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Introduction 
Today I'm going to talk a little about my experience at university of Wales studying Digital Skills and what I can take with me into my life. I'm going to show you everything I have learnt about this term and also the tips I'm going to take with me into my future business. Nowadays the world is more modern and what influences people the most are social networks. We should use this as a good opportunity to showcase our work, this platform allows people from all over the world to get to know your company. But we must always be careful, because unfortunately there are disadvantages and with my report I'll show you everything I've learnt and how to stay away from the dangers of the internet and how to protect your account from this. 

Report
Social media and digital media are two of the most frequent and simple techniques to acquire customers, advertise brands, businesses, and even influencers. With social media, influencers can advertise and publicise brands that are not yet well-known, but as soon as they post on social media, they can showcase the products and this will make other people want to get them, encouraging them to buy, test, and even repost on their own social media to give the product a review, allowing services and products to reach an increasing number of customers worldwide. Social media is a place with advanced technology where you can reach the other side of the planet, allowing brands and products to expand everywhere. 

This strategy is really effective, but you must understand how to apply it properly in order to reach the intended audience. Currently, the most popular marketing channels are social media platforms like Instagram, Podcast, YouTube, Facebook, Tiktok, and others. Companies pay influencers or famous people to post product reviews on social media and then test them in videos. This generates more new consumers because individuals witness other people they follow evaluating a product in real life, and it encourages influencers with a significant number of followers to share their work with a larger community. Another, crucial technique that influencers are typically excellent at is trying to make posts about products they endorse seem authentic and enjoyable, such through videos, challenges, or even dances. They constantly strive to add more entertainment value to their articles in order to increase the number of likes, comments, shares, and views, which expands their following.

Fortunately, social networks have allowed many small businesses to grow to become the largest in the world. However, social networks also present a drawback, as they allow people to freely express their thoughts and speak their minds. One example is posters of negativity with dissatisfied customers giving their negative feedback or even giving haters to companies, false information there are nowadays many people creating or impersonating others on the internet with fake accounts sharing information that is not true and this can cause damage to your business, unfortunately on the internet people interpret it as they want so you can see many business owners discouraged and with mental problems because of comments and stress on the internet this is one of the reasons that you need to be careful with social media.

When you create an account on the Internet to advertise your business you have to be very careful. One of the important things I learnt in Lecture Mohammed's class is to make sure your account is secure and not to share your address and personal information with any site because there are many sites that collect information from you. As an example he gave in class, his Facebook has already been hacked, so you have to be very careful and never share your log in information with anyone. It is important for your marketing that you are always attentive to your audience, listening to their opinions, answering comments and messages, encouraging positive interaction with your community and always being professional to avoid bad comments and people who are dissatisfied with your work. Hiring a team of staff members is crucial for anyone launching a business since they will help you stay on top of social media management, avoid burnout, and keep your customers informed about news, promotions, and new goods. In order to succeed with your company being promoted on social media, make sure that everyone on your team maintains the privacy of company information to prevent information leaks, and train everyone to constantly respond to individuals on social media with professionally.

Conclusion


After all of this work is finished and I've learnt everything there is to be aware that we can use social media to create a lot of content and even collaborate with other businesses to produce joint products that will expand the company's reach into new markets. By using social networks, we can learn how well our business is performing as well as what needs to be improved. As a result, we can always design new strategies based on client feedback, which also turns into a new kind of entrepreneurship. To sum up, however, I also discovered that maintaining the security of our data requires us to constantly be more knowledgeable about digital abilities.  
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