Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Muhammad Saeed (2423282)
Topic chosen: The use of social media to promote businesses
Title of source:  Users of the world, unite! The challenges and opportunities of social media. 
Author(s): M. Kaplan & Michael Haenlein
Year published: 2010
How did you find this source?
(e.g. Google Scholar, library database, google)
I found this source by using Google Scholar because I wanted to find reliable academic articles about social media marketing and the way businesses use social media to promote their products and services. At the beginning of my research, I searched for keywords such as social media marketing, business promotion trough social media, and social media communication with customers. This article appeared in many of the search results and was also one of the most frequently cited publications topic. I noticed that many other academic papers referred to this article, which made me think that it is an important source in this field. I also checked that the article was published in a respected academic journal, which increased my confidence in its quality and reliability. After reading the abstract and sine parts of the article, I realised that it directly relates to my topic because it explains the role of social media in modern business and marketing. For these reasons, I decided to use this source in my research.
Why did you choose this source?
(Think about relevance, credibility, usefulness)
I chose this source because it is one of the most well-know and influential academic articles about social media and its impact on businesses. The article explains the basic concepts of social media and shows how companies can use different platforms to communicate with costumers, increase brand awareness, and improve their marketing strategies. I also liked the fact that the authors explain both the opportunities and the challenges that businesses face when using social media. This makes the article balanced rather than only focusing on the positive side. Another reason why I selected this source is that it has been cited thousands of times by research from different countries, which shows that many experts consider it an important piece of research. Even thought there are newer studies available, many of them still use this article as a foundation when discussing social media marketing. Overall, I believe this source provides valuable background information that helps me better understand my research topic. 
Is it relevant to the topic? 
Yes. This source is highly relevant to my topic because it focuses directly on the relationship between social media and businesses. The article explains how organisations can use platforms such a Facebook, Twitter, YouTube and other social networking websites to communicate with customers and promote their products or services. It also discusses how social media has changed traditional marketing by allowing companies to interact with consumers more quickly and more effectively. This information is closely connected to my research because my topic is about the use of social media to promote businesses. The examples and explanations included in the article help me understand why social media has become such an important marketing tool. In addition, the article discusses customer engagement, online communication and brand image, which are all important aspects of my assignment. Because the content directly matches my research question, I believe this source is very relevant.
Is this a useful article? 
Yes. I believe this article is very useful because it provides clear explanations of how social media can be used in business and marketing. The authors describe different types of social media and explain how companies can use them to reach customers and build stronger relationship with their audience. The article also discusses the advantages and possible risk of using social media, which gives a more complete understanding of the topic. I found the information easy to follow because the authors use practical examples to support their ideas. Another reason why this article is useful is that it helped me understand the basic principles of social media marketing before reading more recent studies. I also introduced important concepts that appear in many other academic publications. I can use the information from this article to support my arguments and compare it with never research about current social media trends. Overall, it is a valuable source for my assignment. 
Is this an academic source?
Yes, this an academic source because it was written by university professors who specialise in marketing and communication. The article was published in the journal Business Horizons, which is a respected academic journal in the field of business studies. Before publication, articles in academic journals usually go through a peer-review process, which means that other experts evaluate the quality of the research before the accepted. This helps ensure that the information is accurate, reliable and based on academic standards. The article also includes references to other academic studies, showing that the authors based their work on previous research rather than personal opinions. Unlike information found on blogs or general websites, this article provides evidence-supported arguments and has been recognised by researchers around the world. For these reasons, I consider it to be a trustworthy academic source. 
When was it published? Is it recent enough? Why?
The article was published in 2010. Although it is not a recent publication, it is still highly relevant for my research because it is considered one of the most important and influential articles on social media marketing. It was written when businesses were beginning to recognise the potential of social media, so it explains many key ideas that remain important today. Although social media platforms have changed over the years, the main concepts discussed in the article, such as customer engagement, communication, brand awareness and online interaction, are still relevant. Many recent studies continue to reference this publication because it introduces important theories that remain useful today. While newer research is needed to explain recent developments, this article provides an excellent foundation for understanding how social media marketing began and why it became so important for businesses. 

Author Credibility
Who is the author? What are their qualifications or expertise?
The authors of this article are Andreas M. Kaplan and Michael Haenlein. Both are internationally recognised academic who specialise in marketing, communication and digital business. They have published many research papers about social media, consumer behaviour and digital marketing, and their work is widely respected by researchers around the world. Their professional experience and academic background make them highly qualified to write about this topic. They have taught at universities and contributed to the development of research in the field of marketing. I also noticed that many other academic publications refer to their work, which shows that other researchers consider them to be reliable experts. Because of their knowledge, experience and reputation, I trust the information they present in this article. Their expertise increases the credibility of the source and makes it appropriate for academic research.
Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes. I believe this source is very reliable for several reasons. First, it was published in a respected academic journal, which means that it had to meet high academic standards before publication. Second, the article was written by experienced researchers, who are recognised experts in marketing and social media. Third, the article has been cited thousands of times by other researchers, which suggest that it has had a significant impact on academic studies in this field. Another reason why I consider it reliable is that the authors support their arguments with evidence and references to previous research rather than personal opinions. The article presents information in an objective and balanced why by discussing both the advantages and the challenges of using social media in business. Finally, many universities and researchers continue to use this publication as a key reference when studying social media marketing. For all these reasons, I believe this source is trustworthy, credible and suitable for my assignment. 
5-Minute Presentation Structure
1. Introduce topic and source
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task?
5. What did you learn from this task?

