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Post One: 319 words. 
I’m sure we all know that Christmas is an extremely stressful time of year, imagine also having nowhere to sleep. Christmas is a time meant to be full of love and happiness, but for many that's not possible. While were surrounded by our loved ones this Christmas, try and remember the unfortunate people cowering in doorways to seek shelter. Being lonely is one of the hardest parts of homelessness but try and imagine how much worse it becomes during the Christmas period. Seeing families take part in festive activities while you're trying to find a safe place to sleep, hoping you're not staying in the streets for a third night in a row. Crisis plans to address the feelings of being invisible, and hopefully with your help, but an end to them. Crisis is an active UK based charity working endlessly to put an end to homelessness. They provide education, temporary accommodation and support. This helps people take the first step they need to put an end to their homelessness journey. Every year. Crisis runs a volunteer-driven campaign called ‘Crisis at Christmas’. During this, Crisis opens many temporary accommodations across the UK. This helps provide a warm and safe place for people to sleep, as well as get support and a home cooked Christmas dinner. This helps massively with the feelings of loneliness. However, Crisis doesn't only provide support during Christmas, but all year round. Crisis works alongside the government and local councils to push for fair housing policies and better support systems to benefit and protect the homeless. Last year, Crisis helped thousands of people find warmth, food and friendship, whilst also helping many people take their first steps off the streets. Nobody should be alone during Christmas. Help support Crisis bring warmth, home and company to those who need it most. 🎄❤️ If you can, please donate to the link in our bio. #CrisisAtChristmas.

Post Two: 198 words.
All it takes is a small act of kindness. That could be a smile to someone you see on your way to work or buying a homeless person a coffee. The immense amount of donations, love and support that Crisis has received this Christmas time has helped so many people suffering homelessness. The generosity of others during this Christmas period, Crisis has been able to provide warm food, friendship and support to the homeless. This is a gift with no price tag, its priceless. This helps the unfortunate who are stuck on the streets feel seen this Christmas. A Christmas dinner, something that so many of us take for granted means the world to others who are spending Christmas alone. Kindness does not have to end when the decorations come down, but rather last forever. Let's try and carry the love and support into the new year! Every drop of kindness matters to someone struggling. Nobody should be left out in the cold this Christmas. With your help, Crisis can help thousands of people take the first step needed to get off the streets. If you can, please donate. Link in bio. 🕯️🧡 Photo: Rachel Silvester, Wallsauce website.

Post Three: 204 words. 
Do you want to be the change you want to see in the world? This Christmas you could be the difference between safety and another night on the street. 🦌✨ For several people within the UK, Christmas does not equal joy, its lonely, cold, and scary. Many people are sleeping in local shop doorways, and all they want for Christmas this year is warmth. 🥶🎁 By taking part in Crisis ‘adopting a reindeer’ you're helping them provide shelter, a hot meal and friendship for people who are facing homelessness this Christmas time. Every donation helps safe someone from the streets this Christmas and providing a safe place to sleep. For just £5 a month, you could be the difference between a wet winter night, and a warm night in a bed, and for some this could be their first night off the streets in months. 💷🛏️❄️ Adopting this reindeer stands for more than just Christmas, it's a constant reminder to share warmth with someone who might be spending Christmas alone. Let's make sure that nobody feels forgotten this Christmas. If you can, support Crisis, every act of kindness this season helps bring warmth to someone in need. Link in bio. 🧣🧡 #CrisisAtChristmas #AdoptAReindeer #EndHomelessness
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Evaluation of marketing theory that underpins your blog / social media site: 
My three posts help my choses charity Crisis in several ways, the first being raising awareness. I intended to show the reality of what being homeless is like at Christmas. By me showing contrast between typical festive celebrations, such as spending time with family, and the struggles of people who suffer with homelessness, I made the audience more aware of the issue. This also helped people realise hoe lucky they are, and that can make people more willing to donate. 
My posts also use a range of storytelling techniques, such as emotional and relatable story telling. This helps my audience realise that homelessness affects day to day people, rather than it being an online statistic. When people are emotionally connected to the cause, they are more willing to donate. 
My posts also encourage kindness, empathy as well as community engagement. My posts are intended to inspire my audience to do something meaningful and be more compassionate to strangers. This also means that they might be willing to donate, as the link is directly in our bio, making it extremely convenient for the audience. 

My target audience for my first post are adults ages 18-45, specifically people who are interested with social issues, people who respond to emotional realism and supports of Crisis who want to gain a deeper understanding of the Charity or homeless itself. I chose this as my target audience as the post is awareness instead of fundraising, which makes it more appealing to people who are drawn to social justice topics. I also used reflective language which appeals more to the older and more thoughtful audience. Since the post is about awareness, it is ideal for those who want to learn more about homelessness or about Crisis. 

My second post is aimed towards general Instagram users, people who value kindness and empathy ages around 20-60. This post focuses on kindness and togetherness, which are broad themes that appeal to everyone, but specifically people who can reminisce on a time a strangers kindness changed their day. This makes people reflect and making them slightly more inclined to donate to the charity, but also eager to share the message to their friends and family. This post encourages small acts, such as smiling or helping strangers, this makes it suitable to anyone, meaning that once the post is shared by our followers, anyone can relate. 

My third post is aimed towards active social media adults, students, and people who engage in charity work, typically ages 18-35. This is because the adopt a reindeer concept is eye catching, so it relates to a younger audience. Since the payment is a one-time thing, people who aren’t typically able to take park in donations, such as students, can still engage and even donate. The tone of this post is more emotional, making it more likely to reach a larger audience on social media, as these platforms tend to make these things go viral. 

The objective of my first post was to raise awareness about Crisis, the work they do around Christmas, as well as the harsh reality of homelessness at Christmas. The main objective was to educate the audience on why we need to help Crisis put an end to homelessness, and to help our followers understand how important Crisis is, and to educate them on the work they do. 

My objective of post two was to promote kindness and to show that every small act makes a difference to someone. This post aims to increase awareness for homelessness, and to show that you don’t need to donate to make a difference, and that a smile can do more than anyone could ever imagine. This post encourages people to be kind into the new year once the Christmas joy has ended. 

The objective for post three was to encourage donations to Crisis by showing a small cost can provide someone with warmth. This post aims to drive donations towards Crisis and to emotionally persuade readers to support Crisis during the winter period. 



My three posts encourage their target audience by using emotional storytelling and relatable Christmas themes, as well as encouraging donations. My first post used a contrast between festive activities and the realty of homelessness during Christmas to make people more socially conscious engage with the issue and hopefully donate. 
My second post appeals to more of a wider audience by showing that support for the homeless doe does not have to be in the act of donations, but rather by just smiling or buying someone a coffee. This post shows that small acts of compassion is achievable for everyone. 
My final post motivates younger readers to donate by offering a low cost, seasonal option. It shows that just £5 can help someone have somewhere safe for Christmas. 

All my posts use clear call to action by asking the audience to donate. My first post encourages people to reflect on their Christmas, and how they could help someone’s more like theirs. My second post asks the audience to be more compassionate, especially after Christmas, or donate if possible. My final post gives a direct and achievable call to donate £5 to support Crisis and provide safety this Christmas. 

To evaluate each post, I would use several marketing Metrix. Engagement rate will measure how well my post connects to my intended target audience through likes, shares and comments. Reach and impressions can shoe me how many people can see Crisis’s message. Click-through and donation link clicks will show me the action taken from each post, while follower growth and page interactions will show me the ongoing interest in Crisis from our posts. 




























































































