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[bookmark: _Toc143414257]Introduction
The practice of self-reflection is essential to one's development both personally and professionally. This report covers my most recent role play as well as the professional development planning I've been doing. In it, my skills and knowledge are examined, as well as my preparedness for employment, my strengths and weaknesses, my professional goals, and the Gibbs reflective cycle, which is used to evaluate the role-play scenario. The purpose of this investigation is to offer me insights that will assist me in improving and achieving my goals.


















[bookmark: _Toc143414258]Gibbs reflective cycle  
The Gibbs reflective cycle is a tool that facilitates introspective examination of one's own experiences, feelings, and discoveries. Through the process of examining events in six stages “description, feelings, evaluation, analysis, conclusion, and action plan” it is possible to improve one's self-awareness and the quality of future actions (Potter, 2017). This cycle enables you to comprehend previous happenings, draw lessons from them, and formulate strategies for your own personal and professional development.
[image: We do not learn from experience... we learn from reflecting on experience]
Figure 1: Gibbs Reflective Cycle
Source: (Potter, 2017)









[bookmark: _Toc143414259]Skills and Knowledge 
I was able to negotiate the situation and successfully present my qualifications because of my role-playing abilities from Task 1.
Communication: Clear responses and meaningful engagement with the interviewer were made possible in the role play by having effective communication skills (Colombo, Mercorio and Mezzanzanica, 2019). My clear responses and succinct ideas painted a favourable picture of my qualifications.
Marketing Knowledge: I used my in-depth knowledge of marketing concepts and strategies. The ability to demonstrate a successful marketing campaign I oversaw, complete with target audience analysis, campaign execution, and quantifiable results, was made possible by these talents (Langan, Cowley and Nguyen, 2019).
Data Analysis Proficiency: I can emphasise my experience evaluating marketing data and refining strategies thanks to my adept use of Google Analytics. My capacity to use data to inform decisions and improve marketing was demonstrated by this talent.
Leadership Experience: As a former Senior Marketing Specialist, I can offer my management style and strategies for developing a variety of marketing staff members with confidence (Teng et al., 2019). This leadership opportunity revealed my capacity to foster creativity, mentoring, and teamwork.
Industry knowledge: A thorough awareness of Tesco's challenging retail environment was very helpful. This guided me in figuring out how to differentiate my marketing initiatives and win over customers in a cutthroat industry. Depending on Tesco's target market and brand positioning, I may modify my approach.
I was able to compete for the role-playing Marketing Manager post using these five skills and knowledge areas. I was able to answer interview questions about advertising methods and data analysis with ease thanks to my communication skills, which also demonstrated my marketing expertise (Jarek and Mazurek, 2019). My team management approach has been formed by my experience leading teams, and my industry knowledge has helped me create Tesco's market-difficulty strategies. My ability to analyse data provided my opinions credibility because I was able to describe how I use marketing data to enhance plans. These traits all demonstrated my suitability for the position and my capacity to support Tesco's marketing.
As I reflect on the role play, these knowledge and skill areas enhanced my performance and emphasised the significance of ongoing learning and growth for professional success. I'm inspired to develop these skills and look into various career paths to become a well-rounded marketer who can thrive in challenging and dynamic environments.



















[bookmark: _Toc143414260]Employment Readiness 
With a robust combination of my education, experience, and personality, I am prepared to take on the role of Marketing Manager at Tesco. My accreditation from the University of Wales in Level 4 Skills for the Workplace provided me with a strong foundation for my working life. In addition to having a degree in marketing, my experience in a variety of marketing roles, including the one I currently hold as a Senior Marketing Specialist, has equipped me with the skills essential for achievement (Lauder and Mayhew, 2020). Throughout my career, I've been responsible for things like developing strategic marketing campaigns, making decisions based on data, leading teams, and collaborating across functional areas.
My ambition to advance in the fast-paced marketing sector is driven, not just by my technical expertise, but also by my passion for learning and my creative spirit. By enhancing both my personal and professional development, as well as keeping up with the latest developments in the relevant industry, I can provide a contribution to Tesco's marketing that is both creative and strategic (Vasilescu et al., 2020). My commitment to quality, my capacity for change, and my history of successful business endeavours give me reason to believe that I can improve Tesco's marketing approach. Because of my qualifications, expertise, and enthusiasm, I will be able to make a positive impact on Tesco's marketing landscape as soon as I start working there.
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[bookmark: _Toc143414262]Strengths 
Strategic thinking: One of my strengths is strategic thinking. I excel at assessing complex situations, spotting trends, and developing comprehensive plans that achieve objectives. Using my knowledge, I can develop original marketing plans that accomplish business objectives (Varadarajan, 2020).
Flexibility: Because of my flexibility, I do well in situations that move quickly. I change course fast, if necessary, and seize opportunities. This ability helps me remain adaptable as consumer preferences and market trends evolve.
Communication Mastery: I can convey ideas eloquently and clearly. My ability to articulate ideas makes it easier for us to work together when I deliver a marketing strategy to stakeholders or collaborate with cross-functional teams.
Data-Driven Decision Making: I'm skilled at gleaning insights from data by utilising data analysis tools. With this skill, I can improve campaigns, hone plans, and come to wise judgements based on real-time performance data. My data-driven methodology leads to the best outcomes and ongoing development (Rust, 2019).
Leadership: I have outstanding leadership skills thanks to my profession as a Senior Marketing Specialist. I foster innovation, encourage team success, and assist people in realising their potential. My top concerns as a leader are collaboration, diversity, and an inclusive workplace.

Figure 2: My Strengths
Source: Author
[bookmark: _Toc143414263]Areas for Development
Advanced Leadership Development: I want to develop my leadership abilities to manage challenging situations and inspire teams during change. I'll develop by receiving mentoring from seasoned leaders and participating in leadership programmes.
Advanced Data Analytics: Although I'm proficient with Google Analytics, I'd like to learn more. I will be able to optimise campaigns by enrolling in speciality courses and using these skills in challenging data situations (Khoa, 2020).
Presentation and storytelling: My presentation and storytelling skills need work. By honing my storytelling and information-presenting abilities, I can increase stakeholder involvement and communications.
Cross-Cultural Competence: The diverse global environment calls on me to strengthen my cross-cultural proficiency. Understanding cultural variations and modifying my methods allow me to communicate with a wide range of audiences.
Inventive inventiveness: I have to always improve my inventiveness. To constantly incorporate fresh concepts into marketing techniques, I intend to attend creative seminars, investigate other art forms, and brainstorm (Teng et al., 2019).
I am a qualified Tesco Marketing Manager because of my strategic thinking, flexibility, communication, data-driven decision-making, and leadership abilities. These qualities aid in my success, but what drives me is a desire to improve in leadership, sophisticated analytics, storytelling, cross-cultural competency, and creativity. These growth opportunities will keep me a versatile and dynamic marketer who can provide outstanding results for Tesco.
[bookmark: _Toc143414264]Employment Goals 
My goal is to do well in my position as marketing manager at Tesco. I want to demonstrate strong leadership, be at the forefront of creative projects, and prioritise the needs of my customers in all that I do. I aim to contribute to Tesco's expansion and prosperity by fostering an environment that values collaboration, unending education, and unwavering commitment to the brand. Value for the consumer, return on investment, and leadership in the market are three of my top priorities at Tesco.
[bookmark: _Toc143414265]Action Plan 
	Area for Development
	Action Steps
	Resources Required
	Timeline
	Success Criteria

	Advanced Leadership Development
	- Attend leadership workshops and seminars
	Workshop registrations, time
	3-6 months
	Enhanced leadership skills, positive feedback from mentors

	
	- Seek mentorship from experienced leaders (Rust, 2019).
	Mentors, regular meetings
	Ongoing
	Improved leadership approach, valuable guidance

	Advanced-Data Analytics
	- Enrol in specialized data analytics courses
	Course enrolment fees, study materials
	6-12 months
	Proficiency in advanced analytics, successful completion

	
	- Apply advanced analytics tools to real projects
	Analytics software, project opportunities
	Ongoing
	Effective use of tools, tangible impact on campaigns

	Storytelling and Presentation
	- Participate in public speaking courses
	Course fees, practice opportunities
	6-9 months
	Confident public speaking, improved presentation skills

	
	- Practice crafting compelling narratives (Potter, 2017).
	Time, writing materials
	Ongoing
	Captivating storytelling, engaging communication

	Cross-Cultural Competence
	- Study cultural nuances through diversity training programs
	Training materials, cultural resources
	3-6 months
	Improved cross-cultural understanding, awareness

	
	- Engage with diverse communities to broaden perspectives
	Networking opportunities, events
	Ongoing
	Enriched perspective, deeper cultural awareness

	Innovating Creativity
	- Attend creative thinking workshops (Lauder and Mayhew, 2020).
	Workshop fees, time
	3-6 months
	Enhanced creative thinking, exposure to new ideas

	
	- Explore diverse art forms to spark innovative ideas
	Art materials, cultural experiences
	Ongoing
	Novel approaches, innovative campaign concepts
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I will apply Gibbs's reflective cycle to reflect on task 1 so that I can understand the lesson which I have learned. 
Description: I claimed to be an applicant for a marketing manager position at Tesco and took part in a role-play interview as part of the first task of this assignment. During the interview, I was questioned about five significant aspects of my past, including my experiences and how I approach marketing.
Feelings: When it came time for me to participate in the role play, I felt both eagerness and excitement building up inside of me as the moment approached. Even though my skills and experiences provided me with a sense of self-assurance, I was anxious about my capacity to speak clearly and concisely.
Evaluation:  Based on the evaluation, I believe that my overall performance was successful. I was able to demonstrate that I met the prerequisites for the position by providing answers to all of the questions that were both well-reasoned and topical, building on my prior experience working in marketing (Langan, Cowley and Nguyen, 2019). If I had given more specific examples to back up my claims and make my comments more compelling, which I could have done, now that I think about it, I could have supplied more specific examples.
Analysis: Through introspection, I was able to obtain a better understanding of my capabilities in the areas of marketing and communication. Because of my expertise in data analysis, I was able to better comprehend the concepts and procedures of marketing, which ultimately led to an improvement in performance. In retrospect, I can see how I could have made my comments more vivid and memorable if I had used stories that were drawn from actual life situations.
Conclusion: To summarise, the experience not only proved that I am capable of performing the work at hand, but it also made it clear that I need to work on developing my narrative abilities to improve the quality of my responses. My comments would have been more approachable and fascinating to the interviewer if I had used personal examples, and they would also have brought attention to the skills that I possess.
Action Plan: The practice of highlighting individual triumphs to strengthen storytelling abilities is the action plan that corresponds to this objective's action plan. In addition, I will solicit the feedback of my contemporaries and/or mentors to guarantee that the tales I tell are engaging, pertinent, and appropriately reflect the knowledge and experiences I have acquired (Khoa, 2020).
This process of reflection highlights how important it is to have the appropriate abilities and to be able to communicate and demonstrate those qualities. I am aware that sharing personal anecdotes has the potential to both pique the interest of the interviewer and make an impact that will last with them. As I advance in my career, one of my goals is to develop my narrative abilities so that I can more effectively express my qualifications and experiences to potential employers (Jarek and Mazurek, 2019). Because of this experience, I now understand the significance of persistent development and self-improvement, which motivates me to do well in the advancement of my professional career. My growth as a marketer, as well as my effectiveness, have both been facilitated by the Gibbs reflective cycle.
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This reflective journey has made my strengths, opportunities for improvement, and career objectives more apparent. The Gibbs reflection cycle and role play helped me demonstrate my abilities and enhance my performance in the future. The thorough understanding I gained motivates me to tenaciously pursue my career objectives and skill improvement. With the knowledge I've received from this introspective investigation, I'm determined to accomplish my objectives and make a significant contribution to marketing.
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Job Application Form - Marketing Manager at Tesco
Application for Marketing Manager
Personal Details:
· Name: Adelina Angelova
· Address: 
· Mobile: 
Education and Training:
· University: University of Wales
· Qualifications: Level 4 Skills for the Workplace
Employment History:
Current or Most Recent Employer:
Name of Employer: Planet Marketing Solutions
Job Title: Senior Marketing Specialist
Duration: January 2020 - Present
Reason for Leaving: Seeking new opportunities for career growth and advancement.
Duties: 
	· Integrated marketing efforts across digital platforms, social media, and email with the goals of increasing online sales by 15% and brand engagement by 25%.
· Supervised a marketing team while fostering a culture of collaboration and professional advancement.
· Research on the market and study of the competition uncovered trends and opportunities, which led to the development of original marketing strategies.
· Facilitated collaboration between product managers and creative teams to check that all marketing materials contained consistent brand language and visual identity.
· Utilised Google Analytics to conduct a thorough analysis of campaign performance data and provide recommendations for moving forward with subsequent efforts.
· Successfully negotiated beneficial terms with external partners, agencies, and vendors while simultaneously meeting project deliverables.
· Provided senior management with monthly reports illustrating how marketing contributes to the growth of the company.
· Participated in the creation of the annual marketing budget and was responsible for the management of spending to achieve financial goals.


	
Previous Employers:
1. Company: Planet Marketing Agency
Job Title: Senior Marketing Specialist
Duration: 
Skills Learned/Used: Led multi-channel marketing campaigns, conducted market research, managed client relationships, collaborated with cross-functional teams, and analysed campaign performance data.
2. Company: ABC Communications
Job Title: Marketing Coordinator
Duration: [Start Date] - [End Date]
Skills Learned/Used: Assisted in the development of marketing strategies, managed social media accounts, and coordinated events, drafted content for promotional materials, conducted competitor analysis.
Supporting Statement
I am delighted to submit my application for the Marketing Manager Post at Tesco because it aligns with both my enthusiasm for innovative marketing strategies and my history of leading successful campaigns. Because of the education I received at the University of Wales and the marketing experience I've had, I believe that I have what it takes to be successful in this field.
I always could design and carry out successful marketing strategies that keep people interested and lead to the growth of businesses. As a Senior Marketing Specialist at Planet Marketing Agency, I was responsible for leading cross-functional teams and executing campaigns. This was made possible by my leadership and strategic thinking abilities. My expertise in marketing was significantly improved by my time spent as a Marketing Coordinator at ABC Communications, where I gained experience in areas such as market research, content generation, and social media administration.
The creativity and focus on the consumer that Tesco demonstrates fascinate me. I am overjoyed to be in the position of leading a group in the development of appealing marketing efforts for the diverse customer base of Tesco. Because of my strategic mind-set, data-driven approach, and ability to react to changing market conditions, I am a strong fit for this post. My experience, creativity, and ability to work well with others will, without a doubt, contribute to the marketing success of Tesco.
Right to Work in the UK:
Yes, I have the right to work in the UK.
References:
Available upon request.
Declaration:
To the best of my knowledge, the information that is contained within this application is accurate and comprehensive. I am aware that making false statements could get me kicked out of the application process or result in the termination of my employment.
 [Signature] ____________________ 
[Date] ________________________



[bookmark: _Toc143411168][bookmark: _Toc143414272]Interview Questions 
1. Can you provide an example of a successful marketing campaign you've led in the past?
Answer: Certainly. I was in charge of the integrated marketing campaign for a fashion shop when I worked at Planet Marketing Solutions as a Senior Marketing Specialist. Participation in the brand was encouraged, as were sales made online. Through the use of digital platforms, influencer collaborations, and user-generated content, we developed a campaign that catered to the aspirations of the target audience concerning self-expression and personal style.
To promote the retailer's wares, I worked strategically with fashion influencers to create aesthetically pleasing content. In addition, we encouraged our customers to submit photos of themselves wearing our products on social media using a specific hashtag. In just two months, the campaign was able to boost participation on social media by thirty percent, website traffic by twenty percent, and online transactions by fifteen percent.
2. How do you approach managing and developing a diverse team of marketing professionals?
Answer: Managing a diverse team requires developing an inclusive work environment that acknowledges and makes use of the skills possessed by all employees. Conversations with individuals assist me understand each person's professional goals, strengths, and potential development areas. With this information, tailored training plans may be designed to help individuals and teams achieve their objectives.
It is critical to have open lines of communication. Participating in activities like brainstorming and team meetings that encourage multiple perspectives might help generate original concepts. Recognising the successes of a team helps to build both support and teamwork. I also conduct training sessions and workshops for the team to keep them up to date on the latest advances in the field.
3. Tesco operates in a highly competitive market. How would you ensure your marketing strategies stand out and drive customer loyalty?
Answer: In a market where there is a lot of competition, customer loyalty and distinction are extremely important. I build marketing strategies that appeal to Tesco's diverse customer base by using data in my research. By carefully examining a client's conduct and preferences, I may locate one-of-a-kind areas of discomfort and aspirations that can serve as the basis for individualised messages and campaigns.
Meaningful experiences are at the top of my list when it comes to cultivating customer loyalty. The shopping experience can be improved by providing individualised recommendations that are based on previous purchasing behaviour and preferences. Relationships between customers and brands can be strengthened through the use of loyalty programmes and other unique incentives. Building long-term collaborations requires providing continuously high-quality customer service as well as material that is pertinent to the industry.
4. Can you discuss your experience in analysing marketing data and using insights to refine campaign strategies?
Answer: The examination of data is at the core of my marketing strategy. I have a lot of experience gathering insightful data through the use of Google Analytics, social media analytics, and consumer surveys. During a recent campaign, I compared the user engagement data of various channels and discovered that Instagram was the channel that generated the most traffic. Because of this, we boosted our investment in Instagram content, which resulted in a higher level of engagement and transactions.
Tracking click-through and conversion rates allows me to identify problem areas that need to be fixed. The modifications to the messaging and graphics of the campaign are informed by these insights. We regularly put our tactics to the test using A/B testing to improve them in real-time and ensure that our ads are successful.
5. In a fast-paced retail environment, how do you balance short-term campaign goals with long-term brand building?
Answer: A proper equilibrium needs to be struck between objectives for the short term and strategies for the long run. While also producing instant benefits, short-term campaigns should be reflective of the brand's core values and identity. Both of these categories of activities are included in the marketing mix that I use.
Revenue can be boosted in the short term by activities such as seasonal promotions or flash sales. These advertisements adhere to the messaging and graphics established for the brand so that there is no break in consistency. Building a brand over the long term requires activities such as content marketing, collaborations with influential people, and participation in communities. These efforts contribute to an increase in long-term growth, as well as brand loyalty and perception. To create this delicate harmony, it is necessary to engage in strategic planning and have a full understanding of both short-term revenue goals and long-term brand equity.
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