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[bookmark: _Toc165137171]Introduction: 
In this report I will be talking about the importance of social and digital media and how these two factors will have an impact on reaching out customers. Examples of both advantages and disadvantages will be written and the outcome of what will happen to the business. Range of methods of how business will benefit from social media also what happens if social media is not taking care of properly what will happen to the business.  This report will be about tools from social and digital media will make a difference to a business. 
[bookmark: _Toc165137172]Benefits of social and digital media for a business. 
Market to the right people at the right time (Hiscox,2023) social media will allow you to deliver your content to the right audience. By using social media, you are promoting your business much more easily than how you will have to do it physically or even manually. Because for example opening a restaurant, promoting it without social media will take you some time until people will come to see it. Social and digital media will benefit your business in seconds to promote your business. Knowing your audience and what your customers are it will be much easier to promote it. Positing on social media about your business will mean that you are interacting with your customers no matter what your business is, by doing so customers will be more enthusiastic when it come to your business. There are many platforms that business uses these days. For example, KFC are always keeping their customers engaged with their social media platforms and this is because they are posting memes and engaging contests every day (KFC,2023). 
People from all over the world has access to social media, a business can be promoted through social media national and internationally this will be a massive improvement for a business. Using social media towards a business will make a massive difference in growing your audience, this is because over the time media has evolved to some people this can be a benefit but for some people it can be a disadvantage. A massive advantage will be for the younger generation, and this is because back in the old days there was no social media. Social networking platforms have evolved over the years from a friendly space to connect to becoming a full-blown marketing strategy tactic. (Media,2021) This means that a lot of people were using social media before to communicate with one other, in another words social media was more personal before than how it is used in these days. Many people are using social media now strategic, this is an advantage because it is quicker and more convenient for businesses. 




[bookmark: _Toc165137173]Disadvantages of social media can have on a business. 
There are many disadvantages when it come to social and digital media towards a business. The main disadvantage will be that social media is a public space which means that it is welcomed to everyone. People have different personalities and different views on everything. People can leave negative comments on social media about your business, by doing so it will be very difficult for a business to grow and to improve. People can get offended, especially from the posts on social media such as Facebook, Snapchat, Instagram, Twitter, etc. Even if it’s not done intentionally, there will be a crucial impact on your business, and this is because people can get very influenced by social media. Another disadvantage will be that once posting about your business on social media platforms you will always have to be active and engaging with the customers because if you are not this might be leading your business to downgrade and get lower number of customers instead of improving and getting a larger amount. Posts that are being posted on social media platforms will have to be carefully analysed so that your business will deliver the right message. In contrast if they are not done that way and more than one person will find it bad intentionally written it will be easy for the other people to be influenced. 
Another major disadvantage is that there are age restricted platforms, but minors are still using it, this can damage a lot of people because those that are using age restricted platforms such as minors will get too much information in their brain at a young age, and this can cause a lot of damages later. Too much technology for young people it causes them to have less time for themselves, this is because ethe more they have the more they want. They will stop interacting with others and this can cause a lot of damages for when they will be grown adults because they will not know how to interact with other people and how to socialise with them. 	
[bookmark: _Toc165137174]Conclusion 
In my conclusion there are more advantages than disadvantages when it comes to promoting a business on social media platforms, this because the information you want to deliver will be faster, but it will also be at a lower cost. This will make a huge difference to the business because you will spend more time on the business than rather spending time and money to promote it. Customers will get to know your business easily with the help of social media, especially posting pictures about your business and writing about it. Through social media you can always communicate and collaborate with other businesses this will make your business even more popular and well known. 
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