmental, and individual levels. Sustainable development refers to the many approaches and paths used to achieve it, whereas sustainable development often refers to the goal itself as being far-reaching.
Generally, the term sustainability refers to the ability to constantly support or advance an established procedure (Moore et al., 2017). It includes providing for the needs of the present generation without endangering the interests of the next while maintaining a balance between economic growth, environmental preservation, and the well-being of society. In the context of business and government, sustainability aims to prevent the depletion of physical or environmental resources and ensure their permanent presence (Ludeke et al., 2018). Sustainable business practices highlight the potential effects of any given policy or method of operation on people, ecosystems, and the overall economy. The belief that the earth will suffer irreparable harm unless big changes are made to how it is managed generally accords with this concept.
The core focus of sustainable development depends on three main pillars, i.e. social, economic, and environmental. These three pillars of sustainability directly relate to people, the planet, and purpose. The pillars of sustainability are important to understand the concept of sustainability as it helps companies to grow socially and economically (García-Muiña et al.,l 2020). The main emphasis of sustainability is to ensure environmental conversation, social sustainability, and economic development. It is undeniable that the hotel industry is a vital source of income for almost every country as, because of globalisation, people intend to travel from one location to another. Sustainable actions in hotels can be varied from creating an efficient working schedule for staff and a clean and sustainable food supply. The environmental responsibility of the hotel industry is to preserve natural resources. For this purpose, hotel brands specifically focus on protecting wildlife, minimising water consumption, reducing waste production, and using as much as sustainable energy resources. To ensure environmental sustainability, some hotel brands buy products from local merchants, which helps support the local communities (Wen et al., 2020). Similarly, the hotel industry bought resources from nearby suppliers to satisfy the local society with the services and reduce carbon emissions. Talking about economic responsibility, it is identified that the actions taken by hotel brands are somehow expensive investments, but they will offer long-term forthcoming (Pereira-Moliner et al., 2021). Economic sustainability focuses on valuable and profitable business practices that ensure financial success. The hotel adopts strategies that promote local entrepreneurship and job creation and support sustainable business practices. In addition, the hotel industry can implement strategies that support economic growth and offer long-term benefits for both the local community and the economy. Considering social sustainability, fostering relationships with local communities is the main focus of the hotel industry. In order to fulfil the social pillar of sustainability, hotel brands can engage in different activities that promote social sustainability, hiring local people, support of local suppliers, collaborating with community organisations, provision of cultural exchange, enhance the social fabric of the destination (Al-Wattar et al., 2019). Consequently, all the pillars of sustainability are interconnected to the hotel industry, with which hotel brands can attain benefits. Considering three sustainability pillars, the hotel industry can lessen operational costs, save resources, prefer eco-friendly accommodations, and improve customer loyalty.           
The hospitality industry is progressively becoming seen as a leading example of how to run a sustainable business, which is essential for long-term success. The impact of sustainability on the hotel industry expands to competitiveness and sustainable development, promoting benefits in a variety of areas like cost savings and building a brand image while keeping customers through the adoption of environmental practices within the organisation. A good company reputation lowers advertising expenses and highlights the hotel's distinct orientation, cultivating a positive image that might increase staff loyalty. Environmental initiatives in the hotel business have a positive impact on costs and stimulate more competitiveness in the market.
According to Singjai et al. (2018) research, the hotel sector has many major sustainability advantages, including lower costs, more revenue, and better efficiency. Additionally, adopting sustainability in certain hotels produced savings on expenses and increased earnings in various operational areas. Sustainability serves as a trigger to increase the level of competitiveness in the hotel business from a competitive standpoint. Aznar et al. (2016) argued that any organisation's commitment to environmental responsibility gives the entire hospitality industry a competitive edge, including boosted customer attraction, increased market penetration, growth into emerging markets, the capacity to demand higher prices, and improved worker productivity.
The significance of the tourism industry is growing in the worldwide economy. Consequently, allocating resources towards the economy's expansion can potentially enhance its GDP and overall standard of living (Shahzad et al., 2022). The significance of this phenomenon cannot be overstated, as it plays a critical role in the economic, labour, and developmental advancement of numerous nations and regions. However, some stakeholders within this industry remain unenthusiastic about fully embracing sustainable practices. The tourism industry has also demonstrated an increased awareness of environmental concerns, which can be attributed to the rise of environmental legislation and market pressures. For an ecosystem to exhibit sustainability, it must possess the capacity to provide resources continuously, not only to the present generation but also to the succeeding ones. Undoubtedly, the hotel industry has a significant influence on the phenomenon of global warming and its reliance on natural resources (Devika and Shankar, 2022). The hotel brand sector has responded quickly to these changes and is progressively transitioning towards greater ecological consciousness. Implementing policies and practices by the British government aims to minimise energy consumption and mitigate carbon footprints. Prominent hotel brands, including Hilton Worldwide, IHG, Marriott, Conrad Hotel & Resorts, and Ritz Carlton, produce sustainability reports that outline their efforts to mitigate their environmental impact. Marriott Hotel located is an example of a business that prioritises sustainability in its mission statement to offer guests a lavish experience while minimising any adverse effects on the surrounding ecosystem (Elshaer et al., 2023). It is evident that hotels produce a significant quantity of waste. Annually, hotels in the UK produce 289,700 metric tonnes of waste (MacKenzie and Gannon, 2019). Consequently, sustainability measures pertaining to waste management are prevalent. In an effort to minimise waste, a number of hotels have opted to discontinue the practice of delivering newspapers to guest rooms and have instead opted to maintain a supply of newspapers in communal spaces, such as the lobby, where they can be repurposed or recycled. Hotels have implemented measures to promote sustainable practices among their customers, such as installing filtered water stations and providing reusable water bottles to each guest, encouraging them to bring their own water bottles. The Thoradeniya et al. (2021) study highlighted that sustainability encompasses environmental conservation and economic and social development. The sustainability agenda encompasses various social considerations such as promoting diversity and inclusion, ensuring work-life balance, prioritising employee health and wellness, sourcing supplies locally, and nurturing entrepreneurialism. Sustainability is a term that encompasses not only economic prosperity but also prudent business decision-making. Research indicates that a growing proportion of consumers exhibit a willingness to provide financial incentives to companies that prioritise sustainability (Pham et al., 2023). Various national and international hotel organisations provide tax incentives and other financial benefits to promote sustainable conduct. Undoubtedly, guests' satisfaction is integral to the functioning of the hospitality sector. 
The notions of collaborating, utilising, maintaining, refurbishing, and reusing old goods are all part of the circular economy, which acts as a resource creation and use structure. The circular economy discusses major global issues, including environmental degradation, loss of biodiversity, waste, and pollution, while concurrently separating economic activity from the use of scarce resources (George et al., 2015).   It involves cutting back on waste production as much as possible in real life. The goal of the circular economy is to recycle a product's materials after it has reached the end of its useful life to keep them in the economy and continue using them productively. This process adds value to the product. This is a divergence from the traditional linear economic paradigm, which relies on large volumes of affordable and easily accessible commodities and energy. On the other hand, Corporate social responsibility (CSR) can be adopted by businesses as an independent framework to encourage self-regulation and guarantee that they accept social responsibility for their own, their customers, and the general public (Malik, 2015). By implementing corporate social responsibility, businesses are better able to consider how their actions affect the financial, social, and environmental sides of society. Corporate social responsibility is a broad concept that takes numerous forms depending on the particular business and sector. 
As a practical application of CSR, the circular economy (CE) and corporate social responsibility (CSR) are two concepts that are becoming more and more interlinked (Esken et al., 2018). In response to the increasing shortage of supplies and the depletion of non-renewable resources, CE specifically addresses the difficulty of fulfilling CSR duties within corporate operations and core strategy. CE offers an alternative business strategy to the production-consumption-disposal paradigm of the circular economy by adhering to the 3Rs: recycle, reduce, and reuse (Araujo et al., 2021). It makes minimising waste and resource utilisation reduction possible. Recent years have seen an increase in the number of mostly large-scale businesses adopting a CE attitude, seeing it as a novel approach to sustainability and CSR that improves their standing, public image, and financial success.
Introducing product sustainability initiatives is one CSR strategy supporting the circular economy (Sun et al., 2020). Taking charge of a product's full lifespan, from conception to disposal, is what is meant by "product sustainability." Businesses may reduce trash production and encourage circularity by developing goods with recycling and reusability in mind. The development of resource efficiency is a crucial CSR strategy in the context of a circular economy. Resource efficiency entails cutting down on waste production, increasing resource value extraction, and optimising resource utilisation across the value chain. Initiatives like reducing waste, streamlining processes, and conserving energy and water can help achieve this. Companies may improve operational effectiveness and competition while minimising their negative environmental impact by using resource-efficient practices.
The circular economy is further supported by corporate social responsibility strategies that strongly emphasise supply chain management and environmentally friendly procurement. Companies need to make an effort to get supplies from recycled or renewable sources to promote circularity and lessen their dependency on virgin resources. Additionally, businesses may work with their suppliers to advance moral and environmentally responsible behaviour, ensuring that the circular economy's guiding principles are followed across the whole supply chain.
[bookmark: _Toc135757077]Conclusion
In a nutshell, sustainability is important in the hotel industry as it directs hotel brands towards less water and energy consumption. The hotel industry needs to adopt long-term sustainable practices and reduce environmental pollution. The above essay discussed the importance of sustainability in the hotel industry and defined the relationship between the environmental, economic, and social pillars of sustainability with it. Conclusively, hotel brands with sustainable business practices generally have improved reputation, customer loyalty, revenue, and guest experience.   
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