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Introduction
In this E-portfolio it will be presented 4 tasks that will focus on a major problem that people have dealt with for the longest times. The tasks include focusing on promoting and advertising this matter on the Birmingham Campus of University of Wales Trinity Saint David and they are consisted of a 3-minute elevator pitch that is meant to introduce the general public to the idea presented, a conference poster which role is to advertise to others the idea and what it is about, a letter destined to a potential funder, and an email to a person interested in this campaign. It is important to acknowledge the importance of spreading awareness and through these tasks it is proven why.


























Task 3 – 3 minutes pitch
Hello, my name is Roxana Gherman, and I am a student at University of Wales Trinity Saint David, studying Health and Social Care. I have come up and designed the idea that is focusing on promoting and spreading awareness towards breast cancer by creating a campaign and supporting existing ones, destined for students attending this University. I have always been an advocate of brining attention to important matters, especially those who have such an impact on our society.
Therefore, I consider spreading awareness towards this matter really important. Every day, there is more than a woman who finds out she suffers from breast cancer. Most of the times, women ignore going to period checks at the doctor, simply because they are afraid of the results and what could happen afterwards. Key, Verkasalo, and Banks (2001) state that breast cancer is commonest cause of cancer death in women worldwide, which is why I am so involved in promoting this campaign that spreads awareness. 
This concept will be supported by multiple manifestations such as having social media platforms that will constantly remind women studying and working at University of Wales Trinity Saint David about the importance of getting checked periodically in order to prevent complications. Other manifestations come in form of support from the support team and also having multiple activities on University’s campus in Birmingham and in the city centre. UK Medical (2019) demonstrate that there are 3 easy steps that you can use to detect the disease or just checking up with yourself “TOUCH, LOOK, CHECK”. We see young women already getting involved with this large campaign in West Midlands, such as the young lady who has created a giant pink bra for ‘Floozie in the Jacuzzi’ statue located in Birmingham in order to spread awareness (Birmingham What’s On, 2020)
As a woman myself, I always fear of doing check ups and going to the GPs. But with the right support coming from family, friends, and others around me, I have managed to conquer this fear and encourage other women to do the same thing! That is why, I am presenting you this campaign and look forward to your support and contribution. Let’s focus on the entire year to bring attention to this important matter instead on having just the month October destined to bring attention to breast cancer!











Task 5-conference poster
Brest cancer awareness is really important. Bringing attention to this matter really signifies saving women’s lives. This campaign is destined for women attending and working at University of Wales Trinity Saint David, Birmingham Campus, and women around West Midlands. In collaboration with NHS and The Breast Cancer Foundation, we are asking YOU to contribute to this matter and make women around you aware of this disease.
Roxana Gherman
University of Wales Trinity Saint David














DID YOU KNOW?
The Older a woman gets her menstruation, the lower are the chances of her developing breast cancer in the future (Kelsey, Gammon, John, 1993).
The risk of getting breast cancer increases with 25% if oral contraception is consumed (Collaborative Group on Hormonal Factors in Breast Cancer, 1997).
'Two-week wait' standards are met by all countries, '31-day wait' is met by all but Wales, and ‘62-day wait’ is met by all but Wales for breast cancer (Cancer Research UK, 2020).


INTRODUCTION
Breast cancer is one of the common diseases’ women have to struggle with.
More than 90% of breast cancer are not metastatic when discovered (Waks & Winer, 2019).
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Source: Pomomariova, 2020
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1. What are the implications of this campaign?
2. How common is this disease?




Source: Omelchenko, 2019

Manifestations/ Methods







Source: Hoel, Wakabayashi & Pike (1983)
This graphics puts an emphasis on how common this disease is and how cases have emerged in only 30 years.
Therefore in 2020, in the UK, we can say that 1 in 7 women suffer from breast cancer (Breast Cancer Now, 2020).
By doing campaigns, local activities, and creating events and social media platforms, we can bring more awareness to this situation and prevent cancer spread fats before being found.
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CONCLUSIONS
Breast cancer is something common and easily treated. But it is important to make sure to check up on yourself all the time, as it is better to know it form the beginning. This campaign is focusing on spreading awareness and making sure all women know they have our support.
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Source: GRIN, 2020


Task 6- letter
Roxana Gherman
59 Caldmore Road
Walsall
WS15NR
Saturday, June 19th, 2021

Richard Moore
British Heart Foundation
67 Commercial Way
London
SE15 1PU

Dear Sir,

I am writing you to express my interest in your organization and hope for a future sponsorship from you. I am a student at University of Wales Trinity Saint David who has initiated a campaign for breast cancer awareness. This campaign will pe executed in West Midlands and the Birmingham campus of this University and will focus on drawing the attention of women who study or work at this facility but also other women in the area. I am studying Heath and Social Care, so my background can be considered as a solid base for my initiative.
First of all, the idea that this campaign is fundamented l on has started from my wish of brining more attention to the women around me in regard to their health and mostly with their breasts consultation. As you must be aware yourself, this disease is one of the common battles women nowadays have to face, as one in seven women in UK suffer from breast cancer. Your organization has a big impact in the UK so that is why I admire you.

Second of all, this whole campaign is a result of me conquering my fear of having to go to the GP and check-up regularly. Coming from a woman who has also confronted with this fear, I want to encourage others to make these check-ups regularly and if the disease is tracked down, to know that they have other women’ support. So, in order to take this idea forward, I will myself, open social media accounts on all social media platforms and make public this whole campaign. Then, during the summer I plan on doing some manifestations in Birmingham’s city centre, followed by opening multiple centres that offer support on this matter. Then, according to the number of people that have joined this campaign, and with your support, gather all other campaigns and organizations and plan something bigger for the month of October.

In conclusion, I am looking forward to a possible collaboration. Your help will mean significantly to my whole idea. Please keep in mind that I will also have experts helping me, so this idea is not coordinated entirely by a level 5 student. Looking forward to hearing from you soon!

Kind Regards,
Roxana Gherman





Task 7- email

Breast Cancer Awareness- West Midlands campaign
To: Roxana Gherman
From: Mikaela Johnson

To whom it may concern,

My name is Mikaela Johnson, and I am Birmingham’s top activist when it comes to supporting women and bringing attention to important matters such as your idea. I saw some of your advertisements and social media accounts a couple of days ago and I was impressed with the amount of support this campaign has! It was also really interesting to see what you have done on the University of Wales Trinity Saint David Birmingham Campus last weekend. I was really impressed, and so were my friends. I would be interested in joining this campaign and supporting it along with other colleagues of mine, but first we would like more information from you! Can you please tell us more about the activities that take place this summer in the city centre? Also, may I know who else do you collaborate with? We may as well bring other partnerships and follow your plan of expanding this campaign until we reach the month October.
Thank you so much for everything you do! Looking forward to hearing from you! Have a nice week.

Best wishes, 
Mikaela Johnson



Re: Breast Cancer Awareness- West Midlands

From: Roxana Gherman
To: Mikaela Johnson

Good evening miss Johnson,
This is miss Gherman, the leader of the Breast Cancer Awareness and the founder of the campaign TLC (Touch, Look, Check). I was pleased to see you enjoy our activity and we would be more than happy to have you and yours around you on our team! We are always happy to have others join our campaign as it is really important to have as many people as we can be aware of the importance of breast cancer and its affects if not tracked down in its early stages. Before we meet each other face to face and officialise your participation on our team, we would like you to send us by email an outline of your skillset and experiences which may help you prove your support in regard to the idea that we promote. This way, we can assign you to the perfect team that matches you capabilities in order to have an efficient performance and succeed with our goal.


Thank you so much for your time and interest. We are looking forward to having you on our team!

Best wishes,
Roxana Gherman
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