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[bookmark: _da7s4esocbhv][bookmark: _Toc156927795]Introduction 
The utmost concern of the study is to provide information about the hotel which gets accused of greenwashing. The term greenwashing refers to the process which conveys a false impression or provides misleading information related to the product or the services which sound environmentally favourable. Further, this study provides information about the areas which help in stating the act of greenwashing by the Hotel Marcel. Then it will help in self-evaluating the greenwashing activity of the company. Then the study will highlight the information about the reason for self-evaluation by the company. Then it will discuss the use of green technology to be more sustainable or not. 
[bookmark: _ivw6qzmwd3h7][bookmark: _Toc156927796]Has the hotel been accused of greenwashing?
Greenwashing in the hospitality industry promotes a false impression of the solution related to the climatic crisis but it leads to delay concrete and credible action. In the scenario of greenwashing the hotel guarantees sustainability, failing to implement an effective solution leads to an alteration in their operation (Stavroulakis, 2023). In the hospitality industry, Hotel Marcel adopted the step towards the first net-zero carbon emission hotel. The company adopted the measure and made an effort to become a green marvel but missed one of the huge considerations of embodied carbon. The term embodied carbon was found to encapsulate all of the harmful greenhouse gases which were emitted at the time of renovation and the construction of the building. This leads the hotel towards a carbon footprint and is accused of greenwashing (Caradonio, 2022).
The Hotel Marcel set a good example in attaining net zero carbon emissions and became the first hotel to implement this. This was found to be effective for corporate social responsibility. To achieve the set target the company is empowered entirely through the renewable source. But the renovation activity committed followed the 70s in a modernist style. The eruption of the embodied carbon makes the Hotel Marcel accused of greenwashing. The hotel released much of the embodied carbon at the time of its renovation and the phase of furnishing. The new mechanical system which was installed by the hotel released a huge amount of carbon at the time of fabrication, transportation and installation. This issue had been highlighted through the project architects and the information published for the public. This leads to Hotel Marcel being accused of Greenwashing. This issue of the embodied carbon found is termed greenwashing by activists. The hotel developer and the investor provide emphasis on the new solution to this issue like using the circular and recyclable building material (Maclennan, 2023).
[bookmark: _hoy71tohlyks][bookmark: _Toc156927797]Are there areas where it could be construed that they are greenwashing
The perceived greenwashing leads contributes to a significant negative influence on the green trust. Hotels using greenwashing try to forward their positive corporate image and neglect publishing the negative information which hampers their image (Chen et al. 2019). Listed below are some of the areas which construed the scenario of greenwashing in the hospitality industry (Change Plastic for Good, 2023).
In the tiny toiletry bottle, Hotel Marcel is filled with organic products and the process of production and recycling could be quite resource-intensive. The single-use nature of the bottle contributes to the wastage of plastic waste in terms of plastic bottles (Change Plastic for Good, 2023).
In the Towel and Linen Reuse program Hotel Marcel provides emphasis on the saving of water and energy. With the use of this program, the hotel succeeded in adopting less sustainable practices but neglected to make the investment in energy-efficient appliances to reduce energy wastage which ultimately leads to greenwashing (McMurray, 2015).
In the Green certification, it was found that some of the hotels flaunt the Green certification which gets with the completion of the closer inspection. This inspection had been based on self-reported data but lacked rigorous standards, This led to such a situation in which Hotel Marcel became more certifiably green on paper but the scenario was different in reality which led to the promotion of greenwashing (Kurnaz, 2021).
Another area which construed greenwashing that is being used by the Hotel Marcel is the excessive consumption of the energy. Hotels might plant trees for the installation of cameras or make investments in local conservation but neglect their own consumption of energy. The hotels make use of non-renewable sources which leads to the emission of carbon and impacts the environment. This neglecting scenario leads the hotel to commit greenwashing which leaves a false impression in the eyes of its guests and loss of brand loyalty (Change Plastic for Good, 2023).
[bookmark: _f2ehtway4pxv][bookmark: _Toc156927798]Do they self-evaluate?
It has been found that Hotel Marcel provides real effort towards reduction of the carbon emissions which proves to be an effective step towards environmental sustainability. But it missed the huge consideration related to the embodied carbon. The hotel faced issues in encapsulating the harmful greenhouse gases which had been emitted during the renovation and construction of the building. Hotel Marcel provides attention towards keeping the heating and cooling costs down but on the other hand, it becomes a massive carbon emitter in its manufacturing process. The operation of the hotel makes use of more energy than virtually. Embodied carbon emitted during the construction and the innovation of the Hotel Marcel is estimated at 1% of global emission of carbon. While embodied carbon leads to 21% of global emissions which risks sustainability (Caradonio, 2022).
Hotel Marcel makes use of leed platinum-certified and helps in anticipating the nation's first passive house-certified hotel. The hotel made a commitment towards mitigating climate change through sustainable operation but failed to do the same due to the release of embodied carbon (Hotel Marcel, 2024). The building of the hotel includes 165 rooms and the entire premises run on independent fossil fuels which make the hotels generate energy. Using fossil fuel energy sources fails to maintain its target of net zero emission. With the installation of solar panels on the rooftop, the hotel can reduce its energy costs but the installation of such panels releases embodied carbon which leads to a negative impact on the environment (Chen, 2021).
[bookmark: _y2vo046uw3q0][bookmark: _Toc156927799]Why do companies self-evaluate?
Instead of greenwashing or cheating the customer and nature, the hospitality sector needs to become sustainable as it is connected to the tourism industry which has many negative effects on the local communities and on the environment. Hospitality sectors such as hotels, and resorts have to take sustainable steps as the majority of the travellers now look for eco-friendly accommodations and many hotel chains are responding to this need of the travellers by applying sustainability initiatives. The hotel chain needs to self-evaluate itself as through this they will be able to;
1. Increase awareness of natural issues - Nowadays people have become aware and become more involved in social monuments that directly impact the environment positively. Consumers have started to choose hotel brands and businesses that encourage ethical practices and sustainability. All of the hotel chains need to use a low amount of resources to reduce carbon emissions and energy use. This will create an assertive change for nature if the hotels start to decrease their use of resources. If the hotels begin to build in-house sources of power which they will use to reduce energy use then it will make the hotels reputed in the eyes of its customers (Taylor et al. 2010). In the UK, a 100kW lithium-ion battery has been installed by Premier Inn and it has become the 1st battery-powered hotel in the UK. The company attracted many customers by making these decisions to reduce its harmful impact on the environment (Stoker, 2019). 
2. Reduce negative impacts on nature - Hotels need to take initiatives to reduce their negative impacts on nature as these practices will definitely provide them with different types of benefits and they will be able to save costs of maintenance, utility bills, and taxes and it will also improve their brand image and reputation. Furthermore, green practices are able to increase the loyalty of customers and they will become more satisfied. The hotels will be able to take part in CSR activities and it will make them different from their competitors (LinkedIn, 2024).
[bookmark: _ykub9t52pg35][bookmark: _Toc156927800]Is ‘Green’ technology being used and is it more sustainable?
'Green technology' is being used in six hotels in the UK and in these hotels luxury meets with sustainability and these six hotels are in charge of spreading consciousness in eco-friendly hospitality. The Green House Hotel in Bournemouth is the UK's top-most sustainable and green hotel as it has committed itself to environmental liability at each stage of its operation. The daily operations of the hotel are based on solar power and it has applied a system of rainwater harvesting to conserve water. This initiative is more sustainable as it uses the resources of nature without harming it (Green House, 2018).
Another hotel, One Aldwych, which is located in the centre of London, is a leader in sustainable luxury hospitality. It has introduced an indoor pool which is chemical-free and offers an eco-friendly and healthier swimming experience to its customers. The hotel provides meals to its guests by using seasonal, local, and organic products. These steps are also more sustainable as all of them are not at all harmful to the customers and the local people getting profits (One Aldwych, 2024).
The Lovat Hotel which is situated in Fort Augustus is also known for its dedication to carbon neutrality and environment-friendly practices. The hotel introduces biomass boilers which can use wood chips sourced from local areas to provide heating and play an essential part in decreasing carbon emissions. This can also be considered as more sustainable as the guests of this hotel will have a cosy, and warm atmosphere and will feel that they are enjoying this without harming nature (The Lovat, 2024).
[bookmark: _v43xo3vnprlh][bookmark: _Toc156927801]What could they do instead of self-evaluating?
An environment-friendly hotel is known for its commitment to decreasing its carbon footprints from nature and for this the hotel will need to apply a set of sustainable actions instead of self-evaluating. The actions that can be taken are;
1. Educate the employees - It is one of the most avoided ideas that can save nature from being polluted. The hotels need to educate their employees as not everyone is conscious about nature as they do not have proper knowledge. Employees must have knowledge about sustainability which will make them able to take part in making their hotels greener, and they need to upgrade as they can actively participate in the procedure. This step will make the employees more committed and the entire procedure of going green will become more efficient and long-lasting (Lacalle, 2023).
2. Go smart - Hotels need to introduce smart rooms as they will increase satisfaction among the guests and also are good for the environment. Hotels can install management systems of smart energy into their rooks which will be able to control the climate inside the rooms and automatically switch themselves off when the rooms are not occupied. This system will make the rooms warm and cosy without harming nature and will help the hotels to reduce their costs in the use of water and electricity more efficiently and easily. Guests will also be happy and loyal if they understand that they are not having a harmful impact on the environment by staying in the hotels (Lacalle, 2023). 
[bookmark: _9q44inynw2i2][bookmark: _Toc156927802]Conclusion
The study provided information about Hotel Marcel which has been fooling its guests and the environment with fake promises about green practices. The hotel management said that it has taken many steps but it was found that it was producing harmful greenhouse gases to nature and that is why it has been accused of its fake promises to nature and its customers too. The steps through which the hotel chain has claimed that it is doing green practices all were in vain. It has self-evaluated itself and reasons for doing this have been described. The steps that can be taken by companies instead of self-evaluating are defined along with the examples of those hotels that are following green practices and what makes their steps more sustainable has been explained in the report. 
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