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Abstract
The report aims to analyse the women entrepreneurship in the developing country in the context of Nepal. Since the issue is very important as it is part of a national effort to eliminate poverty in the country. The methodology of this report is based on a review of key literatures and empirical research findings. The findings of this report are, current development women entrepreneurship in Nepal is gradually growing, also it found out that representation of women entrepreneurs is relatively low because of challenges experiencing by women entrepreneurs, for instance, social stigma, gender disparities, lack of confidence, lack of access to finance, lack of market. Additionally, the report has demonstrated different measures to overcome challenges experiencing by women entrepreneurs in Nepal. Furthermore, various initiatives that have been introduced by the government and other development partners to overcome the challenges and supporting programmes to promote women entrepreneurs for the economic development of the country.



















Table of Contents
Introduction	1
Methodology	3
Women’s entrepreneurship in Nepal	3
Challenges	5
Social stigma	5
Gender disparities	6
Literacy	7
Limited access to finance	8
Lack of confidence	8
Limited access to market	8
Measures to overcome challenges	9
Promoting entrepreneurship through early education	9
Expanding training and skills	9
Evolving entrepreneurial networking	10
Promoting the dissemination of information	10
Provide more visibility for women entrepreneurs	10
Government policies and other support programmes	11
Conclusion	13
References:	14










[bookmark: _Toc18602868]Introduction
Entrepreneurship refers to innovation, assessment, and exploitation of opportunities (Cuervo,2010).   Nawaz (2009), defined the term entrepreneurship, entrepreneur who establish or initiates enterprise or economic activity. Leadership skill, confidence, and managerial skills required by women entrepreneurs for their accessibility to new markets (Moses and Amalu, 2010). According to Minniti and Arenius (2003), in 1999 Global Entrepreneurship Monitor (GEM) project launched, since data has shown that participation of women in entrepreneurship has been increased significantly though the range is varied from country to country. Additionally, evidence suggests that entrepreneurship helps to create employment opportunities and economic development of the nation, therefore, adult women symbolise readily available potential entrepreneurial activity, that countries can uplift to enhance their economic activities. 
Tambunan (2009) has suggested that women entrepreneurship is an emerging issue as the development of women entrepreneurship is correlated with economic development in the countries. Mainly, in the process of industrialisation and economic growth entrepreneurship serve as the catalyst. Over the period, immense development has been achieved by women in their state of mind. Consequently, the number of women entrepreneurs has been increasing rapidly. According to McKinsey & Company (2015), the report suggests under a full potential, both men and women participate equally in the economy global GDP can be added by $12 trillion by 2025. Hence, women entrepreneurship is key drivers of economic empowerment and contributes to the overall economic development.  
The aim of this report is to demonstrate women entrepreneurship in developing countries in the context of Nepal. In 2006, Global Microcredit Summit held in Halifax, Canada, in order to set targets to raise more than 500 million people out of extreme poverty by 2015, and 175 million families would have access to finance, specifically targeting women. As a result, various initiative plans, projects, and government policies in developing countries had been introduced. As a key strategy women entrepreneurship had been underlined for empowerment and poverty reduction in the case of Nepal (Bushell,2008). In addition, to fight against poverty and gendered inequity women entrepreneurship is recognised as a crucial tactic in society, and, as a core driver for the advancement of women empowerment and leadership for women (UNIFEM, 2000 cited in Bushell, 2008). Figure 1 displays a comparative result for women and men in each country, whilst Nepal falls under All countries category. Where women participation in entrepreneurial activity is relatively low. Additionally, figure 1, indicates that there is no country, women entrepreneurs are more active compared to men. Overall, men entrepreneurs are 50 % higher than women in entrepreneurs. However, since the rapid advancement of technologies and educations women entrepreneurs have been increased rapidly. Women’s contribution to economic development is significant worldwide, in 2010 187 million women were participants in operating and creating enterprises, indeed, 42% of entrepreneurs were women in the world (GEM, 2010 cited in De Vita, et al, 2014).  
Figure 1 Entrepreneurial activity by gender and country
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The purpose of the report is to explore the current situation of women entrepreneurs in Nepal, though there are different initiatives have been introduced to promote women entrepreneurs, still a representation of women entrepreneurs is relatively low compared to men counterparts. Additionally, there are immense challenges women entrepreneurs are experiencing as Nepal is a male-dominated society. Moreover, this report has demonstrated existing key challenges, which has become a hindrance to the development of women entrepreneurship.    

[bookmark: _Toc18602869]Methodology
This report is extensively based on secondary sources, for instance, journal articles, review of key literatures, accredited resources such as google scholars, science direct, and published government reports has been consulted to demonstrate current situation of women entrepreneurs in Nepal, key challenges they are experiencing, measure to overcome challenges, and government policies and  other support programmes to support women entrepreneurs in Nepal.
[bookmark: _Toc18602870]Women’s entrepreneurship in Nepal
The objective of this report is to provide a view of the current situation experienced by women entrepreneurs in Nepal. Recognition has been given to women entrepreneurship, since the last few decades, as a basis for the development of women empowerment, economic development and household-level poverty alleviation (Bushell, 2008). In order to understand obstacles experiencing women, it is better to understand Nepal’s development level through Human Development Index (HDI) and Multidimensional Poverty Index (MPI). Nepal’s Human Development Index (HDI) is 0.574 and its positioning at 149 out of 189 countries, which put Nepal in the medium human development category (Hdr.undp.org, 2018). According to Multidimensional Poverty Index, 28.6% Nepalese multidimensionally poor where dimensions of poverty are heath, education, and living standards and the report has also subcategories these dimensions, which is improved index compare to previous years (Npc.gov.np, 2018). Additionally, the position of women in society further reveals by Gender Development Index (GDI), which is 0.925 and Nepal ranks 149 out of 189 countries (Hdr.undp.org, 2018).  Overall, the review of all indices reveal that Nepal is progressing in terms of every indicator compare to previous years.
A decade ago, large-scale commercial enterprise and willingness to own business was limited to men, particularly, Marwari and Newari communities. According to world bank rating, Nepal ranks at 107 among 190 economies as doing business in Nepal is not easily accessible (World Bank,2016).  There could be many reasons behind that, lack of adequate capital, volatile changes in the market, and lack of effective business policies, which can make entrepreneurship a tedious process specifically for women. However, if we see the recent trends, because of the advancement of technologies, globalisation, increasing access to the internet, and different business accelerator programmes initiate to greater empowerment especially women of Nepalese (Prasain,2018). Consequently, the number of women entrepreneurs in Nepal is approximately 30,000 across the country (Khanal,2017).
SMES (Small Medium Enterprises) has played a vital role to construct most women entrepreneurs in Nepal. According to the report, there are approximately 14,300 SMEs are owned by women entrepreneurs which represent 2% of GDP of the country, also in 2014, they have employed 200,000 workers (Kathmandupost.com,2018). According to reports from Nepal Labour Market 2017/28, there is a huge discrepancy in employment-to-population (EPR) between women and men, female EPR ratio is 22.9 % which is 25.4% lower compared to male (EPR Nepalindata.com,2018). Additionally, reports showed that every 100 employed males there were only 59 employed females (Nepalindata.com,2018).

[image: ]Figure 2: Share of employment by occupation and sex 
Source: (Nepalindata.com,2018)


In 2017/2018 employment of male were more than 60%. Figure 2 shows that except skilled agricultural, forestry and fishery workers, male has dominated in all occupations.

[bookmark: _Toc18602871]Challenges
According to Worldbank.org. (2019) primarily there are two factors affecting women entrepreneurs from their full economic potential; firstly, gender-based performance gap between women and men entrepreneurs. Evidence suggests that women entrepreneurs involved in entrepreneurship activities at a lower cost compared to men. Secondly, in developing countries all entrepreneurs experience significant barriers in their business activities, however, evidence suggests that the extent of obstacles experienced by women is often significantly larger than men entrepreneurs. Additionally, women-led enterprises experience several obstacles, for instance, lack of initial start-up stage, policies and regulations and social norms (Worldbank.org, 2019). Tambunan (2009) specified that in developing countries, though the entrepreneurial process remains the same for both male and female, however, in practice, many obstacles experienced by women. Due to inherent discriminatory, socio-cultural beliefs and traditions, women entrepreneurs do not get similar opportunities as compared to men entrepreneurs. 
In the context of Nepal, though Nepal has a huge potential for economic growth and development, especially if full potential economic comes from women’s participation in economic activities. Women constitute approximately 50% of the world population, however, compare to men they have less opportunity to make decisions and control their lives (Sarfaraz et al,2014). The obstacles experiencing by women entrepreneurs in Nepal are immense. Prominently, finding buyers and extending businesses are the major challenge for women entrepreneurs in Nepal. Moreover, balancing business and family is another major issue for women, as a result, she could not able to attend networking events, according to women entrepreneurs. It also discovered that 90% of participants were men in networking events (Prasain,2018).
[bookmark: _GoBack]
[bookmark: _Toc18602872]Social stigma
In developing countries, social stigma is another barrier to women entrepreneurs, common societal norms and values become obstacle for women (Nawaz, 2009). Because of this kind of social behaviour, though women willing to participate in the entrepreneurial field, they cannot involve openly. Additionally, some social values, norms and strong religious hurdles, make struggles to women entrepreneurs in rural areas. In addition, most of women’s time spent on heavy household chores and performing their traditional role as a housewife, consequently, they won’t get much time to participants in other economic activities (Tambunan, 2009). In Nepalese communities most of women compelled to do work at home, unfortunately, their work hardly valued. Additionally, some communities do not allow women to do work outside (Shrestha, 2017). These traditional beliefs, norms, social customs have become hindered for the development of women entrepreneurship. 
[bookmark: _Toc18602873]Gender disparities
Gender disparate still existence in Nepalese communities, consequently, has become obstruct for the sustainable development of a country (Rijal,2018). One of the core drivers of economic development is women entrepreneurship and plays a vital role to enhance women status in society. Approximately the population of Nepal has been constructed by 50-50 by male and female, though equality presented in numbers, in many domains’ women lag behind their male counterparts. According to the United Nations Development Programme’s (UNDP) Gender equality index (empowerment, economic status, and reproductive health) of Nepal is 0.48 (0 =equality), and ranked 118 out of 189 countries (Hdr.undp.org,2018). Figure 3 Gender Inequality Index (GII) can be interpreted gender-based inequalities in three dimensions, economic activity, empowerment, and reproductive health.    

Figure 3: Nepal’s Gender Inequality Index for 2017 relative to selected countries
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Source: (Hdr.undp.org,2018) 


[bookmark: _Toc18602874]Literacy
Another key challenge, especially for women from a rural area is literacy. Figure 4 indicates that the literacy rate of female compared to male is relatively low due to various reasons, for instant, early marriage, social and cultural norms, household responsibilities. Similarly, figure 5 shows, there are is a variation in literacy rate in urban and rural areas due to lack of facilities (The Himalayan Times, 2017). Currently government and different development partners introduced different initiatives, for instance, for the period 2016-23 Nepal School Sector Development Plan (SSDP) has received approval from the World Bank with a credit USD 185 million with the aim to improve governance of the country basic and secondary education over seven million students (Nepali Sansar, 2019).

Figure 4: Literacy trend in Nepal	
[image: ]Source: (The Himalayan Times, 2017)




[image: ]Figure 5: Literacy rate in Rural and Urban AreaSource: (The Himalayan Times, 2017)



[bookmark: _Toc18602875]Limited access to finance
One of major challenge experiencing by Nepalese community’s women is limited access to finance and absence of involvement of middlemen in the market of products manufactured by women, which also emerging challenge for the development of women entrepreneurship (Kathmandupost, 2018). According to Foreign Minister Pradeep Kumar Gyawali stated that, though there have been different policies and legal interventions have been designed to empower women financially, still women are unsuccessful to secure a loan to do businesses. Prominently, a high level of gender inequality and patriarchal society both economically and socially has held back women from starting, growing and expanding businesses. As a result, only 10% of entrepreneurs in Nepal, which is 4% lower rate compare to Bangladesh and India (Kathmandupost, 2018).  Despite, Nepal has been ranked in 65th position by World Economic Forum out of 137 countries in terms of ease of access to loan, still, it is hard for women entrepreneurs to get it (Karki,2019). According to the co-founder of the e-commerce platform, Urban Girl stated that, though financial institutions and banks are giving special service to women entrepreneurs, it is hard to obtain them as loan schemes offered to women are also male-oriented (Prasain,2018). Reportedly, Nepal has ranked 136th among 144 countries surveyed for Global Finance `Literacy survey, Nepal (Entrepreneursnepal.org,2014).   
[bookmark: _Toc18602876]Lack of confidence
As Nepalese society is patriarchal, so most of the people have trust issue over the women enterprises. According to Eeda Rijal co-founder of Sochware, the main challenge for women entrepreneurs in Nepal’s society is, the investor has an issue of confidence in women entrepreneurs compared to men entrepreneurs (Prasain,2019). Also, it is evident that society and government offices give more priority to male counterparts, as a result, it discourages women to do business.
[bookmark: _Toc18602877]Limited access to market
Another challenge women entrepreneur experiencing in Nepal is lack of market, especially in the case of women entrepreneurs from rural areas. Due to lack of infrastructures, she is experiencing difficulties to take products into the market according to women entrepreneur and need to spend huge money. This makes products costly and people preferred to buy cheap substitutes, which is discouraging and a hindrance to the development of women entrepreneurship (My Republica,2015). 
These are major challenges currently experiencing by women entrepreneurs in Nepalese society, however, there could be other challenges as well, for instance, access to collateral, access to information, business knowledge, skills, entrepreneurial training, risk assessment capacity.

[bookmark: _Toc18602878]Measures to overcome challenges
Women entrepreneurs require a major change in the mindset of people, attitudes and traditional beliefs in societies to eliminate challenges and should not be limited only creating opportunities. In the development of women entrepreneurship, firstly, it is important to make women aware regarding her distinctive identity, her existence and her involvement toward the economic growth and development of the country.

[bookmark: _Toc18602879]Promoting entrepreneurship through early education
Bushell (2008), advocates that illiteracy limits women to have access to financial support whilst establishing the business, in terms of negotiations, and management of their enterprise. Though tremendous efforts have been made by the government and different development partners still, there is a disparity between male and female education in Nepal (Figure 4). Providing opportunities for both girls and boys to acquire entrepreneurial skills at an early stage helps to promote gender equality across societies, specifically in business. Different initiatives should be taken to make realise their potential and motivate them in the early stage of life.
[bookmark: _Toc18602880]Expanding training and skills 
Technical skills and different training will enhance entrepreneur’s ability to set-up and expand the business, also it should be made, flexible, accessible and inexpensive. 
To enhance entrepreneurs among poor rural women from Nepal United Nations Development Programme (UNDP) has introduced three months skills development training programme to make independent, for instance, bags, tea coasters, allo products, and mobile phone covers. UNDP currently covers 38 of Nepal’s 75 districts under new Micro-enterprise Development in order to Poverty Alleviation, alongside the government of Neal has also embraced scheme and initiatives all of the country’s 75 districts (UNDP,2017).
[bookmark: _Toc18602881]Evolving entrepreneurial networking
Research has shown that usually, women commence business within ‘comfort Zone’ dealing with people they already know such as family, relatives, and friends. To be sustained in the competitive market, it is very critical for women entrepreneurs to with these limited networks. Though there are both formal and informal networking communities existed in the Nepalese communities, representation of women’s business networks with the various professional business association is still very low Bushell (2008). International Women Trade Expo had organised by Federation of Women Entrepreneurs Association of Nepal (FWEAN), to provide exposure to women entrepreneurs and promote products (handicrafts, food items, organic agro) products produced by entrepreneurs in domestic and international markets (Fncci.org, 2018). Additionally, it delivers enterprise counselling and business training for women and facilitates to have access to credit and saving. Furthermore, the government should ensure working infrastructure and businesses are able to access the internet to build up networking.
[bookmark: _Toc18602882]Promoting the dissemination of information
From the mentioned challenges experiencing by women entrepreneurs in Nepal in the earlier section, access to finance is the most hindrance in the development of women enterprises. The main problem in the Nepalese community is to have access readily available information to access finance, particularly women from rural areas from Nepal. Prominently, lack of education held most of women back and to have access to publicly available information. Though the government of Nepal has introduced different awareness programmes, still many women are unaware regarding facilities available. Despite having the potentiality of doing business and able to become independent they are totally dependent on their husband or parents due to lack of information. Therefore, the government and different development partners should prioritise women to have access to available information. Additionally, policies and practices should design to support women entrepreneurs by the government of Nepal in order to boost the economy of the country. 
[bookmark: _Toc18602883]Provide more visibility for women entrepreneurs 
According to research women’s both life and business experiences are different than men’s, therefore their point of view should be given priority and voice should be heard (Bushell,2008). The government should encourage the participation of women in every sector, government, business sector and should create more visibility for women entrepreneurs in terms of equal contribution and leadership of the business. Consequently, it will inspire women and motivate them to contribute more to the economic development of the country. The South Asian Association for Regional Cooperation (SAARC) organised Best Women Entrepreneur 2018, which first move from SAARC to encourage women entrepreneurs (Nepali Sansar,2019), which provide better visibility and encourage women to step up into the business.  Additionally, Government, large corporate and financial institutions should cooperate and facilitate to procure contracts from women-based businesses. Prominently, women entrepreneurs who are not visible, successful businesswomen need to empower them, and they need to raise voice for those, whose voice never been heard.   
[bookmark: _Toc18602884]Government policies and other support programmes 
Government policies and other support programmes enhance the growth and development of women entrepreneurship in Nepalese communities. This section will identify provisions or policies that have been introduced by the government and other development partners to overcome the challenges facing by women entrepreneurs, whilst the government cannot afford to neglect half of its population.
· Government has promoted various gender-based proposals in order to create a more encouraging women entrepreneurs in Nepal, for instance, Civil Code Bill, which enables equal property rights for both sons and daughters (Rijal,2008). 
· Government of Nepal has introduced initiative programme such as Women Entrepreneurship Development Fund (WEDF) to assist women entrepreneurs meet their financial requirements and for their enterprise growth Kathmandupost.com. (2017). 
· There is a provision of a 15% tax exemption if more than 50% enterprise owned by native women and provision of 6% interest on collateral free loans for women entrepreneurs (Rijal,2018). 
· According to the Industrial Enterprises Act, 2016 introduced a series of tax waivers and subsidies for women entrepreneurs (Ilo.org, 2016). Women whoever owned micro-enterprises can do the registration of their business free of charge, usually cost Rupee 50,100 (approximately $ 489). Women-owned any other business allows getting 35% reduction in the registration fee, similarly 20% reduction for intellectual property rights (Ilo.org, 2016).

Beside government other development partners, for instance, INGOs and NGOs such as, South Asian Women Development Forum (SAWDF), Federation of Women Entrepreneurs’ Association of Nepal (FWEAN) are actively promoting or facilitating women empowerment and entrepreneurship in Nepal Similarly, various financial institution and development banks also facilitating to promote women entrepreneurship. Moreover, different forums have been introduced, who organised different seminars, workshops, and networking activities to encourage entrepreneurs in Nepal (Rijal,2018). Currently, there are numbers of development partners are supporting women entrepreneurship, however major supports have been listed below:
· To enhance women entrepreneurship in Nepal new UN project has been introduced by the United Nations Economic and Social Commission for Asia and Pacific (ESCAP), partnership with Global Affairs Canada and Nepal Government. The project name is “Catalyzing Women’s Entrepreneurship” for five years period (Unescap.org,2019). 
· In 2017 Ministry of Industry (MOI) organised award function for the best women entrepreneurs across the country to given recognition and encouragement for their contribution (My Republica,2017). 
· The Nepalese Young Entrepreneurs’ Forum (NYEF) and the Nepal-US Alumni Network (NUSAN) organised women entrepreneurship conferences for networking purposes to connect the entrepreneurs with consumers. Additionally, to have an open discussion for issues facing by women entrepreneurship and for sustainability purposes (The Himalayan Times,2019). 
These are the significant steps taken by different developing partners to give reorganisation of women entrepreneurs, additionally, facilitate and promote them to uplift the women position in a male-dominated society in Nepal. Besides these supporting programmes, there are number of other agencies who are also active in Nepal to support and encourage entrepreneurs in Nepal.



[bookmark: _Toc18602885]Conclusion
Based on the empirical researches and key literatures, this report has explored women entrepreneurs in Nepal. Mainly, this report has focused on key challenges experiencing by existing women entrepreneurs and to become entrepreneurs to develop or sustain. This report has shown the current situation of women entrepreneurs in Nepalese societies. Because of limited data, it is hard to identify the actual number of women entrepreneurs in Nepal. Secondly, there are immense challenges women are facing in Nepalese societies, however, the key challenge is still in societies is a social stigma. Furthermore, measures to overcome challenges have been mentioned to eliminate challenges experiencing by women entrepreneurs and facilitate in the development of women entrepreneurs in Nepal. The main measure to eliminate challenges can be promoting entrepreneurship through the early stage of life so children can realise their potential and become motivated from the early stage of life. Furthermore, there are several initiatives that have been introduced to eliminate challenges facing by women in Nepal, both the government of Nepal and other development partners, however, they are not able to succeed because of the reluctant societies of Nepal.  
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ratio (%) education (%) (%)
Female Male Female Male
Nepal 0.480 | 118 258 60.5 29.6 27.3 43.1 82.7 85.9
Afghanistan 0.653 | 153 396 64.5 274 11.4 36.9 19.5 86.7
Sri Lanka 0.354 80 30 14.1 5.8 82.6 83.1 35.1 741
South Asia 0.515 — 176 32.1 17.5 39.8 60.6 27.9 79.1
Medium HDI 0.489 — 176 41.3 21.8 42.9 59.4 36.8 78.9
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