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[bookmark: _Toc165904377]Introduction 
There is a unique combination of individual traits and personalities in the world of entrepreneurship which are very important to understand by aspiring entrepreneurs. There are effective driving motivators and specific personality traits which makes a person successful entrepreneur and helps in the process of achieving proper success. Different entrepreneurial attributes, traits, factors and aspects are the major points of discussion of this essay. 

[bookmark: _Toc165904378]Entrepreneurial traits and practice
There is a complex interplay and relationship between motivation and personality traits in the aspect of entrepreneurship. This part of the essay discusses and presents about 4 important and specific elements which are effective as well as important for successfully driving the entrepreneurs and interested individuals towards the activities and responsibilities of creating their own business ventures. 
The ‘need for achievement’ is considered as one of the most important elements of entrepreneurship. According to McClelland's Need Theory, the persons and individuals with a high level of need and desire for achievements are highly driven as well as motivated for exceeding their expectations and achieve significant personal accomplishments and success for themselves (Casson, 2020). This particular intrinsic motivation is effective for translating into relentless pursuit of accomplishments, achievements and success. The entrepreneurs as well as individuals with a strong need for accomplishments are highly likely to present a high level of perseverance and initiatives. 
The ‘locus of control’ theory by Rotter is effective and successful in the process of categorizing the individuals on the basis of their perceived outcomes and controls. The entrepreneurs and business owners usually exhibit an internal locus of control. They have a high belief of actions and their effective influence and contribution in their success. The internal attribution is effective for developing the sense of agency. It is also effective for empowering the entrepreneurs for taking calculated risk. The navigation through uncertainties is one of the most important responsibilities of entrepreneurs. There is a strong and positive relationship between entrepreneurial intentions and internal locus of control. It is presenting a strong impact of the emotions of an entrepreneur on the ability to shape the destiny and the performance of the business and entrepreneur. 
‘Vision and opportunity recognition’ is an aspect discussed and presented by Shane's Entrepreneurial Event Model (Campbell, 2021). It presents a lot of importance on the roles and impacts of opportunity recognition as an effective trigger for the development of successful business ventures and activities. Successful entrepreneurs and individuals have a high level of ability to identify the needs of the customers and any gaps in the target market which can be fulfilled with a successfully designed entrepreneurial venture and its strategies as well as operations. 
The 4th trait of successful entrepreneurship is ‘passion and social impact’. Financial gain and success is one of the greatest motivators and influencing factors of entrepreneurs. A continuously increasing number of entrepreneurs are successfully driven by the desires and initiatives for making a positive impact on the society. The intrinsic motivation is fueling the development and creation of different ventures which successfully addresses different social and entrepreneurial problems and aspects. The entrepreneurships driven by these are often sustainable and innovative (Boulton and Turner, 2019). There has been an ongoing and increasing trend of social entrepreneurship. Individuals and entrepreneurs are taking proper advantage of their entrepreneurship skills for the successful development of social change and effective contribution to a better society, environment and living condition for the people living in the society. Successful as well as talented entrepreneurs and individuals are taking advantage of their skills, passion and expertise for developing, creating and operating social changes and contributing to the development of a better world for the society and the people living in the world. 
There is a sincere as well as complex interplay and correlation of personality traits and motivations. Real world successful entrepreneurs are utilizing these concepts and activities. The needs for achievement aspect is associated with the needs and requirements of a high level of accomplishment which are effectively driven by the desires for excelling and surpassing the expectations of people. The perfect of example of such an entrepreneur is Jeff Bezos who is the founder of Amazon. This trait is exemplified by this successful entrepreneur and business person (Bennack, 2019). The relentless and effective pursuit of innovation as well as customer satisfaction is one of the major drivers for this entrepreneur. The outcome of his entrepreneurial ventures are the disruption in the traditional bookselling industry with the effective introduction of ecommerce. These aspects stem from the strong and sincere needs and requirements for achievements and accomplishments. 
The locus of control is effective for the categorization and classification of individuals and people on the basis of their perceived control over different outcomes and success. The entrepreneurs are successfully exhibiting the internal locus of control in the process of believing the actions of significant influence on the success and performance of themselves and their business ventures (Leonelli and Masciarelli, 2020). An effective example of such an entrepreneur is Sara Blakely who is the successful founder of Spanx who demonstrates this particular trait and characteristics. After experiencing challenges in the personal aspects, she efficiently took control and transformed into a successful business venture. It is showcasing an internal attribution and a strong belief in the ability of shaping the destiny and the successful entrepreneurial venture.
The vision and opportunity recognition traits are presented by Anita Roddik who is the founder of The Body Shop. The effective, sincere and successful recognition of the lack of proper natural and ethical beauty products supported and motivated this entrepreneur to develop and provide a sustainable solution which led to the establishment of a successful brand. It also presented the successful capitalization of the identification of the effective opportunities present and available in the market among the target customers. 
The passion and drive for contributing positive impact to the society is a great entrepreneurial trait which is presented by Blake Mycoskie who is the founder of TOMS. The vision of this entrepreneur for providing a pair of shoes for children who are in need of these for every pair purchased by customers is presenting a strong as well as sincere passion for presenting and creating a positive social change through the effective integration of social impact in the core business model and revenue model of his successful business. 
These real examples of successful entrepreneurs are presenting the major traits and motivations of entrepreneurship (Botten, 2021). The development of successful and comprehensive understanding of this interrelationship is effective and helpful for gaining a valuable insights into the driving forces for the successful development of effective, profitable and successful ventures. It is also helpful for the cultivation of important and required attributes for the personal entrepreneurship journeys of the entrepreneurs with different personality traits. 
There is a complicated and specific scenario in the entrepreneurship environment. There are different types and forms of motivations and personality traits which are related to the concept of successful entrepreneurship. Different elements play different roles and have different contributions in their entrepreneurship journey and business activities. There are significant differences in the focus and implications as well. The need for achievement is very important to consider with high level of importance and sincerity. This is considered as an intrinsic motivation (Fatma et al., 2020). It has a high level of emphasis on the desires and activities for excelling and surpassing different expectations. The entrepreneurs are usually motivated and driven by the traits and personalities which set the ambitious goals and objectives. These are successful aspects for striving for continuous improvement in the process. The successful entrepreneurs are often finding high levels of satisfaction and motivation after accomplishing specific targets, goals, objectives and benchmarks for themselves and their business ventures in the professional life. Successful entrepreneurs have relentless strive and motivation towards innovation and creativity in the process. There is also a constant drive for pushing the boundaries of limitations, resources and efforts for achieving high levels of success and performance for business operations, initiatives and activities. Successful entrepreneurs are also associated with effective disruption of industries as well as the traditional way of performing business activities, providing and offering innovative and different products and services to the customers for making their lives better and more convenient. 
Different successful entrepreneurs and business persons also present and exhibit the personality traits of perceiving the control of themselves over the success and actual outcomes. Successful entrepreneurs are internal, effective and strong locus of control in most of the cases. They also exhibit a strong sense of belief in their business ideas and activities as well (Szerb, 2020). They also have strong motivation and self-confidence on their business that the business, product and service ideas, solutions and actions of themselves are a significant impact and influence on not only their success but also in the wellbeing of the customers, society and the community as well. There is an effective and noteworthy internal attribution among successful entrepreneurs which is developing and fostering a sense of agency among successful and aspirational entrepreneurs. These are also helpful and effective for successfully motivating and empowering the employees for taking calculated risks for the business ventures. There are both internal and external drivers of motivation. There are strong needs and focus for achievement among successful entrepreneurs. They have strong focus on the desire for achieving high levels of excellence and surpassing the actual expectations of people and customers in the process. There are also strong focus and importance on the focus of control over emotions and desires associated with the business activities. There are also perceived controls over different results, performances and outcomes of business activities and entrepreneurial initiatives taken by these people. 
Successful entrepreneurs present strong recognition of opportunities available for themselves along with a strong vision for achieving the expected level of success by leveraging on these available opportunities (Sorescu, 2020). They also have strong passion on social impacts as well which create positive changes in the society, community and the environment. There are specific importance on the skills, personality traits and ability of the entrepreneurs in the process of effectively identifying the market opportunities, business scopes and developing effective solutions to take advantage of these opportunities to accomplish the expected levels of success for themselves and their business ventures. 
It is very important for aspiring entrepreneurs to effectively recognize the effective and important as well as required personality traits and motivational factors for becoming a successful entrepreneur. There are dynamic relationship between motivational factors and personality traits of successful entrepreneurship ventures. The strong desire for achieving something is very important to improve the willingness and ability of people and business owners to achieve success. These are also effective for business owners to take calculated risks and activities as well as initiatives (Andries and Debackere, 2020). There is also a high tolerance of ambiguity and the possibility of risks among successful entrepreneurs which make them fit for achieving the courage and potential for taking innovative actions and activities as well as approaches. 
Strong and clear vision are significant aspects of people who are interested in entrepreneurship. These are effective to sincerely adapt to unforeseen challenges and effectiveness (Shrivastava, 2018). Clear vision, goals and objectives are effective for motivating successful entrepreneurships and entrepreneurs to perform better and in a more sincere and efficient way towards the accomplishment of the predetermined goals and objectives. These aspects are related to the development of effective and required skills and expertise for turning the ideas into successful business ventures for not only creating innovating solutions and provide convenience to customers, but also to achieve the expected level of financial success and gain for themselves as well to keep them motivated to perform further. The passion and strategy for creating positive social impacts are also important for increasing the possibility and success level of entrepreneurs and their business ventures. 

[bookmark: _Toc165904381]Conclusion 
Successful development of comprehensive understanding about the concepts and aspects related to entrepreneurship is associated with the effective identification of the dominant motivating factors, cultivation and development of a balanced approach and the development of complementary skills and expertise for the entrepreneurs. 
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