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 Values, beliefs and attitudes are really important for any company.
A BELIEF is an idea that someone has as being true. Once a belief is accepted as a truth, it becomes part of that person’s belief system and they are willing to defend it.
VALUES can be categorised as long term beliefs, and they usually revolve around the things important to a person. In time, when a person’s commitment to a belief grows, it develops into a value.
An ATTITUDE is a hypothetical concept which represents a person’s liking or disliking of a certain thing. Attitudes arise, over time, from a person’s framework of values and beliefs (Kumar, 2018).
All renowned companies have their own sets of beliefs and values, and these value act like a glue keeping together the company, and they offer guidance to people and keep them on the right track. Research has demonstrated that companies with strong values are twice as likely to become successful, and show profitability and growth.
A company which communicates the values it holds and shows people how they are expected to behave, gives the people a common PURPOSE. This purpose motivates people in such a powerful way, in a way that chasing just profits alone never will. Nowadays, when someone is employed by a big company, as part of their induction program, there is always the part where the values and beliefs of the company are introduced, and that becomes a part of the foundation in building up that employee, and shows once again its paramount importance.
 





FACEBOOK
 Facebook operates as a social networking company worldwide, and I believe it needs no introduction as everyone from grandparents to teenagers has a Facebook account nowadays. The company is working on developing applications of social media products, which people can install on their mobiles and other smart gadgets. It gives the users the ability to share photos, opinions, ideas and many more online activities. From your average people to celebrities, everyone maintains an active social media.
Facebook was founded in 2004 by Mark Zuckerberg and has nowadays around 2,7billion active users all around the world. 
This presentation will be looking at the CLAIM that People’s personal data is not entirely safe once shared with Facebook, and that data breaches can occur, using the Toulmin’s critical thinking model
There is DATA suggesting that high level breaches have already occurred and the data that people shared with Facebook was used for the wrong purposes.
According to an article published in ‘The Guardian’ in 2018, millions of Facebook profiles were collected in one of the biggest data breaches of the company. The data analytics firm that worked with the election team of D. Trump used the personal data of people in order to build a very powerful software which could influence and as well predict the choices at the elections (Graham-Harrison, 2018).
There is other data to support the the allegation of data breach, as Facebook has been involved in multiple lawsuits since its early days. Big names such as ConnectU.com, Aaron Greenspan and House Systems, Paul Ceglia filled lawsuits against Facebook, and there were the Young v. Facebook, Lane v. Facebook and Fraley v. Facebook class action cases as well.
Facebook has already been fine 500.000 pounds by the UK’s data protection watchdog for its involvement in the Cambridge Analytica scandal, the maximum allowed under the ‘Data Protection Act’ of 1998, and most data security experts did not thread the issue lightly (koch, 2018).
This leads us to a WARRANT that data breaches can occur at any time and people’s personal data will never be entirely safe once shared with Facebook.
Facebook had to pay a 5bn $ in the US as a settlement for the Cambridge Analytica complaint. (Davis, 2019)
In 2018 Mark Z. appeared for the first time in his life before the US Congress. In the hearings, Zuckerberg made an attempt to restore the public trust in his company, and has as well apologized for the fake news, hate speech and also the lack of data privacy for his users, this demonstrating the seriousness of the incident revolving the Facebook data breaches (JENKINS, 2018).
This additional BACKING information reflects the scale of the breach.
The IEEE published an extensive article regarding the Facebook data breach scandal. This article has fueled people with a growing interest and it sparked a debate between the societal impact of technology versus the risk to the well-being and privacy of citizens (Hanna, 2018).
[bookmark: _GoBack]However there is REBUTTAL argument showing that in spite of the data breach that has occurred already, Facebook take people’s privacy and data protection seriously and they have committed to continuing to comply with data protection laws. The preparations are under way to ensure that the products and services offered comply with the GDPR. 
As a company, Facebook have committed to accountability – they are accountable for their privacy practices and they are adequately documenting their GDPR review and compliance - , control – they are simplifying the designs of the privacy settings in a new control center - and transparency – their data policy detailing how they use data and process people’s personal information (Facebook, 2018),
As a company, Facebook have declared that they take data protection and people’s privacy very seriously, and they are complying with data protection laws.
This leaves us to draw the CONCLUSION about Facebook as a company that they are dedicated to their users with a limitation of QUALIFYING data breaches, as the company still invests and continuously try to prevent further data breaches, being responsible for compliance with the laws that apply to them today.
From a personal point of view, I know now that I shouldn’t put anything on Facebook that I don’t want to be in a public domain. When I think about this I also think about the things I’ve mentioned above and see how each information provided links to other things. When browsing the Internet, you leave footprints, which identify to all the traces left behind when using the internet.
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