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Introduction:

According to Kotler and Armstrong (2016), marketing is the process of identifying and satisfying customer.Marketing is an essential aspect of any business, and multinational hotel chains are no exception. In today's competitive business world, it is critical for companies to develop effective marketing strategies to attract and retain customers. Marriott International and Premier Inn are two multinational hotel chains that have established themselves as leaders in the hospitality industry. Both companies have adopted unique marketing methods to appeal to their target markets. This essay will compare the marketing methods of Marriott International and Premier Inn.

Background:

Marriott International is one of the largest hotel chains in the world, 
According to a report by Statista (2021), Marriott International operates in over 131 countries with more than 7,600 properties. The company offers a range of hotel brands, including Marriott, Sheraton, Ritz-Carlton, and Westin, among others. Marriott International's marketing strategy involves offering unique experiences to its customers, including personalized services and amenities that cater to individual needs. The company has also invested heavily in digital marketing to engage with customers through social media, email marketing, and mobile applications.

Premier Inn, on the other hand, is a UK-based hotel chain that operates primarily in the UK and Ireland, with a few properties in Germany and the UAE. The company is known for its budget-friendly accommodation options and has positioned itself as a value-for-money hotel chain. Premier Inn's marketing strategy involves offering affordable room rates, comfortable accommodations, and excellent customer service to attract budget-conscious travelers.

Marketing Methods:

Marriott International and Premier Inn have adopted different marketing methods to appeal to their respective target markets. Marriott International's marketing strategy involves offering unique experiences to its customers, including personalized services and amenities that cater to individual needs (Gupta, 2021), while Premier Inn has positioned itself as a value-for-money hotel chain.

Personalization:

One of the key marketing methods that Marriott International has adopted is personalization. The company has invested heavily in data analytics to gather customer insights and create personalized experiences for its customers. Marriott International's loyalty program, Marriott Bonvoy, offers members personalized services and rewards based on their preferences and travel history. Members can earn points for stays at Marriott properties, which can be redeemed for free nights, upgrades, and other benefits.

Premier Inn, on the other hand, does not offer a loyalty program but focuses on providing comfortable accommodations and excellent customer service at affordable rates. The company's marketing strategy revolves around the tagline "A great night's sleep, guaranteed," which emphasizes its commitment to providing a comfortable sleep experience for its guests.

Digital Marketing:

Both Marriott International and Premier Inn have invested heavily in digital marketing to engage with their customers (Fuchs, 2021). Marriott International has invested heavily in digital marketing to engage with customers through social media, email marketing, and mobile applications (Bhasin, 2021), where it promotes its hotel brands, offers special deals and promotions, and responds to customer queries and feedback. The company has also developed a mobile application that allows customers to book rooms, check-in and check-out, and access other hotel services.

Premier Inn also uses social media platforms to engage with its customers, but its digital marketing strategy is more focused on search engine optimization (SEO) and pay-per-click (PPC) advertising. The company's website is optimized for search engines, which helps it rank higher in search engine results pages (SERPs). Premier Inn also uses PPC advertising to target customers who are searching for affordable hotel accommodations. Premier Inn's marketing strategy involves offering affordable room rates, comfortable accommodations, and excellent customer service to attract budget-conscious travelers (MarketLine, 2020).




Advertising:

Marriott International and Premier Inn have adopted different advertising methods to promote their hotel brands. Marriott International's advertising campaigns focus on promoting the unique experiences that its hotel brands offer. For example, the company's "Golden Rule" campaign emphasizes its commitment to providing personalized services to its customers. Marriott International has also partnered with influencers and celebrities to promote its hotel brands, such as its partnership with David Beckham to promote its lifestyle brand, Moxy Hotels.

Premier Inn's advertising campaigns, on the other hand, focus on promoting the affordability and comfort of its hotel accommodations (Travel Daily Media, 2020). The company's "Premier Inn Perfect Night" campaign its commitment to providing a comfortable sleep experience for its guests (Premier Inn, n.d.).

Marriott International and Premier Inn have both taken steps to become more eco-friendly. Marriott International has invested in eco-friendly initiatives, such as using eco-friendly materials in its hotels and using renewable energy sources (Marriott International, 2020). Similarly, Premier Inn has implemented eco-friendly initiatives, such as using energy-efficient lighting and encouraging guests to reuse towels and linens (Premier Inn, 2020). Additionally, Marriott International has an eco-friendly rewards program, which allows customers to earn points for staying at environmentally-friendly hotels and resorts (Marriott International, 2020). Similarly, Premier Inn has implemented a recycling program, allowing customers to recycle their waste in-room or at designated collection points (Premier Inn, 2020). Both chains are committed to reducing their environmental impact and are making strides towards a more sustainable future.

The COVID-19 pandemic has had a significant impact on the hospitality industry, including Marriott International and Premier Inn. Both multinational hotel chains have had to adapt to the challenges brought about by the pandemic.

Marriott International has implemented a variety of measures to ensure the safety of guests and staff during the pandemic. These measures include enhanced cleaning and sanitation protocols, the use of personal protective equipment, and social distancing guidelines. The company has also introduced contactless check-in and check-out options, as well as mobile app features that allow guests to control various aspects of their stay without having to interact with staff. Marriott International has also launched a "Commitment to Clean" initiative to reassure guests of its commitment to their safety during the pandemic (Marriott International, 2021).

Premier Inn has also implemented similar measures to ensure the safety of guests and staff during the pandemic. The company has introduced enhanced cleaning protocols and social distancing guidelines, as well as contactless check-in and check-out options. Premier Inn has also introduced a "CleanProtect" initiative to ensure that all hotels are following the latest hygiene and cleaning guidelines (Premier Inn, 2021). Additionally, the company has launched a "Premier Inn CleanProtect Assurance" program to provide guests with reassurance that their stay is safe during the pandemic.

Both Marriott International and Premier Inn have been affected by the pandemic's impact on travel and tourism. The restrictions on travel and the closure of borders have significantly reduced the number of guests staying at hotels. The companies have responded by implementing cost-cutting measures, such as reducing staff hours and furloughing employees. Marriott International has also launched a program called "Marriott International Associates Relief Fund" to provide financial assistance to employees affected by the pandemic (Marriott International, 2021).

In terms of marketing during the pandemic, Marriott International has focused on promoting its commitment to cleanliness and safety, as well as its flexibility in allowing guests to change or cancel their reservations. The company has also launched a new marketing campaign called "Let's Travel Again" to encourage people to start traveling again (Marriott International, 2021). Premier Inn has focused on promoting its "CleanProtect" initiative and providing reassurance to guests that their stay is safe during the pandemic. The company has also launched a new marketing campaign called "Premier Inn. We're Good to Go" to promote its safety measures and reassure guests (Premier Inn, 2021).

In conclusion, the COVID-19 pandemic has had a significant impact on the hospitality industry, including Marriott International and Premier Inn. Both companies have implemented measures to ensure the safety of guests and staff, as well as adapted their marketing strategies to promote their commitment to cleanliness and safety. As the world continues to navigate the pandemic, it is crucial for businesses to prioritize public health and safety and work together to overcome the challenges it presents.
Overall, Marriott International and Premier Inn have different marketing strategies that have allowed them to remain competitive in the market and to achieve great success. Marriott International relies on traditional marketing tactics, such as print and television advertising, while Premier Inn focuses heavily on digital marketing tactics, such as online advertising, social media campaigns, and website design. Both companies have also taken steps to become more eco-friendly, investing in eco-friendly initiatives and rewards programs, and implementing waste recycling programs. These strategies have allowed them to remain competitive in the market and to achieve great success.
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