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Marketing is an essential practice that supports making the product and services of a business organisation more awareness among the people. It equally helps the business organisation to develop an interest among the people in the market regarding the particular product or service. The marketing essentials are also a significant aspect that determines the promotional activities of the product and services (Jobber and Ellis-Chadwick, 2020). Six Senses and Moxy two hotel brands will be showcased in this essay involving different marketing strategies of the brand. It will also highlight the current market position of the two brands and considerations made in the marketing activities of the brands.
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Six Senses is a well-recognised luxurious hotel brand under the parent company of IHG hotel. It has the value of offering the Senses wellness and experience which are out of the ordinary. Six Senses is also committed to sustainability in its operations as it has been involved in the initiative of plastic-free. It includes plastic-free products, bottling own drinking water and sharing best practices (SixSensess, 2023). It operates 20 hotels and resorts in 17 nations across the globe including 4,200 employees (SixSenses, 2023). Moxy is also a globally recognised hotel brand under the Parent company Marriott international. It is considered a playful, affordable and stylish hotel brand with an attractive design. Moxy opened across North America, Europe and Asia Pacific (Marriott, 2023). It comes under the Select category of the Marriott international group and it is mainly designed to provide comfort like home. 
Product is the service that hotel businesses provide to its customers in the market. Six Senses provides its service through 20 hotels globally (SixSenses, 2023). It provides a luxurious experience to customers in premium locations. Similarly, Moxy operates and provides its service through 134 hotels around the globe (Moxy-hotels, 2023). It provides more playful and attractive service to the customers with attractive designs compared to other hotels. 
Price is setting a particular amount that a customer needs for accessing the service of the business. In terms of Six Senses, it is premium pricing as it provides luxurious hotel services to its customers. On the other hand, Moxy follows competitive pricing for its different properties. It is because a typical hotel room price in Moxy starts from £50 and in some properties, it goes above £94 (Expedia, 2023).
Promotion is the process through which a business organisation set its promotional activities to reach a large audience. Six Senses involves both traditional and digital marketing activities and traditional includes TV ads and newspaper advertisements In digital marketing it uses the social media platforms such as Instagram and Facebook listed on its websites (SixSenses, 2023). Similarly, Moxy also uses TV ads and newspaper advertisements as traditional promotional activities. In terms of digital marketing, it also uses social media platforms involving Facebook and Instagram (Moxy-hotels, 2023). 
Place determines where the service of the organisation can be accessed. Six Senses operates in 17 nations globally and provides its luxurious services (SixSenses, 2023). On the other hand, Moxy provides its services in several nations of the four regions including Asia, Europe, North America and Australia & Pacific (Moxy-hotels, 2023).
Processes are the process through which the service is presented to the customers. Six Senses has its official reservation website, as well as customers, can book from third parties operators. Moxy hotels also have its official website for booking facilities and third-party operators.  
People involve the people in the organisation and the customers it serves. Six Senses has 4,200 employees in its hotels (SixSenses, 2023). In terms of Moxy, it has 730 employees in its hotel (Growjo, 2022). 
Physical evidence: It is determined as the tangible assets that showcase the evidence of the business in the market. Six Senses has 20 hotels operating in the global market which provides its physical evidence. Similarly, the 134 hotels of Moxy represent the physical evidence of the company in the market.
Segmentation is the process of dividing the business target market into different groups. It helps to make the product and service easier to aim for particular people (Bbc, 2023). It includes demographic, geographic, behavioural and psychographic segmentation. Six Senses process with psychographic segmentation as it involves lifestyle elements. Six Senses provides a luxurious experience to customers hence customers with luxury lifestyles are focused on the business of the hotel. Moxy provides affordable service to customers and makes them feel at home. The segmentation is demographic as it includes the income component and people with a set budget will take the services of Moxy hotels. Targeting is the procedure of identifying a particular audience base to present a particular product or service. Six Senses is a luxury hotel brand proving luxury amenities and its target market is people with high-income and high-end lifestyles. Similarly, Moxy is recognised for its playful atmosphere in its services and it targets young people and people looking for affordable hotel services. Positioning is the process of how the product and service are placed in the market. It helps how the product or service is appealing to the customers. Six Senses is positioned as a symbolic positioning strategy and it also won the award as the “number 1 hotel brand” in travel plus leisure (Six Senses 2023). Moxy is positioned as a functional positioning strategy in the market. 
Marketing communication is the process through which organisations stay connected with people. It equally helps to understand the customer's demand and need regarding its business organisation (Smith and Zook, 2020). Six Senses uses social media platforms to stay connected with the audience involve Instagram and Facebook (SixSenses, 2023). Moreover, it has also been involved in traditional marketing including newspaper advertising concerning to let people get informed about new offers and services. It is also used to show the brand message to the people as Six Senses showcase the message of experiencing luxury and caring for host and communities (Sixsensescareers, 2023). Similarly, Moxy also utilises social media platforms to spread its message to the people in the market. 
It showcases the message of open-mindedness and originality above all (Marriott, 2023). In terms of a new change in the environment, Six Senses is committed to sustainability. In this context, Six Senses launched a campaign to protect Maldives sea grass involving the Blue marine foundation (Manik, 2022). Similarly, Moxy is also committed to its sustainability as one of its hotels in Denmark has been awarded the LEED certificate (Corehospitality, 2021). It has been recognised as a green building and involvement of sustainable practices in its business. Hence, it can be seen that both the hotel brands are committed to and practiced green initiatives concerning being more sustainable in the environment. 
The marketing strategies are developed to enhance the marketing activity along with promotional activities to influence most people (Bowie et al., 2017). It is identified that both the hotel business are involving marketing campaigns regarding its marketing strategy which is a similarity between the brands. There is no such difference in the marketing strategies of the hotel brands as both use traditional and digital marketing strategies including running a marketing campaign. However, the target audience and message to the people are different which are presented through the marketing of both the hotel brands. It can be seen that Moxy started its marketing campaign named Moxy universe play beyond it involves augmented reality in it (Hospitalitynet, 2022). It shows Moxy is focusing more on modern-day technology and tongue customers to get attracted. In terms of Six Senses, mainly focuses on encouraging and increasing awareness of sustainability and saving the environment (Manik, 2022). 
It is recommended that both hotel brands must focus on it ROI of the marketing campaigns. It is essential to recognise which marketing campaigns are effective and retain those. It will support understanding the growth of the marketing campaign and investing more in similar projects. It is also recommended that both hotel brands must align the customer insights in its marketing activities (Kotler et al., 2020). It will support both the hotel brands to get more accurate regarding what things will attract the customers based on its marketing activities. Similarly, it will also allow the hotel brands to understand the full circle of the customers. It is also suggested that both hotel brands can focus more on the content part. It is because relatable content based on customers' perspectives will benefit to enhance the marketing strategies. Similarly, it will get easily connected with the customers as they can relate to the content portrayed in the marketing activity. 
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The above study concludes with a description of marketing and its significance for business organisations. The study has presented a brief overview of both Six Senses and Moxy hotel brands. Similarly, it involved marketing mix 4Ps comparison between both the hotel brands. It is recognised that both hotel brands have some similarities and differences in its marketing strategy and positioning. It also highlighted the STP analysis of both the hotel brands and showcased the marketing communication strategies. It involves spreading the brand message to the people in the market and the influences on the business based on new changes in the business environment.
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Appendix A: Positioning Map
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