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The store of VNV Crochet Toys made the toys by hand using natural yarn and recycle stuffing. Each of these toys are unique and can be personalised with colours, small accessories, and initials. The main focus is on creating safe and sustainable as well as high quality products for children, collectors, and gift purchasers. This approach makes the business stand out in a crowded toy market (Hernandez, 2025).
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The main products by VNV Crochet Toys include soft toys, gift sets, and decorative keychains. Customers can request for small customisation for personal touch and workshops are organised occasionally in order to teach beginners basic crochet that is creating engagement and brand awareness. These services help the store to connect with the audience and build a loyal customer base (Peng, 2023)
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The business targets families and people who are searching for gifts and particularly the environmentally conscious customers. Marketing depends on social media and online platforms in order to showcase products. Short videos along with reels and product photos can help in attracting the attention of customers and generating sales. Etsy provides a trusted platform for customers who are looking for handmade items (Church and Oakley, 2018).
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The store is set up as a sole trader in order to simplify operation. Funding comes from personal savings as well as grants and small loans. Important expenses include website setup, materials, and branding. This structure allows complete control while also keeping accounting and tax management simple.
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The unique selling point shows handmade and eco friendly as well as personalised toys. Short term objectives focus on launching the store and building an online presence. Long term goals include growing the product range, expanding into a large production space, and partnering with eco suppliers. These goals guided the growth and success of the store.
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